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PROPOSAL FORM CHECKLIST 
 

The following documents must be submitted with the Proposal 
 

The below documents can be found in Section 2; Proposal Submission and Required Bid Forms and must be 
submitted with the proposal. Please note Proposal Form 2 is a separate attachment (attachment B).  

 

TECHNICAL PROPOSAL 

☐ Proposal Form 1: Technical Proposal 

 

PROPOSAL PRICING: Attachment B is provided separately in a Microsoft Excel file and is required to 
complete your cost proposal.  

☐ Proposal Form 2: Cost Proposal   

 

OTHER REQUIRED PROPOSAL FORMS:  

 ☐ Proposal Form 3: Diversity Vendor Certification Participation 

 ☐ Proposal Form 4: Certifications and Licenses 

 ☐ Proposal Form 5: Unresolved Findings for Recovery 

 ☐ Proposal Form 6: Mandatory Disclosures 

 ☐ Proposal Form 7: Dealer, Reseller, and Distributor Authorization 

 ☐ Proposal Form 8: Mandatory Supplier & Proposal Certifications 

 ☐ Proposal From 9: Clean Air Act & Clean Water Act 

 ☐ Proposal From 10: Debarment Notice 

 ☐ Proposal Form 11: Lobbying Certification 

 ☐ Proposal Form 12: Contractor Certification Requirements 

 ☐ Proposal Form 13: Boycott Certification 

 ☐ Proposal Form 14 Federal Funds Certification Forms 

 ☐ Proposal Form 15: Arizona Contractor Requirements  

 ☐ Proposal Form 16: Ownership Disclosure Form 

 ☐ Proposal Form 17: Non-Collusion Affidavit 

 ☐ Proposal Form 18: Affirmative Action Affidavit 

 ☐ Proposal Form 19: C. 271 Political Contribution Disclosure Form 

 ☐ Proposal Form 20: Stockholder Disclosure Certification 

 ☐ Proposal Form 21: General Terms and Conditions Acceptance Form 

 ☐ Proposal Form 22: Equalis Group Administration Agreement Declaration 

 ☐ Proposal Form 23: Master Agreement Signature Form  

 

  

(The rest of this page is intentionally left blank) 
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PROPOSAL FORM 1: TECHNICAL PROPOSAL  
 

1. OVERVIEW & QUALIFICATIONS  

1.1. Company Information  

1.1.1. Company Name: United Site Services National Company 

1.1.2. Corporate Street Address: 118 Flanders Road 

1.1.3. Remittance Address: Westborough, MA  01581-1035 

1.1.4. Main Telephone Number: 866-813-4647 

1.1.5. Website: www.unitedsiteservices.com 

1.1.6. Formation. In what year was the 
company formed? For how long 
has your company been 
operating under its present 
business name? If your 
company has changed its 
business name, include the 
most recent prior business 
name and the year of the name 
change.  

Since 1999 

1.1.7. Legal Structure. Check the box 
next to the option that best 
describes the company’s legal 
structure. Include requested 
narrative in the space provided. 

☒ Corporation – provide the State of incorporation and the company 

ownership structure. 

☐  Partnership – provide the State of registration and the names of 
all partners. 

☐  Sole Proprietorship – provide the State of registration and the 
name and title of the principal. 

☐  Joint Venture – provide the State of registration and the names 
and titles of all principals. 

☐  Other – provide detailed description of corporate structure and 
ownership. 

 

Click here to provide additional information. 

1.1.8. Federal Tax ID# or Social 
Security #: 

831212977 

1.1.9. Primary Point of Contact. 
Provide information about the 
Bidder representative/contact 
person authorized to answer 
questions regarding the 
proposal submitted by your 
company: 

Contact 
Name: 

Christopher White 

Title: National Account Manager - Government 

Phone:                 508-475-8202 

E-Mail 
Address 

Christopher.white@unitedsiteservices.com 

1.1.10. Authorized Representative. 
Print or type the name of the 

Contact 
Name: 

Jeff Dunlop 
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Bidder representative 
authorized to address 
contractual issues, including the 
authority to execute a contract 
on behalf of Bidder, and to 
whom legal notices regarding 
contract termination or breach, 
should be sent (if not the same 
individual as in 1.1.9., provide 
the following information on 
each such representative and 
specify their function). 

Title: Vice President, General Counsel 

Phone:                  

E-Mail 
Address 

 

1.2. Financial Strength & Legal 

Considerations 

 

1.2.1. Financial Strength.  
Demonstrate your financial 
strength and stability with 
meaningful data. This could 
include, but is not limited to, 
such items as financial 
statements, SEC filings, credit & 
bond ratings, letters of credit, 
and detailed refence letters. 
Note: you may mark this 
information as a “Trade Secret” 
per the terms outlined in the 
RFP. 

As the largest provider of temporary sanitation solutions across 
the country, USS has the experience, equipment, personnel and 
servicing capabilities to meet the expectations of our customers 
for all of their temporary site service needs. As a United Site 
Services customer, participating entities will have access to our 
vast inventory of equipment and services. We recognize every 
customer’s needs differ and at United Site Services our 
professionally trained team members can assist your locations 
to develop an appropriate service schedule that meets your 
expectations.  
 
United Site Services, Inc. is a privately held organization and 
does not publicly disclose financial statements, or other 
customer specific proprietary information. However, we have 
enclosed credit rating information for reference in attachment: 
USS_ Company Information and Financial Strength 
 
For additional questions regarding our financial strength and 
stability, please contact:  
Tom Chichlowski 
Director of FP&A 
118 Flanders Rd. 
Westborough, MA 01581 
508-594-2590 
Tom.chichlowski@unitedsiteservices.com 

1.2.2. Bankruptcy & Insolvency. 
Describe any bankruptcy or 
insolvency for your organization 
(or its predecessors, if any) or 
any principal of the firm in the 
last three (3) years. 

USS, nor any of its subsidiaries or predecessors have any 
bankruptcy or insolvency to report. 

1.2.3. Litigation. Describe any 
litigation in which your 
company has been involved in 

As a privately held corporation, United Site Services does not 
disclose details of ongoing or completed litigation matters, 
however, USS has not been suspended or debarred from doing 
business with any public agency. 

mailto:Tom.chichlowski@unitedsiteservices.com
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the last three (3) years and the 
status of that litigation. 

1.3. Industry Qualifications  

1.3.1. Company Identification. How is 
your organization best 
identified? Is it a manufacturer, 
distributor, dealer, reseller, or 
service provider? 

Service Provider.  
 
United Site Services primary source of revenue is generated by 
renting and providing the required services to maintain portable 
restrooms and associated sanitation products. 

1.3.2. Manufacturer Authorization. If 
your company is best described 
as a distributor/dealer/reseller 
(or similar entity), please 
provide your written 
authorization to act as a 
distributor, dealer, or reseller 
on behalf of the manufacturer 
of the product(s) proposed in 
this RFP.  

While USS deals with many manufacturers for the products that 
we provide, we generally do not sell or distribute products as a 
regular course of business. 

1.3.3. Network Relationship. If your 
company is best described as a 
manufacturer or service 
provider, please describe how 
your dealer network operates to 
sell and deliver the Products & 
Services proposed in this RFP.  If 
applicable, is your network 
independent or company 
owned? 

United Site Services owns and operates over 120 locations 
nationwide.  Over the years, USS has grown through the 
acquisition of local and regional service providers and in doing 
so has expanded the geographic footprint. 
 
USS maintains corporately owned branch locations, employees, 
inventory, service trucks and equipment needed to perform 
under the scope of this RFP.  In some cases, USS may work with 
a third-party service provider to provide service in a geographic 
location where USS does not have the ability to provide service.  
Additionally, USS capabilities may vary somewhat from branch-
to-branch, and in different regions across the country.  USS may 
work with third parties to provide specific products or solutions 
based on customer requirements, locale, during a state of 
emergency, or when otherwise necessary to provide service 
that is outside the existing capabilities for the nearest USS 
branch location. 

1.3.4. Industry Experience. How long 
has your company provided the 
products and services outlined 
in your response to this RFP? 
What percentage of your 
company’s revenue in each of 
the last three (3) full calendar 
years was generated from these 
products and services? 

United Site Services has operated in the portable sanitation 
industry since 1999. 
 
The rental of products and services provided in conjunction in 
support of portable sanitation solutions outlined in our proposal 
response represent 90%+ of total company revenue over the 
past 3 years. 

1.3.5. Geographic Reach. Describe 
your company’s service area in 
the United States and which 
areas you intend to offer 

If given a contract award, United Site Services would intend to 
offer services under this contract to any eligible public agency 
within the servicing area of our branch network.  United Site 
Services currently owns and operates branch locations in 25 
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services under a resulting 
contract if awarded. 

states nationwide.  With each servicing location having a service 
range of up to 150 miles, this means that USS has the capability 
to service customers in 30 states, including a strong network of 
branch locations in key states such as; California, Texas, New 
York and Florida.  As USS continues its expansion into additional 
states across the country, we look forward to servicing public 
agencies in those areas as well.  In the event that an Equalis 
member located outside of our existing service area would like 
to use this contract, USS does have the capability to work with 
3rd party service providers. 

1.3.6. Certifications and Licenses. 
Provide a detailed explanation 
outlining the licenses and 
certifications that are i) 
required to be held, and ii) 
actually held by your 
organization (including third 
parties and subcontractors that 
you use). Has your company 
maintained these certifications 
on an ongoing basis? If not, 
when and why did your 
company lose any referenced 
certifications? 

 

NOTE: Provide copies of any of the 
certificates or licenses included in your 
response in Proposal Form 5 - 
Certifications and Licenses. 

USS is required to hold, and actively manages business licenses 
for local operations offices, liquid waste haulers and permits, 
sales and use certificates, and CA State contractors where 
applicable. USS is also required to manage waste discharge 
identification numbers, and certificate of status. 
 
With the expansive geographic area that USS covers and 
Certifications and Licenses required by each agency, providing a 
complete listing of those documents would be significantly large 
and impractical to assemble. However, we can provide specific 
copies that may be required upon request. 

1.3.7. Awards. Describe any relevant 
awards received by your 
company for its products, 
services, innovation, and/or 
operations. Include information 
about the issuing organization 
and the year(s) the award was 
issued to your company. 

United Site Services (USS), was the recipient of the 2017 Service 
Tech of the Year and the runner-up Service Tech of the Year as 
awarded by Portable Sanitation Association International 
(PSAI); an international industry association of portable 
sanitation service companies. The award honors the industry’s 
top service technicians who actively embody the highest 
standards of our industry. 
 
The PSAI Award Committee reviews nominations from around 
the world to identify the most appropriate recipients. The 
nominees are judged on an assessment of performance in 
general role and quality assurance, internal and external 
customer service, safety, concern for company equipment and 
cooperation and compliance with employer and industry waste-
hauling guidelines. 
 
The USS team in Houston, TX was awarded the 2018 Heart of 
Zachry for its outstanding safety record at the pretreatment 
facility at Zachry’s Freeport Liquefied Natural Gas site. 
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The award is given by Zachry Group to vendors who meet only 
the highest standards at its refineries. According to Zachry, “Our 
internal safety program recognizes job sites with outstanding 
safety performance, achieved through collaborative 
implementation of best safety practices, and the individuals 
who play a leading role in supporting that performance.” 

1.4. Industry Qualifications  

1.4.1. Public Sector Cooperative 
Contracts. What Public Sector 
Cooperative Contracts (e.g., 
state term contracts, public 
sector cooperatives, etc.) does 
your company have in place to 
provide products & services 
defined in this RFP? For each 
contract, when was the contract 
established, what is the 
expiration date, and how much 
annual revenue does your 
company generate through the 
contract(s) in each of the last 
three (3) calendar years? 

United Site Services has within its current portfolio of awarded 
contracts, many direct agreements with municipalities and local 
government agencies.  Additionally, USS holds direct contracts 
With 10 state governments.   
 
We are not currently authorized to release spend data for our 
contract portfolio in this RFP response.  In a post award 
scenario, we may be better situated to share data in a 
collaborative manner.  Below are 5 notable contracts held by 
USS: 
 
Massachusetts Higher Education Consortium 
City of Portland 
Connecticut Capitol Region Purchasing Council 
PA – CoStars 
Brevard County, FL 

1.4.2. Education Success. What is the 
i) total dollar amount, and ii) 
percentage of your company’s 
total annual revenue generated 
by sales to educational 
institutions (i.e., K-12 schools & 
school districts and high 
education)? 

We are not currently authorized to release spend data for our 
customer portfolio in this RFP response.  In a post award 
scenario, we may be better situated to share data in a 
collaborative manner. 

1.4.3. Government Success. What is 
the i) total dollar amount, and ii) 
percentage of your company’s 
total annual revenue generated 
by sales to local governments 
(i.e., municipalities, counties, 
special districts, and state 
agencies)? 

We are not currently authorized to release spend data for our 
customer portfolio in this RFP response.  In a post award 
scenario, we may be better situated to share data in a 
collaborative manner. 

1.4.4. Public Sector Strategic Growth 
Plan. Describe your company’s 
three to five-year public sector 
sales objectives and the key 
elements of your strategic plan 
to achieve those objectives. 
What is the total annual dollar 
value of your company’s total 
revenue generated by local 
governments and educational 

USS’s strategy and sales objectives for penetration into the 
public sector is confidential, but contains several components 
and vary by agency depending on their specific needs, buying 
objectives and opportunity. Our core targets include state, 
municipal, educational, and emergency customers within our 
geographical coverage areas. 
 
For this specific agreement, USS plans to implement this 2-year 
plan along with our overall strategy to ensure success of our 
partnership.  



Page | 7  

 

institutions in each of the last 
three (3) calendar years?  

 

What percentage of your 
company’s total annual revenue 
is generated by sales to local 
governments and educational 
institutions?  

 

NOTE: For clarity, the figures requested 
are to include revenue generated 
through cooperative contracts and all 
other forms of revenue to local 
governments and educational 
institutions to represent the aggregate 
revenue volume. 

