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Executive Summary
Providing Reliable Services to Serve Local Communities

After reviewing the Region 10 ESC Request for Proposal for Translation services, United Language
Group understands the components you are looking for include:

e Thequalified provider(s) to support Region 10 ESCin Written Translation Services for
Region 10 ESC and other public agencies locally and nationally, including county, city, state,
special district, local government, school districts, private K-12 school, higher education
institutions, other government agencies or non-profit organizations (“Public Agencies”), for
the public benefit, through the Equalis Group’s cooperative purchasing program.

e Eligible supplier, who can meet all of the mandatory requirements, minimum qualifications
and insurance requirements listed in the RFP and the Appendices when/if applicable.

Adherence to strict conformance with all applicable Federal, Stateand/or local laws and regulations.

e Abilityto establish a comprehensive project plan and quality planto consistently deliver high
level of services and adhere to Region 10 ESC's requirements and procedures.
o 24/7/365 full availability aligned to ensure a full-service experience.

Within this response, ULG will detail the solutions that will enable Region 10 ESC to meet orexceed the goals
identified above. The following summary points will be discussed in detail throughout this document:

o ULG's Experience, over 35years of industry experience, supporting every level of the US
Govt, outsourced Govt programs and an array of Govt support organizations.
ULG's Expertise inthe Field, utilizing the bestin class, specialized linguistic resources.
ULG’s Full Language Solution to successfully address Region 10 ESC needs for Translation
and Interpretation Services and align with your objectives.

¢ ULG's Certified Quality Management System which ensures consistent, high quality delivery
and ULG's approachtoresource support and alignment of qualified linguists, including an
ongoing education and evaluation program specifically tailored to Region 10 ESC needs.

ULG s structured with the local expertise and global scale to support Region 10 ESC's requirements
as outlinedin the RFP. Moreover, ULG has along historical experiencein supporting Federal, State,
County and Local government agenciesand a proven track record delivering language efficiency and
a customized userexperience.

We look forward to furthering this conversation and the opportunity to establish a long-term strategic
relationship with Region T0ESC.

United Language Group (ULG) hereby confirms that we have the ability and are fully committed to
meeting the requirements of this solicitation.

Dr. Mladen "MC" Cvijanovic, Ph.D. T | ——

Wacdon V. Cogfanousie  Cooreion

. ) Headquarters
Director of Client Engagement 1600 Utica Avenue South, Suite 750
mladen.cvijanovic@ulgroup.com Minneapolis, MN 55416, USA

+1 919-699-6197
+1 612-767-0000
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Appendix A: QUESTIONNAIRE
COMPANY PROFILE

1. WHATISYOURCOMPANY’'SOFFICIAL REGISTERED NAME?

United Language Group Inc.

2. WHATISYOURCOMPANY'SDUN & BRADSTREET (D&B) NUMBER?
196935183

3. WHATIS/AREYOURCORPORATEOFFICELOCATION(S)?
United Language Group, Inc.

Headquarters
1600 Utica Avenue South, Suite 750
Minneapolis, MN 55416, USA

4. PLEASEPROVIDEA BRIEFHISTORY OF YOURCOMPANY, INCLUDING THEYEARIT
WAS ESTABLISHED.

United Language Group (ULG) is one of top Language Solutions Partners (LSPs) in the world, tuming
language in to a competitive advantageto ourclients intheir respective industries. We offer extensive
knowledge and experience gained from our 35-year history in the creation, management and
translation of confidential and mission critical, technical, and narrative-forward corporate content.

In February 2016, Merrill Brink and KJI merged to form the operating company United Language
Group. Since then, our organization has acquired and integrated several additional suppliers with
complementary language capabilities,including Language Select (December 2016), a premier
provider of over-the-phone and in-person interpreting services, Lucy Software GmbH(March2017), a
Machine Translation (MT) software development and SAP localization provider, and VIA, Inc. (March
2018), a leading provider of language solutions across a diverse portfolio of global brands.

The overall objective was to bring togetherindustry leaders focused on their core competenciesto
delivera solution forward solution to help companies achieve theirlanguage support objectives.

ULG was formed by industry experts, visionaries,and entrepreneurs with experience in global business
and customer service that have delivered great successin arelatively short period of time. We draw on
decades of experience, while disrupting and innovating in the language services space to provide
companies with an option that delivers value beyond the traditional approach to language services.

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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ULG Company Overview and Experience
Responsiveness, Support, Accountability and Flexibility
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With over 35 years inindustry, ULG’s scale,and scope of languages supported, is a perfect matchto
Region 10 ESC translation needs. As your partner, we offer the experience to mitigate riskand provide
24/7/365 coverage for Region 10 ESC. We are a trusted partner for multiple federal, state,andlocal
agencies.

Through our on-boarding and discovery process, as well as continuous communication, ULG will
understand Region 10 ESC objectives and will be able to fully support your needs and requirements. This
will help us build strong, long-term, successful partnership. ULG will work collaboratively with the Region 10
ESC to help deliver exceptional services and provide forward-thinking, continuous improvement initiatives
that align with organizational objectives.

ULG offers subject matter expert translators, and a team of project and account managers, with
unique industry insights that enhance the effectiveness of messaging, regardless of language. Inthe
Dedicated Region 10 ESC Account Team sections, you will find an overview of key roles and
responsibilities of the team that supports you. Our structure, local presence and global footprint allow
ULG toeffectively manage spikesin usage and ensure reliable service across the community.

With over 500 full-time employees, 11,000 freelance linguists, and our professional training process
(see ULG Training Solutions), ULG can quickly ramp-up expert resources and effectively support
over 200 languages 24/7/365, whileensuring seamless onboarding and managing translation
processes to support the variable requirements of the Region T0 ESC.

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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OURMISSION

To transform language barriers into opportunities by providing smart, seamlessand securelanguage
solutions that help businesses and government agencies win in the global marketplace.

OURVISION

A worldin whichlanguage is nolongera barrier.
ULG COREVALUES

INTEGRITY
We approach our work as individuals and as a team with honesty, transparency,and accountability
for our actions.

COLLABORATION
We bring a quality-first approachto all that we do, and continually raise the standard for success
within our company and our industry.

INNOVATION
We challenge the very nature of whatis possible in ourindustry by constantly redefining our
capabilities as acompany.
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EXCELLENCE
We harness the power of diverse perspectives to achieve and surpass our commongoals.

5. WHO ISYOURCOMPETITION IN THEMARKETPLACE?

ULGis inthe top 20 largest LSPs (Language Service Providers) in the world. Our main competitors
are Wel ocalize, TransPerfect, SDL, Amplexor, Lionbridge, mainly because of their size.

6. WHATAREYOUROVERALL ANNUALSALES FORLAST THREE (3) YEARS?

United Language Group (ULG) has done, on average, $85-$90min annual revenue, for each of the last
three years.

7. WHATAREYOUROVERALLPUBLIC SECTORSALES, EXCLUDING FEDERAL GOVERNMENT,
FORLAST THREE (3) YEARS?

United Language Group (ULG)is in good financial standings. As privately held company, ULGdoes
not disclose detailed financialinformation until the contract negotiation phase.

Approximately 60% of ULG revenue is based on Translation services. The remainder of business
belongs to Interpretation, Machine Translationand SAP. ULG serves customers within the following
industries: Medical, Life Sciences, Government, Legal, Financial, Manufacturing, IT, Healthcare,
Government, Insurance, Consumer Product and more.

8. WHATISYOURSTRATEGY TO INCREASE MARKET SHAREIN THEPUBLIC SECTOR?

ULG has been providing services to our client base forover 35 years. We have been successful in
implementing programs for a vast range of Government, Healthcare/Hospital, Retail, Utility and
Corporate users. We have experienced double-digit organic growth overthe past 10 years and expect
our successto continue forthe foreseeable future 3+ years. Toaccomplish this, we continuetoinvest
heavily intechnology, linguist recruitment and training, and delivering solutions based on best practices.

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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9. WHATDIFFERENTIATES YOUR COMPANY FROM COMPETITORS IN THEPUBLIC SECTOR?

ULGis ademonstrated leaderinthe language services market, offering a full portfolio of language
solutions toour clients ina variety of industry sectors. Our experienced teams help organizations
navigate both the cultural nuances andtargetlanguages of audiences and end users.

ULG approaches eachclient with a customized set of language services and technologies toimprove
efficiency and add value for our clients. ULG aligns the right resources, workflows, and technologies
to meet the needs of government organizations seeking scalable, high-quality languagetranslation
and interpreting services. ULG recruits subject matter expert linguists, and each member of ourteam,
including project and account managers, offers unique industry insightsthat enhancethe
effectiveness of messaginginany language, for any region.

At ULG, we strive forimprovement, efficiency and effectiveness — one word, and one partnership at

a time. We continuously investin people and technology. By focusing on continuous improvements,
we will streamline processes that reduce timeand cost and provide the highest quality and efficiency
to Region 10 ESC.

To ensure the best outcomes, meet regulatory standards, and managerisks, translations must be
extremely accurateto ensure the effectiveness of communication.

ULG has the processes and systemsin place to aid government support the language needs of their
members and community. We work within preciseregulatory and legal parameters for
communication, documentationand security, ensuring we are meeting all regulations set forth by the
Government. ULG is HIPAA compliant, PHI/PCI compliant, and HITRUST certified.

In addition to having strict processes, to meet regulations, as wellas additional Region TOESC
requirements, our solution allows us toisolate translator populations by location, specialism,
language, qualification and client-specifictrainings.

We are the trusted translation and interpretation partnerto many of the government organizations in
the US. We value the importance of giving community greater accessto servicesand care, providing
a quality experience, and doing this in an affordable and comforting manner.

We have a strong working relationship with our customers and have becomea trusted advisorto help
them deliver award winning services that align with their overall objectives. Ourcommitment to
Region 10 ESC employees,and community is unsurpassed in the marketplace.

ULG has existing staff of professionals andis focused on hiring only the best specialistsin the industry.
Our approachto staffing, training, and retaining the best and the brightest has made us the go-to partner
for helping organizations overcome their challenges and achievetheir goals. More than 500 full time
employeesand 11,000 freelance individuals allow us to effectively support over 200 languages 24/7/365.

NOTE: Pleaserefertothe section ULG Differentiators.

10. PLEASEPROVIDEYOUR COMPANY’'SENVIRONMENTAL POLICY AND/OR SUSTAINABILITY INITIATIVE.

NOTE: Please refertothe attachment: ULG Environmental Policy. pdf.

11. DIVERSITY PROGRAM-DO YOU CURRENTLY HAVE A DIVERSITY PROGRAM ORANY
DIVERSITY PARTNERS THAT YOUDO BUSINESSWITH?

Yes

A. IFTHEANSWERISYES,DOYOU PLAN TO OFFER YOURPROGRAM OR PARTNERSHIP
THROUGH EQUALIS GROUP?

Yes

NOTE: Please alsorefertothe section ULG Community Support and Supplier Diversity Program.

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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B. WILLTHE PRODUCTS ACCESSIBLETHROUGH YOURDIVERSITY PROGRAM OR PARTNERSHIP BE
OFFERED TO EQUALIS GROUP MEMBERS AT THE SAME PRICING OFFERED BY YOUR COMPANY?

Yes

ULG Community Support and Supplier Diversity Program

ULG, by the very nature of our business, supports communities and minorities through our services to
provide limited English proficientindividuals withlanguage access. ULG provides equal supportto all
clients and associates that fallunder these categories, including transgender or gender-expansive,
multi-racial, disabled, lesbian, gay, bisexual, and others. ULG does not discriminate against any of these
groups. ULG is an equal opportunityemployer whose goals for utilizing diverse suppliersinclude

US citizens or permanent legal residents of the United States within these groups: Women, Minorities,
Veterans, People with disabilities, LGBTQ.

ULG alsohas a Supplier Diversity program in place. This supports local communities through the
engagement and recruitment of bilingual speakerslocated in the US for language services support.

As part of the program, ULG has developed a course for Cultural Competency and Awareness thatis
completed by allinterpreters who are onboarded to service our clients based on the very need and nature
of our services to support diverse global cultures. The program addresses the importance for respect and
sensitivity torace, ethnicity,age, gender, disabilities, religion and more. Participation for the training are
tracked in our Learning Management System. Additionally, ULG is regulated and compliant with OFCCP
requirements, to make outreachesto specifictypes of organizations including Vietnam Era Veterans
Readjustment Assistance Act (VEVRAA), Executive Order 11246, and Rehabilitation Act (sec. 503). ULG
connects with 15,000+ community-based organizations. These community-based organizations provide
employment andtraining services totarget populations from veterans, individuals with disabilities,
minorities, women, state workforce agents, one-stop centersdiversity organizations, LGBTQ, historically
black colleges and universities, universities and colleges, construction/skill trades, professional/technical,
as well as general business groups. ULG partners with ESDS (State Job Banks) accounts, such as Cal
Jobs, Minnesota Works, New York Job Bank, WorkSource Oregon,and Work In Texas and diverse
outreach program to broadcast opportunities that notify organizations of job openings. ULG partners with
LocalJobNetwork to ensure diverse outreach and employment opportunities. Intwoyears, ULG has
successfully hired over 55 individuals through this program.
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ULG, as a socially responsible organization, supports diversity and social activities within the local
community. As part of ULG's programs, we allocate volunteer hours to allemployees and organize events
to participate in local community activities. In the past year, our teams have volunteered in various
programs including Highway Adoptions for cleanup, parkand beach cleanups, organized timewith
underprivileged children, Friendly House for educational and recreational services, foodbanks and others.
Moreover, ULG complies with all relevant local and federal policies and laws and conducts Sexual
Harassment Trainings and Workplace and Diversity Training whereapplicable and provides eligible
employees 16 hours of paid volunteer hours to connect and give backto the local community through
approved community programs. Employees who do not comply to these policies, laws,and/or training
canresultintodisciplinary action up to and including termination.

ULG s anequal opportunity/affirnative action employer. We prohibit unlawful discrimination and
harassment and afford equal employment opportunitiesto employees and applicants without regard to
race, color, religion, sex, sexual orientation, genderidentity, national origin, age, disability,and any other
protected class status under applicablefederal and applicable state law. ULG is proud to be multicultural
workplace, as ouremployees and contractors are spread all over the world, representing variety of culture,
religionandrace. ULG's missionis to transform language barriers into opportunities and we envision a
worldin which language is nolongera barrier. Our company was founded based on those principlesand
in order to enable people expresstheirvoice and be understood — no matterthe langue, nationality or
location. By providing accurate Interpretation and Translation services, we are able to help individuals,
who might be discriminated or vulnerable, because of the language barriers surrounding them. ULG
transforms such barriers into opportunities and chances for equal and better future.

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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12. DIVERSITY VENDOR CERTIFICATION PARTICIPATION-IT IS THE POLICY OF SOMEENTITIES
PARTICIPATING IN EQUALISGROUP TO INVOLVEMINORITY AND WOMEN BUSINESS
ENTERPRISES (M/WBE), SMALL AND/OR DISADVANTAGED BUSINESS ENTERPRISES,
DISABLEVETERANS BUSINESS ENTERPRISES, HISTORICALLY UTILIZED BUSINESSES (HUB)
AND OTHERDIVERSITY RECOGNIZED BUSINESSES IN THEPURCHASE OF GOODSAND
SERVICES. RESPONDENTS SHALL INDICATEBELOW WHETHERORNOT THEY HOLD
CERTIFICATIONIN ANY OF THE CLASSIFIED AREASAND INCLUDE PROOF OF SUCH
CERTIFICATION WITH THEIR RESPONSE.

a.

Minority Women Business Enterprise
Respondent certifies that this firm is an MWBE
List certifying agency: _ N/A

DYes |Z]No

Small Business Enterprise (SBE) or Disadvantaged Business Enterprise (DBE)
Respondent certifies that this firm is a SBE or DBE
List certifying agency: _ N/A

DYes @No

Disabled Veterans Business Enterprise (DVBE)

Respondent certifies that this firm is an DVBE
List certifying agency: __ N/A

[ Jves [X]No

Historically Underutilized Businesses (HUB)
Respondent certifies that this firm is an HUB
List certifying agency: _ N/A

DYes IZ]NO

Historically Underutilized Business Zone Enterprise (HUBZone)

Respondent certifies that this firm is an HUBZone
List certifying agency: _ N/A

|:|Yes B]No

Other
Respondent certifies that this firm is a recognized diversity certificate holder
List certifying agency: _ N/A

|:|Yes No

1600 Utica Avenue South, Minneapolis MN, 55416 | USA
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PRODUCTS/PRICING OFFERED C

P

13. PLEASESUMMARIZE THE SERVICES YOU ARE OFFERING, INCLUDING EACH LANGUAGE FOR —

WHICH YOU PROVIDE LANGUAGE SERVICES. g
ULGis a sole provider of acomplete spectrum of linguistic services. As part of our core competencies,

we cover all written and spoken multilingual needsin house, through our Translation and Interpretation r

services in over 200 languages. This allows us to deliver an all-encompassing solutionto Region TOESC >

requirements that s flexible to change as your needs evolve in the future. GZ)

Followingis a summary of the overall services we provide: C

p >~

N\ r [ O )

- = & I

Translation Interpretation Localization Digital Marketing Technology ;G'?

C

O

Core & Supporting Services

Translation +
Localization

* Human + Machine

* Certified & Swom
Translations

* Technical Documentation

* Software, Mobile, Web
Localization

* eLearning
* HR, Marketing, Legal

Interpreting

* Over-the-Phone (OPI)

* Video Remote (VRI)

* In-Person (0SI)

* Simultaneous +
Consecutive

» Conferences + Meetings

Language
Quality Services

« Editing & Proofreading

* Style Guide Development
* Termminology Management
* Glossary Management

* Validation Processes

* Terminology management
* Training

Testing + Engineering

* Localization Engineering

* Intemationalization

* Quality Assurance (QA)

* Website + Software:
Linguistic and
Functionality Testing

* Onsite Software Testing

Global Digital Marketing

* Asset Creation +

* Social Media Strategy

Productivity Services

* CAT Tool Integration +

Consulting

* Quality Program +

Localization Management Process Consulting « Translator Selection Prooess
* SEO/SEM Strategy + * APIs + Connector * eLeaming + Training « Optical Character
Translation Integrations » Language Strategy Recognition (OCR)
* PPC Ad Localization » Web Localization Strategy * MT Services
* Sentiment Analysis + SOP Development * Neural MT

* KPI Development +

* Transcreation Tracking 1 Pos
* Cultural Assessments « SAP A/ . ervices
. * Voiceovers

* ICRTraining

Specialty Services

* Breach Response

* RbMT Lexicon Coding
* MT Post-Editing

* Subtitling/Dubbing
* Transcriptions

4

NOTE: Please alsorefertothe attachment: ULG Translation Language List. pdf.

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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ULG Translation Services

ULG cansupport Region 10 ESC across a wide demand for various written translation and
localization services, which generally include the following steps: Basic Translation, Full Translation,
Desktop Publishing, Quality Control and Proofreading. Each step is defined as follows:

Basic Translation — This process includestranslation and quality checks being completed
through single language resourceto ensure the translation is consistent with the original
source document(s). ULG highly recommends using a basic translation process for
non-critical or 'For Information Purposes' quality requirements.

Full Translation — ULG offers a 2-step quality process, including translation and editing (TE),
conducted by separate linguists and delivered with A Certificate of Accuracy upon request.
TE process provides clients with the high level of translation quality and is recommended
for more critical content.

Desktop Publishing — ULG’s team of Desktop Publishing (DTP) experts will prepare existing
source documents for use in translation process and after translation steps are finalized,
they will complete the layout of translated files to match the source files as closely as
possible or provide layout updates fortarget languages.

Quality Control — Quality Control (QC) is a key step before client delivery for all our
document translation servicesand is essential for maintainingsuperior quality. During the
QC process, we require that our reviewers adhereto an extensive checklist of items to
ensure that the translation is complete and accurate. At this stage, we also make sure that
the translation matches the source document page for page (unless indicated otherwise by
our customer), apply proper formatting and ensure that all other client specifications are
applied before project delivery.

Proofreading — Areview of laid out files completed by translators to verify that the final
layout matches the source as well as provides contextual language checks based onthe
native format. This process includes tasks such as checking sizing and placement of text or
headers/footers, text and graphic formatting, function of hyperlinks, updating/ formatting of
tables of contents andindices, formatting/placement of bullets and margins and column
and page breaks. The quality assurancerepresentative signs off on the process once
complete and a copy of this report is sentto the customer.

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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Interpretation Services

ULG offers a complete portfolio of Interpretation Services (on-site and remote, consecutive or
simultaneous). These solutions are led with emotionalintelligence, responsivenessand quality and
are supported by project tracking and customizable real-timereporting.

