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THIS MASTER COOPERATIVE PURCHASING AGREEMENT (this "Master Agreement”) is entered into by and 
between The Cooperative Council of Governments, Inc., the Winning Supplier, And Equalis. Throughout this 
Master Agreement, CCOG, Winning Supplier, and Equalis are referred to interchangeably as in the singular 
“Party” or in the plural “Parties.” 

1. RECITALS

A. CCOG is a Council of Governments formed under Chapter 167 of the Ohio Revised Code and serves as
a lead agency (a “Lead Public Agency”) for Equalis Group (“Equalis Group”), a national cooperative purchasing
organization, by publicly procuring Master Agreements for products and services to be made available to
current and prospective Equalis Group members (“Equalis Group Member” or “Member”).

B. Equalis is the third-party procurement administrator for and duly authorized agent of CCOG, and in
that role manages the procurement, contract management, marketing, sales, reporting, and financial
activities of, for, and on behalf of CCOG at the direction and with the authorization of the CCOG Board of
Directors.

C. To the extent that the laws of a state, region, territory, and/or country permit, any public sector entity
may join Equalis Group as a Member. The term “Public Sector Entities” includes, but is not limited to, political
subdivisions, municipal corporations, counties, townships, villages, school districts, special districts, public
institutions of higher education or training, units of government, state/regional/territorial agencies,
state/regional/territorial governments, federal/national agencies, federal/national governments, and other
entities receiving financial support from tax monies and/or public funds.

D. Any organization that is exempt from federal income tax under Section 501(c)(3) of the IRS Code, and
any other entity if permitted under the IRS Code and other applicable law, including for-profit companies, may
also join Equalis Group as a Member.

E. Equalis Group makes its Master Agreements available through groups and associations (“Association
Partners”) that contract with Equalis for the purpose of providing additional benefits to the members of such
Association Partners.

F. Members, Association Partners, and Association Partners’ members are referred to throughout this
Master Agreement as Equalis Group participants (“Equalis Group Participants”).

G. CCOG issued this request for proposal (“RFP”) on behalf of Equalis Group Participants for and awarded
a contract to Winning Supplier as a lowest responsive and responsible bidder. The products and services made
available in this contract are defined by the contents of the Winning Supplier’s Cost Proposal submission
(“Products & Services”).

H. CCOG and Equalis agree to make the Products & Services from Winning Supplier available to Equalis
Group Participants and Winning Supplier agrees to provide the same to Equalis Group Participants who
purchase Products & Services (“Program Participants”) subject to the terms of this Master Agreement.

NOW, THEREFORE, in consideration of the mutual promises contained herein, the Parties agree to the 
following terms and conditions: 
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2.  TERMS & CONDITIONS 
 

2.1. Personnel & Equipment. The Parties agree that the number and types of any subcontractors, 
dealers, distributors, personnel, or specialized equipment which may be required to furnish 
Products & Services to Program Participants will be determined by Winning Supplier. Winning 
Supplier agrees to engage the number and types of subcontractors, personnel, and/or specialized 
equipment necessary to furnish the types of Products & Services to all Program Participants 
throughout the Term of this Master Agreement and any Customer Agreement. 

 

2.2. Supplemental Agreements. Winning Supplier may enter into separate supplemental agreements 
with an Equalis Group Participant to further define the terms and conditions of purchasing 
Products & Services. Any Customer Agreement entered into as a result of this contract is 
exclusively between the Program Participant and Winning Supplier. Neither CCOG, Equalis 
Group, its agents, Member and employees shall be made party to any claim for breach of such 
agreement.  

 

2.3. Pricing 

a. Not-To-Exceed Pricing. All contract pricing is “Not-To-Exceed Pricing” where Members will receive 
pricing that does not exceed the per unit pricing provided by the respondent in Attachment B. 
Winning Supplier may adjust pricing lower if needed, without any approval needed, but cannot 
exceed the pricing on their contract price list. 

 

b. Pricing Adjustments. No price increases are permitted within the first ninety (90) days of this 
contract’s Effective Date. Should it become necessary or proper during the Term of this 
Agreement to make any change in design or any alterations that will increase expense, Equalis 
Group must be notified immediately. Price increases must be approved by CCOG and no payment 
for additional materials or services, beyond the amount stipulated in the Agreement, shall be paid 
without prior approval. All price increases must be supported by manufacturer documentation, 
or a formal cost justification letter. 

 

It is Winning Supplier’s responsibility to keep all pricing up to date and on file with Equalis Group. 
All price changes must be provided to Equalis Group, using the same format as was accepted in 
the original contract. 

 

c. Rates & Charges. The rates, fees, and charges to be charged to and paid by Program Participants 
for Products & Services are set forth in contract price list. Winning Supplier agrees that there are 
no other applicable rates, fees, charges, or other monetary incentives for Products & Services 
except those set forth in Winning Supplier’s cost proposal. 