 
Year 1:  Upon contract award, USS Government Sales team 
would immediately begin a course of action to implement and 
grow contract usage.  After initial introduction with Equalis staff 
and sales support resources, USS would internally assign 
management of this contract to an experienced public sector 
sales professional who would oversee implementation and 
lifecycle management of the agreement.  USS Government Sales 
team currently is currently staffed with multiple personnel who 
have experience implementing and managing contracts post 
award, including cooperative contracts.  In order to achieve this 
goal, USS would develop and deliver public sector sales training, 
create and distribute marketing materials, educate internal 
stakeholders (to include executive leadership as well as regional 
and local sales and operations managers), and meet directly 
with public agencies to deliver a value proposition founded on 
the use of this cooperative contract.  Marketing efforts would 
include participation in State Level NIGP and governmental 
purchasing events in conjunction with local sales leaders and 
other relevant personnel within USS. 
 
Year 2:  USS will create and pursue goals based on lessons 
learned in year one.  Sales goals for year 2 would be based on 
actual attainment in year 1, and theoretically would be targeted 
at improving upon year 1 performance.  A strategy centered 
around proactively presenting the awarded contract to existing 
public sector customers as an alternative to conducting their 
own competitive process would be developed and 
implemented.  Continued training for sales staff, as well as 
inclusion for executive and regional leadership during monthly 
and quarterly government sales updates would also be a key 
part of sustaining the growth of this contract in year 2. 
 
Year 3 & beyond:  USS would seek to refine and improve upon 
pricing strategy, product offering, marketing, internal training, 
and a variety of other aspects that would create an environment 
for sustained contract growth. 

1.4.5. Customer References. Provide 
references of at least five (5) 
local government or 
educational institution 
customers for which your 
company has provided products 
and services similar in nature 
and scope to those defined in 
this RFP in the last three (3) 
years. Each reference should 
include: 

a. Customer contact person 
and their title, telephone 

Please see attachment “1.4.5 Customer References” 
 
We have listed the agency information along with some detail 
regarding the nature of the contract and scope of work, and or 
contract term. 
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number, and email 
address; 

b. A brief description of the 
products and services 
provided by your company; 

c. Customer relationship 
starting and ending dates; 
and, 

d. Notes or other pertinent 
information relating to the 
customer and/or the 
products and services your 
company provided. 

2. Products & Services  

2.1. PRODUCTS & SERVICES  

2.1.1. Product & Services 
Description(s). Provide a 
detailed description of the 
products and services you are 
offering as a part of your 
proposal.  

 

IMPORTANT. This description along with 
the products and services included in the 
Attachment B – Cost Proposal will be 
utilized to define the overall products 
and services available under a resulting 
contract. 

United Site Services core product/service offering is comprised 
of a variety of portable restrooms, trailers, fencing and 
associated services required to deliver, install, maintain, and 
service said equipment while in use.   
 
The products and services we’ve included in the Attachment B 
– Cost Proposal defines the overall products and services 
available to Equalis Members under a resulting contract. 

2.1.2. Open Market Products. Provide 
a detailed description of your 
ability to accommodate 
requests for Open Market 
Products. Open Market 
Products is a category of 
products that cannot be found 
in your standard catalog 
offering or non-inventoried 
products. 

As USS has grown via the acquisition of local and regional 
service providers, some products and capabilities that are 
frequently adjacent to or are used in conjunction with portable 
sanitation products have been added to the available product 
and service offering.  Not all products or services are available 
in all locations. Perspective customers should contact USS to 
inquire about pricing and availability. 
 

 Portable Storage Container Rental 

 Non-Hazardous Liquid Waste Removal 

 Street Sweeper Rental 

 Ambient Pump Systems 

 Septic System Service 

 Grease Trap Service 

 Office Trailer Restrooms 

 Temporary Power Solutions 

 Roll Off Dumpsters 

 Holding Tanks 
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 Shower Trailers 

 Temporary Fencing Solutions 

 Portable Restroom Trailers 

 Portable Sinks 

 Hand Sanitizer and Dispensing equipment 

2.1.3. Differentiators. Describe what 
differentiates your company’s 
products and services from your 
competitors. 

The two primary differentiators that USS brings to the table 
when compared with all other service providers in the portable 
sanitation industry can be summed up in two categories:  
Footprint, and Expertise. 
 
With regards to “Footprint”, the portable sanitation industry is 
primarily comprised of small, local business who have the ability 
to service customers in a very localized geographic area.  This 
can present challenges because one company typically cannot 
service a customer with a broad geographic footprint, multiple 
locations, etc.  With over 120 branch locations, United Site 
Services is 10x larger than the next largest competitor and 
currently has the ability to service customers in over 30 states. 
 
With regards to “Expertise”, the aforementioned situation 
where local companies comprise the majority of service 
providers in the industry, and the fact that portable sanitation 
requirements are very commonly required in certain types of 
venues and situations, has led some national companies, 
primarily within the equipment rental industry to offer some 
portable sanitation products as an add on to their core offering.  
The drawback to the end user in this scenario is that sanitation 
and public health are far more than an additional line item 
offering lumped in with a variety of other products and 
equipment.  United Site Services staff of experienced service 
providers are skilled in evaluating customer requirements, using 
available information to predictively suggest solutions before a 
problem exists, all while having the infrastructure to implement 
and support the products and solutions under one roof, with 
invoice, one purchase order, and one point of contact for the 
end user.    

2.1.4. Manufacturing. If best 
identified as a manufacturer, 
describe your manufacturing 
process and any advantages it 
offers over your competitors. 
Your response may include, but 
is not limited to, facility 
locations, explanation of the 
materials used during various 
manufacturing processes, a 
description of the inspection & 
quality control processes, and 
identification of manufacturing 
certifications (e.g., ISO). 

Not applicable. 
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2.1.5. Warranty. Provide a copy of the 
manufacturer’s warranty. If 
required, please attach the 
warranty as an attachment, as 
instructed in this document. 
Describe notable features 
and/or characteristics of the 
warranty that a public sector 
customer would find interesting 
or appealing. Pricing related to 
the any extended warranty 
options must be included in 
Attachment B – Cost Proposal. 

Our proposal is not based on a sale of equipment, but rather 
rental of equipment, therefore a manufacturer’s warranty is not 
applicable. However, all equipment provided will be in good 
working order and properly maintained under normal use. 

2.2. Additional Services  

2.2.1. Turnkey Capabilities.  Describe 
the capabilities available 
through your company and, if 
applicable, your authorized 
network of dealers, distributors, 
and resellers that support your 
ability to provide turnkey 
solutions to Equalis Group 
Members. A turnkey solution 
should include all products & 
services required for to meet 
the Member’s needs.    

We draw from our extensive branch inventory of over 200,000 
top quality portable toilets, and restroom/shower trailers to 
deliver to disaster or emergency sites in the U.S. We also have 
existing relationships with smaller, geographically based 
organizations for subcontracting partnerships for additional 
equipment or resources as necessary where needed. Typically, 
USS has the ability to deploy our products within 1-3 business 
days, after order. However, we have the capability to deliver 
urgent or emergency orders within 24 hours, or the same day 
depending on multiple factors including, but not limited to; 
product availability or access to the customer location, etc. 
 

2.2.2. Installation. Is installation 
available to Members as a part 
of your proposal? 

Yes.  Deliver, Pick-up, and where applicable, installation is 
available. 

2.2.3. Installation or Set-up. Is 
installation or set-up available 
to Members as a part of your 
proposal? 

Yes.  Deliver, Pick-up, and where applicable, installation is 
available 

2.2.4. Qualifications. Describe the 
qualification of your installation 
and set-up crews. Your 
response may include, but is not 
limited to, training and 
certification requirements. 

United Site Services employees are required to complete 
training each year on a variety of topics including but not limited 
to:  
 

 Safety 

 Proper Use of Protective Equipment 

 DOT Regulations 

 Proper delivery, installation and service technique 
 
USS has developed and implemented an online learning portal 
to deliver training, and where applicable test knowledge prior 
to receiving credit for course completion.  

2.2.5. Training. If yes, provide a 
description of the training 
services offered. Note: Training 

Training is generally not required for our products; however, 
demonstrations are available if needed. 
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services are not limited to those 
provided to the members but 
can also extend to the training 
you provide you dealers, 
distributors, and resellers. 

2.2.6. Maintenance Services. If yes, 
provide a description of the 
maintenance services included 
in your proposal. 

Yes.  United Site Services does provide service to various 
portable sanitation solutions offered under this contract.  Cost 
for services are outlined in Section 2. 
 
Under normal use, USS will provide maintenance services to our 
equipment to keep them in proper working order. Mis-use of 
equipment or vandalism will be addressed on a case-by-case 
basis. 
 
In addition, all USS Service Techs provide a quality 10 Point 
Service on each unit serviced. This plan is designed to ensure 
that our products meet our high expectations of a clean and 
sanitary environment each time we deliver or service our 
equipment.  
 
10 Point Service Plan 
1. Restroom to be placed in a safe, level, convenient and 
accessible location. 
2. Pump all waste and remove debris from holding tank. 
3. Spray interior walls, toilet seat, urinal, holding tank exterior, 
and the floor with disinfectant and clean. 
4. Dry toilet seat and top of tank with clean rag 
5. Refill holding Tank with water and deodorizer 
6. Refill Hand Sanitizer and Hand Wash Station w/ Soap if 
applicable. 
7. Stock restroom with 2 full rolls of TP 
8. Service Tech will inspect each restroom for minor damage or 
repairs. 
9. Technician will scan the barcode with their mobile phone in 
the FSL App updating USS system that service is complete. 
10. Disinfect the Toilet - Apply Hydrogen Peroxide / Suprox D 
disinfectant / to all surfaces routinely touched by customers – 
toilet seats, hand sanitizer dispenser, toilet paper dispensers, 
and interior and exterior door handles. 

2.3. Value Add  

2.3.1. Additional Offering. Please 
include any additional products 
and services not included in the 
scope of the solicitation that 
you think will enhance and add 
value to this contract’s 
participating agencies. 

As USS has grown via the acquisition of local and regional 
service providers, some products and capabilities that are 
frequently adjacent to or are used in conjunction with portable 
sanitation products have been added to the available product 
and service offering.  Not all products or services are available 
in all locations, perspective customers should contact USS to 
inquire about pricing and availability. 
 

 Portable Storage Container Rental 
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 Non-Hazardous Liquid Waste Removal 

 Street Sweeper Rental 

 Ambient Pump Systems 

 Septic System Service 

 Grease Trap Service 

 Office Trailer Restrooms 

 Temporary Power Solutions 

 Roll Off Dumpsters 

 Holding Tanks 

 Shower Trailers 

 Temporary Fencing Solutions 

 Portable Restroom Trailers 

 Portable Sinks 

 Hand Sanitizer and Dispensing equipment 

3. Business Operations  

3.1.1. Logistics  

3.1.2. Distribution Capabilities. 
Describe how supplier proposes 
to distribute the 
products/services in Bidder’s 
defined geographic reach. 

United Site Services currently operates over 120 branch 
locations in the United States.  Each branch location has the 
capability to service customers within a specified geographic 
range based on DOT limitations.  SEE ATTACHMENT – “USS 
MAP”  

3.1.3. Distribution Centers. Provide 
the number, size and location of 
Supplier’s distribution facilities, 
warehouses, and retail network 
as applicable. 

United Site Services currently operates over 120 branch 
locations in the United States.  Each branch location has the 
capability to service customers within a specified geographic 
range based on DOT limitations.  SEE ATTACHMENT – “USS 
MAP”  

3.1.4. Fill Rates. Provide fill rates and 
average delivery timeframes 
met by specific distribution 
centers. 

Fill rate is not a metric that Unite Site Services currently tracks, 
and may not be applicable to our industry.  Delivery time for 
available products is typically with 48 hours. 

3.1.5. On Time Delivery Rate. Provide 
your average on-time delivery 
rate.  

N/A 

3.1.6. Expedited Orders. Describe 
your approach to handling 
emergency orders and/or 
service. Your description may 
include, but is not limited to, 
response time, breadth of 
service coverage, and service 
level. 

There are multiple ways that customers may request expedited 
or emergency service: 
 
By calling 1-800-TOILETS 
By calling their local servicing representative 
 

3.2. Customer Service  

3.2.1. Customer Service Department. 
Describe your company’s 

When our customers need to engage us for customer service or 
account support issues, our customer care teams in our 
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customer service department & 
operations. Your description 
may include, but is not limited 
to, hours of operation, number 
and location of service centers, 
parts outlets, number of 
customer service 
representatives. Clarify if the 
service centers are owned by 
your company of if they are a 
network of subcontractors. 

Westborough, MA or Boise, ID locations are fully equipped to 
meet their needs. When customers call our toll-free number (1-
800-864-5387), they’re prompted and directed to the applicable 
team based on their area of need. These teams provide support 
to quote requests, order entry, billing, payment, or equipment 
routing. These teams are also able to support emergency needs. 
 
Our call centers operate from 7am to 10pm Eastern Standard 
Time and currently have an abandonment rate of less than 1%. 
 
120 + local branch locations, staffed with customer service and 
operations personnel are ready to respond to customer needs 
on an ongoing basis. 
 
Customer service centers are owned by USS. 

3.2.2. Complaint Resolution. Describe 
your customer complaint 
resolution process. Describe 
how unresolved complaints are 
handled. 

Equalis member complaints may be resolved either directly with 
the local servicing branch, or may be immediately escalated to 
the contract manager for resolution.  Also, please reference 
response to 3.2.1 

3.3. Customer Set Up; Order & Invoice 

Processing; Payment 

 

3.3.1. Authorized Distributors, 
Agents, Dealers, or Resellers. 
Describe the different channels 
in which this contract will be 
made available to Equalis Group 
Members. Your response 
should include, but is not 
limited to, whether your 
organization will serve as the 
single point of sale or if the 
contract will be made available 
through a network of 
distributors, agents, dealers, or 
resellers. 

 

NOTE: Bidders intending to authorize 

distributors, agents, dealers, or resellers 

must complete Proposal Form 6 - 

Dealer, Distributor and Reseller 

Authorization Form. 

United Site Services typically does not use distributors, agents, 
dealers, or resellers to provide service to customers. 
 
Company owned branch locations and USS employees perform 
services. 
 
In the event that a customer requires service outside of the USS 
servicing footprint, USS is willing to evaluate customer needs 
and provide a cost estimate on a case by case basis. 
 
United Site Services will serve at the single point of sale. 

3.3.2. Customer Set Up. Once an 
Equalis Group Member decides 
to accept your company’s 
proposal for products and 
services as described in this RFP, 

Equalis members can simply communicate their wishes to 
transact business via an Equalis contract award by notifying USS 
in one of the following ways: 
 
In writing, via email. 