OVER-THE-PHONEINTERPRETING (OPI)

Qualified and specialized interpretersin over 200 languages
Real-time and proactive Quality Assurance Monitoring
24/7/365 call center capabilities

Cutting-edge telephony technologies

Secure andreliable connections

Standard and unique languages

Dynamic real-timereporting

VIDEO REMOTEINTERPRETING (VRI)

24/7/365 accessand support

HITRUST compliant solutionto ensure confidentiality and regulatory requirementsare met
Minimal footprint and data bandwidth needed

On-demand access to 50+ languages

Industry-leading devicesforany application
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ON-SITEINTERPRETING (0SI)

e Fullyvetted, specialized interpreters with industry and terminology certification and knowledge
in over 200 languages
Confidential — all interpreters remain compliant with privacy laws
Highlevel of professionalism,emotional intelligence,and empathy
Industry leading technology to streamlinebooking and tracking process

@ Interpreting Services

Secure, Web-Based
Customer Center

Track your minutes, review invoices, watch your language
usage trends, and get real-time reporting from our
interpreting team at ULG

Download invoices
Track spending

FAQ and Supporting Documentation

Real time minute updates

Real time reporting

NOTE: Please alsorefertothe attachments:ULG Interpretation Language List. pdf and
ULG VRI Language List. pdf.

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED

Page 10 of 41 unitedlanguagegroup.com




14. WHAT MAKES YOUR OFFERING UNIQUE FROM OTHER SIMILAR COMPETITORS?

ULG Differentiators

ULG's top competitive differentiators are as follows:

ULG is a sole provider of a complete spectrum of linguistic services.
We cover all written and spoken multilingual needs through our Translationand
Interpretation services in over 200 languages.

We have brought together the best people to serve our clients.

The team of highly skilled, passionateindividuals we have assembled is one of our biggest
customerdifferentiators. Our commitmentto training ensures we provide a deep
understanding of your content, target market, voice and tone — itis our commitment

to investing and building our ULG team, that ensures they will always go the extra mile,
continue toinnovate and look to provide exceptional service.

ULG has the highest level of global quality certifications in the industry.

With a fundamental commitment toindustry excellence, ULG holds ISO certifications for
ISO27001:2013,1S0O 17100:2015, ISO 13485:2016, and ISO 9001:2015. Our quality and risk
management systems have resulted in efficiencies that save our clients substantial time and money
allowing them to focus on decisions that will help them grow and engage their global audience.

No other language vendor offers a Professional Training Application.

By choosing to go the extra step with a professional training application, we are able to track and
audit our teams. Given the proposed solution for Region 10 ESC, the training applicationwill ensure
ongoing support and in-market effectiveness and relevancefor the Region 10 ESC's voice.

Only ULG has computational linguists, terminologists & lexicographers.
This unique Dedicated Team has the technical capability and experience to analyze
language and language assets, such as terminology and translations memories, and define
language asset strategies that canincreaseleverage for our customers and maximize
quality through consistency at an enterprise level. Through this team structure, we have
shown our customers a proven ability to systemically drive down investment, time and
overhead of the language process.

Neural Machine Translation is territory we have charted and won.

ULGis the industry leaderinthe development and application of customer specificNMT
solutions. Our unigue machine translation expertise is routinely leveraged on behalf of our
commercial customers to maximize value of their existing language assets and to optimize
translation process.

When other technology does not cut it, we create our own.

Our proprietary Translation Management Platform, Octave TMS, allows for complete control
over the customization and integration of our customers’ content strategy. Using a home-
grown platform means ULG does not have to balance your needs against the needs of
competing customers who all share a generally available platform.

ULG's experience and expertise in government space is unmatched.
Providing translation, localization and internationalization servicesto clients globally,

we have a proven track record of optimizing programs, implementingefficiencies,
introducing new technologies and disrupting the status quo all with an eye towards growing
Region 10 ESC’'s community support..

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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15. WERE ALL PRODUCTS/LINES/SERVICES AND PRICING BEING MADEAVAILABLEUNDER THIS
CONTRACTPROVIDED INTHEATTACHMENT BAND/ORAPPENDIX B, PRICINGSECTIONS?

Yes

16. DOES THERESPONDENT AGREETO OFFERALL FUTUREPRODUCT INTRODUCTIONS AT
PRICES THAT AREPROPORTIONATETO CONTRACT PRICING OFFERED HEREIN?

Yes

17. DEFINEYOUR STANDARD TERMS OF PAYMENT
ULG standard payment terms are Net 30 days with a late fee of 1.5% per month.

We candiscuss and agree on different payment terms, based on Region 10 ESC needs.

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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PERFORMANCE CAPABILITIES: C
pa
18. STATES COVERED -RESPONDENT MUST INDICATEANY AND ALL STATES WHERE :|
PRODUCTS AND SERVICES ARE BEING OFFERED. m
50 States & District of Columbia (Selecting this box is equal to checking all boxes below) O
[] Alabama [] Kentucky [] North Dakota -
[] Alaska [] Louisiana (] ohio p >
[] Arizona [ ] Maine [] Oklahoma 2
[] Arkansas [] Maryland [] Oregon ()
[] california [] Massachusetts [] Pennsylvania CcC
[] colorado [] Michigan [] Rhode Island >
[] Connecticut [] Minnesota [] South Carolina ()
[] Delaware [] Mississippi [ ] South Dakota m
[] District of Columbia [] Missouri [] Tennessee o)
[] Florida [] Montana [] Texas o
[] Georgia [] Nebraska [] utah (@)
[[] Hawaii [] Nevada [] vermont C
[] 1daho [] New Hampshire [] virginia )
[] minois [] New Jersey [] washington
[] Indiana [] New Mexico [] West Virginia
[] lowa [] New York [] Wisconsin
[] Kansas [] North Carolina [] Wyoming
[X] AllUS. Territories & Outlying Areas (Selecting this box is equal to checking all boxes below)
[] American Samoa [] Midway Islands [] u.s. Virgin Islands
[[] Federated States of [[] Northern Marina
Micronesia Islands
[] Guam [] Puerto Rico

19. LISTTHENUMBERAND LOCATION OF OFFICES, ORSERVICECENTERSFORALL STATES
BEING PROPOSED IN SOLICITATION.

ULG has offices in the following locations:

e Minneapolis, USA (Global HQ)
Barcelona, Spain (Computational Linguistics Center)
Galway, Ireland (Sales & EU Operations Hub)
Hong Kong, China (Sales and Asia Operations Hub)
London, UK (Sales & Operations Center)
Los Angeles, USA (Sales & Operations Center)
Mumbai, India (APAC Operations Center)
Miinchen, Germany (SAP and Machine Translation Center)
New York City, USA (Sales & Operations Center)
Panama City, Panama (Learning & Development Operations)
Portland, USA (Learning & Development Operations HQ)
San Antonio, USA (Interpretation Operations HQ)
Waibstadt, Germany (Localization Technology and Software Development Center)

Our Global HQ will be mainly responsible for servicing the states listed in this solicitation for
translation services.

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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With more than 500 full-time employees, 11,000+ linguists, and our professional training process,
ULG can quickly ramp-up expert resources and effectivelysupport over 200 languages 24/7/365,
while ensuring seamless onboarding and managing localization processes to support the variable
requirements of Region T0 ESC.

20. DISTRIBUTION CHANNEL: WHICHBEST DESCRIBES YOUR COMPANY'S POSITION IN THE
DISTRIBUTION CHANNEL:

[] Manufacturer direct [] certified education/government reseller
[] Authorized distributor [ ] Manufacturer marketing through reseller
[] value-added reseller X other

21. PROVIDERELEVANT INFORMATION REGARDINGYOUR ORDERING PROCESS INCLUDING
YOURABILITY FOR PURCHASING GROUP MEMBERS TO VERIFY THEY ARERECEIVING
CONTRACTPRICING.

ULG has capacity and 24/7/365 operational model, which enables us to provide Region 10 ESC with
Translation services within and outside required business hours, for all required languages, as well as
any languages, that may be needed in the future.

We have local US presence, with headquarters in Minneapolis, and large linguist base within the country.

We have the ability and processes suitableto provide service excellence in order to match Region 10
ESC requirementsaround Translation services, as well as internal Teams of expert resources
supporting Desktop Publishing and Quality Control process.

We can facilitate any required turnaround times as well as same day emergency translation
requirements, ensuring projects are delivered on time and with highest quality.

Our proprietary technologies and dedicated Quality Teamand Linguistic resources ensurequality and
enhance the delivery and efficiency within the Translation process.

Our Translation Management System, Octave will provide centralization and management of
language services, ensure consistency and quality and enable Region 10 ESC access and monitoring
of the Translation process, supported by live and customized reporting.

Through our robust Onboarding Process, our dedicated Account Teamand Core Program Team will
understand Region 10 ESC objectives and needs and provide high quality service delivery, tailored
specifically to Region 10 ESC's needs.

ULGis alsofocused ontechnologyto assist with overall process efficiency and cost control. With
our proprietary, powerful, and scalable translation management suite, Octave, ULG provides a
technology neutral and modular approach to transparency with technology.

ULG takes a holistic approach to Account Management, Program Management, and general service
delivery. We will partner with Region 10 ESC through the creation of a dedicated and core team to
support Region 10 ESC. We encourage open and honest communication through peerto peer
working relationships.

ULG will provide Region 10 ESC with a web based, complimentary TMS system, Octave. Octavewill
integrate the Region 10 ESC users, ULG operations, production teams and linguists into one system
and ensure our workflows follow an ISO-approved, streamlined process.

Octave TMS allows Region 10 ESC users to submit projects, receive project estimates,

track project progress, download statusreports, manage terminology database, and track ongoing
translation and localization budgets/expenses. Octave TMS also acts as ULG's proprietary tool for
project management, reporting, and internal communication.

Octave TMS is provided completely free of charge to Region 10 ESC and available 24/7/365 from any
web browser.

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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4

In every process delivery step and for each of our services, our approach & methodology follows the
highest quality and risk management standards.

Centralization under Octave TMS typically improves project turnaround time by a minimum of 15-20%
and helps us to maintain 100% on-time delivery rating and 98% error-free translation rating.

ULG Octave Translation Management System

ULG's proposed solution provides Region 10 ESCaccess to ULG's translation management system,
OctaveTMS. This platform can reduce investment and turaround time whileimproving visibility and
consistency inthe management of projects. By enabling all Region 10 ESC users to submit filesin
the way and format they are most comfortable with whilechanneling all jobs into a centrally managed
and maintained global language platform, Region 10 ESC will have improved visibility and reporting.

% Octave TMS

Secure, Web-Based
Translation Management

QOctave allows clients to submit and track projects in real
time from anywhere in the world, whenever they want

. Submit Projects
‘ Receive Estimates

‘ Track Project Progress

‘ Manage Terminology

. Real-Time Analytic Reporting
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May 2013

Centralization — An unlimited number of groups and users within Region 10 ESC can connectto Octave TMSfor
project estimates, submissions, real-time tracking and reparting. ULG caneasilyaccommodate any groupor
team member wishing to usethe platform andprovides administration, support andtrainingto all Region T0 ESC
users. Octave's mainbenefits as a globallanguage solution for Region 10 ESC are as follows:

Eliminates unnecessary manual processestoimprove project turnaround time.

Provides secure and encrypted content workflow for Region 10 ESC.

Connects the Language Asset technologies identified earlierin this document to all projects.
Provides visibility and businessreporting, spend and performance KPIs to keep the language
solution visible and ontrack.

e Creates afoundationto centralize and visualize spend for Region 10 ESCto support overall
regional business intelligence around cost and content that will drive market success.

22. DESCRIBEAREASWHEREDOWNTIMEMAY OCCURWITH PRODUCTS AND SERVICES PROVIDED,
HISTORICAL AVERAGES OF THAT DOWNTIME, AND HOWYOU RESOLVEDOWNTIME ISSUES
WHEN THEY DO OCCUR (FOR PURPOSES OF PROVIDING FURTHER CLARITY, EXAMPLES OF
DOWNTIMEMIGHT BEA WEBSITEORDERING PLATFORM THAT GOES OFFLINE, LIMITED
AVAILABILITYOF TRANSLATORS DUETO HIGH WORK VOLUME, ETC.)

ULG can process various number of projects and volumes, given the fact that we serve multiple
industries and the volume of work is dictated by variety of requirementsand periodical volume spikes
in some sectors. In 2019, we have handled on average between 4,000 to 6,000 projects per month
with average volumes of 10 to 30 million words.

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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Organizational Support

The frequency of account management meetingsis at the sole discretion of the Region T0 ESC.
ULG believes that bi-weekly meetings during the initial pilot onboarding period are beneficial. Once
onboardingis successfully completed, reviews usually become quarterly. ULG is happy to meet with
whatever frequency is required by the Region 10 ESC. ULG requests that at least two meetings per
year be onsite as face-to-faceinteraction is beneficial to partnerships These meetings usually cover
performance relatedto SLAs and KPls, discuss servicealerts, client concerns, share ULG company
developments/updates,and industry trends.

Upon confirmation of next steps, ULG willcomply with any requests for more detailed information on
the team that will be driving the Region 10 ESC partnership, including face-to-face meetings, formal
phone calls, and requests forresumes.

Region 10 ESC Onboarding Process

The key to a successful partnershipis understanding the Region 10 ESC's requirements and how you
measure success. ULG provides a six-step, robust onboarding process, which includes one-on-one
meetings with the Region 10 ESC's team members to identify servicerequirements, areas of optimization,
workflow/process establishment and ongoing performance tracking.

ULG will discussthe history and past challenges experienced by the Region 10 ESC, key integration
strategies will be implemented to ensure challenges are addressed and the translation processis
mapped to best practices and the Region 10 ESC's specific requirements.

ULG treats the implementationprocessas an ongoing need. Implementationbegins at the
onboarding stage and continues through the lifecycle of the partnership we have with the Region 10
ESC. During the onboarding stages, ULG best practices are applied and adjusted as needed toensure
the success of the partnership and the proper workflow is followed. Onboarding will then continue
through the designed process and lessonslearned to adjust for potential scope changes.

Our Onboarding Process is fully adaptable and customizable. The flexibility in our plan allows for
customizationto ensure that the Region 10 ESC's goals are consideredin each phase. Itis a critical
first stepandanintegrated part of ULG's overall commitment to continuous improvement. As such, it
is difficult to define where onboarding components start and stop in our model, as they are

a continuous flow adapted to provide a best fit for each partnership.

ULG continues to measure our performance, review strategy and ensure continuous improvement
through regular Service and Quality KPIs, Business Reviews, reference checks, and site visits.

During the Onboarding Process, ULGwill work with Region 10 ESC to establish the requirementsand
obtain any supporting materials, that might be beneficial to appropriate and successful service. The
materials we may request include Glossaries, Term Base, Translation Memories, Training Materials,
Guidelines,and any sample documents and materials, Region 10 ESC can supply.

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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25. DESCRIBETHECAPACITY OF YOUR COMPANY TO REPORT MONTHLY SALES THROUGH
THIS AGREEMENT.

ULG KPIs and Reporting

Key Performance Indicators

ULG utilizes standard internal and client specific key performanceindicators which are continuously
monitored and reported on to ensure continuous improvement.

Dedicated Reporting — The ULG technology platform provides the basis for dedicated and
customized reporting which channelsinto monthly status or Quarterly Business Reviews supported
by ULGs Region 10 ESC Account Team. Thesereports bring transparency to the quality of our
language services — identifying areas for focus and improvement as well as success. The reports
also provide clearfinancial information, including investment and total cost savings achieved through
the centralized language solution ULG is proposing in this document. Ultimately, the governance
process will ensure ULGis accountable to deliver on the value we are committing toin this response.
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Words By Publication (FY 2018) Words By Language (FY 2018)

M Savings (FY 2018) On-time Delivery and Turnaround Time (FY 2018)

Tots No CAT Total Spend ’ 100% ’ 100% ’

$21,597.58 \$105,853.07 $141,949.90
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The following quality metrics and KPIs are measured monthly as part of our scorecard process.
Each KPI contributes to the overall quality of service delivered to Region 10 ESC and key indicators
of accuracy, customer satisfaction andimprovement:

e External Quality Defect (EQD) — All customer complaints and defects are tracked for root cause
analysis andimmediate customer resolution. Management reviews defects monthly to look for
patterns, trends and areas of improvement. We currently maintain a 98% job quality rating.

e Internal Quality Defect (1QD) — We track linguistic quality by applying our internal quality assessment
audits to aregular sample of translation projects and interpretation interactions. Terminology,
grammar and style errors are tracked as part of the process and fixed prior to being returned
to customer. Quality reports are regularly reviewed with linguists to improve quality and process.

e Linguist Performance Monitoring and Rating System — This system includes our quality
assessment results mentioned above, as well the monitoring of linguists according to
accuracy, processadherence, communication and consistency. Through this ongoing
independent quality assurance process, we hand-select and utilize only linguists that
achieve consistently strong performance and quality results.

e  On-time delivery (OTD) — We trackand monitors project delivery stats forevery project
to ensure we meet the guaranteed turnaround times. We currently average 100% on-time
delivery, with 35% of projects being delivered early.
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e  Productivity — Our Client Services teamactively tracks customer feedback, quality
defects, turnaround time, project manager productivity, translator performance and other
key performance metrics as part of a Client Services Department scorecard.

e Utilization — Comparing translation volumes against utilization numbersis an effective
way to identify ULG's capacity for scalability, planning for account growth and
management of high-volume projects.

e Translation Memory Leveraging Analysis — Reporting on Translation Memory (TM)
Leverage allows us toidentify trends and cost savings as well as content re-use, to advise
on TM grouping to maximize the TM leveraging.

e Supplier Adherence — This metricensures Region 10 ESC get the same high-quality
teams andresults forevery project. This allows us toinvestin training and familiarization
with our linguistic teams to helps ensurethat they act as an extension of your
organization with applicable knowledge around the nature of your manufacturing process.

¢ Monitoring Customer Satisfaction — Project Managers and Management are in frequent
contact with Region 10 ESC to ensure ongoing satisfaction. Our Management contact
clients once a quarterregardless of whetherthe clients respond to surveys or provide
feedback, to ensure their needs are being met and we are exceeding expectations.

26. DESCRIBETHECAPACITY OF YOUR COMPANY TO PROVIDE MANAGEMENT REPORTS, I.E.
CONSOLIDATED BILLING BY LOCATION, TIMEAND ATTENDANCE REPORTS, ETC. FOREACH
ELIGIBLEAGENCY.

We candelivera number of reports on KPIs on our Quarterly Business Review meetings with various
Region 10 ESC groups. During on-boarding process, we will review existing KPIs and establish any
additional or customized reporting needs, based on yourindividual needs and goals.

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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27. IFYOURCOMPANYINTENDSTO USESUBCONTRACTORSTO FULFILL THIS CONTRACT, DESCRIBE
YOURSUBCONTRACTORPLAN, INCLUDING HOW SUBCONTRACTORSAREVETTED FOR
EXPERIENCE AND QUALIFICATIONS,HOW THEY AREHELD TO AHIGH STANDARD OF TRANSLATION
SPEED AND ACCURACY, AND HOW ISSUES WITH SUBCONTRACTORSAREHANDLED.

Linguist Onboarding Process

We have adopted a rigorous screening and training process torecruit, evaluate, rate, and certify
linguists. Ourtranslators are native speakers, average five or more years of experience in most
languages, hold college and/oradvanced degrees, and must pass a variety of tests and
guestionnaires to measure each applicant’slanguage skill and proficiency in source and target
languages, as well as specialized terminology knowledge. Theresults, combined with the applicant’s
background and experience, indicatewhethera linguist is skilled and proficient enough to work with
ULG. We further continue this with training, rating, and assigning the most appropriate translators to
work on any given project.

Qualificationsrequired in our translator certification processinclude:
¢ Initial Screening/Certification — Linguists must completeand pass healthcare translation
samples which are then reviewed and scoredby seniorlinguists.
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¢ Native Speaker — We verify that all our translators must be native speakers of the language
into which they are translating, and have a proven fluency/proficiency inthe source
language

e Years of Experience — We require translators to have a minimum of five years of
professional translation experienceas well as having translation be their primary profession.
Many of our linguists have 10+years of professional translation experience.

e Specialization — We confirm specialization through past work, published material,
references and sample tests.

e References — Past quality performanceis verified by references of similarindustry background.

e Technical Capabilities — We require translators have appropriate electronictools, working
knowledge of translation memory, automated term lists and other software programs.

e Onboarding — Once atranslatoris qualified and approved through the recruitment and
qualification process mentioned above, an on-boarding processis in place thatincludes
contract signing, confidentiality agreements, portal training and customer-specifictraining
as well as process and policy review.

¢  Ongoing monitoring — Work completed by our active translators undergoes ourinternal
quality assessment audits on a regular sample of translation projects. All linguists must
maintain high quality scores onthese audits to continue working with us.