 

2.4. The Term. This Master Agreement and the Appendices attached hereto will become effective as 
of effective date identified in the Master Agreement Signature Form (the “Effective Date”). This 
Master Agreement will remain in effect for four (4) years and will expire on the date identified in 
the Master Agreement Signature Form (the “Termination Date”) unless extended, terminated, 
or cancelled as set forth in the Master Agreement (the “Initial Term”). This Master Agreement 
may be renewed for one (1) additional one (1) year period by CCOG (a “Renewal Term”) unless 
this Master Agreement is terminated as set forth herein. By mutual consent of the Parties, the 
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Term of this Master Agreement may be extended beyond the Initial and Renewal Term (the 
“Extended Term”). The Initial Term together with all Renewal Terms and Extended Terms 
exercised are hereinafter collectively referred to as the “Term.”        

 

2.5. Formation of Contract 

a. Bidder Contract Documents. CCOG and Equalis Group will review proposed Bidder contract 
documents. Bidder’s contract document shall not become part of CCOG and Equalis Groups’ 
contract with Bidder unless and until an authorized representative of CCOG and Equalis Group 
reviews and approves it. 

 

b. Entire Agreement. This Master Agreement, including its Recitals, together with all 
components of the RFP, attachments, appendices, and exhibits hereto, constitutes the entire 
agreement between the Parties with respect to the subject matter hereof and supersedes all 
prior oral or written representations and agreements with regard to the same subject matter. 
The Parties acknowledge that this Master Agreement has been negotiated and incorporates 
their collective agreement as to the provisions to be contained herein. Therefore, no 
presumption will arise giving benefit of interpretation by virtue of authorship of any provision 
of this Master Agreement, and any ambiguity may not be construed for or against any Party. 
Winning Supplier’s complete and final RFP response is hereby incorporated into and made 
part of this Master Agreement. 

 

c. Modification. No release, discharge, abandonment, waiver, alteration, or modification of any 
of the provisions of this Master Agreement, or any of the Appendices incorporated herein, 
shall be binding upon any Party unless set forth in a writing signed by authorized 
representatives of the Parties. 

 

d. Assignment. This Master Agreement and the rights and obligations hereunder may not be 
assignable by any Party hereto without the prior written consent of the other Parties, which 
consent shall not be unreasonably withheld, conditioned, or delayed, provided, however, that 
Winning Supplier and Equalis may assign their respective rights and obligations under this 
Master Agreement without the consent of the other Parties in the event either Winning 
Supplier or Equalis shall hereafter effect a corporate reorganization, consolidation, merger, 
merge into, sale to, or a transfer of all or substantially all of its properties or assets to another 
entity. Subject to the preceding sentence, this Master Agreement will be binding upon, inure 
to the benefit of, and be enforceable by the Parties and their respective successors and 
assigns. Any instrument purporting to make an assignment in violation of this section shall be 
null and void. This Master Agreement may be extended to additional entities affiliated with 
the Parties upon the mutual agreement of the Parties. No such extension will relieve the 
extending Party of its rights and obligations under this Master Agreement. 

e. Order of Precedence. 
 

(1) General terms and conditions 
(2) Specifications and scope of work 
(3) Attachments and exhibits 
(4) Documents referenced or included in the solicitation 

 

2.6. Confidentiality.  
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a. Obligation. The nature and details of the business relationship established by this Master 
Agreement, and the business information regarding the other Party(ies) (the “Disclosing 
Party”) to which a Party(ies) (the “Receiving Party”) may become privy during the Term of 
this Master Agreement (collectively, the “Information”) constitute confidential and 
proprietary information, the disclosure, copying, or distribution of which could result in 
competitive harm to the Disclosing Party. Each Party agrees to maintain the other Parties’ 
Information in the strictest confidence and agrees not to disclose, copy, or distribute the other 
Parties’ Information, whether orally or in writing, directly or indirectly, in whole or in part, 
except to those of the Receiving Party’s employees, agents, subcontractors, and suppliers 
with a need to know the Information. The foregoing will not limit a Receiving Party, for 
purposes of marketing, from informing actual or potential Equalis Group Participants of the 
existence of a contractual relationship between the Parties. The Parties further agree that 
they will require that all of their employees, agents, subcontractors, and suppliers abide by 
the terms of these confidentiality obligations. The confidentiality obligations set forth in this 
section will continue in effect for the Term of this Master Agreement and for a period of two 
(2) years after the date this Master Agreement is terminated or expires. 

 

b. Exceptions. Nothing herein will apply to any information (a) which is or becomes generally 
available to the public other than as a result of a disclosure by a Receiving Party or its 
representatives, (b) which was available on a non-confidential basis prior to its disclosure by 
the Disclosing Party or its representatives, (c) which becomes available to a Receiving Party 
on a non-confidential basis from a source other than the Disclosing Party or its 
representatives, provided that such source is not known to be subject to any prohibition 
against transmitting the information, (d) which is disclosed pursuant to an order of court; 
provided that in the event that proprietary information is disclosed or threatened to be 
disclosed pursuant to this clause (d), the Receiving Party will give the original Disclosing Party 
prompt, written Notice, as hereinafter defined, of such threatened disclosure and the right to 
defend against such disclosure, at Disclosing Party’s expense, and provided further that the 
original Receiving Party will cooperate reasonably in such defense, or (e) which is subject to a 
Freedom of Information Act Request or other public records request to which a Party is, or 
may be, required to respond by applicable law. 