Page | 14  

 

what is the process for the 
Member to become a 
customer? 

On the face of a purchase order. 
Verbally – when speaking with our call center or when dealing 
with their local rep. 

3.3.3. Order Process. Describe your 
company’s proposal 
development and order 
submission process.  

By calling 1-800-TOILETS  
By calling their local servicing representative 
By emailing GovTeam@unitedsiteservices.com  
See attachment “3.3.3 Order Process” 

3.3.4. Invoice Process. Describe your 
company’s invoicing process. 

Invoices are typically mailed and billing is conducted on a 28-
day cycle or the time period required by the customer.  Invoices 
can also be accessed thru the online USS Bill Pay Portal or by 
contacting 1-800-TOILETS. 

3.3.5. Payment. What are your 
standard payment terms? What 
methods of payment do your 
company accept? 

Terms are Net 30.   
 
Methods of payment are: 
 

 Credit card 

 ACH Transfer  

 Online Bill Pay Portal 

3.3.6. Financing. Does your company 
offer any financing options or 
programs? If yes, describe the 
financing options available to 
Members.  

N/A.  Financing is not applicable in our industry. 

3.4. Sustainability, Reclamation, and 

Recycling Initiatives 

 

3.4.1. Sustainable Company 
Initiatives. Describe the ways in 
which your company is 
addressing the issue of 
sustainability.   

See attachment “3.4.1  USS Green_V2” 

4. PRICING  

4.1. Cost Proposal   

4.1.1. Pricing Model. Provide a 
description of your pricing 
model or methodology 
identifying how the model 
works for the products and 
services included in your 
proposal.  

Due to the nature of our business and logistical variances for 
every order, USS does not publish a list price. Our price 
methodology includes establishing a median price for similar 
customers, then applying a discount for Equalis members. 

4.1.2. Auditable. Describe how the 
proposed pricing model is able 
to be audited by public sector 
agencies or CCOG to assure 

Pricing model can be audited by simply comparing the provided 
“list price”, applying the discount %, and viewing the net price 
outlined in the Section 2 pricing agreement. 

mailto:GovTeam@unitedsiteservices.com
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compliance with pricing in the 
Master Agreement. 

4.1.3. Price Change Process. Provide a 
description of your process for 
price changes. 

United Site Services will maintain a consistent discount 
structure and methodology throughout the life cycle of this 
agreement.  As market conditions change and evolve, the list 
pricing will be re-evaluated using the defined methodology, and 
suggested changes to the price file will be presented to CCOG 
and Equalis for approval. 

4.1.4. Cost Proposal Value. Which of 
the following statements best 
describes the pricing offered 
included in Bidder’s cost 
proposal. 

The prices offered in your Cost Proposal are: 

☐ lower than what you offer other group purchasing 
organizations, cooperative purchasing organizations, or state 
purchasing departments. 

☐   equal to what you offer other group purchasing 
organizations, cooperative purchasing organizations, or state 
purchasing departments. 

☐ higher than what you offer other group purchasing 
organizations, cooperative purchasing organizations, or state 
purchasing departments. 

☒ not applicable. Please explain below. 

While United Site Services does hold multiple contracts with 
local agencies that include cooperative purchasing language, we 
do not view those contracts as being comparable to an 
agreement that is intended to be used on a national basis.  
Additionally, USS does not have another “national” cooperative 
contract and intend to market the Equalis agreement as a 
primary contract vehicle for State & Local Government. 

4.1.5. Additional Savings. Describe 
any quantity or volume 
discounts or rebate programs 
included in your Cost Proposal. 

Pricing contained in this proposal will be treated as “Not to 
exceed”.  Volume discounts may be available and agencies with 
long term or unusually large requirements are urged to engage 
with the USS Government Sales team to find out if additional 
cost savings are available. 
 
This proposal does not include a rebate program. 

4.1.6. Cost of Shipping. Is the cost of 
shipping included in the pricing 
submitted with your response? 
If no, describe how cost 
associated with freight, 
shipping, and delivery are 
calculated. 

Pick-up and Delivery costs are outlined as individual line items 
on Attachment B – Cost Proposal 
 
The circumstances surrounding delivery, placement, and pick-
up (or retrieval) of portable sanitation equipment can vary 
widely, and as such, USS cost to deliver, place, install, service 
and/or retrieve equipment varies as well.  We believe that the 
costs outlined on Form 2 will provide a predictable and 
transparent cost to agencies accessing this agreement. 

4.1.7. Pricing Open Market or 
Sourced Goods. Propose a 
method for the pricing of Open 
Market Items. For example, you 
may supply such items "at cost" 
or "at cost plus a percentage" or 

Open Market or Sourced Goods shall be priced using the same 
methodology as our standard products.  An evaluation of 
relevant factors including market conditions, supply chain, lead 
time, and location of use will be considered.  Available data will 
be used to determine avg sell price to similarly situated 
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you supply a quote for each 
such request. 

 

NOTE: For a definition of Open Market 
Items, please refer to Part One, Section 
5 – Pricing. 

customers, and the same discount structure that is used on 
standard products will be applied. 

4.1.8. Total Cost of Acquisition. 
Identify any total cost of 
acquisition costs that are NOT 
included in the pricing 
submitted with your response. 
This cost includes all additional 
charges that are not directly 
identified as freight or shipping 
charges. For example, list costs 
for items like installation, set up, 
mandatory training, or initial 
inspection. Identify any parties 
that impose such costs and their 
relationship to the Bidder. 

Recognizing the need for transparent pricing, the pricing listed 
in Attachment B – Cost Proposal does represent the total cost 
of acquisition. 

5. GO-TO-MARKET STRATEGY  

5.1. Bidder Organizational 

Structure & Staffing of 

Relationship 

 

5.1.1. Key Contacts. Provide contact 
information and resumes for 
the person(s) who will be 
responsible for the following 
areas;  

1. Executive Contact 

2. Contract Manager 

3. Sales Leader 

4. Reporting Contact 

5. Marketing Contact.  

Indicate who the primary contact will 
be if it is not the Sales Leader 

We are not able to provide detailed resumes for each individual 
listed below, however we can provide the following: 
 
Name/Title/Email Address 
 

1.  Allen Lea 
VP Sales-National Accounts 
Allen.Lea@UnitedSiteServices.com 

 
2. Christopher White  

National Account Manager – Government 
Christopher.White@UnitedSiteServices.com 
 

3. Byron Dudley  
Director of Government 
Christopher.White@UnitedSiteServices.com 
 

4. Rochelle Butler 
Government Sales Support 
Rochelle.Butler@UnitedSiteServices.com  
 

5. Christopher White 
National Account Manager – Government 

mailto:Allen.Lea@UnitedSiteServices.com
mailto:Christopher.White@UnitedSiteServices.com
mailto:Christopher.White@UnitedSiteServices.com
mailto:Rochelle.Butler@UnitedSiteServices.com
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Christopher.White@UnitedSiteServices.com  
 

5.1.2. Sales Organization. Provide a 
description of your sales 
organization, including key staff 
members, the size of the 
organization, in-house vs. third-
party sales resources, 
geographic territories, vertical 
market segmentation, etc. 

The Government Sales team is currently staffed by: 
 
4 Sector Account Managers:  these individuals each support one 
of the four regions within the company and serve as subject 
matter experts for public sector customers, contracts, 
government sales strategy, etc. 
 
1 National Account Manager – Government: National view for 
Government Sales Strategy, Contract Management, 
Cooperative Contract Strategy, Emergency Preparedness and 
Disaster Response. 
 
1 Director of Government Sales – Complete Oversight of 
Federal, State & Local Government Sales 
 
Government Sales Team resides under the VP of National 
Accounts. 
 
United Site Services field sales organization is divided up into 4 
regions (North, South, East and West), with each regional having 
a Regional Vice President of Sales, Area Managers, Territory 
Account Managers, Territory Inside Sales Reps and other 
specialized sales and sales support roles.  Headcount is 4,000+. 

5.2. Contract Implementation Strategy 

& Expectations 

 

5.2.1. Contract Expectation. What are 
your company’s expectations in 
the event of a contract award? 

In the event of a contract award, USS expects to maintain open 
and ongoing communication with Equalis regarding a variety of 
topics related to the use of cooperative contracts on a national 
basis.  These topics may include but are not limited to legislative 
changes at the state level which may impact the ability for this 
contract to be used by the affected political subdivisions.  USS 
expects to maintain open communications and the ability to 
facilitate joint marketing efforts that would produce net new 
customers for USS as well as new public agency members for 
Equalis. 

5.2.2. Five (5) Year Sales Vision & 
Strategy. Describe your 
company’s vision and strategy 
to leverage a resulting contract 
with Equalis over the next five 
(5) years. Your response may 
include but is not limited to; the 
geographic or public sector 
vertical markets being targeted; 
your strategy for acquiring new 
business and retaining existing 
business; how the contract will 

Year 1:  Upon contract award, USS Government Sales team 
would immediately begin a course of action to implement and 
grow contract usage.  After initial introduction with Equalis staff 
and sales support resources, USS would internally assign 
management of this contract to an experienced public sector 
sales professional who would oversee implementation and 
lifecycle management of the agreement.  USS Government Sales 
team currently is currently staffed with multiple personnel who 
have experience implementing and managing contracts post 
award, including cooperative contracts. In order to achieve this 
goal, USS would develop and deliver public sector sales training, 
create and distribute marketing materials, educate internal 

mailto:Christopher.White@UnitedSiteServices.com
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be deployed with your sales 
team; and the time frames in 
which this will be completed. 

stakeholders (to include executive leadership as well as regional 
and local sales and operations managers), and meet directly 
with public agencies to deliver a value proposition founded on 
the use of this cooperative contract.  Marketing efforts would 
include participation in State Level NIGP and governmental 
purchasing events in conjunction with local sales leaders and 
other relevant personnel within USS. 
 
Year 2:  USS will create and pursue goals based on lessons 
learned in year one.  Sales goals for year 2 would be based on 
actual attainment in year 1, and theoretically would be targeted 
at improving upon year 1 performance.  A strategy centered 
around proactively presenting the awarded contract to existing 
public sector customers as an alternative to conducting their 
own competitive process would be developed and 
implemented.  Continued training for sales staff, as well as 
inclusion for executive and regional leadership during monthly 
and quarterly government sales updates would also be a key 
part of sustaining the growth of this contract in year 2. 
 
Year 3 & beyond:  USS would seek to refine and improve upon 
pricing strategy, product offering, marketing, internal training, 
and a variety of other aspects that would create an environment 
for sustained contract growth. 

5.2.3. Sales Team Incentives. Will 
your sales team be equally 
incentivized to leverage the 
Equalis Group Master 
Agreement when compared to 
their typical compensation 
structure? 

Sales teams receive equal compensation for revenue generated 
with public sector customers when compared with private 
sector business.  Additionally, the Government Sales team 
within USS would work to ensure that revenue driven thru the 
Equalis did not create a negative impact to employees when 
compared with revenue captured on the open market, thru a 
stand alone bid, or any other contract vehicle that currently 
exists or may exist in the future. 

5.2.4. Sales Objectives. What are your 
top line revenue objectives in 
each of the five (5) years if 
awarded this contract? 

Year 1: $1,000,000 
Year 2: $5,000,000 
Year 3: $7,500,000 
Year 4: $10,000,000 
Year 5:  $12,000,000 
 
These sales goals are aspirational in nature and are not a 
guarantee or commitment to pay commensurate administrative 
fees for any amount other than actual revenue transacted by 
Equalis members using the awarded contract. 

6. ADMIN FEE & REPORTING  

6.1. Bidder Organizational Structure & 

Staffing of Relationship 
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6.1.1. Administrative Fee. Equalis 
Group only generates revenue 
when the Winning Supplier 
generates revenue based on 
contract utilization by current 
and future Members. The 
proposed Administrative Fee for 
this contract is two percent 
(2%) based on the terms 
disclosed in the Attachment A – 
Model Administration 
Agreement. 

☐   Agree to proposed Administrative Fee 

☒ Negotiate Administrative Fee. Provide additional 
information below if you opt to negotiate. 

Proposed administrative fee structure is as follows: 
 
$0 - $5M = 2% 
$5,000,001 - $10M = 1.75% 
$10,000,001 & Beyond = 1.5% 

6.1.2. Sales & Administrative Fee 
Reporting. Equalis Group 
requires monthly reports 
detailing sales invoiced the prior 
month and associated 
Administrative Fees earned by 
the 15th of each month. Confirm 
that your company will meet 
this reporting requirement. If 
not, explain why and propose an 
alternative time schedule for 
providing these reports to 
Equalis Group. 

USS accepts this requirement without exception. 

6.1.3. Self-Audit. Describe any self-
audit process or program that 
you plan to employ to verify 
compliance with your proposed 
contract with Equalis Group. 
This process includes ensuring 
that Members obtain the 
correct pricing, reports reflect 
all sales made under the 
Contract, and Winning Supplier 
remit the proper admin fee to 
Equalis. 

Upon award, USS Proposes to implement regular reviews to 
inspect pricing for contract compliance.  Additionally, where 
needed, USS will work to implement the awarded contract 
number on quotes and invoices so that Equalis members can 
easily and readily identify the contract they are purchasing 
from.  With regard to reporting and administrative fees, USS will 
review customers usage regularly to identify the number and 
type of customers using the agreement, review trends, spikes, 
dips, or other irregularities in member spend, and work with 
Equalis as well as member representatives to provide the most 
accurate reporting possible.  
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PROPOSAL FORM 2: COST PROPOSAL 
 
A template for the Cost Proposal has been included as Attachment B and must be uploaded as a separate 
attachment to a Bidder’s proposal submission. Bidders are permitted to revise any part of the spreadsheet to 
the Cost Proposal to accurately reflect the column titles, details, discounts, pricing categories of products, 
services, and solutions being offered to Equalis Group Members.  
 
Bidder’s Cost Proposal must include the information requested in Section 5 - Pricing.  
 
NOTE: Cost Proposals will remain sealed and will only be opened and reviewed for those Bidders that meet 
the minimum Technical Proposal score threshold as described in Section 6.2 - Evaluation and Scoring of 
Proposals. 
 