Database Vertical Supplier

Monitoring Qualification Agreement
The |n|t|a| l|ngU|St1C Once a new |InQUIS‘[ is Evaluations must be All vendors must Sign
evaluation process added to the database, passed in arder to be and agree to our
includes a timed test, evaluations are performed  considered fully qualified Supplier Agreement
evaluated by a linguist fully ~ on their initial projects by in each vertical, such as before any work is
qualified per ULG editors who are fully Medical, Funds, or offeradits them
qualification process, qualified per our Automotive.
using the most qualification process.

appropriate industry
content and/or application
for required area of
specialization.
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Translation Quality Assurance

The initial linguistic evaluation processincludes a timed test, evaluated by a linguist fully qualified per
ULG qualification process, using the most appropriate industry content and/or applicationfor
required area of specialization.

Once anew linguistis added to the database, evaluations are performed on theirinitial projects by
editors who are fully qualified per our qualification process. Evaluations must be passedin orderto
be considered fully qualified in a given vertical.

On-boarded linguists are subjected to a continuous evaluation process through the following:

¢ Internal Quality Defect (1QD) — We track linguistic quality by applying ourinternal quality
assessment audits to a regular sample of translation projects. Terminology, grammar and style
errors are tracked as part of the process and fixed prior to being returned to the customer.
Quality reports are regularly reviewed with translators to improve translation quality and process.

e Linguist Performance Monitoring and Rating System — This system includes our quality
assessmentresultsmentioned above, as well the monitoring of linguists according to
accuracy, process adherence, communication and consistency. Through this ongoing
independent quality assurance process, we are able to hand-select and utilize only linguists
that achieve consistently strong performance and quality results.
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The following components act as additional process and output control points within our Quality
Management System:

e Qualification — All resources, including linguists and other specialized resources (DTP, QC,
Engineering, etc.) undergo initial comprehensive screening, testing and selection to qualify
assess to ULG standards and qualify for further on-boarding process. Our selection process
ensures all resources have a minimum level of experience and professional qualification.

e Training — All on-boarded resources undergo specialized training, as required for their job
type, area of specialization,and any client specifictraining. Trainingis provided on on-going
basis and as required, given the recorded quality issue.

e Linguistic Quality Assessment(LQA) & Internal Quality Evaluation (IQE) — On-going and
event specific LQAs and IQEs are conducted on linguistic resources (LQA) and production
resources (Desktop Publishing, Quality Control, Engineering, Quality Assurance, etc.) to
measure and maintain overall translation and production quality. LQAand IQEare a
documented review containing specific error weightings and a defined and documented
overall pass rate requirement based on widely adopted industry standards. ULG has
guidelines for how often randomized testing should occuracrossa customerteamwith
testing designed to provide an additional independent assessment to proactively identify
weak linguistic and production performance, before it becomes a corrective action

e  Auto-monitoring feature in Octave TMS — In order to ensure all translators are monitored
for quality performance, ULG's Octave Translation Management System selects projects
for quality checks based on vendorthroughput of project volumes. This is an automated
project selection, and this helps us ensure we constantly evaluate ourtranslation quality.
This process is a continuous and ongoing quality management activity.

e ResourceFlagging — Linguists and production resources are continuously assessed for
performance whichis tracked against completed projects. Where resources do not meet
expectations onturnaround time, quality or responsiveness a flagging systemis in place
that indicates overall performance and ultimately can indicate whethera linguisticor
production resource can be used on specific project types. Any resource with 3 project KPI
challenges withina quarter will be removed from active service, any resource with 3 KPI
errors over any time period will be required to complete anindependent LQA/IQE review of
past projects and based on results could be removed from active service. Once aresource
flag has been setto‘inactive’ the system factual halts production activity to that resource.

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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e Corrective Action and Preventive Action Process (CAPA) — A crucial component of the
ULG quality Management Systemis errorand complaint management. For
any qualityissues, a dedicated quality team will initiate an independent review of the
identified challenge and work with the broader team to identify root cause and resolution.
ULG has a 100% record in the closure of identified errors or complaints and a 98%
successful businessimpact assessment post correctiveaction.

Our HR Team, Vendor Management Teamand Multilingual Language Leads will ensurefull and
complete onboarding of existing and new resources into ULG program for Region 10 ESC.

LINGUIST QUALIFICATION &
ONBOARDING

LINGUIST ALIGNMENT

LINGUIST ASSIGNMENT
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CONTINUQUS LINGUISTIC
TRAINING PROGRAMS

VENDOR MANAGEMENT TEAM AND MULTILINGUAL LANGUAGE LEADS PROVIDE
MULTI-LAYERED PROGRAMS FOR TRUE ALIGNMENT

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED

Page 29 of 41 unitedlanguagegroup.com




Customer Satisfaction and Deviation Handling Process

Client complaints follow a six-step problem solving corrective and preventative action (CAPA)
process recorded within the quality management system. All errors are fixed immediately and given
high priority to ensure issues are addressed promptly. Wethen conduct a formal root cause analysis,
determine any corrective actions needed and monitor the effectiveness of these corrective actions.
Formal communication is maintained with the client during our investigation process and we seek
the client's acceptance of our corrective action planto close out the process.

ULG procedure for Customer Communication, Feedback and Complaints alignto meet the specified
reporting criteria of adverse events or possible advisory notice situations. QSOP0074 Advisory
Notices provides fora system and instructions for the reporting of possible advisory notice situations
and for the response to client initiated advisory notices.

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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28. DESCRIBEHOWYOUR COMPANY ENSURES THAT ALL TRANSLATORSARE FLUENT IN THE
LANGUAGE THEY WILL BE TRANSLATING.

Linguist Qualifications

Linguists are qualifiedaccording to 1SO 17100:2015 standards and need to have atleast one of the
following:

e DegreeinTranslation
e Formal highereducation+a minimum of 2 years of translation experience
e 5years minimumoftranslation experience

United Language Group alsorequires that linguists meet the following criteria:

Are native speakers of the target language.

e Have Bachelors/Master's degree(or foreign equivalent).
Have full understanding and a minimum of 2 years’ experience translating from the source
language into their native tongue in their area of specialization.

e Are proven subject matterexperts intarget vertical markets and provide experience with
relevant subject material.

Moreover, in professional fields, many of our translators hold relevant professional degrees or licenses
and some of our translators hold certifications from various national certification bodies or professional
translation organizations.

VLT
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£ Quality
= CERTIFIED
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Linguist
Qualification

Based on ISO 17100:2015 Minimum 5 years of experience Native language speakers -

international quality standard in industry of specialty most reside in originating
country

- o

Must have proven track record Most possess advanced degree Linguists undergo continual Only 10% of applicants
including 3 End-Client references + certification in translation performance auditing contracted after our rigorous

testing process
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32. LISTALLCOOPERATIVEAND/OR GOVERNMENT GROUP PURCHASING ORGANIZATIONS OF
WHICHYOUR COMPANY IS CURRENTLY A MEMBER BELOW.

Cooperative/GPO Name Contract Number Expiration Date
Omnia Partners NC 961-C/R170201 June 30, 2023

33. DESCRIBEYOUR COMPANY'S IMPLEMENTATION AND SUCCESS WITHEXISTING
COOPERATIVEPURCHASING PROGRAMS, IF ANY, AND PROVIDE THECOOPERATIVE'S
NAME(S), CONTACT PERSON(S) AND CONTACT INFORMATION AS REFERENCE(S).

ULGis proud to offer our services to many local, state, and federal government agencies nationwide,
including being a preferred provider for the State of North Carolina and having a 5-yearcontract with
the State of NC. If requested during contract negotiations, we will be happy to provide additional
details about our relationship with Omnia Partners and the State of North Carolina.

34. IN APPENDIXC, PROVIDEA COPY OF ALL CURRENT LICENSES, REGISTRATIONS AND
CERTIFICATIONSISSUED BY FEDERAL, STATEAND LOCAL AGENCIES, AND ANY OTHER
LICENSES, REGISTRATIONS OR CERTIFICATIONS FROMANY OTHER GOVERNMENTAL ENTITY
WITH JURISDICTION,ALLOWING RESPONDENT TO PERFORM THE COVERED SERVICES
INCLUDING,BUT NOT LIMITED TO LICENSES, REGISTRATIONS OR CERTIFICATIONS. M/WBE,
HUB, DVBE, SMALL AND DISADVANTAGED BUSINESS CERTIFICATIONS AND OTHER DIVERSE
BUSINESS CERTIFICATIONS, AS WELL AS MANUFACTURER CERTIFICATIONSFOR SALES AND
SERVICEMUST BEINCLUDED IF APPLICABLE.
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ULG Language Quality Management

Reliableand Consistent Service Delivery

ULG's quality approachis the cornerstone of how we will work with the Region 10 ESC to provide reliable
delivery and comply with federal, state, andlocal laws and the Region 10 ESC's needs. ULG utilizes a variety
of processes to monitor our performance aligning to internal client-specifickey performanceindicators
(KPIs). Our Quality Management Systemis an organized structure of responsibilities, activities,and
resources, which collectively ensurenot only ULG's quality requirements are met, but, equally important, that
those of our clients are met. ULG judges our progress toward ultimate language excellence by leveraging
data collected through reports and identifying opportunities to enhance client experience. ULG also surveys
clients and end users to measure satisfaction and immediately address areas forimprovement.

ULG has achieved success by focusing on quality business practices and value-added training driven
by ISO certifications, Lean Six Sigmmamethodologies, SOPs, and ULG's Client Services teams. ULG's
quality systems are audited regularly to ensure they align to the regulations set by various agencies.
Additionally, ULG has defined training proceduresto measure both compliance and competency.

The combined effect of the ULG'’s Global Quality Management solution will contribute significantly to
costsavings and process excellenceand will help build confidence and resilience in the provision of
language services, allowing your teams to have more time to focus on core activities.

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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Quality Certifications

‘True North'is defined as the highest ideala company canreach. At ULG,
ourtrue northis a persistentpractice of dailyimprovement performed by
everyone on ourteam. We know that opportunities for quality improvement
constantly present themselves, and at the heart of our companyis the goal to
unearth and pursue these opportunities at every turn.

\\“nlllll“",
N L
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INTERNATIONALLY

Quality

CERTIFIED Certified to:

1ISO 9001:2015

Developing, implementing, andimproving the quality management process

ISO 13485:2016

Medical Devices Quality Management Systems, requirements for regulatory purposes

OurQuality 150 17100:2015

C omm |’[m en ’[ Process, operation, and managementrequirements for accurate translations

1ISO 27001:2013

Information Security management

HITRUST Certification 2019

iRusT @7 Fisma VS @rearave ()

NOTE: Please alsorefertothe attachments:

1SO 9001-2015. pdf

1SO 13485-2016.pdf

1SO 17100-2015.pdf
1S027001-2013.pdf
HITRUST 5002-8442.pdf
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35. IN APPENDIXC, LIST ANY CERTIFICATION(S) AND MEMBERSHIP(S) HELD WITH
PROFESSIONAL TRANSLATION ASSOCIATIONS, AND THEEFFECTIVEDATE OF EACH.

Please refertothe response to Question 34 above.

36. PROVIDEINFORMATION REGARDING WHETHER YOURFIRM, EITHER PRESENTLY ORINTHE
PAST, HAS BEEN INVOLVED INANY LITIGATION, BANKRUPTCY, ORREORGANIZATION.

United Language Group (ULG) hereby confirms that our firm, either presently or in the past, has not
been involved in any litigation, bankruptcy, or reorganization.

37. FELONY CONVICTION NOTICE - PLEASECHECK APPLICABLEBOX:

[] A publicly held corporation; therefore, this reporting requirement is not applicable

Is not owned or operated by anyone who has been convicted of a felony.

[] Is owned or operated by the following individual(s) who has/have been convicted of a felony.
*If the 3" box is checked a detailed explanation of the names and convictions must be attached.

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED

Page 35 0f41 unitedlanguagegroup.com




VALUE ADD

38. DETAILHOWYOURORGANIZATION PLANSTO MARKET THIS CONTRACTWITHIN THEFIRST
90 DAYS OF THEAWARD DATE. THISMAY INCLUDEBUT ISNOT LIMITED TO:

Upon being awarded the contract, United Language Group will take the following steps to promote
our partnership:

e Create a company-wide announcement announcing our partnership
e Create a press release, which will be placed on the ULG website and pitched to relevant publications
o Postthe press release/partnership overview on Linked and Twitter once a week forthree weeks
e Create any necessary cobranded collateral pieces
¢  Whererelevant, createand execute cobranded email and digital marketing campaigns
o  Explore partnerships/co-presenting opportunities at tradeshows/events
ULG is opento additional marketing and cobranding efforts in line with Region 10 ESC marketing
goals and strategies.

39. ACKNOWLEDGETHAT YOUR ORGANIZATION AGREES TO PROVIDEITSCOMPANY LOGO(S)
TOREGION 10 ESC AND AGREES TO PROVIDE PERMISSION FORREPRODUCTION OF SUCH
LOGO IN MARKETING COMMUNICATIONS AND PROMOTIONS.

United Language Group (ULG) hereby agreesto provide our company logo(s) to Region 10 ESC
and agrees to provide permission for reproduction of such logo in marketing communications
and promotions.

40. PROVIDETHEAGENCY SPEND THAT YOUR ORGANIZATION ANTICIPATES EACHYEARFOR
THE FIRST THREE (3) YEARS OF THIS AGREEMENT.

$.500,000 in yearone

$.1.000.000 ___inyeartwo

$.1.500,000 ___inyearthree

41. PLEASEPROVIDEANY SUGGESTED IMPROVEMENTS AND ALTERNATIVES FORDOING
BUSINESS WITHYOUR COMPANY THAT WILL MAKE THIS ARRANGEMENT MORECOST
EFFECTIVEFORYOURCOMPANY AND PARTICIPATING PUBLIC AGENCIES.

There are number of ways we could introduce additional efficiencies and improvementsin the process.

As part of our Onboarding Process, we would look at the specific requirementsyou have, as well as
the workflow process and goals you want to achieve and propose most suitable processes and
solutions that Region 10 ESC requires for ongoing success.

ULG’s onboarding process is based on ouryears of recommending best practices in businesses of
Region T0 ESC size and scaleandis designedto be customizable and flexible to each client’s unique
business requirements. Onboarding is a critical first step and anintegrated part of ULG's overall
commitment to continuous improvement.

In our onboarding framework, the first step is the assessmentof current state. This involves one-on-one
meetings with Region 10 ESCstakeholdersin divisions interested in partnering with ULG. The objective
of the meetings is to understand the servicerequirements, best practices, gaps and challenges, as well
as to map the current workflow/processes and performance tracking foreach group. This first stepiis
an opportunity to collect critical content and data necessary to support our linguistic teams and

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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specialistsinthe delivery of quality translations. Leveraging this data, we will collaborate on, and deliver,

a planalignedto each group’s needs without losing sight of the overall goals to:

e Leverage commonlanguage assetstoachievesynergies
¢  Rollout structured waysof working
e Create acleargovernance processacrossthe businessdivisions

ULG will create customized project submission and workflow(s) to support Region 10 ESC specific
project types and validation requirements. All workflows and special instructions will be incorporated
into the translation process to ensure alignment with Region 10 ESC expectations.

There are various processesand workflows available, depends on the file types and deliverables,
translation requirements, validation requirements and Region 10 ESC specific requirements.
Flexibility of Octave TMS allows the project managerto apply pre-defined workflow and modify it
(by adding or removing steps), based on the project specificneeds.

Centralization of process through Octave TMS provides usually 15-30% improvement in process
efficiency and cost savings related to utilization of our proprietary technologies.

ULG has anin-houseteam of linguistic experts, who willbe dedicated to support Region T0ESCin
terms of creating a Language Asset Management (LAM) plan, that will contribute to high-quality
translation, long-term cost benefits and return oninvestment. Our LAM Teamwill reviewRegion 10 ESC
existing language assetsin orderto create structured Translation Memory (TM) and Term Base, define
strategies toincrease leverage and maximize quality through consistency.

Our Onboarding Process has beendeveloped based on our experience with organizations of the
same size and scale as Region 10 ESC. The onboarding process is fully adaptable, based on the
current state of each specific group. The flexibility in our plan allows for customization to ensure that
the business goals are consideredin each phase.

TRANSLATION SERVICES
777777 ULG DEDICATED ACCOUNT TEAM
m m : AND GLOBAL RESOURCE POOL
| |
!
!
!
.
!
/S“ & - P
i
A ULG TECHNOLOGY PLATFORM AND GLOBAL
: ' LINGUISTIC ASSET MANAGEMENT
w o\ = [PL\J oy

@ @ @ |
B N W OPI N \/R| T i
i
'
i
INTERPRETATION SERVICES ' ULG INTERNATIONALLY CERTIFIED
SeSey e PROCESS QUALITY STANDARDS

The outcome of ULG's proposed solution will be a structured way of working, providing a clear
governance process including transparent reporting of KPI's. ULG's unique mix of solutions,
experience inthe government and education space will help achieve short-termand long-term
strategy goals, process efficiency and continuous improvement.
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DOC #/ BOYCOT T CERTIFICATION

United Language Group (ULG) hereby certifies that during the term of any Agreement, we do not
boycott Israeland will not boycott Israel.

“Boycott” means refusing to deal with, terminating business activities with, or otherwise takingany
actionthatis intendedto penalize, inflict economic harm on, or limit commercial relations specifically
with Israel, or with a person or entity doing business in Israel orin an Israeli-controlled territory, but
does not include an action made for ordinary business purposes.

DOC #3 TERRORIST STATE CERTIFICATION

In accordance with Texas Government Code, Chapter 2252, Subchapter F, REGION 10ESC is
prohibited from entering into a contract witha company that is identified on a list prepared and
maintained by the Texas Comptroller orthe State Pension Review Board under Texas Government
Code Sections 806.051,807.051, or 2252.153.

United Language Group (ULG) hereby certifies to Region 10 ESC, that we are not listed company
under any of those Texas Government Code provisions.

United Language Group (ULG) hereby voluntarily and knowingly acknowledges and agrees that any
agreementshall be null and void should facts arise leading the Region 10 ESC to believe that the r
United Language Group (ULG) was a listed company at the time of this procurement.

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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Required Forms

Further please find enclosed all forms requested with this solicitation.

e OPEN RECORDSPOLICY ACKNOWLEDGMENT AND ACCEPTANCE

e AttachmentA: Equalis Group Exhibits

o Appendix A: QUESTIONNAIRE — pleasereferto the sections above

e Appendix B: PRICING — please referto the separate ATTACHMENT B: Price List.xlsx
e Appendix C: CERTIFICATES — please referto the sectionsabove

o Appendix D: VALUEADD - please referto the sections above

e Appendix E: VENDORCONTRACT AND SIGNATURE FORM

Appendix F: ADDITIONAL REQUIRED DOCUMENTS
¢ DOC #1Clean Air and Water Act
e DOC #2Debarment Notice
¢ DOC #3Lobbying Certification
e DOC #4 Contractors Requirements

e DOC #5 Antitrust Certification Statement
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e DOC #6 Implementation of House Bill 1295 — will be provided upon contract award notification
e DOC #7Boycott Certification — please referto the sections above

e DOC #8Terrorist State Certification — please referto the sections above

¢ DOC #9Resident Certification

¢ DOC #10Federal Funds Certification Form

FORVENDORS INTENDING TO DO BUSINESS IN ARIZONA:

e DOC #11 Arizona Contractor Requirements

FORVENDORS INTENDING TO DO BUSINESS IN NEW JERSEY:
e DOC #120wnership Disclosure Form
¢ DOC #13Non-Collusion Affidavit
e DOC #14 Affirmative Action Affidavit
¢ DOC #15Political Contribution Disclosure Form
¢ DOC #16 Stockholder Disclosure Form

GENERAL TERMS & CONDITIONS ACCEPTANCE FORM

e DOC #17 General Terms & Conditions and Acceptance Form

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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Attachments

Further please find enclosed additional attachments referenced in response to this solicitation.

POLICIES:
¢  ULG Environmental Policy

LANGUAGES:
o ULG Translation Language List
o ULG Interpretation Language List
e ULG VRILanguage List

CERTIFICATIONS:
e 1SO9001-2015
e [SO13485-2016
e [SO17100-2015
e 1S027001-2013
e HITRUST 5002-8442
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RESUMES:
¢ Miladen Cvijanovic Resume

e ToniTornellResume

e Andrew Klobucar Resume

1600 Utica Avenue South, Minneapolis MN, 55416 | USA +1 855-7UNITED
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OPEN RECORDS POLICY ACKNOWLEDGMENT AND ACCEPTANCE

Be advised that all information and documents submitted will be subject to the Public Information Act requirements
governed by Chapter 552 of the Texas Government Code.

Because contracts are awarded by a Texas governmental entity, all responses submitted are subject to release as public
information after contracts are executed. If a Respondent believes that its response, or parts of its response, may be
exempted from disclosure to the public, the Respondent must specify page-by-page and line-by-line the parts of the
response, which it believes, are exempted from disclosure. In addition, the Respondent must specify which exception(s) are
applicable and provide detailed reasons to substantiate the exception(s). Respondent must provide this information on the
“Acknowledgement and Acceptance to Region 10 ESC’s Public Information Act Policy” form found on the next page of this
solicitation. Any information that is unmarked will be considered public information and released, if requested under the
Public Information Act.