 

2.7. Indemnification. Winning Supplier shall protect, indemnify, and hold harmless both CCOG and 
Equalis Group and its Members, administrators, employees and agents against all claims, 
damages, losses and expenses arising out of or resulting from the actions of Winning Supplier, 
Winning Supplier employees or subcontractors in the preparation of the solicitation and the later 
performance under the contract, including any supplemental agreements with Members 
(“Losses”).  

 

2.8. Winning Supplier Insurance. During the Term of this Master Agreement, and for two (2) years 
following expiration or termination of this Master Agreement, Winning Supplier, at its own 
expense, shall maintain and shall require that its agents, subcontractors, and suppliers engaged 
in Winning Supplier’s performance of its duties under this Master Agreement maintain general 
liability insurance, property insurance, and automobile insurance (at a minimum, in the amount 
of $1,000,000 per occurrence/$5,000,000 annual aggregate) applicable to any claims, liabilities, 
damages, costs, or expenses arising out of its performance under this Master Agreement, or any 
Appendix, and with respect to, or arising out of, Winning Supplier’s provision of Products & 
Services to Program Participants. CCOG, Equalis, and their respective officers, directors, 



Page | 5  
 

employees, and agents will be named as certificate holders on Winning Supplier’s related 
insurance policies. All such insurance policies shall incorporate a provision requiring the giving of 
written Notice to CCOG and Equalis at least thirty (30) days prior to the cancellation, nonrenewal, 
and/or material modification of any such policies. Winning Supplier shall submit to Equalis within 
ten (10) calendar days after the Effective Date of this Master Agreement, and prior to furnishing 
Products & Services to any Program Participants, valid certificates evidencing the effectiveness 
of the foregoing insurance policies. Winning Supplier shall provide such valid certificates on an 
annual basis until the terms of this section are no longer applicable. 

 

2.9. Termination Rights. The Parties shall have the termination rights set forth below. 
 

a. Insolvency. If a petition in bankruptcy is filed by any Party, or if any Party is adjudicated as 
bankrupt, or if any Party makes a general assignment for the benefit of creditors, or if a 
receiver is appointed on account of the insolvency of any Party, then the other Parties, 
without prejudice to any other right or remedy, may terminate this Master Agreement upon 
giving at least five (5) business days prior written Notice of such termination. 
 

b. Mutual Consent. This Master Agreement, or any Appendix, may be terminated at any time by 
the mutual written consent of the Parties. 
 

c. Breach. In the event that any Party commits a material breach of its obligations under this 
Master Agreement, except for a payment obligation, the non-breaching Party(ies) may 
provide written Notice describing the material breach to the breaching Party. The breaching 
Party will have thirty (30) calendar days to cure such breach or provide acceptable 
reassurance to the non-breaching Party(ies), or, if the Parties agree that a cure or reassurance 
is not feasible within thirty calendar (30) days, such period of time for cure or satisfactory 
reassurance as the Parties may agree in writing. If the breach is not cured within such period 
or if satisfactory reassurance is not accepted by the non-breaching Party(ies) in such period, 
then the Party(ies) not in breach may terminate this Master Agreement upon ten (10) 
business days written Notice at the Addresses for Notices.  

 

2.10. Effects of Termination. Upon termination of this Agreement for any reason, all Customer 
Agreements entered into with Program Participants shall immediately terminate. Winning 
Supplier shall immediately cease any sales of Products & Services to any Program Participant 
under and through the terms of this Master Agreement. Following the date of termination, 
Winning Supplier shall not be precluded from selling its products and services to individuals, 
businesses, and entities that were Program Participants when this Master Agreement was in 
effect either directly or through some other contract vehicle. Following the date of termination, 
CCOG and Equalis shall not be precluded from transitioning individuals, businesses, and entities 
that were Program Participants when this Master Agreement was in effect to another agreement 
or Equalis Group supplier partner.  

 

2.11. Audit of Winning Supplier. CCOG and Equalis, whether directly or through an independent 
auditor or accounting firm, shall have the right to perform audits, including inspection of books, 
records, and computer data relevant to Winning Supplier’s provision of Products & Services to 
Program Participants pursuant to this Master Agreement, to ensure that pricing, inventory, 
quality, process, and business controls are maintained; provided, however, that such inspections 
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and audits will be conducted upon reasonable notice to Winning Supplier and so as not to 
unreasonably interfere with Winning Supplier’s business or operations. 