 

(The rest of this page is intentionally left blank) 
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PROPOSAL FORM 3: DIVERSITY VENDOR CERTIFICATION PARTICIPATION 
 
Diversity Vendor Certification Participation - It is the policy of some Members participating in Equalis Group 
to involve minority and women business enterprises (M/WBE), small and/or disadvantaged business 
enterprises, disable veterans business enterprises, historically utilized businesses (HUB) and other diversity 
recognized businesses in the purchase of goods and services. Respondents shall indicate below whether or 
not they hold certification in any of the classified areas and include proof of such certification with their 
response. 
 
a. Minority Women Business Enterprise 

Respondent certifies that this firm is an MWBE     Yes   No 
List certifying agency:   Click or tap here to enter text.  

 
b. Small Business Enterprise (SBE) or Disadvantaged Business Enterprise (DBE) 

Respondent certifies that this firm is a SBE or DBE     Yes   No 
List certifying agency:  Click or tap here to enter text. 

 
c. Disabled Veterans Business Enterprise (DVBE)  

Respondent certifies that this firm is an DVBE     Yes   No 
List certifying agency:  Click or tap here to enter text. 

 
d. Historically Underutilized Businesses (HUB)  

Respondent certifies that this firm is an HUB     Yes   No 
List certifying agency:  Click or tap here to enter text. 

 
e. Historically Underutilized Business Zone Enterprise (HUBZone) 

Respondent certifies that this firm is an HUBZone     Yes   No 
List certifying agency:  Click or tap here to enter text. 

 
f. Other  

Respondent certifies that this firm is a recognized diversity certificate holder  Yes   No 
List certifying agency:  Click or tap here to enter text. 
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PROPOSAL FORM 4: CERTIFICATIONS AND LICENSES 
 
Provide a copy of all current licenses, registrations and certifications issued by federal, state and local 
agencies, and any other licenses, registrations or certifications from any other governmental entity with 
jurisdiction, allowing Bidder to provide the products and services included in their proposal which can include, 
but not limited to licenses, registrations or certifications. M/WBE, HUB, DVBE, small and disadvantaged 
business certifications and other diverse business certifications, as well as manufacturer certifications for sales 
and service must be included if applicable 
 
Please also list and include copies of any certificates you hold that would show value for your response not 
already included above. 
 
Click or tap here to enter text. 

(The rest of this page is intentionally left blank) 
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PROPOSAL FORM 5: UNRESOLVED FINDINGS FOR RECOVERY 
 
O.R.C. Chapter 9.24 prohibits CCOG from awarding a contract to any entity against whom the Auditor of State 
has issued a finding for recovery, if such finding for recovery is “unresolved” at the time of award. By 
submitting a proposal, a Bidder warrants that it is not now, and will not become, subject to an “unresolved” 
finding for recovery under O.R.C. Chapter 9.24 prior to the award of any contract arising out of this RFP, 
without notifying CCOG of such finding. The Proposal Review Team will not evaluate a proposal from any 
Bidder whose name, or the name of any of the subcontractors proposed by the Bidder, appears on the website 
of the Auditor of the State of Ohio as having an “unresolved” finding for recovery. 
 
Is your company the subject of any unresolved findings for recoveries?  

☐   Yes 

☒   No  
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PROPOSAL FORM 6: MANDATORY DISCLOSURES 
 

1. Mandatory Contract Performance Disclosure.  

Disclose whether your company’s performance and/or the performance of any of the proposed 
subcontractor(s) under contracts for the provision of products and services that are the same or similar to 
those to be provided for the Program which is the subject of this RFP has resulted in any formal claims for 
breach of those contracts. For purposes of this disclosure, “formal claims” means any claims for breach that 
have been filed as a lawsuit in any court, submitted for arbitration (whether voluntary or involuntary, binding 
or not), or assigned to mediation. For any such claims disclosed, fully explain the details of those claims, 
including the allegations regarding all alleged breaches, any written or legal action resulting from those 
allegations, and the results of any litigation, arbitration, or mediation regarding those claims, including terms 
of any settlement. While disclosure of any formal claims will not automatically disqualify a Bidder from 
consideration, at the sole discretion of Equalis Group, such claims and a review of the background details may 
result in a rejection of a Bidder’s proposal. Equalis Group will make this decision based on the Proposal Review 
Team’s determination of the seriousness of the claims, the potential impact that the behavior that led to the 
claims could have on the Bidder’s performance of the work, and the best interests of Members. 
 
Provide statement here. N/A  

 

2. Mandatory Disclosure of Governmental Investigations. 

Indicate whether your company and/or any of the proposed subcontractor(s) has been the subject of any 
adverse regulatory or adverse administrative governmental action (federal, state, or local) with respect to 
your company’s performance of services similar to those described in this RFP. If any such instances are 
disclosed, Bidders must fully explain, in detail, the nature of the governmental action, the allegations that led 
to the governmental action, and the results of the governmental action including any legal action that was 
taken against the Bidder by the governmental agency. While disclosure of any governmental action will not 
automatically disqualify a Bidder from consideration, such governmental action and a review of the 
background details may result in a rejection of the Bidder’s proposal at Group’s sole discretion. Equalis Group 
will make this decision based on the Proposal Review Team’s determination of the seriousness of the claims, 
the potential impact that the behavior that led to the claims could have on the Bidder’s performance of the 
work, and the best interests of Members. 
 
Provide statement here. N/A 
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PROPOSAL FORM 7: DEALER, RESELLER, AND DISTRIBUTOR AUTHORIZATION 
 

CCOG allows Suppliers to authorize dealers, distributors, and resellers to sell the products and services made available 
through, and consistent with the Terms and Conditions set forth in, the Master Agreement. If Supplier intends to 
authorize their dealers, distributors, or resellers access to the Master Agreement in the event of a contract award 
Supplier must provide a list, either in the form of a document or a weblink, to identify those organizations who are being 
authorized access to the Master Agreement.  

 

Will the Supplier authorize dealers, distributors, resellers access to Master Agreement? 

☐  Yes 

☒  No 

 

If yes, how will Supplier disclose which organization(s) will have access to the Master Agreement? This list can be updated 
from time to time upon CCOG’s approval. 

 

Bidder Response: Click or tap here to enter text.  
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PROPOSAL FORM 8: MANDATORY SUPPLIER & PROPOSAL CERTIFICATIONS 
 

CCOG may not enter into contracts with any suppliers who have been found to be ineligible for state contracts 
under specific federal or Ohio statutes or regulations. Bidders responding to any CCOG RFP MUST certify that 
they are NOT ineligible by signing each of the statements below. Failure to provide proper affirming signature 
on any of these statements will result in a Bidder’s proposal being deemed nonresponsive to this RFP. 

 

I, Jeff Dunlop, hereby certify and affirm that United Site National Services Company, has not been debarred, 
suspended, proposed for debarment, declared ineligible, or voluntarily excluded from participation in 
transactions by the Unites States Department of Labor, the United States Department of Health and Human 
Services, or any other federal department or agency as set forth in 29 CFR Part 98, or 45 CFR Part 76, or other 
applicable statutes. 

 

AND 
 

I, Jeff Dunlop, hereby certify and affirm that United Site National Services Company, is in compliance with all 
federal, state, and local laws, rules, and regulations, including but not limited to the Occupational Safety and 
Health Act and the Ohio Bureau of Employment Services and the following: 

 Not penalized or debarred from any public contracts or falsified certified payroll records or any other 

violation of the Fair Labor Standards Act in the last three (3) years; 

 Not found to have violated any worker’s compensation law within the last three (3) years; 

 Not violated any employee discrimination law within the last three (3) years; 

 Not have been found to have committed more than one (1) willful or repeated OSHA violation of a safety 

standard (as opposed to a record keeping or administrative standard) in the last three (3) years; 

 Not have an Experience Modification Rating of greater than 1.5 (a penalty-rated employer) with respect 

to the Bureau of Workers’ Compensation risk assessment rating; and 

 Not have failed to file any required tax returns or failed to pay any required taxes to any governmental 

entity within the past three (3) years. 

 

AND 
 

I, Jeff Dunlop, hereby certify and affirm that United Site National Services Company, is not on the list 
established by the Ohio Secretary of State, pursuant to ORC Section 121.23, which identifies persons and 
businesses with more than one unfair labor practice contempt of court finding against them. 
 

AND 
 

I, Jeff Dunlop, hereby certify and affirm that United Site National Services Company either is not subject to a 
finding for recovery under ORC Section 9.24, or has taken appropriate remedial steps required under that 
statute to resolve any findings for recovery, or otherwise qualifies under that section to enter into contracts 
with CCOG. 

 

I, Jeff Dunlop, hereby affirm that this proposal accurately represents the capabilities and qualifications of 
United Site National Services Company, and I hereby affirm that the cost(s) proposed to CCOG for the 
performance of services and/or provision of goods covered in this proposal in response to this CCOG RFP is a 
firm fixed price structure as described in the Cost Proposal, inclusive of all incidental as well as primary costs. 
(Failure to provide the proper affirming signature on this item may result in the disqualification of your 
proposal.)  
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PROPOSAL FORM 19: C. 271 POLITICAL CONTRIBUTION DISCLOSURE FROM  
Public Agency Instructions 

This page provides guidance to public agencies entering into contracts with business entities that are required to file 
Political Contribution Disclosure forms with the agency.  It is not intended to be provided to contractors. What follows 
are instructions on the use of form local units can provide to contractors that are required to disclose political 
contributions pursuant to N.J.S.A. 19:44A-20.26 (P.L. 2005, c. 271, s.2).  Additional information is available in Local 
Finance Notice 2006-1 (https://www.nj.gov/dca/divisions/dlgs/resources/lfns_2006.html).   

1. The disclosure is required for all contracts in excess of $17,500 that are not awarded pursuant to a “fair and 
open” process (N.J.S.A. 19:44A-20.7). 

2. Due to the potential length of some contractor submissions, the public agency should consider allowing data to 
be submitted in electronic form (i.e., spreadsheet, pdf file, etc.).  Submissions must be kept with the contract 
documents or in an appropriate computer file and be available for public access.  The form is worded to accept 
this alternate submission.  The text should be amended if electronic submission will not be allowed. 

3. The submission must be received from the contractor and on file at least 10 days prior to award of the contract.  
Resolutions of award should reflect that the disclosure has been received and is on file. 

4. The contractor must disclose contributions made to candidate and party committees covering a wide range of 
public agencies, including all public agencies that have elected officials in the county of the public agency, state 
legislative positions, and various state entities.  The Division of Local Government Services recommends that 
contractors be provided a list of the affected agencies.  This will assist contractors in determining the campaign 
and political committees of the officials and candidates affected by the disclosure. 

a) The Division has prepared model disclosure forms for each county.  They can be downloaded from the 
“County PCD Forms” link on the Pay-to-Play web site at 
https://www.state.nj.us/dca/divisions/dlgs/programs/pay_2_play.html They will be updated from 
time-to-time as necessary. 

b) A public agency using these forms should edit them to properly reflect the correct legislative 
district(s).  As the forms are county-based, they list all legislative districts in each county.  Districts 
that do not represent the public agency should be removed from the lists. 

c) Some contractors may find it easier to provide a single list that covers all contributions, regardless of 
the county.  These submissions are appropriate and should be accepted. 

d) The form may be used “as-is”, subject to edits as described herein. 

e) The “Contractor Instructions” sheet is intended to be provided with the form.  It is recommended that 
the Instructions and the form be printed on the same piece of paper.  The form notes that the 
Instructions are printed on the back of the form; where that is not the case, the text should be edited 
accordingly. 

f) The form is a Word document and can be edited to meet local needs, and posted for download on web 
sites, used as an e-mail attachment, or provided as a printed document. 

5. It is recommended that the contractor also complete a “Stockholder Disclosure Certification.”  This will assist 
the local unit in its obligation to ensure that contractor did not make any prohibited contributions to the 
committees listed on the Business Entity Disclosure Certification in the 12 months prior to the contract.  (See 
Local Finance Notice 2006-7 for additional information on this obligation)  A sample Certification form is part of 
this package and the instruction to complete it is included in the Contractor Instructions.  NOTE:  This section is 
not applicable to Boards of Education. 

 
  

https://www.nj.gov/dca/divisions/dlgs/resources/lfns_2006.html
https://www.state.nj.us/dca/divisions/dlgs/programs/pay_2_play.html
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C. 271 POLITICAL CONTRIBUTION DISCLOSURE FORM 

Contractor Instructions 

 

Business entities (contractors) receiving contracts from a public agency that are NOT awarded pursuant to a “fair and 
open” process (defined at N.J.S.A. 19:44A-20.7) are subject to the provisions of P.L. 2005, c. 271, s.2 (N.J.S.A. 19:44A-
20.26).  This law provides that 10 days prior to the award of such a contract, the contractor shall disclose contributions 
to:  

 any State, county, or municipal committee of a political party 

 any legislative leadership committee* 

 any continuing political committee (a.k.a., political action committee) 

 any candidate committee of a candidate for, or holder of, an elective office: 

o of the public entity awarding the contract 

o of that county in which that public entity is located 

o of another public entity within that county 

o or of a legislative district in which that public entity is located or, when the public entity is a county, of any 
legislative district which includes all or part of the county. The disclosure must list reportable contributions 
to any of the committees that exceed $300 per election cycle that were made during the 12 months prior 
to award of the contract.  See N.J.S.A. 19:44A-8 and 19:44A-16 for more details on reportable 
contributions. 

 

N.J.S.A. 19:44A-20.26 itemizes the parties from whom contributions must be disclosed when a business entity is not a 
natural person.  This includes the following: 

 individuals with an “interest” ownership or control of more than 10% of the profits or assets of a business entity or 
10% of the stock in the case of a business entity that is a corporation for profit 

 all principals, partners, officers, or directors of the business entity or their spouses 

 any subsidiaries directly or indirectly controlled by the business entity 

 IRS Code Section 527 New Jersey based organizations, directly or indirectly controlled by the business entity and 
filing as continuing political committees, (PACs). When the business entity is a natural person, “a contribution by 
that person’s spouse or child, residing therewith, shall be deemed to be a contribution by the business entity.” 
[N.J.S.A. 19:44A-20.26(b)]  The contributor must be listed on the disclosure. Any business entity that fails to comply 
with the disclosure provisions shall be subject to a fine imposed by ELEC in an amount to be determined by the 
Commission which may be based upon the amount that the business entity failed to report. The enclosed list of 
agencies is provided to assist the contractor in identifying those public agencies whose elected official and/or 
candidate campaign committees are affected by the disclosure requirement.  It is the contractor’s responsibility to 
identify the specific committees to which contributions may have been made and need to be disclosed.  The 
disclosed information may exceed the minimum requirement. The enclosed form, a content-consistent facsimile, 
or an electronic data file containing the required details (along with a signed cover sheet) may be used as the 
contractor’s submission and is disclosable to the public under the Open Public Records Act. The contractor must 
also complete the attached Stockholder Disclosure Certification.  This will assist the agency in meeting its obligations 
under the law. 