The determination of whether information is confidential and not subject to disclosure is the duty of the Office of Attorney
General (OAG). Region 10 ESC must provide the OAG with the information requested in order for the OAG to render an
opinion. In such circumstances, Respondent will be notified in writing that the material has been requested and delivered
to the OAG. Respondent will have an opportunity to make arguments to the OAG in writing regarding the exception(s) to
the TPIA that permit the information to be withheld from public disclosure. Respondents are advised that such arguments
to the OAG must be specific and well-reasoned--vague and general claims to confidentiality by the Respondent are
generally not acceptable to the OAG. Once the OAG opinion is received by Region 10 ESC, Region 10 ESC must comply with
the opinions of the OAG. Region 10 ESC assumes no responsibility for asserting legal arguments on behalf of any
Respondent. Respondents are advised to consult with their legal counsel concerning disclosure issues resulting from this
procurement process and to take precautions to safeguard trade secrets and other proprietary information.

After completion of award, these documents will be available for public inspection.

Signature below certifies complete acceptance of Region 10 ESC’s Open Records Policy, except as noted below
(additional pages may be attached, if necessary). Check one of the following responses to the Acknowledgment and
Acceptance of Region 10 ESC’s Open Records Policy below:

[X] We acknowledge Region 10 ESC’s Public Information Act policy and declare that no information submitted
with this proposal, or any part of our proposal, is exempt from disclosure under the Public Information Act.

(Note: All information believed to be a trade secret or proprietary must be listed below. It is further understood that failure to identify
such information, in strict accordance with the instructions below, will result in that information being considered public information and
released, if requested under the Public Information Act.)

[ ] We declare the following information to be a trade secret or proprietary and exempt from disclosure under
the Public Information Act.

(Note: Respondent must specify page-by-page and line-by-line the parts of the response, which it believes, are exempt. In addition,
Respondent must specify which exception(s) are applicable and provide detailed reasons to substantiate the exception(s).

Waton V. (,’u;mwm

09-Jul-2020 Director of Client Engagement
Date Authorized Signature & Title
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ATTACHMENT A: Requirements for Lead Agency Agreement To be administered by
Equalis Group

The following exhibits are used in evaluating and administering Lead Agency
Agreements and are preferred by Equalis Group. Redlined copies of the exhibits should
not be submitted with the response. Should a respondent be recormmended for award,
these exhibits will be negotiated and executed between Equalis Group and the
respondent. Respondents must select one of the following options for submitting

their response and submit this page only.

Respondent agrees to all terms and conditions outlined in each of the following
exhibits

[ ] Respondent wishes to negotiate directly with Equalis Group on terms and
conditions outlined in each of the following exhibits. Negotiations will
commence after sealed bids are opened and Region 10 has determined the
respondent met all requirements in their response and may be eligible for
award.

e Equalis Group Exhibit A - EQUALIS GROUP RESPONSE FOR LEAD AGENCY
AGREEMENT

e Equalis Group Exhibit B - EQUALIS GROUP ADMINISTRATION AGREEMENT

e Equalis Group Exhibit C — EQUALIS GROUP MASTER INTERGOVERNMENTAL
COOPERATIVE PURCHASING AGREEMENT

e Equalis Group Exhibit D - EQUALIS GROUP CONTRACT SALES REPORTING TEMPLATE
Equalis Group

Dr. Mladen V. Cvijanovic
Director of Client Engagement

United Language Group
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Appendix E: VENDOR CONTRACT AND SIGNATURE FORM

This Vendor Contract and Signature Form (“Contract”) is made as of , by and between
(“Vendor”)and Region 10 Education Service Center (“Region
10 ESC”) for the purchase of Translation Services (“the products and services”).

RECITALS

WHEREAS, both parties agree and understand that the following pages will constitute the contract between the
successful vendor(s) and Region 10 ESC, having its principal place of business at Education Service Center,
Region 10, 400 E Spring Valley Rd, Richardson, TX 75081

WHEREAS, Vendor agrees to include, in writing, any required exceptions or deviations from these terms,
conditions, and specifications; and it is further understood that if agreed to by Region 10 ESC, said exceptions or
deviations will be incorporated into the final contract “Vendor Contract.”

WHEREAS, this contract consists of the provisions set forth below, including provisions of all attachments
referenced herein. In the event of a conflict between the provisions set forth below and those contained in any
attachment, the provisions set forth below shall control.

WHEREAS, the Vendor Contract will provide that any state, county, special district, local government, school
district, private K-12 school, technical or vocational school, higher education institution (including community
colleges, colleges and universities, both public and private), other government agencies or non-profit
organization may purchase products and services at prices indicated in the Vendor Contract upon registering
and becoming a member with Region 10 ESC; and it being further understood that Region 10 ESC shall act as the
Lead Agency with respect to all such purchase agreements.

WHEREAS, Equalis Group has the administrative and legal capacity to administer purchases on behalf of Region
10 ESC under the Vendor Contract with participating public agencies and entities, as permitted by applicable
law.

ARTICLE 1- GENERAL TERMS AND CONDITIONS

1.1 Equalis Group shall be afforded all of the rights, privileges and indemnifications afforded to Region 10
ESC under the Vendor Contract, and such rights, privileges and indemnifications shall accrue and apply with
equal effect to Equalis Group, including, without limitation, Vendor’s obligation to provide insurance and other
indemnifications to Lead Agency.

1.2 Awarded vendor shall perform all duties, responsibilities and obligations, set forth in this agreement,
and required under the Vendor Contract.

1.3 Equalis Group shall perform its duties, responsibilities and obligations as administrator of purchases, set
forth in this agreement, and required under the Vendor Contract.
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1.4 Customer Support: The vendor shall provide timely and accurate technical advice and sales support to
Region 10 ESC staff, Equalis Group staff and participating agencies. The vendor shall respond to such requests
within one (1) working day after receipt of the request.

ARTICLE 2- ANTICIPATED TERM OF AGREEMENT

[] Term: The term of the Contract shall commence upon award and shall remain in effect for a period of
three (3) years, unless terminated, canceled or extended as otherwise provided herein. The Contractor
agrees that Region 10 ESC shall have the right, at its sole option, to renew the Contract for four (4)
additional one-year periods or portions thereof. In the event that Region 10 ESC exercises such rights,
all terms, conditions and provisions of the original Contract shall remain the same and apply during the
renewal period with the possible exception of price and minor scope additions and/or deletions.

[] Automatic Renewal: Renewal will take place automatically for one (1) year unless Region 10 ESC gives
written notice to the awarded supplier at least ninety (90) days prior to the expiration.

ARTICLE 3- REPRESENTATIONS AND COVENANTS

Scope: This contract is based on the need to provide the economic benefits of volume purchasing and reduction
in administrative costs through cooperative purchasing to schools and other members.

Compliance: Cooperative Purchasing Agreements between Equalis Group and its Members have been
established under state procurement law.

Respondent’s promise: Respondent agrees all prices, terms, warranties, and benefits granted by Respondent to
Members through this contract are comparable to or better than the equivalent terms offered by Respondent to
any present customer meeting the same qualifications or requirements.

ARTICLE 4- FORMATION OF CONTRACT

4.1. Respondent contract documents: Region 10 ESC will review proposed Respondent contract
documents. Vendor’s contract document shall not become part of Region 10 ESC’s contract with vendor unless
and until an authorized representative of Region 10 ESC reviews and approves it.

4.2. Form of contract: The form of contract for this solicitation shall be the Request for Proposal, the
awarded proposal(s) to the lowest responsible Respondent(s), and properly issued and reviewed purchase
orders referencing the requirements of the Request for Proposal. If a firm submitting a proposal requires Region
10 ESC and/or Member to sign an additional agreement, a copy of the proposed agreement must be included
with the proposal.

4.3, Entire Agreement (Parol evidence): The contract, as specified above, represents the final written
expression of agreement. All agreements are contained herein and no other agreements or representations
that materially alter it are acceptable.
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4.4. Assignment of Contract: No assignment of contract may be made without the prior written approval of
Region 10 ESC. Purchase orders and payment can only be made to awarded vendor unless otherwise approved
by Region 10 ESC. Awarded vendor is required to notify Region 10 ESC when any material change in operations
is made that may adversely affect members (i.e. awarded vendor bankruptcy, change of ownership, merger,
etc.).

4.5. Contract Alterations: No alterations to the terms of this contract shall be valid or binding unless
authorized and signed with a “wet signature” by a Region 10 ESC staff member.

4.6. Order of precedence: In the event of a conflict in the provisions of the contract as accepted by Region
10 ESC, the following order of precedence shall prevail:

. Special terms and conditions

. General terms and conditions

) Specifications and scope of work

) Attachments and exhibits

. Documents referenced or included in the solicitation

4.8 Supplemental Agreements: The entity participating in the Region 10 ESC contract and awarded vendor
may enter into a separate supplemental agreement to further define the level of service requirements over and
above the minimum defined in this contract i.e. invoice requirements, ordering requirements, specialized
delivery, etc. Any supplemental agreement developed as a result of this contract is exclusively between the
participating entity and awarded vendor. Neither Region 10 ESC, Equalis Group, its agents, members and
employees shall be made party to any claim for breach of such agreement.

ARTICLE 5- TERMINATION OF CONTRACT

5.1. Cancellation for non-performance or contractor deficiency: Region 10 ESC may terminate any contract
if Members have not used the contract, or if purchase volume is determined to be low volume in any 12-month
period. Region 10 ESC reserves the right to cancel the whole or any part of this contract due to failure by
contractor to carry out any obligation, term or condition of the contract. Region 10 ESC may issue a written
deficiency notice to contractor for acting or failing to act in any of the following:

i. Providing material that does not meet the specifications of the contract;

ii. Providing work and/or material that was not awarded under the contract;

iii. Failing to adequately perform the services set forth in the scope of work and specifications;

iv. Failing to complete required work or furnish required materials within a reasonable amount of time;

v. Failing to make progress in performance of the contract and/or giving Region 10 ESC reason to believe
that contractor will not or cannot perform the requirements of the contract; and/or

vi. Performing work or providing services under the contract prior to receiving a Region 10 ESC reviewed
purchase order for such work.

Upon receipt of a written deficiency notice, contractor shall have ten (10) days to provide a satisfactory
response to Region 10 ESC. Failure to adequately address all issues of concern may result in contract
cancellation. Upon cancellation under this paragraph, all goods, materials, work, documents, data and reports
prepared by contractor under the contract shall become the property of the Member on demand.
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5.2 Termination for cause: If, for any reason, the Vendor fails to fulfill its obligation in a timely manner, or if
the vendor violates any of the covenants, agreements, or stipulations of this contract, Region 10 ESC reserves
the right to terminate the contract immediately and pursue all other applicable remedies afforded by law. Such
termination shall be effective by delivery of notice, to the vendor, specifying the effective date of termination.

In such event, all documents, data, studies, surveys, drawings, maps, models and reports prepared by vendor for
this solicitation may become the property of the participating agency or entity. If such event does occur then
vendor will be entitled to receive just and equitable compensation for the satisfactory work completed on such
documents.

53 Delivery/Service failures: Failure to deliver goods or services within the time specified or within a
reasonable time period as interpreted by the purchasing agent, or failure to make replacements or corrections
of rejected articles/services when so requested shall constitute grounds for the contract to be terminated. In
the event that the participating agency or entity must purchase in an open market, contractor agrees to
reimburse the participating agency or entity, within a reasonable time period, for all expenses incurred.

5.4 Force Majeure: If by reason of Force Majeure, either party hereto shall be rendered unable wholly or in
part to carry out its obligations under this Agreement then such party shall give notice and full particulars of
Force Majeure in writing to the other party within a reasonable time after occurrence of the event or cause
relied upon, and the obligation of the party giving such notice, so far as it is affected by such Force Majeure,
shall be suspended during the continuance of the inability then claimed, except as hereinafter provided, but for
no longer period, and such party shall endeavor to remove or overcome such inability with all reasonable
dispatch.

The term Force Majeure as employed herein, shall mean acts of God, strikes, lockouts, or other industrial
disturbances, act of public enemy, orders of any kind of government of the United States or the State of Texas or
any civil or military authority; insurrections; riots; epidemics; landslides; lighting; earthquake; fires; hurricanes;
storms; floods; washouts; droughts; arrests; restraint of government and people; civil disturbances; explosions,
breakage or accidents to machinery, pipelines or canals, or other causes not reasonably within the control of the
party claiming such inability. It is understood and agreed that the settlement of strikes and lockouts shall be
entirely within the discretion of the party having the difficulty, and that the above requirement that any Force
Majeure shall be remedied with all reasonable dispatch shall not require the settlement of strikes and lockouts
by acceding to the demands of the opposing party or parties when such settlement is unfavorable in the
judgment of the party having the difficulty

5.5 Standard Cancellation: Either party may cancel this contract in whole or in part by providing written
notice. The cancellation will take effect 90 business days after the other party receives the notice of
cancellation. After the 90th business day all work will cease following completion of final purchase order.
Region 10 ESC reserves the right to request additional items not already on contract at any time.

ARTICLE 6- LICENSES

6.1 Duty to keep current license: Vendor shall maintain in current status all federal, state and local
licenses, bonds and permits required for the operation of the business conducted by vendor. Vendor shall
remain fully informed of and in compliance with all ordinances and regulations pertaining to the lawful provision
of services under the contract. Region 10 ESC reserves the right to stop work and/or cancel the contract of any
vendor whose license(s) expire, lapse, are suspended or terminated.
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6.2 Suspension or Debarment: Respondent shall provide a letter in the proposal notifying Region 10 ESC of
any debarment, suspension or other lawful action taken against them by any federal, state, or local government
within the last five (5) years that precludes Respondent or its employees from participating in any public
procurement activity. The letter shall state the duration of the suspension or action taken, the relevant
circumstances and the name of the agency imposing the suspension. Failure to supply or disclose this
information may be grounds for cancellation of contract.

6.3 Survival Clause: All applicable software license agreements, warranties or service agreements that
were entered into between Vendor and Customer/participating member under the terms and conditions of the
Contract shall survive the expiration or termination of the Contract. All Purchase Orders issued and accepted by
Order Fulfiller shall survive expiration or termination of the Contract.

ARTICLE 7- DELIVERY PROVISIONS

7.1 Delivery: Vendor shall deliver said materials purchased on this contract to the participating member
issuing a Purchase Order. Conforming product shall be shipped within 7 days of receipt of Purchase Order. If
delivery is not or cannot be made within this time period the vendor must receive authorization from the
purchasing agency for the delayed delivery. At this point the participating entity may cancel the order if
estimated shipping time is not acceptable.

7.2 Inspection & Acceptance: If defective or incorrect material is delivered, purchasing agency may make
the determination to return the material to the vendor at no cost to the purchasing agency. The vendor agrees
to pay all shipping costs for the return shipment. Vendor shall be responsible for arranging the return of the
defective or incorrect material.

7.3 Responsibility for supplies tendered: Vendor shall be responsible for the materials or supplies covered
by this contract until they are delivered to the designated delivery point.

7.4 Shipping Instructions: Unless otherwise specified, each case, crate, barrel, package, etc, delivered
under this contract must be plainly labeled, securely tagged, stating Vendor’s name, purchase order number,
qguantity contained therein, and delivery address as indicated in the order. Deliveries must be made within the
hours of 8:00 am — 4:00 pm. Deliveries at any other time (including Saturdays, Sundays and holidays) will not be
accepted unless arrangements have been made in advance with the receiver at the delivery point. Vendor
understands that it is their responsibility to ensure compliance with the delivery instructions outlined in this
agreement.

7.5 Additional charges: Unless bought on F.0.B. “shipping point” and Vendor prepays transportation, no
delivery charges shall be added to invoices except when express delivery is authorized and substituted on orders
for the method specified in the contract. In such cases, the difference between freight or mail and express
charges may be added to the invoice.

7.6 Buyer’s delays: Region 10 ESC will not be responsible for any late fees due the prime contractor by the
participating member. The prime contractor will negotiate with the participating agency for the recovery of
damages related to expenses incurred by the vendor for a delay for which the Region 10 ESC member is
responsible, which is unreasonable, and which was not within the contemplation of the parties to the contract
between the two parties.
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ARTICLE 8- BILLING AND REPORTING

8.1 Payments: The participating entity using the contract will make payments directly to the awarded
vendor.

Payment shall be made after satisfactory performance, in accordance with all provisions thereof, and upon
receipt of a properly completed invoice.

8.2 Tax Exempt Status: Since this is a national contract, knowing the tax laws in each state is the sole
responsibility of the Vendor.

8.3 Reporting: Vendor shall electronically provide Equalis Group with a detailed line item monthly report
showing the dollar volume of all member product sales under the contract for the previous month. Reports shall
be sent via e-mail to Equalis Group offices at reporting@equalisgroup.org. Reports are due on the fifteenth
(15™) day after the close of the previous month. It is the responsibility of the awarded vendor to collect and
compile all sales under the contract from participating members and submit one (1) report. Fields below
marked as *required indicate a required field. All other fields are preferred, but not required:

Equalis Member ID

Vendor Customer Number *required (or Equalis Member ID)

Customer Name *required

Customer Street Address *required

Customer City *required

Member Data

Customer Zip Code *required

Customer State *required

Distributor Name

Distributor ID

Distributor Street Address

Distributor City

Distributor Zip Code

Distributor Data

Distributor State

Product Category level 1

Distributor Product Number

Manufacturer Product Number

Product Description

Product Brand Name

Product Data

Product packaging Unit of Measure level 1

Product packaging Unit of Measure level 2

Product packaging Unit of Measure level 3

Purchase Unit of Measure

Purchase Quantity

Distributor Landed Cost Total $ (without deviations)

Distributor Landed Cost Total $ (with mfr deviations)

Spend Data

Customer Purchase Total $ *required
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Admin Fee % *required

Admin Fee $ *required

ARTICLE 9- PRICING

9.1 Market competitive guarantee: Vendor agrees to provide market competitive pricing, based on the
value offered upon award, to Region 10 ESC and its participating public agencies throughout the duration of the
contract.

9.2 Price increase: Should it become necessary or proper during the term of this contract to make any
change in design or any alterations that will increase expense, Region 10 ESC must be notified immediately.
Price increases must be approved by Lead Agency and no payment for additional materials or services, beyond
the amount stipulated in the contract, shall be paid without prior approval. All price increases must be
supported by manufacture documentation, or a formal cost justification letter.

Vendor must honor previous prices for thirty (30) days after approval and written notification from Region 10
ESC if requested.

It is Vendor’s responsibility to keep all pricing up to date and on file with Region 10 ESC. All price changes must
be provided to Region 10 ESC, using the same format as was accepted in the original contract.

9.3 Additional Charges: All deliveries shall be freight prepaid, F.O.B. destination and shall be included in all
pricing offered unless otherwise clearly stated in writing.

9.4 Price reduction and adjustment: Price reduction may be offered at any time during contract and shall
become effective upon notice of acceptance from Region 10 ESC. Special, time-limited reductions are
permissible under the following conditions: 1) reduction is available to all Members equally; 2) reduction is for a
specific time period, normally not less than thirty (30) days; 3) original price is not exceeded after the time-limit;
and 4) Region 10 ESC has approved the new prices prior to any offer of the prices to a Member. Vendor shall
offer Region 10 ESC any published price reduction during the contract period.

9.5 Prevailing Wage: It shall be the responsibility of the Vendor to comply, when applicable, with the
prevailing wage legislation in effect in the jurisdiction of the purchaser (Region 10 ESC or its Participating
Members). It shall further be the responsibility of the Vendor to monitor the prevailing wage rates as
established by the appropriate Department of Labor for any increase in rates during the term of this contract
and adjust wage rates accordingly.

9.6 Administrative Fees: The Vendor agrees to pay administrative fees to Equalis Group based on the terms
set in Attachment A. All pricing submitted to Region 10 ESC shall include the administrative fee to be remitted

to Equalis Group by the awarded vendor.

9.7 Price Calculation: Cost plus a percentage as a primary mechanism to calculate pricing is not allowed.

Pricing may either be in the form of line item pricing, defined as a specific individual price on a product or
service, or a percentage discount from a verifiable catalog or price list. Other discounts or incentives may be
offered.
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ARTICLE 10- PRICING AUDIT

10.1  Audit rights: Vendor shall, at Vendor’s sole expense, maintain appropriate due diligence of all
purchases made by Region 10 ESC and any participating entity that accesses this Agreement. Equalis Group and
Region 10 ESC each reserve the right to audit the accounting for a period of three (3) years from the time such
purchases are made. This audit right shall survive termination of this Agreement for a period of one (1) year
from the effective date of termination. In the State of New Jersey, this audit right shall survive termination of
this Agreement for a period of five (5) years from the date of final payment. Such records shall be made
available to the New Jersey Office of the State Comptroller upon request. Region 10 ESC shall have the authority
to conduct random audits of Vendor’s pricing that is offered to eligible entities at Region 10 ESC's sole cost and
expense. Notwithstanding the foregoing, in the event that Region 10 ESC is made aware of any pricing being
offered to eligible agencies that is materially inconsistent with the pricing under this agreement, Region 10 ESC
shall have the ability to conduct an extensive audit of Vendor’s pricing at Vendor’s sole cost and expense.
Region 10 ESC may conduct the audit internally or may engage a third-party auditing firm. In the event of an
audit, the requested materials shall be provided in the format and at the location designated by Region 10 ESC
or Equalis Group.