 

2.12. Force Majeure. This Master Agreement will be temporarily suspended during any period to the 
extent that any Party during that period is unable to carry out its obligations under this Master 
Agreement or the Appendices by reason of an Act of God or the public enemy, act of terrorism, 
epidemic or pandemic, fire, flood, labor disorder not caused by Winning Supplier, civil 
commotion, closing of the public highways not caused by Winning Supplier, government 
interference, government regulations, or any other event or occurrence beyond the reasonable 
control of the affected Party (“Event of Force Majeure”). No Party will have any liability to the 
other Party(ies) for a delay in performance nor failure to perform to the extent this Master 
Agreement or any Appendix is so temporarily suspended; provided that nothing contained herein 
shall apply to payment obligations with respect to obligations which have already been 
performed under this Master Agreement. If the provision of Products & Services are impeded 
due to an Event of Force Majeure, then Winning Supplier may apportion the provision of 
Products & Services among its present and future customers on a fair and reasonable basis after 
consulting with Equalis and the Program Participants potentially affected and in a manner that 
would not reasonably be expected to disproportionately affect Program Participants.   

 

2.13. Notices. All notices, claims, certificates, requests, demands, and other communications required 
or permitted hereunder (“Notice”) must be in writing and will be deemed given to the Addresses 
for Notices (a) when delivered personally to the recipient, (b) upon delivery by reputable 
overnight courier service (charges prepaid), or (c) upon delivery or refusal of delivery by certified 
or registered mail, return receipt requested, and addressed to the intended recipient. The Parties 
agree that the day-to-day business communications, including notification of a change of 
address, pricing updates, or revisions to any Appendix, may be made via electronic 
communication. 

a. Addresses for Notices. Written notices for the Winning Supplier will be sent to the remittance 
address provided the Winning Supplier’s proposal. 

 

i. If to CCOG: ii. If to EQUALIS: 
    
 The Cooperative Council of 

Governments, Inc. 
Attn: Board President 
6001 Cochran Road, Suite 333 
Cleveland, Ohio 44139 
Facsimile: 440.337.0002 
 

 Equalis Group, LLC. 
Attn: Eric Merkle, SVP 
5550 Granite Parkway, 
Suite 298 
Plano, Texas 75024 
 

  
  
  
  

 

2.14. Waiver. Other than the rights and obligations with respect to payment provided by this Master 
Agreement, waiver by any Party(ies) of or the failure of any Party(ies) hereto to enforce at any 
time its rights with regard to any breach or failure to comply with any provision of this Master 
Agreement by the other Party(ies) may not be construed as, or constitute, a continuing waiver 
of such provision, or a waiver of any other future breach of or failure to comply with the same 
provision or any other provision of this Master Agreement. 
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2.15. Governing Law; Invalidity. This Master Agreement shall be construed and enforced in 
accordance with, and governed by, the laws of the State of Ohio without regard to rules of 
conflict of laws. If any provision of this Master Agreement is declared unlawful or unenforceable 
by judicial determination or performance, then the remainder of this Master Agreement shall 
continue in force as if the invalidated provision did not exist. Any suits filed by any Party pursuant 
to this Master Agreement shall be brought in a court of competent jurisdiction located in 
Cuyahoga County, Ohio. In the event any Party initiates a suit and that suit is adjudicated by a 
court of competent jurisdiction, the prevailing Party shall be entitled to reasonable attorney’s 
fees and costs from the non-prevailing Party in addition to any other relief to which the court 
determines the prevailing Party is entitled or awarded. 

 

2.16. No Third-Party Beneficiaries; Survival of Representations. This Master Agreement is made solely 
for the benefit of the Parties to it, and no other persons will acquire or have any right under or 
by virtue of this Master Agreement. Except as otherwise provided herein, all representations, 
warranties, covenants, and agreements of the Parties shall remain in full force and effect 
regardless of any termination of this Master Agreement, in whole or in part.   

 

2.17. Execution in Counterparts. This Master Agreement may be executed in one or more 
counterparts, each of which will be deemed an original. For purposes of this Master Agreement, 
a facsimile, scanned, or electronic signature will be deemed an original signature. 

 

2.18. Nondiscrimination & Intimidation.   
 

a. Winning Supplier expressly agrees that in the hiring of employees for the performance of work 
or services under this Master Agreement or any subcontract that takes place in the State of 
Ohio, Winning Supplier, its subcontractors, or any person acting on a Winning Supplier’s or its 
subcontractor’s behalf shall not discriminate in the hiring of employees by reason of race, 
creed, sex, disability as defined in Section 4112.01 of the Ohio Revised Code nor shall it 
discriminate against any citizen of the State of Ohio in the employment of labor or workers 
who are qualified and available to perform the Work to which the employment relates. 

 

b. Winning Supplier expressly agrees that Winning Supplier, any of its subcontractors, or any 
person on behalf of Winning Supplier or its subcontractors in any manner shall not 
discriminate against or intimidate any employee hired for the performance of work or services 
under this Master Agreement on account of race, creed, sex, disability as defined in Section 
4112.01 of the Ohio Revised Code, or color. 

 

c. Winning Supplier expressly agrees to include principally similar provisions of this section in 
each of its written subcontractor agreements for the Products & Services subject to this 
Master Agreement.  