 

 NOTE:  This section does not apply to Board of Education contracts. 
* N.J.S.A. 19:44A-3(s):  “The term "legislative leadership committee" means a committee established, authorized to be 
established, or designated by the President of the Senate, the Minority Leader of the Senate, the Speaker of the General 
Assembly or the Minority Leader of the General Assembly pursuant to section 16 of P.L.1993, c.65 (C.19:44A-10.1) for 
the purpose of receiving contributions and making expenditures.” 

 

 

C. 271 POLITICAL CONTRIBUTION DISCLOSURE FORM 

Required Pursuant To N.J.S.A. 19:44A-20.26 
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Continuation Page 

C. 271 POLITICAL CONTRIBUTION DISCLOSURE FORM 

Required Pursuant To N.J.S.A. 19:44A-20.26 

Page ___ of ______ 

 

Vendor Name:  

 

Contributor Name Recipient Name Date Dollar 
Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date Amount 

Contributor Name Recipient Name Date $Amount 

Contributor Name Recipient Name Date $Amount 

Contributor Name Recipient Name Date $Amount 

Contributor Name Recipient Name Date $Amount 

Contributor Name Recipient Name Date $Amount 

Contributor Name Recipient Name Date $Amount 

Contributor Name Recipient Name Date $Amount 

 Check here if the information is continued on subsequent page(s) 



Page | 43  

 

List of Agencies with Elected Officials Required for Political Contribution Disclosure 

N.J.S.A. 19:44A-20.26 

County Name:   

State: Governor, and Legislative Leadership Committees 

Legislative District #s:  

State Senator and two members of the General Assembly per district. 

 

County:  

 Freeholders   County Clerk  Sheriff 

 {County Executive}  Surrogate   

 

Municipalities (Mayor and members of governing body, regardless of title): 

 

USERS SHOULD CREATE THEIR OWN FORM, OR DOWNLOAD FROM WWW.NJ.GOV/DCA/LGS/P2P A COUNTY-BASED, 
CUSTOMIZABLE FORM. 

 

 

http://www.nj.gov/DCA/LGS/P2P
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My Commission expires: September 22, 2028 

 

 

(Corporate Seal) 
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PROPOSAL FORM 21: GENERAL TERMS AND CONDITIONS ACCEPTANCE FORM 
 

Check one of the following responses to the General Terms and Conditions in this solicitation, including the 
Master Agreement:  
 

☐   We take no exceptions/deviations to the general terms and conditions  
 
(Note: If none are listed below, it is understood that no exceptions/deviations are taken.)  
 

☒   We take the following exceptions/deviations to the general terms and conditions. All 
exceptions/deviations must be clearly explained. Reference the corresponding general terms and conditions 
that you are taking exceptions/deviations to. Clearly state if you are adding additions terms and conditions to 
the general terms and conditions. Provide details on your exceptions/deviations below:  
 
Document RFP # COD-2126 Section Three, Page 5, Section 2.7 Indemnification: 
After, ”arising out of or resulting from” insert “the proportional extent of the negligence and”. 
 
Document Attachment A – Equalis Group Sample Administration Agreement: 
 
Page 2, Section 2.4 Publicity & Joint Marketing, Subsection (b): 
At the beginning of the paragraph, insert “Only with the prior, written consent of the other Party:” 
 
Page 3, Section 3.3 Audit of Winning Supplier: 
At the beginning of the paragraph, insert “Winning Supplier shall allow Equalis to audit Winning Supplier's 
records under the terms of a NDA to be viewed at Winning Supplier's corporate office as may be required with 
thirty (30) days' prior written notice at Equalis' expense.” 
 
Appendix B: Roles & Responsibilities 
 
Page 9 
Sections 1.1, 1.2, & 1.3 
At the beginning of each of the respective section paragraphs, insert “Only with the prior, written consent of 
the other Party / Winning Supplier:” 
 
Pages 9-10, Sections 2.1 & 2.2: 
After each instance of the word “will”, insert “endeavor to”. 
 
Page 10 
Section 2.3 Sales Commitment: 
At the beginning of the paragraph, insert “Only with the prior, written consent of the Winning Supplier:” 
Section 2.4 Marketing Commitment: 
After “As mutually agreeable” insert “with the prior, written consent of each Party:” 
 
 
 
(Note: Unacceptable exceptions shall remove your proposal from consideration for award. CCOG shall be the 
sole judge on the acceptance of exceptions/deviations and the decision shall be final.) 
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PROPOSAL FORM 22: EQUALIS GROUP ADMINISTRATION AGREEMENT DECLARATION 
 

Attachment A - Administration Agreement included in Section Three of this solicitation is for reference only.  

 

Execution of the Administration Agreement is required for the Master Agreement to be administered by 
Equalis Group. Attachment A - Equalis Group Administrative Agreement defines i) the roles and 
responsibilities of both parties relating to marketing and selling the Program to current and prospective 
Members, and ii) the financial terms between Equalis Group and Winning Supplier.  
 
Redlined copies of this agreement should not be submitted with the response. Should a respondent be 
recommended for award, this agreement will be negotiated and executed between Equalis Group and the 
respondent. Respondents must select one of the following options for submitting their response.  
 

☐ Bidder agrees to all terms and conditions outlined in the Attachment A - Administration Agreement.  

☒ Bidder wishes to negotiate directly with Equalis Group on terms and conditions outlined in the 
Administration Agreement. Negotiations will commence after sealed Proposals are opened and CCOG 
has determined the respondent met all requirements in their response and may be eligible for award. 
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Rating Action: Moody's upgrades United Site Services' CFR to B2 from B3;
outlook stable

15 Dec 2020

New York, December 15, 2020 -- Moody's Investors Service, ("Moody's") upgraded USS Ultimate Holdings,
Inc.'s ("United Site Services" or "USS") Corporate Family Rating to B2 from B3 and its Probability of Default
Rating to B2-PD from B3-PD. Concurrently, Moody's upgraded the ratings on the company's senior secured
first lien term loan to B1 from B2 and its senior secured second lien term loan to Caa1 from Caa2. The outlook
remains stable.

The upgrade of the CFR to B2 reflects strong organic growth in revenue and profitability as well as timely cost
actions that are meaningfully improving credit metrics and liquidity. The company delivered better than
expected operating results in 2020 despite early challenges related to the pandemic. Moody's expects USS will
sustain the positive operating momentum over the next 12-18 months, including projected revenue growth in
the high-single digits and profitability gains at slightly higher growth rates. Moody's projects debt-to-EBITDA
(Moody's adjusted) to trend towards 4.0 times and the company will generate annual cash flow in excess of
$100 million in 2021.

Upgrades:

..Issuer: USS Ultimate Holdings, Inc.

.... Corporate Family Rating, Upgraded to B2 from B3

.... Probability of Default Rating, Upgraded to B2-PD from B3-PD

....Senior Secured 1st Lien Term Loan, Upgraded to B1 (LGD3) from B2 (LGD3)

....Senior Secured 2nd Lien Term Loan, Upgraded to Caa1 (LGD5) from Caa2 (LGD5)

Outlook Actions:

..Issuer: USS Ultimate Holdings, Inc.

....Outlook, Remains Stable

RATINGS RATIONALE

The B2 CFR reflects USS' leading market position within the fragmented portable sanitation and services
market with a diverse and national customer base, historically high customer retention rates, continued industry
tailwinds driven by strong demand for increased service frequency and favorable pricing as safety and hygiene
remain a primary focus, and the expectation that USS will maintain very good liquidity. Moody's expects USS's
debt-to-EBITDA (Moody's adjusted) to trend towards 4.0x over the next 12-18 month from an estimated 4.8x as
of September 30, 2020 and for the company to generate free cash flow in the high single digits as a percent of
outstanding debt (Moody's adjusted).

The company's rating is constrained by its moderate operating scale with revenue concentration in the highly
cyclical residential and commercial construction end markets, narrow market focus, and aggressive financial
growth strategies under financial sponsor ownership.

The stable outlook reflects Moody's anticipation of further credit metric and liquidity improvements over the
next 12-18 months. Moody's expects the company will continue to benefit from strong market demand in the
route based sanitation sector, recognize benefits from recent cost actions and acquisitions, and drive margin
improvement. The stable outlook also assumes the company will maintain a good liquidity profile.

Moody's expects USS to have very good liquidity over the next 12-15 months. Sources of liquidity consist of
expected cash balances in excess of $100 million at the end of fiscal 2020, projected annual free cash flow of
approximately $120 million in 2021, and full availability under the company's $125 million ABL revolving credit



facility (unrated). Current cash sources provide good coverage of approximately $9.1 million of annual
mandatory debt amortization. There are no financial maintenance covenants under the first and second lien
term loans but the ABL revolver is subject to a springing 1.0 times minimum fixed charge coverage covenant if
excess availability falls below the greater of 10% of the aggregate commitments or $5 million. Moody's does
not expect the covenant to be tested over the next year and believes there is ample cushion within the
covenant based on projected earnings levels for the next 12-15 months if it were to be measured.

FACTORS THAT COULD LEAD TO AN UPGRADE OR DOWNGRADE OF THE RATINGS

Upward rating pressure is limited by the company's aggressive financial policy, moderate size and lack of
business diversity. However, the ratings could be upgraded if the company expands its operating scope and
commits to a more balanced financial policy while maintaining good liquidity. Quantitatively, the ratings could
be upgraded if debt reductions combined with sustained earnings growth leads to a material improvement in
credit metrics such that debt-to-EBITDA (Moody's adjusted) is sustained below 4.0x and free cash flow-to-debt
(Moody's adjusted) above 10%.

Conversely, Moody's could downgrade USS' ratings if revenue growth slows or profitability declines, leading to
low or no free cash flow, or financial policies become more aggressive. Quantitatively, the ratings could be
pressured if debt-to-EBITDA (Moody's adjusted) trends towards 6.0x, or EBITA-to-interest expense (Moody's
adjusted) falls below 1.5x on sustained basis.

The principal methodology used in these ratings was Business and Consumer Service Industry published in
October 2016 and available at https://www.moodys.com/researchdocumentcontentpage.aspx?
docid=PBC_1037985. Alternatively, please see the Rating Methodologies page on www.moodys.com for a
copy of this methodology.

Headquartered in Westborough, MA and controlled by affiliates of Platinum Equity, USS is a provider of
portable sanitation units, temporary fencing, storage containers and temporary electric equipment serving the
construction, commercial and industrial, special event, government agency and other end markets. Moody's
projects pro forma revenues of around $950 million in 2020.

REGULATORY DISCLOSURES

For further specification of Moody's key rating assumptions and sensitivity analysis, see the sections
Methodology Assumptions and Sensitivity to Assumptions in the disclosure form. Moody's Rating Symbols and
Definitions can be found at: https://www.moodys.com/researchdocumentcontentpage.aspx?
docid=PBC_79004.

For ratings issued on a program, series, category/class of debt or security this announcement provides certain
regulatory disclosures in relation to each rating of a subsequently issued bond or note of the same series,
category/class of debt, security or pursuant to a program for which the ratings are derived exclusively from
existing ratings in accordance with Moody's rating practices. For ratings issued on a support provider, this
announcement provides certain regulatory disclosures in relation to the credit rating action on the support
provider and in relation to each particular credit rating action for securities that derive their credit ratings from
the support provider's credit rating. For provisional ratings, this announcement provides certain regulatory
disclosures in relation to the provisional rating assigned, and in relation to a definitive rating that may be
assigned subsequent to the final issuance of the debt, in each case where the transaction structure and terms
have not changed prior to the assignment of the definitive rating in a manner that would have affected the
rating. For further information please see the ratings tab on the issuer/entity page for the respective issuer on
www.moodys.com.

For any affected securities or rated entities receiving direct credit support from the primary entity(ies) of this
credit rating action, and whose ratings may change as a result of this credit rating action, the associated
regulatory disclosures will be those of the guarantor entity. Exceptions to this approach exist for the following
disclosures, if applicable to jurisdiction: Ancillary Services, Disclosure to rated entity, Disclosure from rated
entity.

The ratings have been disclosed to the rated entity or its designated agent(s) and issued with no amendment
resulting from that disclosure.

These ratings are solicited. Please refer to Moody's Policy for Designating and Assigning Unsolicited Credit
Ratings available on its website www.moodys.com.

https://www.moodys.com/researchdocumentcontentpage.aspx?docid=PBC_79004
https://www.moodys.com/researchdocumentcontentpage.aspx?docid=PBC_1037985


Regulatory disclosures contained in this press release apply to the credit rating and, if applicable, the related
rating outlook or rating review.

Moody's general principles for assessing environmental, social and governance (ESG) risks in our credit
analysis can be found at https://www.moodys.com/researchdocumentcontentpage.aspx?docid=PBC_1243406 .

The Global Scale Credit Rating on this Credit Rating Announcement was issued by one of Moody's affiliates
outside the EU and is endorsed by Moody's Deutschland GmbH, An der Welle 5, Frankfurt am Main 60322,
Germany, in accordance with Art.4 paragraph 3 of the Regulation (EC) No 1060/2009 on Credit Rating
Agencies. Further information on the EU endorsement status and on the Moody's office that issued the credit
rating is available on www.moodys.com.

Please see www.moodys.com for any updates on changes to the lead rating analyst and to the Moody's legal
entity that has issued the rating.

Please see the ratings tab on the issuer/entity page on www.moodys.com for additional regulatory disclosures
for each credit rating.

Oleg Markin
Asst Vice President - Analyst
Corporate Finance Group
Moody's Investors Service, Inc.
250 Greenwich Street
New York, NY 10007
U.S.A.
JOURNALISTS: 1 212 553 0376
Client Service: 1 212 553 1653

Karen Nickerson
Associate Managing Director
Corporate Finance Group
JOURNALISTS: 1 212 553 0376
Client Service: 1 212 553 1653

Releasing Office:
Moody's Investors Service, Inc.
250 Greenwich Street
New York, NY 10007
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JOURNALISTS: 1 212 553 0376
Client Service: 1 212 553 1653

© 2021 Moody’s Corporation, Moody’s Investors Service, Inc., Moody’s Analytics, Inc. and/or their licensors and
affiliates (collectively, “MOODY’S”). All rights reserved. 