ARTICLE 11- PROPOSER PRODUCT LINE REQUIREMENTS

11.1  Current products: Proposals shall be for materials and equipment in current production and marketed
to the general public and education/government agencies at the time the proposal is submitted.

11.2  Discontinued products: If a product or model is discontinued by the manufacturer, Vendor may
substitute a new product or model if the replacement product meets or exceeds the specifications and
performance of the discontinued model and if the discount is the same or greater than the discontinued model.

11.3  New products/Services: New products and/or services that meet the scope of work may be added to
the contract. Pricing shall be equivalent to the percentage discount for other products. Vendor may replace or
add product lines to an existing contract if the line is replacing or supplementing products on contract, is equal
or superior to the original products offered, is discounted in a similar or to a greater degree, and if the products
meet the requirements of the solicitation. No products and/or services may be added to avoid competitive
procurement requirements. Region 10 ESC may require additions to be submitted with documentation from
Participating Members demonstrating an interest in, or a potential requirement for, the new product or service.
Region 10 ESC may reject any additions without cause.

11.4  Options: Optional equipment for products under contract may be added to the contract at the time
they become available under the following conditions: 1) the option is priced at a discount similar to other
options; 2) the option is an enhancement to the unit that improves performance or reliability.

11.5 Product line: Vendors with a published catalog may submit the entire catalog. Region 10 ESC reserves
the right to select products within the catalog for award without having to award all contents. Region 10 ESC
may reject any addition of equipment options without cause.

11.6  Warranty conditions: All supplies, equipment and services shall include manufacturer's minimum
standard warranty and one (1) year labor warranty unless otherwise agreed to in writing.
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11.7 Buy American requirement: (for New Jersey and all other applicable States) Vendors may only use
unmanufactured construction material mined or produced in the United States, as required by the Buy American

Act. Where trade agreements apply, to the extent permitted by applicable law, then unmanufactured
construction material mined or produced in a designated country may also be used. Vendors are required to
check state specific requirements to ensure compliance with this requirement.

ARTICLE 12- SITE REQUIREMENTS

12.1  Cleanup: Vendor shall clean up and remove all debris and rubbish resulting from their work as required
or directed by Member. Upon completion of the work, the premises shall be left in good repair and an orderly,
neat, clean and unobstructed condition conducive to the Member’s business purpose.

12.2  Site Preparation: Vendor shall not begin a project for which Participating Member has not prepared the
site, unless Vendor does the preparation work at no cost, or until Participating Member includes the cost of site
preparation in a purchase order to the contractor. Site preparation includes, but is not limited to moving
furniture, moving equipment or obstructions to the work area, installation of wiring for networks or any other
necessary pre-installation requirements.

12.3  Registered sex offender restrictions: For work to be performed at schools, Vendor agrees that no
employee or employee of a subcontractor who has been adjudicated to be a registered sex offender will
perform work at any time when students are or are reasonably expected to be present. Vendor agrees that a
violation of this condition shall be considered a material breach and may result in the cancellation of the
purchase order at the Participating Member’s discretion. Vendor must identify any additional costs associated
with compliance of this term. If no costs are specified, compliance with this term will be provided at no
additional charge. Vendor is also responsible for ensuring that their employees or contractors who have direct
contact with students are properly fingerprinted and background checked in accordance with local state law, if
applicable.

12.4  Safety measures: Vendor shall take all reasonable precautions for the safety of employees on the
worksite, and shall erect and properly maintain all necessary safeguards for protection of workers and the
public. Vendor shall post warning signs against all hazards created by its operation and work in progress. Proper
precautions shall be taken pursuant to state law and standard practices to protect workers, general public and

existing structures from injury or damage.

12.5 Smoking/Tobacco: Persons working under the contract shall adhere to local tobacco and smoking
(including e-cigarettes/vaping) policies. Smoking will only be permitted in posted areas or off premises.

12.6  Stored materials: Upon prior written agreement between the vendor and Member, payment may be
made for materials not incorporated in the work but delivered and suitably stored at the site or some other
location, for installation at a later date. An inventory of the stored materials must be provided to Participating

Member with the application for payment seeking compensation for stored materials. Such materials must be
stored and protected in a secure location, and be insured for their full value by the vendor against loss and
damage. Vendor agrees to provide proof of coverage and/or addition of Participating Member as an additional
insured upon Participating Member’s request. Additionally, if stored offsite, the materials must also be clearly
identified as property of buying Participating Member and be separated from other materials. Participating
Member must be allowed reasonable opportunity to inspect and take inventory of stored materials, on or
offsite, as necessary.
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Until final acceptance by the Participating Member, it shall be the Vendor's responsibility to protect all materials
and equipment. Vendor warrants and guarantees that title for all work, materials and equipment shall pass to
the Member upon final acceptance.

12.7  Maintenance Facilities and Support: It is preferred that each contractor should have maintenance
facilities and a support system available for servicing and repair of product and/or equipment. If a third party is
to be used to provide maintenance and support to the participating member, Respondent must notify Region 10
ESC of that third party information. All technicians, applicators, installers shall be fully certified, trained and
licensed to perform said duties.

ARTICLE 13- MISCELENOUS

13.1  Funding Out Clause: Any/all contracts exceeding one (1) year shall include a standard “funding out”
clause. A contract for the acquisition, including lease, of real or personal property is a commitment of the
entity’s current revenue only, provided the contract contains either or both of the following provisions:

“Retains to the entity the continuing right to terminate the contract at the expiration of each budget period
during the term of the contract and is conditioned on a best efforts attempt by the entity to obtain appropriate
funds for payment of the contract in the subsequent fiscal year.”

13.2  Disclosures: Vendor affirms that he/she has not given, offered to give, nor intends to give at any time
hereafter any economic opportunity, future employment, gift, loan, gratuity, special discount, trip, favor or
service to a public servant in connection with this contract.

Vendor has a continuing duty to disclose a complete description of any and all relationships that might be
considered a conflict of interest in doing business with participants in Equalis Group.

Vendor affirms that, to the best of his/her knowledge, the offer was arrived at independently, and was
submitted without collusion with anyone to obtain information or gain any favoritism that would in any way
limit competition or give an unfair advantage over other vendors in the award of this contract.

13.3  Indemnity: Vendor shall protect, indemnify, and hold harmless both Region 10 ESC and Equalis Group
and its participants, administrators, employees and agents against all claims, damages, losses and expenses
arising out of or resulting from the actions of Vendor, Vendor employees or Vendor subcontractors in the
preparation of the solicitation and the later execution of the contract, including any supplemental agreements
with members. Any litigation involving either Region 10 ESC or Equalis Group, its administrators and employees
and agents shall be in a court of competent jurisdiction in Dallas County, Texas. Texas law shall apply to any
such suit, without giving effect to its choice of laws provisions. Any litigation involving Equalis Group
participating members shall be in the jurisdiction of the participating agency.

13.4  Franchise Tax: Vendor hereby certifies that he/she is not currently delinquent in the payment of any
required franchise taxes, and shall remain current on any such franchise taxes throughout the term of this

contract.

13.5 Marketing: Vendor agrees to allow Region 10 ESC and Equalis Group to use their name and logo within
website, marketing materials and advertisement. Any use of the Region 10 ESC or Equalis Group name and logo
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or any form of publicity, inclusive of press releases, regarding this contract by Vendor must have prior approval
from Region 10 ESC.

13.6 Insurance: Unless otherwise modified elsewhere in this document, prior to commencing services under
this contract for a participating member, contractor shall procure, provide and maintain during the life of this
agreement comprehensive public liability insurance to include course of construction insurance and automobile
liability, providing limits of not less than $1,000,000.00 per occurrence. The insurance form will be an “all risk”
type of policy with standard exclusions. Coverage will include temporary structures, scaffolding, temporary
office trailers, materials, and equipment. Contractor shall pay for the deductibles required by the insurance
provided under this agreement.

Certificates of insurance shall be delivered to the participant prior to commencement of work. The insurance
company shall be licensed to do business and write the appropriate lines of insurance in the applicable state in
which work is being conducted. Vendor shall give the participating entity a minimum of ten (10) days notice
prior to any modifications or cancellation of policies. Vendor shall require all subcontractors performing any
work to maintain coverage as specified.

Prior to commencing any work under this contract, any subcontractor shall also procure, provide, and maintain,
at its own expense until final acceptance of the work performed, insurance coverage in a form acceptable to the
prime contractor. All subcontractors shall provide worker’s compensation insurance which waives all
subrogation rights against the prime contractor and member.

13.7  Subcontracts/Sub Contractors: If Vendor serves as prime contractor, it shall not enter into any
subcontract subject to this solicitation without prior approval from Region 10 ESC. Any/all subcontractors shall
abide by the terms and conditions of this contract and the solicitation.

No subcontract relationships shall be entered into with a party not licensed to do business in the jurisdiction in
which the work will be performed. Contractor must use subcontractors openly, include such arrangements in

the proposal, and certify upon request that such use complies with the rules associated with the procurement
codes and statutes in the state in which the contractor is conducting business.

Contractor agrees to pay subcontractors in a timely manner. Failure to pay subcontractors for work faithfully
performed and properly invoiced may result in suspension or termination of this contract. Prior to participating
member’s release of final retained amounts, Contractor shall produce verified statements from all
subcontractors and material suppliers that those entities have been paid in full amounts due and owing to them.

13.8  Legal Obligations: It is the Respondent’s responsibility to be aware of and comply with all local, state,
and federal laws governing the sale of products/services identified in this RFP and any awarded contract and
shall comply with all while fulfilling the RFP. Applicable laws and regulation must be followed even if not
specifically identified herein.

13.9  Boycott Certification: Respondents hereby certify that during the term of any Agreement, it does not
boycott Israel and will not boycott Israel. “Boycott” means refusing to deal with, terminating business activities
with, or otherwise taking any action that is intended to penalize, inflict economic harm on, or limit commercial
relations specifically with Israel, or with a person or entity doing business in Israel or in an Israeli-controlled
territory, but does not include an action made for ordinary business purposes.

13.10 Venue: All parties agree that venue for any litigation arising from this contract shall lie in Richardson,
Dallas County, Texas, and that the laws of the State of Texas shall govern the rights of the parties and the validity
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and interpretation of any purchase order, contract, or service agreement that shall arise from and include this
proposal request.

[Remainder of Page Intentionally Left Blank- Signatures follow on Signature Form]
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CONTRACT SIGNATURE FORM

The undersigned hereby proposes and agrees to furnish goods and/or services in strict compliance with the
terms, specifications and conditions at the prices proposed within response unless noted in writing. The
undersigned further certifies that he/she is an officer of the company and has authority to negotiate and bind
the company named below and has not prepared this proposal in collusion with any other Respondent and that
the contents of this proposal as to prices, terms or conditions of said proposal have not been communicated by

the undersigned nor by any employee or agent to any person engaged in this type of business prior to the
official opening of this proposal.

Prices are guaranteed: 120 days

Company name
United Language Group

Address
1600 Utica Avenue South, Suite 750

City/State/Zip
Minneapolis, MN 55416, USA

Telephone No.
+1 612-767-0000

Fax No.
+1 612-767-3374

Email address
mladen.cvijanovic@ulgroup.com

Printed name
DR. MLADEN V. CVIJANOVIC

Position with company
Director of Client Engagement

Authorized signature W, Z" 2 Y ey ;

Term of contract to

Unless otherwise stated, all contracts are for a period of three (3) years with an option to renew annually for an
additional four (4) years if agreed to by Region 10 ESC. Vendor shall honor all administrative fees for any sales
made based on the contract whether renewed or not.

Region 10 ESC Authorized Agent Date

Print Name

Equalis Group Contract Number
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DOC #1 CLEAN AIR AND WATER ACT

I, the Vendor, am in compliance with all applicable standards, orders or regulations issued pursuant to the Clean
Air Act of 1970, as Amended (42 U.S. C. 1857 (h), Section 508 of the Clean Water Act, as amended (33 U.S.C.
1368), Executive Order 117389 and Environmental Protection Agency Regulation, 40 CFR Part 15 as required
under OMB Circular A-102, Attachment O, Paragraph 14 (1) regarding reporting violations to the grantor agency
and to the United States Environment Protection Agency Assistant Administrator for the Enforcement.

Potential Vendor: United LanguageGroup

Title of Authorized Representative: Director of Client Engagement

Mailing Address: 1600 Utica Avenue South, Suite 750, Minneapolis, MN 55416, USA

Signature: WW V Coywww
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DOC #2 DEBARMENT NOTICE

I, the Vendor, certify that my company has not been debarred, suspended or otherwise ineligible for
participation in Federal Assistance programs under Executive Order 12549, “Debarment and Suspension”, as
described in the Federal Register and Rules and Regulations.

Potential Vendor: United Language Group

Title of Authorized Representative: Director of Client Engagement

Mailing Address: United Language Group
7 /s Sy .
Signature: M’é&‘!&/i/ V. Caﬁf'mm
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DOC #3 LOBBYING CERTIFICATION

Submission of this certification is a prerequisite for making or entering into this transaction and is imposed by
Section 1352, Title 31, U.S. Code. This certification is a material representation of fact upon which reliance was
placed when this transaction was made or entered into. Any person who fails to file the required certification
shall be subject to civil penalty of not less than $10,000 and not more than $100,000 for each such failure.

The undersigned certifies, to the best of his/her knowledge and belief, that:

1. No Federal appropriated funds have been paid or will be paid on behalf of the undersigned, to any person for
influencing or attempting to influence an officer or employee of any agency, a Member of Congress, an officer or
employee of Congress, or an employee of a Member of Congress in connection with the awarding of a Federal
contract, the making of a Federal grant, the making of a Federal loan, the entering into a cooperative
agreement, and the extension, continuation, renewal, amendment, or modification of a Federal contract, grant,
loan, or cooperative agreement.

2. If any funds other than Federal appropriated funds have been or will be paid to any person for influencing or
attempting to influence an officer or employee of any agency, a Member of Congress, an officer or employee of
Congress, or an employee of a Member of Congress in connection with this Federal contract or cooperative
agreement, the undersigned shall complete and submit Standard Form LLL, “Disclosure of Lobbying Activities,”
in accordance with its instructions.

3. The undersigned shall require that the language of this certification be included in the award documents for
all covered sub-awards exceeding $100,000 in Federal funds at all appropriate tiers and that all sub-recipients
shall certify and disclose accordingly.

Signature of Respondent

09-Jul-2020

Date
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DOC #4 CONTRACTOR CERTIFICATION REQUIREMENTS

Contractor’s Employment Eligibility

By entering the contract, Contractor warrants compliance with the Federal Immigration and Nationality Act
(FINA), and all other federal and state immigration laws and regulations. The Contractor further warrants that it
is in compliance with the various state statutes of the states it will operate this contract in.

Participating Government Entities including School Districts may request verification of compliance from any
Contractor or subcontractor performing work under this Contract. These Entities reserve the right to confirm
compliance in accordance with applicable laws.

Should the Participating Entities suspect or find that the Contractor or any of its subcontractors are not in
compliance, they may pursue any and all remedies allowed by law, including, but not limited to: suspension of
work, termination of the Contract for default, and suspension and/or debarment of the Contractor. All costs
necessary to verify compliance are the responsibility of the Contractor.

The Respondent complies and maintains compliance with the appropriate statutes which requires compliance
with federal immigration laws by State employers, State contractors and State subcontractors in accordance
with the E-Verify Employee Eligibility Verification Program.

Contractor shall comply with governing board policy of the Region 10 ESC Participating entities in which work is
being performed.

Fingerprint & Criminal Background Checks

If required to provide services on school district property at least five (5) times during a month, contractor shall
submit a full set of fingerprints to the school district if requested of each person or employee who may provide
such service. Alternately, the school district may fingerprint those persons or employees. An exception to this
requirement may be made as authorized in Governing Board policy. The district shall conduct a fingerprint
check in accordance with the appropriate state and federal laws of all contractors, subcontractors or vendors
and their employees for which fingerprints are submitted to the district. Contractor, subcontractors, vendors
and their employees shall not provide services on school district properties until authorized by the District.

The Respondent shall comply with fingerprinting requirements in accordance with appropriate statutes in the
state in which the work is being performed unless otherwise exempted.

Contractor shall comply with governing board policy in the school district or Participating Entity in which work is
being performed.

Business Operations in Sudan, Iran
In accordance with A.R.S. 35-391 and A.R.S. 35-393, the Contractor hereby certifies that the contractor does not
have scrutinized business operations in Sudan and/or Iran.

Signature of Respondent

09-Jul-2020

Date
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DOC #5 ANTITRUST CERTIFICATION STATEMENTS
(Tex. Government Code § 2155.005)

| affirm under penalty of perjury of the laws of the State of Texas that:

(1) I am duly authorized to execute this contract on my own behalf or on behalf of the company,
corporation, firm, partnership or individual (Company) listed below;

(2) In connection with this proposal, neither | nor any representative of the Company has violated any
provision of the Texas Free Enterprise and Antitrust Act, Tex. Bus. & Comm. Code Chapter 15;

(3) In connection with this proposal, neither | nor any representative of the Company has violated any
federal antitrust law; and

(4) Neither | nor any representative of the Company has directly or indirectly communicated any of the contents
of this proposal to a competitor of the Company or any other company, corporation, firm, partnership or
individual engaged in the same line of business as the Company.

VENDOR United Language Group
RESPONDANT

ADDRESS 1600 Utica Avenue South, Suite 750 ‘ 7,. V/ /3#7 .
Signature '

Minneapolis, MN 55416, USA DR. MLADEN V. CVIJANOVIC

Printed Name

Director of Client Engagement

Position with Company

PHONE +1 612-767-0000
AUTHORIZING OFFICIAL
o 7 -
/ ral
FAX +1612-767-3374 £7 5 H |
/ [ >N

Signature

BOB ARNOLD

Printed Name

Vice President - Client Engagement

Position with Company

Page | 41



DOC #7 BOYCOTT CERTIFICATION

Respondents must certify that during the term of any Agreement, it does not boycott Israel and will not boycott
Israel. “Boycott” means refusing to deal with, terminating business activities with, or otherwise taking any action
that is intended to penalize, inflict economic harm on, or limit commercial relations specifically with Israel, or
with a person or entity doing business in Israel or in an Israeli-controlled territory, but does not include an action
made for ordinary business purposes.

DOC #8 TERRORIST STATE CERTIFICATION

In accordance with Texas Government Code, Chapter 2252, Subchapter F, REGION 10 ESC is prohibited from
entering into a contract with a company that is identified on a list prepared and maintained by the Texas
Comptroller or the State Pension Review Board under Texas Government Code Sections 806.051, 807.051, or
2252.153. By execution of any agreement, the respondent certifies to REGION 10 ESC that it is not a listed
company under any of those Texas Government Code provisions. Responders must voluntarily and knowingly
acknowledge and agree that any agreement shall be null and void should facts arise leading the REGION 10 ESC
to believe that the respondent was a listed company at the time of this procurement.

DOC #9 RESIDENT CERTIFICATION:
This Certification Section must be completed and submitted before a proposal can be awarded to your

company. This information may be placed in an envelope labeled "Proprietary" and is not subject to public view.
In order for a proposal to be considered, the following information must be provided. Failure to complete may
result in rejection of the proposal:

As defined by Texas House Bill 602, a "nonresident Bidder" means a Bidder whose principal place of business is
not in Texas, but excludes a contractor whose ultimate parent company or majority owner has its principal place
of business in Texas.

Texas or Non-Texas Resident

[X] I certify that my company is a "resident Bidder"
[ ] Icertify that my company qualifies as a "nonresident Bidder"

If you qualify as a "nonresident Bidder," you must furnish the following information:

What is your resident state? (The state your principal place of business is located.)

Com

pany Name Address

City

State Zip

Page | 43



DOC #10 FEDERAL FUNDS CERTIFICATION FORM

When a participating agency seeks to procure goods and services using funds under a federal grant or contract, specific federal
laws, regulations, and requirements may apply in addition to those under state law. This includes, but is not limited to, the
procurement standards of the Uniform Administrative Requirements, Cost Principles and Audit Requirements for Federal
Awards, 2 CFR 200 (sometimes referred to as the “Uniform Guidance” or “EDGAR” requirements). All Vendors submitting
proposals must complete this Federal Funds Certification Form regarding Vendor’s willingness and ability to comply with
certain requirements which may be applicable to specific participating agency purchases using federal grant funds. This
completed form will be made available to participating agencies for their use while considering their purchasing options when
using federal grant funds. Participating agencies may also require Vendors to enter into ancillary agreements, in addition to
the contract’s general terms and conditions, to address the member’s specific contractual needs, including contract
requirements for a procurement using federal grants or contracts.