 



REQUEST FOR PROPOSALS:  
Sports Construction Services 

RFP #: 
COG-2138 

ISSUED BY: 
The Cooperative Council of Governments 

On Behalf of Equalis Group 

6001 Cochran Road, Suite 333 

Cleveland, Ohio 44139

DATED: 
October 7, 2022 

SECTION TWO: 

Proposal Submission Documents, Technical Proposal, Cost 
Proposal and Other Required Forms 
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PROPOSAL FORM 1: TECHNICAL PROPOSAL 

1. OVERVIEW & QUALIFICATIONS

1.1. Company Information 

1.1.1. Company Name: Mammoth Sports Construction, LLC 

1.1.2. Corporate Street Address: 601 E Wyandotte St., Meriden, KS 66512 

8813 Penrose Ln, Lenexa, KS 66239 

101 S. Phillips Ave., Ste. 203, Sioux Falls, SD 57104 

1.1.3. Website: www.mammothbuilt.com 

1.1.4. Formation. In what year was the 
company formed? For how long has 
your company been operating under 
its present business name? If your 
company has changed its business 
name, include the most recent prior 
business name and the year of the 
name change.  

Year Founded: 2011 
Years in Business: 11 years  
Years in Business Under Mammoth Sports Construction, 
LLC: 2 years  
Years in Business Under Kansas Turf, LLC: 9 years 
Name Change filed: 6/18/2020 

1.1.5. Primary Point of Contact. Provide 
information about the Bidder 
representative/contact person 
authorized to answer questions 
regarding the proposal submitted by 
your company: 

Contact 
Name: 

Shawn Grisamore 

Title: Director of Preconstruction 

Phone:           785-400-6136

E-Mail
Address:

Shawn.grisamore@mammothbuilt.com 

1.1.6. Authorized Representative. Print or 
type the name of the Bidder 
representative authorized to address 
contractual issues, including the 
authority to execute a contract on 
behalf of Bidder, and to whom legal 
notices regarding contract 
termination or breach, should be sent 
(if not the same individual as in 1.1.9., 
provide the following information on 
each such representative and specify 
their function). 

Contact 
Name: 

Matthew Bergmann 

Title: General Counsel/Chief Legal Officer 

Phone:           785-400-6136

E-Mail
Address:

Matthew.bergmann@mammotbuilt.com 

1.2. Financial Strength & Legal Considerations 

1.2.1. Financial Strength.  Demonstrate 
your financial strength and stability 
with meaningful data. This could 
include, but is not limited to, such 
items as financial statements, SEC 
filings, credit & bond ratings, letters 

Mammoth Sports Construction has attached audited 
financials.   

Audited Financials Details: 
CPA Firm –  
Cummins, Coffman & Schmidtlein, CPA’s 
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of credit, and detailed refence letters. 
Note: you may mark this information 
as a “Trade Secret” per the terms 
outlined in the RFP. 

3706 SW Topeka Blvd, STE 302 
Topeka, KS 66609 
  
Financials match company  
 
Mammoth Sports Construction will act as a guarantor  
 
Financial Institution: 
First Dakota National Bank 
101 N Main Ave, Suite 101 
Sioux Falls, SD 57104 
P: 605-333-8200 
  
Bonding Company: Argo Surety   
 
Agent: Todd Rambo (IMA Corp)  
430 E Douglas Ave, Suite 400 
Wichita, KS 67202  
 
Bonding Capacity: $20M (soft limit)  
 
Current bonding use: $200K  

 

1.2.2. Bankruptcy & Insolvency. Describe 
any bankruptcy or insolvency for your 
organization (or its predecessors, if 
any) or any principal of the firm in the 
last three (3) years. 

None.  

1.2.3. Litigation. Describe any litigation in 
which your company has been 
involved in the last three (3) years and 
the status of that litigation. 

See attached legal opinion letter dated November 7, 
2022, from Matthew Bergmann, General Counsel and 
Chief Legal Officer. 

1.3. Industry Qualifications  

1.3.1. Company Identification. How is your 
organization best identified? Is it a 
manufacturer, distributor, dealer, 
reseller, or service provider? 

Mammoth Sports Construction is a service provider that 
specializes in design-build sports construction projects 
and installs FieldTurf products.  
  

 

1.3.2. Manufacturer Authorization. If your 
company is best described as a 
distributor/dealer/reseller (or similar 
entity), please certify that your 
organization is authorized to sell on 
behalf of the products and services 
you represent.  

N/A 

1.3.3. Authorized Distributors, Agents, 
Dealers, or Resellers. Describe the 
different channels in which this 

N/A 
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contract will be made available to 
Equalis Group Members. Your 
response should include, but is not 
limited to, whether your organization 
will serve as the single point of sale or 
if the contract will be made available 
through a network of distributors, 
agents, dealers, or resellers. 

NOTE: Bidders intending to authorize 

distributors, agents, dealers, or resellers must 

complete Proposal Form 7 - Dealer, 

Distributor and Reseller Authorization Form. 

1.3.4. Network Relationship. If your 
company is best described as a 
manufacturer or service provider, 
please describe how your dealer 
network operates to sell and deliver 
the Products & Services proposed in 
this RFP.  If applicable, is your 
network independent or company 
owned? 