CREDIT RATINGS ISSUED BY MOODY'S CREDIT RATINGS AFFILIATES ARE THEIR CURRENT
OPINIONS OF THE RELATIVE FUTURE CREDIT RISK OF ENTITIES, CREDIT COMMITMENTS, OR
DEBT OR DEBT-LIKE SECURITIES, AND MATERIALS, PRODUCTS, SERVICES AND
INFORMATION PUBLISHED BY MOODY’S (COLLECTIVELY, “PUBLICATIONS”) MAY INCLUDE
SUCH CURRENT OPINIONS. MOODY’S DEFINES CREDIT RISK AS THE RISK THAT AN ENTITY
MAY NOT MEET ITS CONTRACTUAL FINANCIAL OBLIGATIONS AS THEY COME DUE AND ANY
ESTIMATED FINANCIAL LOSS IN THE EVENT OF DEFAULT OR IMPAIRMENT. SEE APPLICABLE
MOODY’S RATING SYMBOLS AND DEFINITIONS PUBLICATION FOR INFORMATION ON THE
TYPES OF CONTRACTUAL FINANCIAL OBLIGATIONS ADDRESSED BY MOODY’S CREDIT
RATINGS. CREDIT RATINGS DO NOT ADDRESS ANY OTHER RISK, INCLUDING BUT NOT
LIMITED TO: LIQUIDITY RISK, MARKET VALUE RISK, OR PRICE VOLATILITY. CREDIT RATINGS,
NON-CREDIT ASSESSMENTS (“ASSESSMENTS”), AND OTHER OPINIONS INCLUDED IN
MOODY’S PUBLICATIONS ARE NOT STATEMENTS OF CURRENT OR HISTORICAL FACT.

https://www.moodys.com/researchdocumentcontentpage.aspx?docid=PBC_1243406


MOODY’S PUBLICATIONS MAY ALSO INCLUDE QUANTITATIVE MODEL-BASED ESTIMATES OF
CREDIT RISK AND RELATED OPINIONS OR COMMENTARY PUBLISHED BY MOODY’S
ANALYTICS, INC. AND/OR ITS AFFILIATES. MOODY’S CREDIT RATINGS, ASSESSMENTS,
OTHER OPINIONS AND PUBLICATIONS DO NOT CONSTITUTE OR PROVIDE INVESTMENT OR
FINANCIAL ADVICE, AND MOODY’S CREDIT RATINGS, ASSESSMENTS, OTHER OPINIONS AND
PUBLICATIONS ARE NOT AND DO NOT PROVIDE RECOMMENDATIONS TO PURCHASE, SELL,
OR HOLD PARTICULAR SECURITIES. MOODY’S CREDIT RATINGS, ASSESSMENTS, OTHER
OPINIONS AND PUBLICATIONS DO NOT COMMENT ON THE SUITABILITY OF AN INVESTMENT
FOR ANY PARTICULAR INVESTOR. MOODY’S ISSUES ITS CREDIT RATINGS, ASSESSMENTS
AND OTHER OPINIONS AND PUBLISHES ITS PUBLICATIONS WITH THE EXPECTATION AND
UNDERSTANDING THAT EACH INVESTOR WILL, WITH DUE CARE, MAKE ITS OWN STUDY AND
EVALUATION OF EACH SECURITY THAT IS UNDER CONSIDERATION FOR PURCHASE,
HOLDING, OR SALE. 

MOODY’S CREDIT RATINGS, ASSESSMENTS, OTHER OPINIONS, AND PUBLICATIONS ARE NOT
INTENDED FOR USE BY RETAIL INVESTORS AND IT WOULD BE RECKLESS AND INAPPROPRIATE FOR
RETAIL INVESTORS TO USE MOODY’S CREDIT RATINGS, ASSESSMENTS, OTHER OPINIONS OR
PUBLICATIONS WHEN MAKING AN INVESTMENT DECISION. IF IN DOUBT YOU SHOULD CONTACT
YOUR FINANCIAL OR OTHER PROFESSIONAL ADVISER. 

ALL INFORMATION CONTAINED HEREIN IS PROTECTED BY LAW, INCLUDING BUT NOT LIMITED TO,
COPYRIGHT LAW, AND NONE OF SUCH INFORMATION MAY BE COPIED OR OTHERWISE
REPRODUCED, REPACKAGED, FURTHER TRANSMITTED, TRANSFERRED, DISSEMINATED,
REDISTRIBUTED OR RESOLD, OR STORED FOR SUBSEQUENT USE FOR ANY SUCH PURPOSE, IN
WHOLE OR IN PART, IN ANY FORM OR MANNER OR BY ANY MEANS WHATSOEVER, BY ANY PERSON
WITHOUT MOODY’S PRIOR WRITTEN CONSENT. 

MOODY’S CREDIT RATINGS, ASSESSMENTS, OTHER OPINIONS AND PUBLICATIONS ARE NOT
INTENDED FOR USE BY ANY PERSON AS A BENCHMARK AS THAT TERM IS DEFINED FOR
REGULATORY PURPOSES AND MUST NOT BE USED IN ANY WAY THAT COULD RESULT IN THEM
BEING CONSIDERED A BENCHMARK. 

All information contained herein is obtained by MOODY’S from sources believed by it to be accurate and
reliable. Because of the possibility of human or mechanical error as well as other factors, however, all
information contained herein is provided “AS IS” without warranty of any kind. MOODY'S adopts all necessary
measures so that the information it uses in assigning a credit rating is of sufficient quality and from sources
MOODY'S considers to be reliable including, when appropriate, independent third-party sources. However,
MOODY’S is not an auditor and cannot in every instance independently verify or validate information received
in the rating process or in preparing its Publications. 

To the extent permitted by law, MOODY’S and its directors, officers, employees, agents, representatives,
licensors and suppliers disclaim liability to any person or entity for any indirect, special, consequential, or
incidental losses or damages whatsoever arising from or in connection with the information contained herein or
the use of or inability to use any such information, even if MOODY’S or any of its directors, officers, employees,
agents, representatives, licensors or suppliers is advised in advance of the possibility of such losses or
damages, including but not limited to: (a) any loss of present or prospective profits or (b) any loss or damage
arising where the relevant financial instrument is not the subject of a particular credit rating assigned by
MOODY’S. 

To the extent permitted by law, MOODY’S and its directors, officers, employees, agents, representatives,
licensors and suppliers disclaim liability for any direct or compensatory losses or damages caused to any
person or entity, including but not limited to by any negligence (but excluding fraud, willful misconduct or any
other type of liability that, for the avoidance of doubt, by law cannot be excluded) on the part of, or any
contingency within or beyond the control of, MOODY’S or any of its directors, officers, employees, agents,
representatives, licensors or suppliers, arising from or in connection with the information contained herein or the
use of or inability to use any such information. 

NO WARRANTY, EXPRESS OR IMPLIED, AS TO THE ACCURACY, TIMELINESS, COMPLETENESS,
MERCHANTABILITY OR FITNESS FOR ANY PARTICULAR PURPOSE OF ANY CREDIT RATING,
ASSESSMENT, OTHER OPINION OR INFORMATION IS GIVEN OR MADE BY MOODY’S IN ANY FORM OR



MANNER WHATSOEVER. 

Moody’s Investors Service, Inc., a wholly-owned credit rating agency subsidiary of Moody’s Corporation
(“MCO”), hereby discloses that most issuers of debt securities (including corporate and municipal bonds,
debentures, notes and commercial paper) and preferred stock rated by Moody’s Investors Service, Inc. have,
prior to assignment of any credit rating, agreed to pay to Moody’s Investors Service, Inc. for credit ratings
opinions and services rendered by it fees ranging from $1,000 to approximately $5,000,000. MCO and Moody’s
Investors Service also maintain policies and procedures to address the independence of Moody’s Investors
Service credit ratings and credit rating processes. Information regarding certain affiliations that may exist
between directors of MCO and rated entities, and between entities who hold credit ratings from Moody’s
Investors Service and have also publicly reported to the SEC an ownership interest in MCO of more than 5%, is
posted annually at www.moodys.com under the heading “Investor Relations — Corporate Governance —
Director and Shareholder Affiliation Policy.” 

Additional terms for Australia only: Any publication into Australia of this document is pursuant to the Australian
Financial Services License of MOODY’S affiliate, Moody’s Investors Service Pty Limited ABN 61 003 399
657AFSL 336969 and/or Moody’s Analytics Australia Pty Ltd ABN 94 105 136 972 AFSL 383569 (as
applicable). This document is intended to be provided only to “wholesale clients” within the meaning of section
761G of the Corporations Act 2001. By continuing to access this document from within Australia, you represent
to MOODY’S that you are, or are accessing the document as a representative of, a “wholesale client” and that
neither you nor the entity you represent will directly or indirectly disseminate this document or its contents to
“retail clients” within the meaning of section 761G of the Corporations Act 2001. MOODY’S credit rating is an
opinion as to the creditworthiness of a debt obligation of the issuer, not on the equity securities of the issuer or
any form of security that is available to retail investors. 

Additional terms for Japan only: Moody's Japan K.K. (“MJKK”) is a wholly-owned credit rating agency subsidiary
of Moody's Group Japan G.K., which is wholly-owned by Moody’s Overseas Holdings Inc., a wholly-owned
subsidiary of MCO. Moody’s SF Japan K.K. (“MSFJ”) is a wholly-owned credit rating agency subsidiary of
MJKK. MSFJ is not a Nationally Recognized Statistical Rating Organization (“NRSRO”). Therefore, credit
ratings assigned by MSFJ are Non-NRSRO Credit Ratings. Non-NRSRO Credit Ratings are assigned by an
entity that is not a NRSRO and, consequently, the rated obligation will not qualify for certain types of treatment
under U.S. laws. MJKK and MSFJ are credit rating agencies registered with the Japan Financial Services
Agency and their registration numbers are FSA Commissioner (Ratings) No. 2 and 3 respectively. 

MJKK or MSFJ (as applicable) hereby disclose that most issuers of debt securities (including corporate and
municipal bonds, debentures, notes and commercial paper) and preferred stock rated by MJKK or MSFJ (as
applicable) have, prior to assignment of any credit rating, agreed to pay to MJKK or MSFJ (as applicable) for
credit ratings opinions and services rendered by it fees ranging from JPY125,000 to approximately
JPY550,000,000. 

MJKK and MSFJ also maintain policies and procedures to address Japanese regulatory requirements. 

http://www.moodys.com/


 



 

 
 

 

February 21, 2022 

 

The Cooperative Council of Governments, and Equalis Group 

6001 Cochran Rd., Suite 333 

Cleveland, OH 44139 

 

 

 

To All Concerned Parties, 

 

United Site Services values the opportunity to respond to RFP #: COG-2126 for 

EQUIPMENT RENTAL, SALES, AND SERVICES. 

 

United Site Services currently operates more than 120 branch locations in the US, and is 

over 10 times larger than our nearest competitor.  Through our network of local 

employees, local servicing branches, and local customer support, we feel that Equalis 

members will have the opportunity to access solutions and support that simply cannot 

be matched in the portable sanitation industry. 

 

Since 2020, sanitation and hand washing have come to the forefront of public health.  

Public agencies looking for service providers for rental equipment for their portable 

sanitation needs generally find small, local or regional suppliers who lack the 

infrastructure or contract management expertise required to provide consistent service 

and pricing across a broad geographic area - OR - national companies who do not 

specialize in portable sanitation, but are attempting to offer a product, again without 

the technical infrastructure and knowledge that are requisite to deliver real value in this 

area. 

 

As the Nation’s leading provider of portable sanitation and temporary site services 

equipment, United Site Services is proud to offer solutions on the national, state and 

local level to government agencies and municipalities. With 120+ locations coast-to-

coast and the largest fleet of portable restrooms, restroom trailers, hand hygiene 

stations and temporary fence, we’re your one-stop-shop for all of your site service 

needs. 

 

 

 



  

2  

       

 

 

Within our response, CCOG, Equalis Group and its members will find the following: 

 

1. Evidence of a company that is financially strong, growing, and leading the 

sanitation rental industry by a large margin.  A company who continues to invest 

in its public sector sales team, in-house legal counsel, and contract management 

staff.  A company with significant past performance for a wide variety of Federal, 

State and Local government contracts. 

 

2. A robust offering of products and solutions, value added services, and unique 

capabilities that are simply not found with competitors in our market.  Customer 

Service representatives that are available in the field, by phone, or online as well 

as flexible ordering and payment options. 

 

3. Experienced public sector sales and contract management teams with the 

knowledge required to market, grow and manage a cooperative contract in a 

compliant manner, adding value to all parties involved. 

 

4. Competitive pricing that is consistent nationwide, giving all public agencies equal 

buying power, easily audited and verifiable, for a broad scope of products and 

solutions. 

 

On behalf of the entire USS Government Sales Team, Regional and Executive leadership, 

and Local Customer Service and Operations Teams, we appreciate your thoughtful 

consideration of our proposal, as we would work tirelessly to provide value to CCOG, 

Equalis Group, and the public agencies who would use the resulting contract. 