For each of the items below, Vendor should certify Vendor’s agreement and ability to comply, where applicable, by having
Vendor’s authorized representative complete and initial the applicable lines after each section and sign the
acknowledgment at the end of this form. If a vendor fails to complete any item in this form, Region 10 ESC will consider the
Vendor’s response to be that they are unable or unwilling to comply. A negative response to any of the items may, if
applicable, impact the ability of a participating agency to purchase from the Vendor using federal funds.

1. Vendor Violation or Breach of Contract Terms:

Contracts for more than the simplified acquisition threshold currently set at $150,000, which is the inflation adjusted amount
determined by the Civilian Agency Acquisition Council and the Defense Acquisition Regulations Council (Councils) as
authorized by 41 USC 1908, must address administrative, contractual, or legal remedies in instances where contractors violate
or breach contract terms, and provide for such sanctions and penalties as appropriate.

Any Contract award will be subject to Region 10 ESC General Terms and Conditions, as well as any additional terms and
conditions in any Purchase Order, participating agency ancillary contract, or Member Construction Contract agreed upon by
Vendor and the participating agency which must be consistent with and protect the participating agency at least to the same
extent as the Region 10 ESC Terms and Conditions.

The remedies under the Contract are in addition to any other remedies that may be available under law or in equity. By
submitting a Proposal, you agree to these Vendor violation and breach of contract terms.

Does vendor agree?

(Initials of Authorized Representative)

2. Termination for Cause or Convenience:

When a participating agency expends federal funds, the participating agency reserves the right to immediately terminate any
agreement in excess of $10,000 resulting from this procurement process in the event of a breach or default of the agreement
by Offeror in the event Offeror fails to: (1) meet schedules, deadlines, and/or delivery dates within the time specified in the
procurement solicitation, contract, and/or a purchase order; (2) make any payments owed; or (3) otherwise perform in
accordance with the contract and/or the procurement solicitation. participating agency also reserves the right to terminate
the contract immediately, with written notice to offeror, for convenience, if participating agency believes, in its sole discretion
that it is in the best interest of participating agency to do so. Offeror will be compensated for work performed and accepted
and goods accepted by participating agency as of the termination date if the contract is terminated for convenience of
participating agency. Any award under this procurement process is not exclusive and participating agency reserves the right
to purchase goods and services from other offerors when it is in participating agency’s best interest.

Does vendor agree?

(Initials of Authorized Representative)

3. Equal Employment Opportunity:
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Except as otherwise provided under 41 CFR Part 60, all participating agency purchases or contracts that meet the definition
of “federally assisted construction contract” in 41 CFR Part 60-1.3 shall be deemed to include the equal opportunity clause
provided under 41 CFR 60-1.4(b), in accordance with Executive Order 11246, “Equal Employment Opportunity” (30 FR 12319,
12935, 3 CFR Part, 1964-1965 Comp., p. 339), as amended by Executive Order 11375, “Amending Executive Order 11246
Relating to Equal Employment Opportunity,” and implementing regulations at 41 CFR Part 60, “Office of Federal Contract
Compliance Programs, Equal Employment Opportunity, Department of Labor.”

The equal opportunity clause provided under 41 CFR 60-1.4(b) is hereby incorporated by reference. Vendor agrees that such
provision applies to any participating agency purchase or contract that meets the definition of “federally assisted construction

contract” in 41 CFR Part 60-1.3 and Vendor agrees that it shall comply with such provision.

Does vendor agree?

(Initials of Authorized Representative)

4. Davis-Bacon Act:

When required by Federal program legislation, Vendor agrees that, for all participating agency prime construction
contracts/purchases in excess of $2,000, Vendor shall comply with the Davis-Bacon Act (40 USC 3141-3144, and 3146-3148)
as supplemented by Department of Labor regulations (29 CFR Part 5, “Labor Standards Provisions Applicable to Contracts
Covering Federally Financed and Assisted Construction”). In accordance with the statute, Vendor is required to pay wages to
laborers and mechanics at a rate not less than the prevailing wages specified in a wage determinate made by the Secretary
of Labor. In addition, Vendor shall pay wages not less than once a week.

Current prevailing wage determinations issued by the Department of Labor are available at www.wdol.gov. Vendor agrees
that, for any purchase to which this requirement applies, the award of the purchase to the Vendor is conditioned upon
Vendor’s acceptance of the wage determination.

Vendor further agrees that it shall also comply with the Copeland “Anti-Kickback” Act (40 USC 3145), as supplemented by
Department of Labor regulations (29 CFR Part 3, “Contractors and Subcontractors on Public Building or Public Work Financed
in Whole or in Part by Loans or Grants from the United States”). The Act provides that each contractor or subrecipient must
be prohibited from inducing, by any means, any person employed in the construction, completion, or repair of public work,
to give up any part of the compensation to which he or she is otherwise entitled.

Does vendor agree?

(Initials of Authorized Representative)

5. Contract Work Hours and Safety Standards Act:

Where applicable, for all participating agency contracts or purchases in excess of $100,000 that involve the employment of
mechanics or laborers, Vendor agrees to comply with 40 USC 3702 and 3704, as supplemented by Department of Labor
regulations (29 CFR Part 5). Under 40 USC 3702 of the Act, Vendor is required to compute the wages of every mechanic and
laborer on the basis of a standard work week of 40 hours. Work in excess of the standard work week is permissible provided
that the worker is compensated at a rate of not less than one and a half times the basic rate of pay for all hours worked in
excess of 40 hours in the work week. The requirements of 40 USC 3704 are applicable to construction work and provide that
no laborer or mechanic must be required to work in surroundings or under working conditions which are unsanitary,
hazardous or dangerous. These requirements do not apply to the purchases of supplies or materials or articles ordinarily
available on the open market, or contracts for transportation or transmission of intelligence.

Does vendor agree?

(Initials of Authorized Representative)

6. Right to Inventions Made Under a Contract or Agreement:

If the participating agency’s Federal award meets the definition of “funding agreement” under 37 CFR 401.2(a) and the
recipient or subrecipient wishes to enter into a contract with a small business firm or nonprofit organization regarding the
substitution of parties, assignment or performance or experimental, developmental, or research work under that “funding
agreement,” the recipient or subrecipient must comply with the requirements of 37 CFR Part 401, “Rights to Inventions Made
by Nonprofit Organizations and Small Business Firms Under Government Grants, Contracts and Cooperative Agreements,”
and any implementing regulations issued by the awarding agency.
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Vendor agrees to comply with the above requirements when applicable.

Does vendor agree?

(Initials of Authorized Representative)

7. Clean Air Act and Federal Water Pollution Control Act:

Clean Air Act (42 USC 7401-7671q.) and the Federal Water Pollution Control Act (33 USC 1251-1387), as amended —Contracts
and subgrants of amounts in excess of $150,000 must contain a provision that requires the non-Federal award to agree to
comply with all applicable standards, orders, or regulations issued pursuant to the Clean Air Act (42 USC 7401-7671q.) and
the Federal Water Pollution Control Act, as amended (33 USC 1251-1387). Violations must be reported to the Federal
awarding agency and the Regional Office of the Environmental Protection Agency (EPA).

When required, Vendor agrees to comply with all applicable standards, orders, or regulations issued pursuant to the Clean
Air Act and the Federal Water Pollution Control Act.

Does vendor agree?

(Initials of Authorized Representative)

8. Debarment and Suspension:

Debarment and Suspension (Executive Orders 12549 and 12689) — A contract award (see 2 CFR 180.220) must not be made
to parties listed on the government-wide exclusions in the System for Award Management (SAM), in accordance with the
OMB guidelines at 2 CFR 180 that implement Executive Orders 12549 (3 CFR Part 1966 Comp. p. 189) and 12689 (3CFR Part
1989 Comp. p. 235), “Debarment and Suspension.” SAM Exclusions contains the names of parties debarred, suspended, or
otherwise excluded by agencies, as well as parties declared ineligible under statutory or regulatory authority other than
Executive Order 12549.

Vendor certifies that Vendor is not currently listed on the government-wide exclusions in SAM, is not debarred, suspended,
or otherwise excluded by agencies or declared ineligible under statutory or regulatory authority other than Executive Order
12549. Vendor further agrees to immediately notify the Cooperative and all participating agencies with pending purchases
or seeking to purchase from Vendor if Vendor is later listed on the government-wide exclusions in SAM, or is debarred,
suspended, or otherwise excluded by agencies or declared ineligible under statutory or regulatory authority other than
Executive Order 12549.

Does vendor agree?

(Initials of Authorized Representative)

9. Byrd Anti-Lobbying Amendment:

Byrd Anti-Lobbying Amendment (31 USC 1352) -- Vendors that apply or bid for an award exceeding $100,000 must file the
required certification. Each tier certifies to the tier above that it will not and has not used Federal appropriated funds to pay
any person or organization for influencing or attempting to influence an officer or employee of any agency, a member of
Congress, officer or employee of Congress, or an employee of a member of Congress in connection with obtaining any Federal
contract, grant or any other award covered by 31 USC 1352. Each tier must also disclose any lobbying with non-Federal funds
that takes place in connection with obtaining any Federal award. Such disclosures are forwarded from tier to tier up to the
non-Federal award. As applicable, Vendor agrees to file all certifications and disclosures required by, and otherwise comply
with, the Byrd Anti-Lobbying Amendment (31 USC 1352).

Does vendor agree?

(Initials of Authorized Representative)

10. Procurement of Recovered Materials:

For participating agency purchases utilizing Federal funds, Vendor agrees to comply with Section 6002 of the Solid Waste
Disposal Act, as amended by the Resource Conservation and Recovery Act where applicable and provide such information
and certifications as a participating agency may require to confirm estimates and otherwise comply. The requirements of
Section 6002 include procuring only items designated in guidelines of the Environmental Protection Agency (EPA) at 40 CFR
Part 247 that contain the highest percentage of recovered materials practicable, consistent with maintaining a satisfactory
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level of competition, where the purchase price of the item exceeds $10,000 or the value of the quantity acquired during the
preceding fiscal year exceeded $10,000; procuring solid waste management services in a manner that maximizes energy and
resource recovery, and establishing an affirmative procurement program for procurement of recovered materials identified
in the EPA guidelines.

Does vendor agree? M/

(Initials of Authorized Representative)

11. Profit as a Separate Element of Price:

For purchases using federal funds in excess of $150,000, a participating agency may be required to negotiate profit as a
separate element of the price. See, 2 CFR 200.323(b). When required by a participating agency, Vendor agrees to provide
information and negotiate with the participating agency regarding profit as a separate element of the price for a particular
purchase. However, Vendor agrees that the total price, including profit, charged by Vendor to the participating agency shall
not exceed the awarded pricing, including any applicable discount, under Vendor’s Cooperative Contract.

Does vendor agree? M/

(Initials of Authorized Representative)

12. General Compliance and Cooperation with Participating Agencies:

In addition to the foregoing specific requirements, Vendor agrees, in accepting any Purchase Order from a participating
agency, it shall make a good faith effort to work with participating agencies to provide such information and to satisfy such
requirements as may apply to a particular participating agency purchase or purchases including, but not limited to, applicable
recordkeeping and record retention requirements.

Does vendor agree? W,)/

(Initials of Authorized Representative)

13. Applicability to Subcontractors
Offeror agrees that all contracts it awards pursuant to the Contract shall be bound by the foregoing terms and conditions.

Does vendor agree? W/

(Initials of Authorized Representative)

By signature below, | certify that the information in this form is true, complete, and accurate and that | am authorized by my
company to make this certification and all consents and agreements contained herein.

United Language Group

Company Name

Signature of Authorized Compa‘(y Official

DR. MLADEN V. CVIJANOVIC

Printed Name

Director of Client Engagement

Title

09-Jul-2020

Date
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DOC #11 ADDITIONAL ARIZONA CONTRACTOR REQUIREMENTS

AZ Compliance with Federal and state requirements: Contractor agrees when working on any federally assisted
projects with more than $2,000.00 in labor costs, to comply with all federal and state requirements, as well as
Equal Opportunity Employment requirements and all other federal and state laws, statutes, etc. Contractor
agrees to post wage rates at the work site and submit a copy of their payroll to the member for their files.
Contractor must retain records for three years to allow the federal grantor agency access to these records, upon
demand. Contractor also agrees to comply with the Arizona Executive Order 75-5, as amended by Executive
Order 99-4.

When working on contracts funded with Federal Grant monies, contractor additionally agrees to comply with
the administrative requirements for grants, and cooperative agreements to state, local and federally recognized
Indian Tribal Governments.

AZ Compliance with workforce requirements: Pursuant to ARS 41-4401, Contractor and subcontractor(s)
warrant their compliance with all federal and state immigration laws and regulations that relate to their
employees, and compliance with ARS 23-214 subsection A, which states, ...”every employer, after hiring an
employee, shall verify the employment eligibility of the employee through the E-Verify program”

Region 10 ESC reserves the right to cancel or suspend the use of any contract for violations of immigration laws
and regulations. Region 10 ESC and its members reserve the right to inspect the papers of any contractor or
subcontract employee who works under this contract to ensure compliance with the warranty above.

AZ Contractor Employee Work Eligibility: By entering into this contract, contractor agrees and warrants
compliance with A.R.S. 41-4401, A.R.S. 23-214, the Federal Immigration and Nationality Act (FINA), and all other
Federal immigration laws and regulations. Region 10 ESC and/or Region 10 ESC members may request
verification of compliance from any contractor or sub contractor performing work under this contract. Region
10 ESC and Region 10 ESC members reserve the right to confirm compliance. In the event that Region 10 ESC or
Region 10 ESC members suspect or find that any contractor or subcontractor is not in compliance, Region 10 ESC
may pursue any and all remedies allowed by law, including but not limited to suspension of work, termination of
contract, suspension and/or debarment of the contractor. All cost associated with any legal action will be the
responsibility of the contractor.

AZ Non-Compliance: All federally assisted contracts to members that exceed $10,000.00 may be terminated by
the federal grantee for noncompliance by contractor. In projects that are not federally funded, Respondent
must agree to meet any federal, state or local requirements as necessary. In addition, if compliance with the
federal regulations increases the contract costs beyond the agreed on costs in this solicitation, the additional
costs may only apply to the portion of the work paid by the federal grantee.

Registered Sex Offender Restrictions (Arizona): For work to be performed at an Arizona school, contractor
agrees that no employee or employee of a subcontractor who has been adjudicated to be a registered sex
offender will perform work at any time when students are present, or reasonably expected to be present.
Contractor agrees that a violation of this condition shall be considered a material breach and may result in the
cancellation of the purchase order at the Region 10 ESC member’s discretion. Contractor must identify any
additional costs associated with compliance to this term. If no costs are specified, compliance with this term
will be provided at no additional charge.
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Offshore Performance of Work Prohibited: Due to security and identity protection concerns, direct services
under this contract shall be performed within the borders of the United States.

Terrorism Country Divestments: In accordance with A.R.S. 35-392, Region 10 ESC and Region 10 ESC members
are prohibited from purchasing from a company that is in violation of the Export Administration Act. By entering
into the contract, contractor warrants compliance with the Export Administration Act.

The undersigned hereby accepts and agrees to comply with all statutory compliance and notice requirements
listed in this document.

09-Jul-2020

Signature of Respondent Date
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DOC #12 OWNERSHIP DISCLOSURE FORM (N.J.S. 52:25-24.2)

Pursuant to the requirements of P.L. 1999, Chapter 440 effective April 17, 2000 (Local Public Contracts Law), the
Respondent shall complete the form attached to these specifications listing the persons owning 10 percent
(10%) or more of the firm presenting the proposal.

Company Name: United Language Group
Street: United Lan1600 Utica Avenue South, Suite 750
City, State, Zip Code: Minneapolis, MN 55416, USA

Complete as appropriate:
/ , certify that | am the sole owner of

, that there are no partners and the business is not incorporated,
and the provisions of N.J.S. 52:25-24.2 do not apply.

OR:

/ , a partner in , do hereby
certify that the following is a list of all individual partners who own a 10% or greater interest therein. | further

certify that if one (1) or more of the partners is itself a corporation or partnership, there is also set forth the
names and addresses of the stockholders holding 10% or more of that corporation’s stock or the individual
partners owning 10% or greater interest in that partnership.
OR:
/ Dr. Mladen V. Cvijanovic , an authorized representative of

United Language Group , a corporation, do hereby certify that the following is a list of the names
and addresses of all stockholders in the corporation who own 10% or more of its stock of any class. | further
certify that if one (1) or more of such stockholders is itself a corporation or partnership, that there is also set
forth the names and addresses of the stockholders holding 10% or more of the corporation’s stock or the
individual partners owning a 10% or greater interest in that partnership.

(Note: If there are no partners or stockholders owning 10% or more interest, indicate none.)
Name Address Interest

None

| further certify that the statements and information contained herein, are complete and correct to the best of
my knowledge and belief.

W aten V. C:)J/V?’WM Director of Client Engagement 09-Jul-2020

4
Authorized Signature and Title Date
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DOC #13 NON-COLLUSION AFFIDAVIT
Company Name:

Street:

City, State, Zip Code:

State of New Jersey

County of

| Dr. Mladen V. Cvijanovic of the

Minneapolis

Name

in the County of Hennepin

City

, State of Minnesota

age, being duly sworn according to law on my oath depose and say that:

lamthe Director of Client Engagement

Title

of the firm of

United Language Group

Company Name

of full

the Respondent making the Proposal for the goods, services or public work specified under the Harrison

Township Board of Education attached proposal, and that | executed the said proposal with full authority to do
so; that said Respondent has not directly or indirectly entered into any agreement, participated in any collusion,
or otherwise taken any action in restraint of free, competitive bidding in connection with the above proposal, and
that all statements contained in said bid proposal and in this affidavit are true and correct, and made with full
knowledge that the Harrison Township Board of Education relies upon the truth of the statements contained in
said bid proposal and in the statements contained in this affidavit in awarding the contract for the said goods,

services or public work.

| further warrant that no person or selling agency has been employed or retained to solicit or secure such

contract upon an agreement or understanding for a commission, percentage, brokerage or contingent fee,
except bona fide employees or bona fide established commercial or selling agencies maintained by

United Language Group

Whacen V. Cocpansvce. Director of Client Engagement

Company Name
Subscribed and sworn before me

this day of , 20

Notary Public of New Jersey
My commission expires , 20

SEAL
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DOC #14 AFFIRMATIVE ACTION AFFIDAVIT (P.L. 1975, C.127)

Company Name: United Language Group
Street: 1600 Utica Avenue South, Suite 750
City, State, Zip Code: Minneapolis, MN 55416, USA

Bid Proposal Certification:

Indicate below your compliance with New Jersey Affirmative Action regulations. Your proposal will be accepted
even if you are not in compliance at this time. No contract and/or purchase order may be issued, however, until
all Affirmative Action requirements are met.

Required Affirmative Action Evidence:

Procurement, Professional & Service Contracts (Exhibit A)
Vendors must submit with proposal:

2 A photo copy of their Federal Letter of Affirmative Action Plan Approval
OR

2. A photo copy of their Certificate of Employee Information Report
OR

3. A complete Affirmative Action Employee Information Report (AA302)

Public Work — Over 5.50:000 Total Project Cost:

A. No approved Federal or New Jersey Affirmative Action Plan. We will complete Report Form X
AA201-A upon receipt from the Harrison Township Board of Education

B. Approved Federal or New Jersey Plan — certificate enclosed

| further certify that the statements and information contained herein, are complete and correct to the best of
my knowledge and belief.

Wbodon V. Cocpanome
. AN 09-Jul-2020

Authorized Signature and Title ’ Date

P.L. 1995, c. 127 (N.J.A.C. 17:27)
MANDATORY AFFIRMATIVE ACTION LANGUAGE

PROCUREMENT, PROFESSIONAL AND SERVICE CONTRACTS

During the performance of this contract, the contractor agrees as follows:

The contractor or subcontractor, where applicable, will not discriminate against any employee or applicant for
employment because of age, race, creed, color, national origin, ancestry, marital status, sex, affectional or

sexual orientation. The contractor will take affirmative action to ensure that such applicants are recruited and
employed, and that employees are treated during employment, without regard to their age, race, creed, color,
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national origin, ancestry, marital status, sex, affectional or sexual orientation. Such action shall include, but not
be limited to the following: employment, upgrading, demotion, or transfer; recruitment or recruitment
advertising; layoff or termination; rates of pay or other forms of compensation; and selection for training,
including apprenticeship. The contractor agrees to post in conspicuous places, available to employees and
applicants for employment, notices to be provided by the Public Agency Compliance Officer setting forth
provisions of this non-discrimination clause.

The contractor or subcontractor, where applicable will, in all solicitations or advertisement for employees placed
by or on behalf of the contractor, state that all qualified applicants will receive consideration for employment
without regard to age, race, creed, color, national origin, ancestry, marital status, sex, affectional or sexual
orientation.