Mammoth Sports Construction is a design-build 
construction service provider that designs, sells, builds 
and delivers the necessary elements for various sports 
construction projects.  We are an independently owned 
company who can deliver design & construction services 
for synthetic and natural fields, tracks, tennis courts, 
pickleball courts, associated subbase & drainage, fencing, 
athletic equipment, bleachers, grandstands, press boxes, 
lighting, associated concessions stands, restrooms, 
indoor practice facilities, weight rooms, fitness centers, 
parking and repairs/renovations of the above. 

1.3.5. Industry Experience. How long has 
your company provided the products 
and services outlined in your 
response to this RFP? What 
percentage of your company’s 
revenue in each of the last three (3) 
full calendar years was generated 
from these products and services? 

Construction & Turf Installation: 11 years 
Architecture & Design: 2 years  

Percentage of revenue for last three (3) full calendar 
years:  
Construction & Turf Installation: 90% 
Architecture & Design: 10% 

1.3.6. Geographic Reach. Describe your 
company’s service area in the United 
States and which areas you intend to 
offer services under a resulting 
contract if awarded. 

Mammoth’s mission is to build the places where passion 
and community collide, and our business model allows us 
to work with clients across the continental U.S., Hawaii, 
and Alaska. Mammoth’s Consult. Create. Construct. 
approach makes us capable of handling every aspect of 
design-build projects. With a comprehensive in-house 
team of estimators, licensed architects, engineers, and 
construction managers, we have built lifelong 
relationships in more than 40 states. As Mammoth has 
grown, we have remained committed to quality 
workmanship, thoughtful value engineering, and 
utilization of industry-leading practices to deliver projects 
on time and on budget. Our client-driven philosophy has 
helped us grow to be the largest installer of turf in the 
country and given us the opportunity to work with 



Page | 7 

organizations at every level, including municipalities, K-12 
education institutions, colleges and universities, the NFL, 
MLB, FIFA, Power 5 conferences and more. Our 
commitment to our mission creates an unprecedented 
experience for the athletics programs that we serve.  

1.3.7. Certifications and Licenses. Provide a 
detailed explanation outlining the 
licenses and certifications that are i) 
required to be held, and ii) actually 
held by your organization (including 
third parties and subcontractors that 
you use). Has your company 
maintained these certifications on an 
ongoing basis? If not, when and why 
did your company lose any 
referenced certifications? 

NOTE: Provide copies of any of the certificates 
or licenses included in your response in 
Proposal Form 4 - Certifications and Licenses. 

Mammoth Sports Construction, LLC (“Mammoth”) is 
required to hold business and individual licenses for 
architecture and professional engineering based on the 
scope and jurisdiction of projects. Mammoth is also 
required to hold contractor licenses and/or building 
permits based upon the scope and jurisdiction of its 
projects.  

See Proposal Form 4 for a list of all current and pending 
licenses and certificates held by Mammoth and its 
employees.  Mammoth maintains/renews all licenses and 
certificates as required by federal, state and/or local law 
for current and future projects. If any license or certificate 
has not been maintained, it is because there is no longer 
a requirement for that license or certificate.   

Mammoth uses subcontractors based on the scope and 
jurisdiction of its projects.  Mammoth does not contract 
with any subcontractors that do not hold licenses and 
certificates required by federal, state and/or local law.      

1.4. Public Sector Experience 

1.4.1. Public Sector Cooperative Contracts. 
Provide a list of the public sector 
cooperative contracts (e.g., state 
term contracts, public sector 
cooperatives, etc.)  you currently hold 
and the annual revenue through 
those contracts in each of the last 
three (3) calendar year. Please 
exclude information and data 
associated with Federal or GSA 
contracts  

Greenbush  
947 W 47th Hwy  
Girard, KS 66743 

Greenbush Projects: 

• Lakin High School | St. Lakin, KS

• Marysville High School | Marysville, KS

• Basehor-Linwood | Basehor, KS

• Girard High School | Girard KS

• Leavenworth | Leavenworth KS

• Silver Lake | Silver Lake, KS

• Frankfort High School | Frankfort, KS

• Jefferson West Elementary School | Meriden, KS

• Garden City High School |Garden City, KS

• Holcomb USD 363 | Holcomb, KS

• Marysville USD 364 | Marysville, KS

• Olathe Public Schools USD 233 | Olathe, KS

• Pleasant Ridge USD 449 | Easton, KS

• Syracuse High School | Syracuse, KS
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Annual revenue: 
2021: $7,775,350.11 
2020: $3,323,737.23 
2019: $1,403,893.00 

1.4.2. Education Success. What is the i) total 
dollar amount, and ii) percentage of 
your company’s total annual revenue 
generated by sales to educational 
institutions (i.e., K-12 schools & 
school districts and high education)? 

$46 million or 51% of Mammoth Sports Construction’s 
total annual revenue is generated by sales to educational 
institutions. 

1.4.3. Government Success. What is the i) 
total dollar amount, and ii) 
percentage of your company’s total 
annual revenue generated by sales to 
local governments (i.e., 
municipalities, counties, special 
districts, and state agencies)? 

$35 million or 39% of Mammoth Sports Construction’s 
total annual revenue is generated by sales to local 
governments. 