 

 

 

Warm Regards, 

 

 

Christopher White 

National Account Manager - Government  

United Site Services 
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ALABAMA   NetSuite/Navision

Grand Bay 11970 Interchange Dr 36541 MBL/MBL 
Huntsville 271 Nick Fitcheard Rd NW 35806 HVL/HVL 
Killen 150 Pioneer Rd 35645 KLN/KLN

ARIZONA
Gilbert 1475 N McQueen 85233 GIL/GIL 
Phoenix 4342 North 38th Dr 85019 PHX/PHX

CALIFORNIA
PLA/SAN 

SW-TRL/SW-TRL 
ANT/ANT 

NW-TRL/NW-TRL 
Apple Valley 21615 Taos Rd. 92307 APV/APV 

IRW/IRW 
BAK/BAK 
COV/COV 
ELM/ELM 
ESD/ESD 
FRE/FRE 

GRY/GRY 
Harbor City 25053 Doble Ave 90710 HBC/HBC 
Modesto 201 Roscoe Rd 95357 MOO/MOO 
Modesto 2443 Yosemite Blvd 95354 MOD/MOD 

NIP/NIP 
Oakland 845 92nd Ave 94603 OAK/OAK 

ROM/ROM 
SAC/SAC 
SAL/SAL 
SBE/SBE 
SJO/SJO 
SJO/SJO 
ESJ/ESJ 

SMC/ESC 
SPA/SPA 
SRO/SRO 
SPV/SPV 
STO/STO 
SNV/SNV 

TIL/TIL

COLORADO
AUR/AUR 
CLS/CLS 
CSP/CSP 

COM/COM 
MTN-TRL/MTN-TRL 

JON/JON

CONNECTICUT
Branford 44 Tabor Dr  06405 BRA/BRA 

MNS/MNS 
STA/GRE

FLORIDA
LHR/LHR 

Davie 3540 Burris Rd 33314 DAV/MIA 
DAY/DAY 
FTM/FTM 
GAI/GAI 

SE-TRL/HOB 
Homestead 790 NW 10th Ave 33030 HMS/HMS 

JAX/JAX 
JCK/JCK 

Mulberry 7525 Coronet Rd 33860  MUL/MJL 
Orlando 11192 Boggy Creek Rd 32824 ORL/ORL 

LAS/LAS 
SPK/REN

NEW YORK   NetSuite/Navision

LDH/LDH 
Queens 151-17 6th Rd. Whitestone 11357 NYC/NYC

OREGON
AST/AST 
CLK/CLK 
EUG/EUG 
TUA/TUA

PENNSYLVANIA
PTQ/PTQ

SOUTH CAROLINA
GNS/GNS 

North Charleston 4152 Azalea Dr 29405 NCT/NCT 
North Charleston 2633 Veneer Ave 29405 FVC/FVC 

RGL/RGL

TEXAS
Beaumont 1497 W Cardinal Dr 77705 BEA/BEA 
Beaumont* 3145 W Cardinal Dr 77705 BE-TRL/BE-TRL 
Buda 168 Park 35 Cove North  78610 AUS/AUS 
Columbus 2911 FM 2434  78934 CLB/CLB 

CPC/CPC 
Dallas* 973 Metromedia Place  75247 SC-TRL/SC-TRL 

DAL/DAL 
Grand Prarie 3324 Roy Orr Blvd 75050 GNP/DLS 
Deer Park  202 Georgia Ave 77536 DER/DER 

HST/HST 
HOU/HOU 
MAN/MAN 

Midland 1301 N County Rd 1081 79706 MDL/MDL 
Old Ocean 8821 FM 524 77480 SWE/SWE 

PCF/PCF 
CON/CON 
TEM/TEM 
TRV/TRV 
ATX/ATX

UTAH
MGN/MGN 
NSL/OGD

VIRGINIA
ALD/ALD 

BHV/BHV 
MAN-TRL/MAN-TRL 

Gainesville 5524 Wellington Rd 20155 GNV/GNV

WASHINGTON
LON/LON 

Mt. Vernon 2218 Cedardale Rd 98274 MVN/MVN 
SEA/TAC 

TCM/TCM

WYOMING
RLC/RLC

Riviera Beach 3945 Fiscal Court 33404 RIV/WPB 
TAL/TAL 

Tampa 1881 Massaro Blvd  33619 TAM/CLE

GEORGIA   NetSuite/Navision

ADR/ADR 
GA/TRL 

ALP/ALP 
Conley 1717 Koppers Rd 30288 CNL/EPT 
Macon 4508 Houston Ave. 31206 MAC/MAC 

 NWM/NWM 
 SAV/SAV

IDAHO
BOI/BOI  

Meridian** 2929 W Navigaor Dr 83642 USS/CORP

ILLINOIS
NAT/SWD

LOUISIANA
BLC/NOR 

GEI/GEI 
LCH/LKC 

Port Allen 5227 N. River Rd 70767 PTA/BTR

MASSACHUSETTS
FOX/FOX 

Haverhill 239 Neck Rd  01835 HAV/TEW 
Northborough 3 RailRd Dr 01532 NBH/NBH 
Northborough* 3 RailRd Dr 01532 NE-TRL/NE-TRL 

SDW/SDW 
SPR/SPR 

Westborough** 118 Flanders Road  01581 USS/CORP

MARYLAND
GRM/GRM 

Glen Burnie 520 Glenbrook rd 21061 GLB/SYK 
White Plains 4460 Printers Court 20695 WAL/WAL

NORTH CAROLINA
CHR/CHR 

Gastonia 212 Bulb Ave 28052 GAS/GAS 
MON/MON 

Raleigh 708 Freedom Dr 27610 RAL/RAL

NEW HAMPSHIRE
CTR/CTR 

MCH/MCH

NEW JERSEY
USS/CORP 

FRT/FRT 
GGD/GGD 

Jackson 330 Bizmark Rd 08527 JKS/JKS 
Jackson* 330 Bizmark Rd 08527 TRI-TRL/TRI-TRL 

KSB/KSB 
Mt. Olive 160 Goldmine Rd 07836 MTO/MTO 

OBR/OBR 
SEW/SEW 
DEP/DEP

NEVADA
VEG/VEG 
LVN/LVN 

EAST
RVP Chris Yates

SOUTH
RVP Chris Gunn

MOUNTAIN
RVP Angelo Martinez

WEST
RVP Mark Bartholomew

WEST
RVP: Mark Bartholomew
VP OPS: David Egure
VP SALES: James (JB) Bindon

CORPORATE/NATIONAL
HR DIRECTOR: Bree Martin
HRBP: Katelyn Williams

MOUNTAIN
RVP: Corey McCort
VP OPS: 
VP SALES: Justin Domer

SOUTH
RVP: Chris Gunn
VP OPS: Jim Weston
VP SALES: Jerry Montgomery

EAST
RVP: Chris Yates
VP OPS: Ron Rotti
VP SALES: Jason Grabina02/26/20



ALABAMA   NetSuite/Navision

Grand Bay 11970 Interchange Dr 36541 MBL/MBL 
Huntsville 271 Nick Fitcheard Rd NW 35806 HVL/HVL 
Killen 150 Pioneer Rd 35645 KLN/KLN

ARIZONA
Gilbert 1475 N McQueen 85233 GIL/GIL 
Phoenix 4342 North 38th Dr 85019 PHX/PHX

CALIFORNIA
Anaheim	 1260	North	Jefferson	St	 92807	 PLA/SAN 
Anaheim*	 1260	North	Jefferson	St	 92807	 SW-TRL/SW-TRL 
Antioch	 2625	East	18th	St	 94509	 ANT/ANT 
Antioch*	 2625	East	18th	St	 94509	 NW-TRL/NW-TRL 
Apple Valley 21615 Taos Rd. 92307 APV/APV 
Azusa	 320	S.	Irwindale	Ave	 91702	 IRW/IRW 
Bakersfield	 6807	Rosedale	Highway		 93308	 BAK/BAK 
City of Industry 13714 Valley Blvd. 91746 IND/IND 
Covina	 19034	E.	Arrow	Highway	 91722	 COV/COV 
El	Monte	 4511	North	Rowland	Ave		 91731	 ELM/ELM 
Escondido	 475	Corporate	Dr	 92029	 ESD/ESD 
Fresno	 605	South	Fruit	Ave		 93706	 FRE/FRE 
Gilroy	 8211	Swanston	Lane	Gilroy		 95020	 GRY/GRY 
Harbor City 25053 Doble Ave 90710 HBC/HBC 
Jurupa 9092 Jurupa Rd. 92509 JUR/JUR 
Modesto 201 Roscoe Rd 95357 MOO/MOO 
Modesto 2443 Yosemite Blvd 95354 MOD/MOD 
Nipomo	 2122	Hutton	Rd	 93444	 NIP/NIP 
Oakland 845 92nd Ave 94603 OAK/OAK 
Romoland	 27762	State	US	Highway	74	 92585	 ROM/ROM 
Sacramento	 8588	Unsworth	Ave	 95828	 SAC/SAC 
Salinas	 495	Brunken	Ave	 93901	 SAL/SAL 
San	Bernardino	 2323	West	Baseline	Dr		 92410	 SBE/SBE 
San	Jose	 3408	Hillcap	Ave		 95136	 SJO/SJO 
San	Jose	 975	Mabury	Rd	 95133	 SJO/SJO 
San	Jose	 505	Nicora	Ave.	 95133	 ESJ/ESJ 
San	Marcos	 261	S.	Pacific	St	 92078	 SMC/ESC 
Santa	Paula	 411	South	Beckwith	Rd		 93060	 SPA/SPA 
Santa	Rosa	 1521	Copperhill	Parkway		 95403	 SRO/SRO 
Spring	Valley	 2500	Sweetwater	Springs	Blvd.	Ste	105	 91978	 SPV/SPV 
Stockton	 4550	Mariposa	Rd	 95215	 STO/STO 
Sun	Valley	 11694	Sheldon	St	 91352	 SNV/SNV 
Treasure	Island		 790	4th	St.	Ave	M	 94130	 TIL/TIL

COLORADO
Aurora	 3263	Oakland	St	 80010	 AUR/AUR 
Colorado	Springs	 5050	Geiger	Blvd	 80915	 CLS/CLS 
Colorado	Springs	 715	Valley	St	 80915	 CSP/CSP 
Commerce	City	 6015	East	58th	Ave		 80022	 COM/COM 
Commerce	City*	 6015	East	58th	Ave		 80022	 MTN-TRL/MTN-TRL 
Johnstown	 6766	Country	Rd	Unit	1	 80537	 JON/JON

CONNECTICUT
Branford 44 Tabor Dr  06405 BRA/BRA 
Mansfield	Center	 236	Stafford	Rd.	 06250	 MNS/MNS 
Stamford	 303	Selleck	St		 06902	 STA/GRE

FLORIDA
Clewiston	 35	Miami	Canal	Rd	 33459	 LHR/LHR 
Davie 3540 Burris Rd 33314 DAV/MIA 
Daytona	Beach	 1025	6th	St	 32117	 DAY/DAY 
Ft.	Myers	 2470	Rockfill	Rd	 33916	 FTM/FTM 
Gainesville	 4923	NW	6th	Street	 32609	 GAI/GAI 
Hobe	Sound*	 13150	SE	Flora	Ave	 33455	 SE-TRL/HOB 
Homestead 790 NW 10th Ave 33030 HMS/HMS 
Jacksonville	 11574	Phillips	Highway	 32256	 JAX/JAX 
Jacksonville	 565	Elli	Rd.	South	 32254	 JCK/JCK 

Las	Vegas	 4760	Cecile	Ave	 89115	 LAS/LAS 
McCarran	 3333	Clark	Station	Rd.	 89434	 MCN/MCN 
Sparks	 11975	East	US	Highway	80		 89434	 SPK/REN

NEW YORK   NetSuite/Navision

Lindenhurst	 670	Muncy	Ave	 11757	 LDH/LDH 
Queens 151-17 6th Rd. Whitestone 11357 NYC/NYC

OREGON
Astoria	 34781	Beeline	Lane		 97103	 AST/AST 
Clackamas	 12210	SE	Knez	Highway	 97015	 CLK/CLK 
Eugene	 45	Grimes	St.	 97402	 EUG/EUG 
Tualatin	 11655	SW	Herman	Rd	 97062	 TUA/TUA

PENNSYLVANIA
Pottstown	 3115	Sanatoga	Rd	 19464	 PTQ/PTQ

SOUTH CAROLINA
Greer	 815	Poplar	Dr	Ext	 29651	 GNS/GNS 
North Charleston 4152 Azalea Dr 29405 NCT/NCT 
North Charleston 2633 Veneer Ave 29405 FVC/FVC 
Ridgeland	 472	Schinger	Ave	 29936	 RGL/RGL

TEXAS
Austin	 5910C	Johnny	Morris	Rd	 78724	 ATX/ATX 
Beaumont 1497 W Cardinal Dr 77705 BEA/BEA 
Buda 168 Park 35 Cove North  78610 AUS/AUS 
Columbus 2911 FM 2434  78934 CLB/CLB 
Corpus	Christi	 6754	Leopard	St	 78409	 CPC/CPC 
Dallas* 973 Metromedia Place  75247 SC-TRL/SC-TRL 
Dallas	 2617	Willowbrook		 75220	 DAL/DAL 
Grand Prarie 3324 Roy Orr Blvd 75050 GNP/DLS 
Deer Park  202 Georgia Ave 77536 DER/DER 
Houston	 421	Little	Rock	Rd	 77076	 HST/HST 
Houston	 9856	Steelman	Rd	 77017	 HOU/HOU 
Mansfield	 550	South	5th	Ave		 76063	 MAN/MAN 
Midland 1301 N County Rd 1081 79706 MDL/MDL 
Old Ocean 8821 FM 524 77480 SWE/SWE 
Port	Lavaca	 2392	Hwy	35	N	 77979	 PCF/PCF 
San	Antonio	 3442	Belgium	Lane	 78219	 CON/CON 
Temple	 4051	Texas	Highway	95,	Bldg.	A	 76502	 TEM/TEM 
Three	Rivers	 987	Hwy	72	E	 78071	 TRV/TRV

UTAH
Magna	 7774	W	2400	S	 84044	 MGN/MGN 
North	Salt	Lake	 515	North	700	West	 84054	 NSL/OGD

VIRGINIA
Aldie	 41096	John	Mosby	Highway 	 20105	 ALD/ALD 
Barhamsville	 18423 Heath Industrial Dr 	 23011	 BHV/BHV 
Elkwood*	 13142	Airpark	Dr 	 22718	 MAN-TRL/MAN-TRL 
Gainesville 5524 Wellington Rd 20155 GNV/GNV

WASHINGTON
Longview	 340	Oregon	Way	#	C	 98632	 LON/LON 
Mt. Vernon 2218 Cedardale Rd 98274 MVN/MVN 
Seattle	 1024	S.	Elmgrove	St		 98108	 SEA/TAC 
Tacoma	 5202	South	Proctor	St		 98409	 TCM/TCM

WYOMING
Rock	Springs	 1101	North	St	 82943	 RLC/RLC

Mulberry 7525 Coronet Rd 33860  MUL/MJL 
Orlando 11192 Boggy Creek Rd 32824 ORL/ORL 
Riviera Beach 3945 Fiscal Court 33404 RIV/WPB 
Tampa 1881 Massaro Blvd  33619 TAM/CLE