The contractor or subcontractor, where applicable, will send to each labor union or representative of workers
with which it has a collective bargaining agreement or other contract or understanding, a notice, to be provided
by the agency contracting officer advising the labor union or workers' representative of the contractor's
commitments under this act and shall post copies of the notice in conspicuous places available to employees
and applicants for employment.

The contractor or subcontractor, where applicable, agrees to comply with any regulations promulgated by the
Treasurer pursuant to P.L. 1975, c. 127, as amended and supplemented from time to time and the Americans
with Disabilities Act.

The contractor or subcontractor agrees to attempt in good faith to employ minority and female workers trade
consistent with the applicable county employment goal prescribed by N.J.A.C. 17:27-5.2 promulgated by the
Treasurer pursuant to P.L. 1975, C.127, as amended and supplemented from time to time or in accordance with
a binding determination of the applicable county employment goals determined by the Affirmative

Action Office pursuant to N.J.A.C. 17:27-5.2 promulgated by the Treasurer pursuant to P.L. 1975, C.127, as
amended and supplemented from time to time.

The contractor or subcontractor agrees to inform in writing appropriate recruitment agencies in the area,
including employment agencies, placement bureaus, colleges, universities, labor unions, that it does not
discriminate on the basis of age, creed, color, national origin, ancestry, marital status, sex, affectional or sexual
orientation, and that it will discontinue the use of any recruitment agency which engages in direct or indirect
discriminatory practices.

The contractor or subcontractor agrees to revise any of it testing procedures, if necessary, to assure that all
personnel testing conforms with the principles of job-related testing, as established by the statutes and court
decisions of the state of New Jersey and as established by applicable Federal law and applicable Federal court
decisions.

The contractor or subcontractor agrees to review all procedures relating to transfer, upgrading, downgrading
and lay-off to ensure that all such actions are taken without regard to age, creed, color, national origin, ancestry,
marital status, sex, affectional or sexual orientation, and conform with the applicable employment goals,
consistent with the statutes and court decisions of the State of New Jersey, and applicable Federal law and
applicable Federal court decisions.
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The contractor and its subcontractors shall furnish such reports or other documents to the Affirmative Action
Office as may be requested by the office from time to time in order to carry out the purposes of these

regulations, and public agencies shall furnish such information as may be requested by the Affirmative Action
Office for conducting a compliance investigation pursuant to Subchapter 10 of the Administrative Code (NJAC

17:27).

Signature of Procurement Agent
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DOC #15 C. 271 POLITICAL CONTRIBUTION DISCLOSURE FORM

Public Agency Instructions

This page provides guidance to public agencies entering into contracts with business entities that are required to
file Political Contribution Disclosure forms with the agency. It is not intended to be provided to contractors.
What follows are instructions on the use of form local units can provide to contractors that are required to
disclose political contributions pursuant to N.J.S.A. 19:44A-20.26 (P.L. 2005, c. 271, s.2). Additional information
on the process is available in Local Finance Notice 2006-1 (www.nj.gov/dca/lgs/lfns/lfnmenu.shtml).

1.

The disclosure is required for all contracts in excess of $17,500 that are not awarded pursuant to a “fair and

open” process (N.J.S.A. 19:44A-20.7).

Due to the potential length of some contractor submissions, the public agency should consider allowing

data to be submitted in electronic form (i.e., spreadsheet, pdf file, etc.). Submissions must be kept with the

contract documents or in an appropriate computer file and be available for public access. The form is
worded to accept this alternate submission. The text should be amended if electronic submission will not
be allowed.

The submission must be received from the contractor and on file at least 10 days prior to award of the

contract. Resolutions of award should reflect that the disclosure has been received and is on file.

The contractor must disclose contributions made to candidate and party committees covering a wide range

of public agencies, including all public agencies that have elected officials in the county of the public

agency, state legislative positions, and various state entities. The Division of Local Government Services
recommends that contractors be provided a list of the affected agencies. This will assist contractors in
determining the campaign and political committees of the officials and candidates affected by the
disclosure.

a) The Division has prepared model disclosure forms for each county. They can be downloaded from the
“County PCD Forms” link on the Pay-to-Play web site at www.nj.gov/dca/lgs/p2p. They will be
updated from time-to-time as necessary.

b) A public agency using these forms should edit them to properly reflect the correct legislative
district(s). As the forms are county-based, they list all legislative districts in each county. Districts that
do not represent the public agency should be removed from the lists.

c) Some contractors may find it easier to provide a single list that covers all contributions, regardless of
the county. These submissions are appropriate and should be accepted.

d) The form may be used “as-is”, subject to edits as described herein.

e) The “Contractor Instructions” sheet is intended to be provided with the form. It is recommended that
the Instructions and the form be printed on the same piece of paper. The form notes that the
Instructions are printed on the back of the form; where that is not the case, the text should be edited
accordingly.

f) The formis a Word document and can be edited to meet local needs, and posted for download on web
sites, used as an e-mail attachment, or provided as a printed document.

It is recommended that the contractor also complete a “Stockholder Disclosure Certification.” This will

assist the local unit in its obligation to ensure that contractor did not make any prohibited contributions to

the committees listed on the Business Entity Disclosure Certification in the 12 months prior to the contract.

(See Local Finance Notice 2006-7 for additional information on this obligation) A sample Certification form

is part of this package and the instruction to complete it is included in the Contractor Instructions. NOTE:

This section is not applicable to Boards of Education.
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C. 271 POLITICAL CONTRIBUTION DISCLOSURE FORM
Contractor Instructions

Business entities (contractors) receiving contracts from a public agency that are NOT awarded pursuant to a “fair
and open” process (defined at N.J.S.A. 19:44A-20.7) are subject to the provisions of P.L. 2005, c. 271, s.2 (N.J.S.A.
19:44A-20.26). This law provides that 10 days prior to the award of such a contract, the contractor shall disclose
contributions to:

4.

5.
6.
7

PwNPR

any State, county, or municipal committee of a political party

any legislative leadership committee”

any continuing political committee (a.k.a., political action committee)

any candidate committee of a candidate for, or holder of, an elective office:

of the public entity awarding the contract

of that county in which that public entity is located

of another public entity within that county

or of a legislative district in which that public entity is located or, when the public entity is a county, of
any legislative district which includes all or part of the county. The disclosure must list reportable
contributions to any of the committees that exceed $300 per election cycle that were made during the
12 months prior to award of the contract. See N.J.S.A. 19:44A-8 and 19:44A-16 for more details on
reportable contributions.

N.J.S.A. 19:44A-20.26 itemizes the parties from whom contributions must be disclosed when a business entity is
not a natural person. This includes the following:

8.

10.
11.

individuals with an “interest” ownership or control of more than 10% of the profits or assets of a
business entity or 10% of the stock in the case of a business entity that is a corporation for profit

all principals, partners, officers, or directors of the business entity or their spouses

any subsidiaries directly or indirectly controlled by the business entity

IRS Code Section 527 New Jersey based organizations, directly or indirectly controlled by the business
entity and filing as continuing political committees, (PACs). When the business entity is a natural person,
“a contribution by that person’s spouse or child, residing therewith, shall be deemed to be a
contribution by the business entity.” [N.J.S.A. 19:44A-20.26(b)] The contributor must be listed on the
disclosure. Any business entity that fails to comply with the disclosure provisions shall be subject to a
fine imposed by ELEC in an amount to be determined by the Commission which may be based upon the
amount that the business entity failed to report. The enclosed list of agencies is provided to assist the
contractor in identifying those public agencies whose elected official and/or candidate campaign
committees are affected by the disclosure requirement. It is the contractor’s responsibility to identify
the specific committees to which contributions may have been made and need to be disclosed. The
disclosed information may exceed the minimum requirement. The enclosed form, a content-consistent
facsimile, or an electronic data file containing the required details (along with a signed cover sheet) may
be used as the contractor’s submission and is disclosable to the public under the Open Public Records
Act. The contractor must also complete the attached Stockholder Disclosure Certification. This will assist
the agency in meeting its obligations under the law.

NOTE: This section does not apply to Board of Education contracts.
"N.LS
to be established, or designated by the President of the Senate, the Minority Leader of the Senate, the Speaker

of the

.A. 19:44A-3(s): “The term "legislative leadership committee" means a committee established, authorized

General Assembly or the Minority Leader of the General Assembly pursuant to section 16 of P.L.1993, c.65

(C.19:44A-10.1) for the purpose of receiving contributions and making expenditures.”

Page | 56



C. 271 POLITICAL CONTRIBUTION DISCLOSURE FORM
Required Pursuant To N.J.S.A. 19:44A-20.26

This form or its permitted facsimile must be submitted to the local unit no later than 10 days prior to the
award of the contract.

Part | — Vendor Information

Vendor Name: |United Language Group

Address: [1600 Utica Avenue South, Suite 750
City: |Minneapo|is | State: MN Zip: 55416

The undersigned being authorized to certify, hereby certifies that the submission provided herein represents
compliance with the provisions of N.J.S.A. 19:44A-20.26 and as represented by the Instructions accompanying

this form.
Whton V. CMWM DR. MLADEN V. CVIJANOVIC Director of Client Engagement
v

Signature Printed Name Title

Part Il — Contribution Disclosure

Disclosure requirement: Pursuant to N.J.S.A. 19:44A-20.26 this disclosure must include all reportable political
contributions (more than $300 per election cycle) over the 12 months prior to submission to the committees of
the government entities listed on the form provided by the local unit.

[ ] Check here if disclosure is provided in electronic form.

Contributor Name Recipient Name Date Dollar Amount

N/A N/A N/A S -

[ ] Check here if the information is continued on subsequent page(s)
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Continuation Page

C. 271 POLITICAL CONTRIBUTION DISCLOSURE FORM

Required Pursuant To N.J.S.A. 19:44A-20.26
Page __ of

Vendor Name:

Contributor Name

Recipient Name

Date

Dollar Amount

$

[ ] Check here if the information is continued on subsequent page(s)
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List of Agencies with Elected Officials Required for Political Contribution Disclosure
N.J.S.A. 19:44A-20.26

County Name:

State: Governor, and Legislative Leadership Committees

Legislative District #s:

State Senator and two members of the General Assembly per district.

County:
Freeholders County Clerk Sheriff

{County Executive} Surrogate

Municipalities (Mayor and members of governing body, regardless of title):

USERS SHOULD CREATE THEIR OWN FORM, OR DOWNLOAD FROM WWW.NJ.GOV/DCA/LGS/P2P A COUNTY-
BASED, CUSTOMIZABLE FORM.
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DOC #16 STOCKHOLDER DISCLOSURE CERTIFICATION
Name of Business:
[ ] 1certify that the list below contains the names and home addresses of all stockholders holding 10% or
more of the issued and outstanding stock of the undersigned.
OR
[X] I certify that no one stockholder owns 10% or more of the issued and outstanding stock of the
undersigned.

Check the box that represents the type of business organization:
[ ] Partnership [ ] Sole Proprietorship
[ ] Limited Partnership
[ ] Limited Liability
Corporation

[ ] Limited Liability
Partnership

[ ] Subchapters
Corporation

[X] Corporation

Sign and notarize the form below, and, if necessary, complete the stockholder list below.

Stockholders:

Name:

Home Address:

Name:

Home Address:

Name:

Home Address:

Name:

Home Address:

Name:

Home Address:

Name:

Home Address:

Subscribed and sworn before me this ___ day of
2

(Notary Public)

My Commission expires:

Wlpden V. Cocpanovis
(Affiant) ¢
DR. MLADEN V. CVIJANOVIC
DIRECTOR OF CLIENT ENGAGEMENT

(Print name & title of affiant)

(Corporate Seal)
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DOC #17 GENERAL TERMS & CONDITIONS ACCEPTANCE FORM
Signature on the Vendor Contract Signature form certifies complete acceptance of the General Terms and

Conditions in this solicitation, except as noted below (additional pages may be attached, if necessary).

Check one of the following responses to the General Terms and Conditions:

[X] We take no exceptions/deviations to the general terms and conditions

(Note: If none are listed below, it is understood that no exceptions/deviations are taken.)

[] We take the following exceptions/deviations to the general terms and conditions. All exceptions/deviations
must be clearly explained. Reference the corresponding general terms and conditions that you are taking
exceptions/deviations to. Clearly state if you are adding additions terms and conditions to the general terms
and conditions. Provide details on your exceptions/deviations below:

(Note: Unacceptable exceptions shall remove your proposal from consideration for award. Region 10 ESC shall be
the sole judge on the acceptance of exceptions/deviations and the decision shall be final.)

Dr. Mladen V. Cvijanovic
Director of Client Engagement

United Language Group
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ULG

UNITED LANGUAGE GROUP

ENVIRONMENTAL POLICY STATEMENT

United Language Group is aware that its business activities impact upon the environment and is
committed to ensuring these activities have the least possible detrimental effect.

We are committed to:

Complying with all applicable environmental legislation and sustainability commitments

Measuring and analysing the carbon footprint of our business activities in conjunction
with other climate change mitigation and adaptation efforts.

Preventing pollution and reducing consumption of resources through waste
management strategies that promote waste minimisation re-use, recovery and recycling,
as appropriate.

Incorporating energy efficiency measures into the firm’s facilities and promoting
efficient energy use in all areas of business activity.

Promoting and continuing to invest in technologies that provide alternatives to business
travel.

Adopting a procurement programme which takes into account the environmental impact
of products and services and supports the purchase of sustainable products.

Ensure our staff are aware of the environmental impacts of their work activities and
encourage them through regular awareness and training to minimise those impacts.

Promoting the protection and enhancement of biodiversity and ecosystems through
employee awareness programs and stakeholder engagement.

Pursuing a programme of continuous improvement by reviewing our Environmental
Management System and related objectives and targets, policies and practices.

Lisa Glass

Senior Director of Human Resources


















Certificate of Registration

This certifies that the Quality Management System of

United Language Group, Inc.

1600 Utica Avenue South
Suite 750
Minneapolis, Minnesota, 55416, United States

has been assessed by NSF-ISR and found to be in conformance to the following standard(s):

ISO 9001:2015

Scope of Registration:
Translation, Localization and Desktop Publishing of documentation.

Certificate Number: 67851-1S12 ()

Certificate Issue Date: 25-SEP-2017 .
AR stans Registration Date: 23-AUG-2017 Carl Blazik,
s EEem el = S Expiration Date *: 22-AUG-2020 Director, Technical

MANAGEMENT SYSTEMS

CERTIFICATION EODY Operations & Business Units,
NSF-ISR, Ltd.

Page 1 of 2

NSF International Strategic Registrations

789 North Dixboro Road, Ann Arbor, Michigan 48105 | (888) NSF-9000 | www.nsf-isr.org

Authorized Registration and /or Accreditation Marks. This certificate is property of NSF-ISR and must be returned upon request
*Company is audited for conformance at regular intervals. To venfy registrations call (888) NSF-2000 or visit our web site at www.nsf-isr.org




ANNEX PAGE FOR CERTIFICATE REGISTRATION NUMBER
67851-1S12
CERTIFICATE ISSUE DATE: 25-SEP-2017
CERTIFICATE EXPIRATION DATE: 22-AUG-2020
United Language Group, Inc.

1600 Utica Avenue South
Suite 750
Minneapolis, Minnesota, 55416, United States
Remote L ocation: Scope:
United Language Group, Inc. - 67852 Trangdlation, Localization and Desktop Publishing of documentation.
Ballybrit Business Park
Unit 2b
Gaway, Galway, Ireland
Remote L ocation: Scope:
United Language Group, Inc.- C0359514 Tranglation, Localization and Desktop Publishing of documentation.
Office No. 713- 714, Neelkanth Corporate I T Park
Neelkanth Corporate I T Park, Kirol Road
Kirol Road, Vidyavihar (West)
Mumbai, 400086, India

This Annex isonly Valid in connection with the above-mentioned certificate issued by NSF-ISR
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Certificate of Registration

This certifies that the Quality Management System of

United Language Group, Inc.

1600 Utica Avenue South
Suite 750
Minneapolis, Minnesota, 55416, United States

has been assessed by NSF-ISR and found to be in conformance to the following standard(s):

ISO 13485: 2016

Scope of Registration:
Translation, Localization and Desktop Publishing of documentation for the Life Science and Medical Industries.

Certificate Number: 67851-MD9 ()

Certificate Issue Date: 22-SEP-2017 .
Fan Usans Registration Date: 08-AUG-2017 Carl Blazik,
e Expiration Date *: 07-AUG-2020 Director, Technical

MANAGEMENT SYSTEMS

CERTIFICATION BODY Operations & Business Units,
NSF-ISR, Ltd.

Page 1 of 2

NSF International Strategic Registrations

789 North Dixboro Road, Ann Arbor, Michigan 48105 | (888) NSF-9000

Authorized Registration and /or Accreditation Marks. This certificate is property of NSF-ISR and must be returned upon request
*Company is audited for conformance at regular intervals. To venfy registrations call (888) NSF-2000 or visit our web site at www.nsf-isr.org




ANNEX PAGE FOR CERTIFICATE REGISTRATION NUMBER
67851-M D9
CERTIFICATE ISSUE DATE: 22-SEP-2017
CERTIFICATE EXPIRATION DATE: 07-AUG-2020
United Language Group, Inc.

1600 Utica Avenue South
Suite 750
Minneapolis, Minnesota, 55416, United States
Remote L ocation: Scope:
United Language Group, Inc. - 67852 Tranglation, L ocalization and Desktop Publishing of documentation for the Life
Ballybrit Business Park Science and Medical Industries.
Unit 2b
Gaway, Galway, Ireland
Remote L ocation: Scope:
United Language Group, Inc.- C0359514 Trangdlation, Localization and Desktop Publishing of documentation for the Life
Office No. 713- 714, Neelkanth Corporate I T Park Science and Medical Industries.
Neelkanth Corporate I T Park, Kirol Road
Kirol Road, Vidyavihar (West)
Mumbai, 400086, India

This Annex isonly Valid in connection with the above-mentioned certificate issued by NSF-ISR
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NSF Global Business Solutions
789 North Dixboro Road, Ann Arbor, Michigan 48105
(888) NSF-9000 | www.nsf.org

Certificate of Conformance

This is to certify that the Connected Management System of:
United Language Group, Inc.
1600 Utica Avenue South, Suite 750
Minneapolis, MN 55416, USA

Has been assessed by NSF-GBS and found to be in compliance with the following
Quality Standard:

ISO 17100:2015

The Connected Management System is applicable to:

Translation and Desktop Publishing of technical documentation for the Life Science and Medical industries.

Certificate Number: 67851-1
Conformance Date: 8-Aug-2017
Expiry Date: 7-Aug-2020

7@@ A%

Tony Giles, Director, North America Operations (US & Canada)

NSF-ISR. Ltd.

Certification contingent upon annual assessment of the Connected Management System. The Connected Management
System is a conformance-only assessment to the above stated second-party standard.




NSF Global Business Solutions
789 North Dixboro Road, Ann Arbor, Michigan 48105
(888) NSF-9000 | www.nsf.org

Annex page for conformance certificate number: 67851-1

Main Location:

United Language Group, Inc.
1600 Utica Avenue South, Suite 750
Minneapolis, MN 55416, USA
Remote Location:

United Language Group, Inc.
Ballybrit Business Park, Unit 2b
Galway, Ireland
Remote Location:

United Language Group, Inc.
Office No. 713-714
Neelkanth Corporate IT Park
Kirol Road, Vidyavihar (West), Mumbai -400 086, IND

Scope:

Translation and Desktop Publishing of technical documentation for the Life Science and Medical industries.

This Annex is only valid in connection with the above-stated certificate issued by NSF Global
Business Solutions

Certification contingent upon annual assessment of the Connected Management System. The Connected
Management System is a conformance-only assessment to the above stated standard.




e bsi
bsi.
Certificate of Registration

INFORMATION SECURITY MANAGEMENT SYSTEM - ISO/IEC 27001:2013

By Royal Charter

This is to certify that: United Language Group, Inc.
Unit 2B City East Business Park
Ballybrit
H91 R2K6
Ireland

Holds Certificate Number: IS 659264

and operates an Information Security Management System which complies with the requirements of ISO/IEC
27001:2013 for the following scope:

The ULG Information Security Management System will provide the framework of
processes and best practices for the protection of client and employee information
and the management of risk to information security in accordance with the
Statement of Applicability version 7.0 27th Jan 2020.

For and on behalf of BSI:

Andrew Launn, EMEA Systems Certification Director

Original Registration Date: 2017-04-11 Effective Date: 2020-04-11
Latest Revision Date: 2020-03-24 Expiry Date: 2023-04-10
= Page: 1 of 2
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Certificate No: IS 659264

Location

Registered Activities

United Language Group, Inc.
Unit 2B City East Business Park
Ballybrit

H91 R2K6

Ireland

The ULG Information Security Management System will
provide the framework of processes and best practices for
the protection of client and employee information and the
management of risk to information security in accordance
with the Statement of Applicability version 7.0 27th Jan 2020.