1.4.4. Customer References. Provide 
references of at least five (5) local 
government or educational 
institution customers for which your 
company has provided products and 
services similar in nature and scope to 
those defined in this RFP in the last 
three (3) years. Each reference should 
include: 

a. Customer contact person and
their title, telephone number,
and email address;

b. A brief description of the
products and services provided
by your company;

c. Customer relationship starting
and ending dates; and,

d. Notes or other pertinent
information relating to the 
customer and/or the products 
and services your company 
provided. 

Abilene Public Schools  
Contact: Mr. Greg Brown  
Title: Superintendent  
Phone Number: 785-263-2630  
Email: abileneinfo@abileneschools.org  
Description: Mammoth partnered with Abilene High School on 
their football stadium upgrades. This project was a redesign 
from demo to completion, including full conversion of football 
field, stadium bleachers, facility entrance, track, video 
scoreboard, concrete pavilion and lights.   
Start/End Dates: 2020-2021  
Notes: Abilene Public Schools was awarded the “2022 Facility 
of the Year” by Sports in Kansas. Mammoth is proud to have 
partnered with Abilene on the complete stadium renovation. 
Services Included: Master Planning, Architecture & Design, 
Field Design, Base Construction, Turf Installation, Sod & 
Irrigation, Concrete, Steel Erection/Vertical Construction, LED 
Lights, Digital Video Board Installation, and Track.  

Augustana University  
Contact: Josh Morton  
Title: Athletic Director 
Phone Number: 402-472-3011  
Email: josh.morton@augie.edu  
Description: Football Stadium Field Full Conversion; Softball 
Stadium Field Full Conversion  
Start/End Dates: 2020; 2021  
Notes: Augustana University is a repeat customer and we are 
proud to have designed and upgraded their stadiums for both 
Football and Softball. Augustana is an NCAA Div II University 
competing in the Northern Sun Intercollegiate Conference 
(NSIC). Services Included: Base Construction, Field Design, and 
Turf Installation.  

mailto:abileneinfo@abileneschools.org
mailto:josh.morton@augie.edu
mailto:abileneinfo@abileneschools.org
mailto:josh.morton@augie.edu
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Basehor-Linwood USD 458  
Contact: Ross Schwisow  
Title: Athletic Director  
Phone Number: 785-230-2253 (Cell)  
Email: rschwisow@usd458.org  
Description: Full Conversion of Football Field to Synthetic Turf, 
Relocate and Conversion of Baseball Infield & Wings to 
Synthetic Turf, Full Conversion of Soccer Field to Synthetic 
Turf, Full Conversion of JV Softball Field to Synthetic Turf, New 
build of natural Softball Field, Site excavation, utilities, lighting 
upgrade, backstop, and ancillary sports equipment.   
Start/End Dates: 2019-2020; 2021-2022  
Notes: Basehor-Linwood high school is a repeat customer. We 
are proud to have partnered with the district to design and 
masterplan their outdoor athletic facilities for football, 
baseball, softball, and soccer. Basehor-Linwood High School, 
located in Basehor, is a 5A school, serving students in grades 9 
through 12. BLHS was named a 2012 National Blue Ribbon 
School. Services included: Master Planning, Field Designs, Base 
Construction, Turf Installation, Site Excavation, LED Lighting, 
Concrete and Utilities  
  
Girard Schools USD 248  
Contact: Blaise Bauer  
Title: Superintendent of Schools  
Phone Number: 620.724.4325  
Email: bbauer@girard248.org  
Description: Full conversion of Varsity football field to 
synthetic turf; full conversion of varsity softball and baseball 
fields to synthetic turf, along with ancillary site amenities  
Start/End Dates: 2019; 2022  
Notes: Girard high school is a repeat customer and we are 
proud to have partnered with the district on their outdoor 
athletic facilities upgrades.  
Services included: Master Planning, Architecture & Design, 
Base Construction, Turf Installation, Sod & Irrigation, Concrete 
and Vertical Construction   
  
KAW Valley USD 321  
Contact: Kerry Lacock  
Title: Superintendent of Schools  
Phone Number: 785.437.2254  
Email: lacockk@usd321.com  
Description: Full conversion of Varsity football field and track 
at St. Mary’s High School; Full conversion of Varsity football 
field and track at Rossville High School  
Start/End Dates: 2020; 2021  
Notes: KAW Valley is a repeat customer and we are proud to 
have partnered with the district on facilities upgrades at both 
of the district high schools. In doing so, both schools saw a 
dramatic shift in participation and energy among youth in 
their community. The full synthetic turf field revitalized the 
football program and in just 3-years, Rossville won the state 
tournament twice and St. Mary’s became a state contender. 

mailto:bbauer@girard248.org
mailto:lacockk@usd321.com
mailto:bbauer@girard248.org
mailto:lacockk@usd321.com
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Services included: Field Design, Base Construction, Turf 
Installation and Track Design/Installation   