GEORGIA   NetSuite/Navision

Adairsville	 35	Hardwood	Ridge	 30103	 ADR/ADR 
Adairsville*	 35	Hardwood	Ridge	 30103	 GA/TRL 
Alpharetta	 5655	Shirlee	Industrial	Way	 30004	 ALP/ALP 
Conley 1717 Koppers Rd 30288 CNL/EPT 
Macon 4508 Houston Ave. 31206 MAC/MAC 
Newnan	 473	US-29	South	 30263 NWM/NWM 
Savannah	 2110	Jouisville	Rd	 31415 SAV/SAV

IDAHO
Boise	 3975	S	Eagleson	Rd	 83705	 BOI/BOI  
Meridian** 2929 W Navigaor Dr 83642 USS/CORP

ILLINOIS
Shorewood*	 24140	West	Seil	Road	 64040	 NAT/SWD

LOUISIANA
Belle	Chasse	 9486	Highway	23		 70037	 BLC/NOR 
Geismar	 6310	Hwy	73	 70734	 GEI/GEI 
Lake	Charles	 208	Malcolm	St	 70601	 LCH/LKC 
Port Allen 5227 N. River Rd 70767 PTA/BTR

MASSACHUSETTS
Foxboro	 31	East	Belcher	Rd		 02035	 FOX/FOX 
Haverhill 239 Neck Rd  01835 HAV/TEW 
Northborough 3 RailRd Dr 01532 NBH/NBH 
Northborough* 3 RailRd Dr 01532 NE-TRL/NE-TRL 
Sandwich	 12	C	Jan	Sebastian	Dr		 02563	 SDW/SDW 
Springfield	 295	Pasco	Rd		 01151	 SPR/SPR 
Westborough** 118 Flanders Road  01581 USS/CORP

MARYLAND
Berwyn	Heights	 8444	Ballew	Ave	College	Park	MD	 20740	 GRM/GRM 
Glen Burnie 520 Glenbrook Rd. 21061 GLB/SYK 
Washington,	DC	 408	Old	Ritchie	Rd.	 20743	 WDC/WDC 
White Plains 4460 Printers Court 20695 WAL/WAL

NORTH CAROLINA
Charlotte	 8636	Hankins	Rd	Charlotte,	 28269	 CHR/CHR 
Gastonia 212 Bulb Ave 28052 GAS/GAS 
Monroe	 3213	Union	Power	Way	 28110	 MON/MON 
Raleigh 708 Freedom Dr 27610 RAL/RAL

NEW HAMPSHIRE
Center	Harbor	 165	Daniel	Webster	Highway	 03226	 CTR/CTR

NEW JERSEY
Edison**	 450	Raritan	Center	Parkway	Suites	C&D		 08837	 USS/CORP 
Frenchtown	 856	Route	12	E		 08825	 FRT/FRT 
Glen	Gardner	 2157	Route	31,	PO	Box	341	 08826	 GGD/GGD 
Jackson 330 Bizmark Rd 08527 JKS/JKS 
Jackson* 330 Bizmark Rd 08527 TRI-TRL/TRI-TRL 
Keasbey	 200	Smith	St,	P.O.	Box	130	 08832	 KSB/KSB 
Mt. Olive 160 Goldmine Rd 07836 MTO/MTO 
Old	Bridge	 3168	Bordentown	Ave	 08857	 OBR/OBR 
Sewell	 1710	Hurffville	Rd	 08096	 SEW/SEW 
Sewell	 1750	and	1770	Hurffville	Road	 08096	 DEP/DEP

NEVADA
Las	Vegas	 2701	Simmons	St	 89032	 VEG/VEG *	Trailer	Hubs					**	Corporate	Offices



USS Local Government References 

 

1. State of New Hampshire - Department of Administrative Services  
Concord, NH 03301  
Scope:  This contract extends services to all state agencies/departments within the counties 
of Belknap, Hillsborough, Merrimack, Rockingham, and Strafford. It includes the rental and 
servicing of both regular and handicap accessible toilets. 
 

2. San Diego Metropolitan Transit System 
San Diego, CA 92101 
Scope:  Provide MTS Bus Operations, MTS Rail Operations and MTS Bus Rapid Transit with 
toilets placed in various locations throughout the County of San Diego. The toilets required 
are SWS (standard with sink portable toilet units) and VIP Solar units (flushing units) with 
weekly services occurring 3x a week, up to daily service depending on the location. 
 

3. County of Los Angeles  
Los Angeles, CA 90063 
Scope:  Provide portable toilets (standard, handicap, VIP Solar, Trailer Mounted), sinks, and 
shower trailer rentals and services for various locations throughout the County. Two 
separate contracts in place, one for recurring services, and one for special events.  
 

4. City of Grand Prairie Parks & Rec Department  
Grand Prairie, TX 75053 
Scope:  This contract is for Temp Fencing, 1 year with 4 additional 1-year periods 
 

5. City of Allen 
Allen, TX 75013 
Scope:  This contract was for Outdoor Event Rentals-Parks and Recreation; 3-year contract 
 

6. Tarrant Regional Water District (TRWD)  
Fort Worth, TX 76102 
Scope:  This contract includes the rental and servicing of regular toilets and handicap toilets; 
4-year contract 
 

7. State of New Hampshire, Department of Administrative Services  
Concord, NH 03301 
Scope:  This contract extends services to all state agencies/departments within the counties 

of Belknap, Hillsborough, Merrimack, Rockingham, and Strafford. It includes the rental and 

servicing of both regular and handicap accessible toilets. 

 
 

 



 

 
 

 

Research shows that Americans use more water each day flushing a toilet than any other activity. 

As the leading provider in portable sanitation, USS contributes to water conservation all across the 

United States. The Portable Sanitation Association International (PSAI) estimates that portable 

restrooms save 125 million gallons of water every day. At USS, we transport and dispose of 1 

billion gallons of waste every year. We place a high priority of the safety of our drivers on the road 

while transporting this sensitive material and we are committed to responsible waste disposal. Our 

team is always working with local municipalities and sewage treatment facilities to ensure we are 

upholding the highest standards for proper waste disposal. With the largest inventory of equipment 

in the United States, we align ourselves with responsible suppliers. All plastic and portable 

restrooms are made out of 40% post-consumer recycled plastic in a closed loop manufacturing 

system. We’ve provided a sample marketing effort we created to supporting this program with our 

customers in California. 

United Site Services is also a member of the US Department of Energy’s Clean Cities Coalition. 

This program provides ongoing efforts towards a zero-carbon emissions truck platform. 
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Rating Action: Moody's upgrades United Site Services' CFR to B2 from B3;
outlook stable

15 Dec 2020

New York, December 15, 2020 -- Moody's Investors Service, ("Moody's") upgraded USS Ultimate Holdings,
Inc.'s ("United Site Services" or "USS") Corporate Family Rating to B2 from B3 and its Probability of Default
Rating to B2-PD from B3-PD. Concurrently, Moody's upgraded the ratings on the company's senior secured
first lien term loan to B1 from B2 and its senior secured second lien term loan to Caa1 from Caa2. The outlook
remains stable.

The upgrade of the CFR to B2 reflects strong organic growth in revenue and profitability as well as timely cost
actions that are meaningfully improving credit metrics and liquidity. The company delivered better than
expected operating results in 2020 despite early challenges related to the pandemic. Moody's expects USS will
sustain the positive operating momentum over the next 12-18 months, including projected revenue growth in
the high-single digits and profitability gains at slightly higher growth rates. Moody's projects debt-to-EBITDA
(Moody's adjusted) to trend towards 4.0 times and the company will generate annual cash flow in excess of
$100 million in 2021.

Upgrades:

..Issuer: USS Ultimate Holdings, Inc.

.... Corporate Family Rating, Upgraded to B2 from B3

.... Probability of Default Rating, Upgraded to B2-PD from B3-PD

....Senior Secured 1st Lien Term Loan, Upgraded to B1 (LGD3) from B2 (LGD3)

....Senior Secured 2nd Lien Term Loan, Upgraded to Caa1 (LGD5) from Caa2 (LGD5)

Outlook Actions:

..Issuer: USS Ultimate Holdings, Inc.

....Outlook, Remains Stable

RATINGS RATIONALE

The B2 CFR reflects USS' leading market position within the fragmented portable sanitation and services
market with a diverse and national customer base, historically high customer retention rates, continued industry
tailwinds driven by strong demand for increased service frequency and favorable pricing as safety and hygiene
remain a primary focus, and the expectation that USS will maintain very good liquidity. Moody's expects USS's
debt-to-EBITDA (Moody's adjusted) to trend towards 4.0x over the next 12-18 month from an estimated 4.8x as
of September 30, 2020 and for the company to generate free cash flow in the high single digits as a percent of
outstanding debt (Moody's adjusted).

The company's rating is constrained by its moderate operating scale with revenue concentration in the highly
cyclical residential and commercial construction end markets, narrow market focus, and aggressive financial
growth strategies under financial sponsor ownership.

The stable outlook reflects Moody's anticipation of further credit metric and liquidity improvements over the
next 12-18 months. Moody's expects the company will continue to benefit from strong market demand in the
route based sanitation sector, recognize benefits from recent cost actions and acquisitions, and drive margin
improvement. The stable outlook also assumes the company will maintain a good liquidity profile.

Moody's expects USS to have very good liquidity over the next 12-15 months. Sources of liquidity consist of
expected cash balances in excess of $100 million at the end of fiscal 2020, projected annual free cash flow of
approximately $120 million in 2021, and full availability under the company's $125 million ABL revolving credit



facility (unrated). Current cash sources provide good coverage of approximately $9.1 million of annual
mandatory debt amortization. There are no financial maintenance covenants under the first and second lien
term loans but the ABL revolver is subject to a springing 1.0 times minimum fixed charge coverage covenant if
excess availability falls below the greater of 10% of the aggregate commitments or $5 million. Moody's does
not expect the covenant to be tested over the next year and believes there is ample cushion within the
covenant based on projected earnings levels for the next 12-15 months if it were to be measured.

FACTORS THAT COULD LEAD TO AN UPGRADE OR DOWNGRADE OF THE RATINGS

Upward rating pressure is limited by the company's aggressive financial policy, moderate size and lack of
business diversity. However, the ratings could be upgraded if the company expands its operating scope and
commits to a more balanced financial policy while maintaining good liquidity. Quantitatively, the ratings could
be upgraded if debt reductions combined with sustained earnings growth leads to a material improvement in
credit metrics such that debt-to-EBITDA (Moody's adjusted) is sustained below 4.0x and free cash flow-to-debt
(Moody's adjusted) above 10%.

Conversely, Moody's could downgrade USS' ratings if revenue growth slows or profitability declines, leading to
low or no free cash flow, or financial policies become more aggressive. Quantitatively, the ratings could be
pressured if debt-to-EBITDA (Moody's adjusted) trends towards 6.0x, or EBITA-to-interest expense (Moody's
adjusted) falls below 1.5x on sustained basis.

The principal methodology used in these ratings was Business and Consumer Service Industry published in
October 2016 and available at https://www.moodys.com/researchdocumentcontentpage.aspx?
docid=PBC_1037985. Alternatively, please see the Rating Methodologies page on www.moodys.com for a
copy of this methodology.

Headquartered in Westborough, MA and controlled by affiliates of Platinum Equity, USS is a provider of
portable sanitation units, temporary fencing, storage containers and temporary electric equipment serving the
construction, commercial and industrial, special event, government agency and other end markets. Moody's
projects pro forma revenues of around $950 million in 2020.

REGULATORY DISCLOSURES

For further specification of Moody's key rating assumptions and sensitivity analysis, see the sections
Methodology Assumptions and Sensitivity to Assumptions in the disclosure form. Moody's Rating Symbols and
Definitions can be found at: https://www.moodys.com/researchdocumentcontentpage.aspx?
docid=PBC_79004.

For ratings issued on a program, series, category/class of debt or security this announcement provides certain
regulatory disclosures in relation to each rating of a subsequently issued bond or note of the same series,
category/class of debt, security or pursuant to a program for which the ratings are derived exclusively from
existing ratings in accordance with Moody's rating practices. For ratings issued on a support provider, this
announcement provides certain regulatory disclosures in relation to the credit rating action on the support
provider and in relation to each particular credit rating action for securities that derive their credit ratings from
the support provider's credit rating. For provisional ratings, this announcement provides certain regulatory
disclosures in relation to the provisional rating assigned, and in relation to a definitive rating that may be
assigned subsequent to the final issuance of the debt, in each case where the transaction structure and terms
have not changed prior to the assignment of the definitive rating in a manner that would have affected the
rating. For further information please see the ratings tab on the issuer/entity page for the respective issuer on
www.moodys.com.

For any affected securities or rated entities receiving direct credit support from the primary entity(ies) of this
credit rating action, and whose ratings may change as a result of this credit rating action, the associated
regulatory disclosures will be those of the guarantor entity. Exceptions to this approach exist for the following
disclosures, if applicable to jurisdiction: Ancillary Services, Disclosure to rated entity, Disclosure from rated
entity.

The ratings have been disclosed to the rated entity or its designated agent(s) and issued with no amendment
resulting from that disclosure.

These ratings are solicited. Please refer to Moody's Policy for Designating and Assigning Unsolicited Credit
Ratings available on its website www.moodys.com.

https://www.moodys.com/researchdocumentcontentpage.aspx?docid=PBC_79004
https://www.moodys.com/researchdocumentcontentpage.aspx?docid=PBC_1037985


Regulatory disclosures contained in this press release apply to the credit rating and, if applicable, the related
rating outlook or rating review.

Moody's general principles for assessing environmental, social and governance (ESG) risks in our credit
analysis can be found at https://www.moodys.com/researchdocumentcontentpage.aspx?docid=PBC_1243406 .

The Global Scale Credit Rating on this Credit Rating Announcement was issued by one of Moody's affiliates
outside the EU and is endorsed by Moody's Deutschland GmbH, An der Welle 5, Frankfurt am Main 60322,
Germany, in accordance with Art.4 paragraph 3 of the Regulation (EC) No 1060/2009 on Credit Rating
Agencies. Further information on the EU endorsement status and on the Moody's office that issued the credit
rating is available on www.moodys.com.

Please see www.moodys.com for any updates on changes to the lead rating analyst and to the Moody's legal
entity that has issued the rating.

Please see the ratings tab on the issuer/entity page on www.moodys.com for additional regulatory disclosures
for each credit rating.
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