United Language Group (ULG)
Saint Louis Park

1600 Utica Avenue
Minneapolis

Minnesota

55416

USA

The ULG Information Security Management System will
provide the framework of processes and best practices for
the protection of client and employee information and the
management of risk to information security in accordance
with the Statement of Applicability version 7.0 27th Jan 2020.

United Language Group (ULG)

713 / 714, Neelkanth Corporate Park
Kirol Road, near Kirol village
Vidyavihar Station (West)

Mumbai

Maharashtra

400 086

India

Original Registration Date: 2017-04-11

Latest Revision Date: 2020-03-24

The ULG Information Security Management System will
provide the framework of processes and best practices for
the protection of client and employee information and the
management of risk to information security in accordance
with the Statement of Applicability version 4.0 dated 31 Oct
2018

Effective Date: 2020-04-11
Expiry Date: 2023-04-10

Page: 2 of 2

This certificate relates to the information security management system, and not to the products or services of the certified organisation. The certificate reference
number, the mark of the certification body and/or the accreditation mark may not be shown on products or stated in documents regarding products or services.
Promotion material, advertisements or other documents showing or referring to this certificate, the trademark of the certification body, or the accreditation mark,
must comply with the intention of the certificate. The certificate does not of itself confer immunity on the certified organisation from legal obligations.

This certificate was issued electronically and remains the property of BSI and is bound by the conditions of contract.

An electronic certificate can be authenticated online.
Printed copies can be validated at www.bsigroup.com/ClientDirectory

Information and Contact: BSI, Kitemark Court, Davy Avenue, Knowlhill, Milton Keynes MK5 8PP. Tel: + 44 345 080 9000
BSI Assurance UK Limited, registered in England under number 7805321 at 389 Chiswick High Road, London W4 4AL, UK.

A Member of the BSI Group of Companies.



April 15, 2020

United Language Group
1600 Utica Ave South
Saint Louis Park, MN 55416

Based upon the procedures performed by an Authorized External Assessor which indicated that
there were no material changes to the control environment that would result in United Language
Group ("the Organization") no longer meeting certification criteria of the HITRUST® CSF
Assurance Program, the following system and supporting infrastructure of the Organization
("Scope") continue to meet the HITRUST CSF® v9.1 certification criteria:

United Language Group: Octave

The initial certification was awarded to the Organization on 01/31/2019 and is valid for a period
of two years assuming the following occurs:

e Annual progress is being made on areas identified in the Corrective Action Plan(s)
(CAPs).

¢ No data security breach reportable to a federal or state agency by law or regulation has
occurred within or affecting the assessed environment.

¢ Either no significant changes in the business or security policies, practices, controls and
processes have occurred that might impact its ability to continue to meet the respective
HITRUST CSF Assurance Program criteria, o—where there were changes—procedures
performed by the external assessor indicate the Organization's control environment
continues to meet the criteria against which the Organization was initially assessed.

¢ A continuous monitoring program is in place to determine if the controls continue to
operate effectively over time.

Based upon the work performed by the Organization's external assessor, HITRUST is of the
opinion that the requirements of the HITRUST CSF v9.1 certification program continue to be
met.

Additional information on the HITRUST CSF certification program can be found at the HITRUST
website at https://hitrustalliance.net.

HITRUST

Confidential 1 © 2020 HITRUST Alliance
United Language Group hitrustalliance.net



Mladen Cvijanovic, Ph.D.
(919) 604-3696, mladenc1985@gmail.com

PROFESSIONAL SUMMARY

Experienced Senior Executive, with prior translation and life science industry experience
and a wealth of sales and global business development knowledge. Speaks English, Spanish,
Serbian, Bosnian and Croatian. I hold two Master’s Degrees — one in Clinical Psychology
and one in Social Psychology —and a PhD in Social Psychology focusing on human
performance in the workplace. Subject Matter Expert in human performance, motivation,
marketing strategies, and employee well-being and job satisfaction. Combination of strong
academic/scientific background, with wealth of experience in sales, global business
development, and marketing and branding, allows me to effectively lead and oversee day-
to-day company operations and stimulate exponential and steady growth.

KEY AREAS OF EXPERTISE

e Sales & Business Development
e Executive Leadership
e Project Management
e Proposal Development
e Human Performance in Modern-Day Workspace
e Motivation and Sales Coaching
e Negotiation Skills
e Commercial and Government Business Experience
e Marketing and Global Branding
PROFESSIONAL EXPERIENCE
United Language Group
e Director of Client Engagement Minneapolis, MN 5/2019 to present

o ldentifies and aggressively pursues new business opportunities.

o Manages the lead generation efforts and a team of Business Development
Representatives and Associates to ensure highest quality of daily marketing
campaigns.

o Manages existing Tier 1 accounts with annual spend of $250,000 or more.

o Oversees the development and writing of customer tender documents and RFPs for
the government and financial verticals to ensure realistic client expectations are set
and successful achievement of the bidding opportunity.

o Works very closely with the marketing and lead generation teams to ensure highest
quality of digital and printed marketing collaterals and strong presence at trade shows
worldwide.

o Responsible for managing of $2m+ of revenue and client portfolio.

o Works closely with Regional and Global VVPs for Client Engagement and Corporate

Sales in order to close new and large business opportunities and to ensure highest
levels of customer satisfaction.

LingPerfect Translations, Inc.
e Executive Vice President and Chief Operating Officer 3/2018 to 5/2019

O

Oversees and manages company’s day-to-day operations and is responsible for
overseeing the effective and efficient functioning of every division in the company
including sales, account management, project management, marketing, business
operations, and administrative support.



Provides supervision and guidance to all members of the senior management team
and leads the efforts of the Executive Committee.

Manages all of company’s recruiting efforts and is solely responsible for making all
hiring decisions and internal promotions for all company divisions.

Ensures that all revenue goals are met or exceeded and provides guidance to the CEO
regarding the company’s short term and long term strategic vision and planning.
Responsible for creating and implementing all of the training programs at the
company for the sales and account management teams.

Extensive domestic and international travel to meet with Tier 1 clients and discuss
our long-term commitment to a strategic partnership and growth of our relationship
with that company.

Responsible for reviewing and approving all major quotes and RFPs that are
submitted on behalf of the company, along with overseeing and managing the
Proposal Team.

LingPerfect Translations Inc.

o Vice President of Sales and Global Strategy New York, NY 9/2017 to 3/2018
o Oversees and manages $5-7 million portfolio annually with 50+ full time employees;
including sales and account management, project management, and operational
support staff
o Develops and secures new business through networking and other resources; writes
business and technical proposals, negotiates client contracts, closes deals profitably
o Formulates sales plans to achieve monthly, quarterly, and annual sales targets; Builds
a productive pipeline and manages each phase of the sales process
o Cultivates and maintains long term relationships with clients by delivering elite client
service and engaging them by using knowledge of each industry and organization
o ldentifies and recruits internal/external talents to ensure effective mix of
competencies
o Provides day-to-day supervision of global sales and account management teams
along with overseeing project management and operations support staff
o Manages and controls pricing and contractual issues
NCT Linguistics Durham, NC 2/2015 to 9/2017
o Director of Business Development and Global Strategy
o Oversaw and managed $10 million+ portfolio annually with 11 full-time employees;
exceeded 20% in revenue goals in the past 8 consecutive quarters
o Sourced new clients through previous relationships, referrals, and targeted
prospecting
o Communicated strategic information such as market intelligence, key customer data,
competitive analysis and pricing information to internal constituencies
o Provided strategic and tactical leadership on sales opportunities
o Oversaw the team responsible for creating the project management and business
operations teams and provided support during the training and implementation
phases.
o Developed strategic relationships worldwide and created global business plans for all
industry sectors
o Acted as a liaison between NCT operations and clients
o Supported the preparation of all proposals and client quotations
o Supported and ensures that any and all reporting requirements are completed and
submitted in the timeframe specified by client
o Participated in relevant trade shows and conferences
o Achieved revenue targets and other sales performance requirements



NeuroCog Trials Durham, NC 2/2014 to 9/2017
o Neurocognitive Data Monitor
o Ensured assessment documents received are complete
Reviewed accuracy of scoring and administration of received assessments
Communicated review findings to necessary study personnel
Documented receipts, review, and findings
Translated assessment documents
Filed Documentation
o Supported Project Leads in assigned project-based work
e Certification Specialist
o Assessed rater qualifications for certification on cognitive batteries
o Interviewed raters individually; discerning assessment administration and scoring
competence
o Documented interview and rater’s abilitiecs demonstrated
o Provided the Project Lead with documentation of certification status
o Supported the Project Leads in assigned project-based work

O O O O O

Leith Audi Cary, NC 7/2012 to 2/2014
e Audi Brand Specialist
o Certified Audi Brand Specialist (training implemented by Audi USA)
o Collaborated with the Leith Audi sales and marketing team to meet monthly and
annual sales goals
o Received Audi Brand Specialist of the month four times in 2013
o Assisted customers on a daily basis to receive the highest service possible required by
Audi USA

Hampden Sydney College Farmville, VA 6/2008 to 7/2012
Assistant Dean of Students
e Office of New Student Orientation and Intercultural Affairs
o Responsible for implementation and coordination of all Matriculation and New
Student Orientation related events.
o Supervised and trained a staff of 30 people
o Oversaw day-to-day operations of the Office for Intercultural Affairs and
the Office of Student Life Digital Outreach
o Investigated and oversaw approximately 25% of disciplinary cases throughout the
academic year
o Led fundraising campaigns for the Minority Student Union and the International
Club; increased their annual budget by more than 1000%
o Oversaw and supervised the operations of the College Activities Council
o Responsible for managing a budget of more than $1,000,000

Hampden Sydney College Farmville, VA 9/2010 to 7/2012
Assistant Dean of Students
e Office of Greek Like and Student Activities
o Responsible for direct oversight over Greek Life Office and the operations of
Interfraternity Council and all social and professional fraternities
o Implemented training and other programming activities for the Interfraternity Council
o Responsible for coordinating and implementing training for fraternity alumni councils
and fraternity faculty advisors on an annual basis



o Responsible for direct oversight of all judicial and administrative affairs within the Greek
System at the College

o Oversaw the Student Affairs Social Media and Marketing Department; grew from two
part-time student interns to five full-time employees over the course of two years

o Responsible for direct oversight over the Campus Activities Council day-to-day
operations and management of $750,000+ annual budget

EDUCATION

Walden University

e MBA, Specialization in Organizational Leadership, Expected Graduation Date — June 2020
Walden University

e PhD in Psychology, Specialization in Social and Forensic Psychology, December 2018
Walden University

e Master of Science in Social Psychology, November 2016

Longwood University

e Master of Science in Community and College Counseling, February 2014
Hampden-Sydney College

e Bachelor of Arts in Psychology and Spanish, May 2008



Toni L. Tornell

(651) 206-1634 * tonitornell@gmail.com

EXPERIENCE
United Language Group, Inc. (ULG) Minneapolis, MN
Controller December 2016-Present

+ ULG is a private equity owned provider of translations and interpretation services with annual revenues of nearly $100 million, 500
employees and offices in seven countries. ULG has executed five acquisitions in three years.

* Report directly to CFO and responsible for all aspects of accounting and finance, including AR, AP, consolidated financial reporting,
tax returns, audits, treasury/liquidity management, cashflow forecasting, budgeting, and managing a team of five in MN and Ireland.

* Successfully integrated financial processes and procedures of three acquisitions totaling over $100 million into ULG’s existing financial
processes within 90 days of acquisition date, resulting in finance specific synergies of nearly $600,000 annually.

* Led implementation and migration of ERP system from QuickBooks to Oracle’s NetSuite, reducing the month-end-close process
from 12 days to 8 days, resulting in streamlined and timely dissemination of consolidated financial statements of 8 domestic and
international entities.

* Automated global AP processes for over 2,200 vendors through the implementation of Tipalti, a SaaS AP software, eliminating mass
payment workload by 80%, reducing AP risk, and allowing ULG to scale its AP processes without additional personnel resources.

* Restructured finance department into four core teams (GL, AR, AP and financial reporting), resulting in increased structure and
accountability for the team, proper internal controls, and in turn, $240,000 in annual savings due to role redundancies and realized
efficiencies.

* Proactively and continuously identify cost cutting initiatives, including renegotiating existing leases and vendor contracts.

WPT Capital Advisors, LLC/WPT Industrial REIT Minneapolis, MN
Senior Financial Reporting Analyst January 2015-December 2016
Financial Reporting Analyst August 2011-December 2014

* Directly contributed to the completion of a $100 million IPO on the Toronto Stock Exchange (TSX) and three subsequent follow-on
offerings: converted GAAP financials to IFRS financials as part of a historical three-year audit, completed disposition and purchase
accounting for a $436 million portfolio contribution to a newly-created publicly traded REIT (WPT Industrial REIT), reviewed
prospectus materials, helped in preparation of due diligence materials and supervised two consultants during the process.

* Prepared all quarterly and annual consolidated financial statements, accompanying footnotes and MD&A in compliance with IFRS for
WPT Industrial REIT and in compliance with GAAP for WPT Capital Advisors, LLC. Prepared all Board of Director financial
schedules and presented results to CFO and Controller.

» Coordinated annual audits and quarterly reviews with both KPMG U.S. team and KPMG Canada team. Played integral role in audit
committee meetings, annual audit planning meetings, and preparation of schedules for auditors.

* Evaluated accounting treatment for complex transactions including the spin-off of predecessor company, the consolidation of variable
interest entities, asset and business acquisitions/dispositions, public equity offerings, and debt refinancings.

+ Assisted in the fair market valuation of investment properties, convertible debt derivatives, stock options, and restricted share grants.

* Determined purchase price allocation for asset acquisitions (19 transactions totaling $500+ million).

+ Assisted in ongoing financial forecasting processes and variance analyses.

* Prepared memos documenting company accounting policies and internal control processes and procedures.

Webdigs, Inc. Minneapolis, MN
Staff Acconntant May 2009-July 2011

* Prepared quarterly and annual consolidated financial statements for a publicly traded real estate brokerage and its four subsidiaries in
compliance with GAAP. Responsibilities included preparation of the MD&A, preparation of all financial statement footnotes for its
SEC 10Q and 10K filings. Also prepared all schedules for the annual audit including equity statements, detailed variance analysis,
process charts and other supporting schedules.

» Self-initiated a review of operations and developed analytical tools that prompted elimination of wasteful discretionary spending on
unprofitable business units. These tools included profitability breakdowns, break-even calculations and DCF models for each
business unit, and companywide and business unit operating cash flow analyses. These evaluations resulted in annual savings of 9%
of cash operating expenses.

+ Fulfilled all month-end accounting responsibilities, including balance sheet and income statement preparation, account reconciliations,
and various reports summarizing significant financial results, in addition to coordinating all ongoing revenue and expense accounting,
daily cash flow analysis and account reconciliations.



* Supported CFO with valuation analysis of two significant business unit acquisitions in 2009. Prepared DCF valuations to assist in the
purchase price allocation of investments.
* Generated rolling six-month projections of expected financial results and cash requirements for senior management.

U.S. Bank Minneapolis, MN
Financial Reporting & Analysis Intern June 2008-August 2008

» Assisted in the preparation of financial schedules for inclusion in quarterly SEC 10Q filing, earnings press release, and audit committee
meeting. Used Oracle Hyperion Essbase to analyze variances between forecasted and actual results.

EDUCATION

Saint Mary’s University of Minnesota Minneapolis, MN
Master of Science in Accounting, GPA: 4.0/4.0 October 2016
University of Minnesota T'win Cities Minneapolis, MN
Curtis L. Catlson School of Management May 2009

Bachelor of Science in Business: Major in Finance

Interests: Running, traveling, listening to live music and enjoying good food.



ANDREW J. KLOBUCAR
2904 Lyndale Avenue South , Apt 626 ® Minneapolis, MN 55408 e (612) 770-7416 e Andrew.Klobucar@uwalumni.com

I am a highly developed professional with a passion for business strategy and marketing plan development. I am at
my best when working in a collaborative environment to develop corporate marketing and communications
strategies that position my client as a thought leader and solution provider. A proven ability to recruit, develop and
mentor personnel allows me to effectively scale departments to meet business growth.

Project management expertise and attention to detail allow me to successfully manage numerous budgets, projects,
people, events and campaigns simultaneously. I am a content generator with the creativity and technical writing
ability to develop varied customer-facing and sales-oriented content. Moreover, I have a decade of experience using
traditional and digital marketing channels to engage target customers with this content.

TECHNICAL SKILLS:

Salesforce, Pardot, HubSpot, iContact MessageBuilder, WordPress, Adobe InDesign, Adobe Photoshop, Adobe
Illustrator, Meltwater, Prezi, Hootsuite, Google Analytics, Google Adwords, nopCommerce

EDUCATION:

University of Minnesota — Carlson School of Management  University of Wisconsin — Madison

Master of Business Administration, Fall 2019 Bachelor of Business Administration, May 2010
Focus: Marketing, Management, GPA: 3.94/4.0 Major: Marketing

PROFESSIONAL EXPERIENCE:

United Language Group Minneapolis, MN

Director of Marketing & Communications October 2020 — Present
e Direct five person team dedicated to expanding the United Language Group brand and driving customer

engagement through traditional and digital marketing channels

Collaborate with sales leaders to forge and execute marketing plans for each of the five business units

Establish and execute marketing budget across core business units and develop ROI tracking methods

Launched new website resulting in a 42% increase in conversions

Led corporate migration from previous CRM database to HubSpot, integrated CRM with marketing

automation tools and company website to maximize lead generation and management efficiencies

Founded industry-specific awareness campaigns that generated 120+ new opportunities in first week

e Devised PR and communications strategy related to COVID-19 support for educational organizations,
resulting in three article placements and five new clients

FasTest Inc. Roseville, MN
Director of Marketing & Customer Experience June 2019 — October 2020
e Oversaw eleven-person team dedicated to developing and maintaining customer experience process, from
initial engagement to conversion and ongoing account management
e Designed and executed $1.8M marketing and customer experience budget to improve FasTest’s brand
awareness, and enhance customers’ experiences with FasTest’s internal and external sales representatives
e Advanced sales and reporting processes to align functional departments to stimulate 15%+ CAGR
e Strengthened CRM, ERP, marketing automation, and analytics tools to boost effectiveness of marketing
campaigns and improve efficiency of internal customer management processes

Director of Marketing June 2017 —  June 2019

e Collaborated with peers on Executive Leadership team to establish corporate strategies, characterize KPIs,
and implement multi-year plans to deliver long-term growth objectives

e Managed five-person marketing and business development team dedicated to upgrading customer
engagement through both traditional and digital marketing platforms

e Created and conducted marketing plan with $800K-$1.2M budget to expand FasTest’s brand awareness,
bring new products to market, and optimize relationships with channel partners

e Defined strategies and administered 13 person business unit, resulting in a 22% increase in revenue;
received company award for international strategy that increased Asia-Pacific sales by 50%

e Designed and helped guide inside sales process and CRM database; 400% increase in MQL



Sr. Marketing Manager October 2016 — June 2017
Marketing Manager October 2014 — October 2016
e Constructed and implemented annual marketing plan, with budgets ranging $450K-$1.0M, to increase
brand recognition, introduce new products, and support 75+ sales channel partners

e Recruited and supervised marketing team, growing team from one intern to three members

e Upgraded digital marketing strategy and outputs, realizing a 23% CAGR in engagement and 17.5% CAGR
in ecommerce revenue

e Maintained dozens of vendor relationships to place communications, oversee website development, create
sales collateral, and organize logistics for dozens of tradeshows and events

e Collaborated with new product development team to forge go-to-market strategies, detail value
propositions, and enforce marketing and communications plans for eight new products

e Received Continuous Improvement Award for generating corporate pricing modification process

KJ International Resources Minneapolis, MN

Marketing & Communications Coordinator November 2012 — October 2014
e Constituted and performed annual marketing plan and assisted CEO in planning marketing budget

Recruited, hired, and managed two-person marketing team to propel growth of KJI brand

Established and executed digital marketing plan resulting in a 600% increase in engagement

Identified, wrote, edited and placed three topical case studies in major international publications

Collaborated with sales team to form 100+ communications, presentations, webinars, educational videos

and other sales tools used to accelerate growth in new vertical markets

e Shaped and administered company website platform and content; 35% increase in website traffic

Tunheim Partners Bloomington, MN

Account Assistant March 2012 — October 2012
e Assisted in creation and completion of long-term branding projects for B2C and B2B clients
e Designed and coordinated with media houses to publicize media content and news stories
e Conducted in-depth media coverage, as well as social media and competitor analysis for clients

Medtronic Inc. Minneapolis, MN

Global Brand Marketing Specialist November 2010-December 2011
e Led emerging markets research project, with findings used to define long-term corporate strategies
e Developed and promoted patient success stories for Medtronic’s Innovating for Life marketing campaign
e  Supported coordination of the Medtronic Twin Cities Marathon and other major events