Kansas State University (K-State)  
Contact: Jason Brummett  
Title: Assistant Athletic Director  
Phone Number: 785-341-8285  
Email: jbrummett@kstatesports.com  
Description: Bill Snyder Family Stadium Synthetic Turf Remove 
& Replace, Indoor Baseball Facility Improvements and Turf 
Replacement, Football Indoor and Outdoor Practice Facilities 
Improvements  
Start/End Dates: 2017; 2021 – Present   
Notes: K-State is a repeat customer and we are proud to have 
most recently partnered with them on major athletic facilities 
upgrades across campus. Services included: Design & 
Architecture, Civil Engineering, Turf Installation, Utilities, Base 
/ General Construction, Concrete  

Leavenworth USD 453  
Contact: Dr. Mike Roth  
Title: Superintendent of Schools  
Phone Number: 913-680-7560 (Cell)  
Email: mike.roth@lvpioneers.org  
Description: Complete new build of Baseball and Softball 
complex, including a synthetic turf baseball field,   
Start/End Dates: 2020-2021; 2022-Present  
Notes: Leavenworth School District is a repeat customer. The 
Pioneers compete in the United Kansas Conference and 
are classified as a 5A school, the second largest classification 
in Kansas, according to the Kansas State High School Activities 
Association. 
Services Included: Master Planning, Architecture & Design, 
Base Construction, Turf Installation, Sod & Irrigation, 
Concrete, Vertical Construction, Tennis Court 
Design/Construction 

Oklahoma State University (OSU)  
Contact: Kyle Waters  
Title: Associate Athletic Director  
Phone Number: 405-744-3711  
Email: kyle.waters@okstate.edu  
Description: Boone Pickens Stadium Synthetic Turf Remove & 
Replace  
Start/End Dates: Summer 2022  
Notes: America’s Brightest Orange just got brighter. 
Mammoth is proud to have partnered with the OSU Cowboys 
on the removal and replacement of Boone Pickens Stadium 
Football Field. Services included: Turf Installation  

Olathe Public Schools USD 233  
Contact: Dr. Brent Yeager  
Title: Superintendent of Schools  
Phone Number: 913-780-7000  
Email: byeagerec@olatheschools.org 

mailto:jbrummett@kstatesports.com
mailto:mike.roth@lvpioneers.org
mailto:kyle.waters@okstate.edu
mailto:byeagerec@olatheschools.org
mailto:jbrummett@kstatesports.com
mailto:mike.roth@lvpioneers.org
mailto:kyle.waters@okstate.edu
mailto:byeagerec@olatheschools.org
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Description: Full Conversion of Four (4) Football Fields to 
Synthetic Turf; Additional Field Projects in Progress  
Start/End Dates: 2022  
Notes: Olathe USD 233, also known as Olathe Public Schools, is 
a public unified school district headquartered in Olathe, 
Kansas, United States. It is one of the major school districts in 
the Kansas City Metropolitan Area and is one of the larger 
school districts in the state of Kansas.  
Services Included: Master Planning, Field Design, and Turf 
Installation 

University of Kansas (KU)   
Contact: Brad Nachtigal  
Title: Sr. Associate Athletic Director - Operations/Capital 
Projects/Information Technology 
Phone Number: 864-7479  
Email: bnachtigal@ku.edu  
Description: Rock Chalk Park Softball Field Remove & Replace; 
Synthetic Turf Field Maintenance   
Start/End Dates: 2022  
Notes: Rock Chalk Park is a landmark in Lawrence and we are 
proud to revitalize the Jayhawks playing surface. Services 
Included: Field Design, Turf Installation, and Synthetic Turf 
Maintenance.  

University of Nebraska – Lincoln  
Contact: Trev Alberts  
Title: Athletic Director  
Phone Number: 605-274-4311  
Email: ad@huskers.com  
Description: Memorial Stadium Synthetic Turf Remove & 
Replace  
Start/End Dates: Summer 2022  
Notes: Memorial Stadium, nicknamed The Sea of Red, is an 
icon stadium in B1G Football. Mammoth crews are proud to 
have been the go-to turf installer for the Huskers (more than 
once) and most recently in 2022. Services Included: Turf 
Installation  

William Jewell College  
Contact: Tom Eisenhauer  
Title: Athletic Director  
Phone Number: 816-415-5292  
Email: eisenhauer@william.jewell.edu  
Description: Baseball and Softball Stadium Fields Full 
Conversion and New Build of two (2) Multipurpose Fields.  
Start/End Dates: Summer 2021  
Notes:  Mammoth is a proud partner of William Jewell College 
on the new Multi-Sport Athletic Complex currently being 
added to The Hill, including stadium baseball, softball and 
multi-purpose/lacrosse fields. William Jewell is an NCAA Div II 
University competing in the Great Lakes Valley Conference 
(GLVC). Services Included: Base Construction, Field Design, and 
Turf Installation.  

mailto:bnachtigal@ku.edu
mailto:ad@huskers.com
mailto:eisenhauer@william.jewell.edu
mailto:bnachtigal@ku.edu
mailto:ad@huskers.com
mailto:eisenhauer@william.jewell.edu
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2. Products & Services  

2.1. PRODUCTS & SERVICES  

2.1.1. Product & Services Description(s). 
Provide a detailed description of the 
products and services you are 
offering as a part of your proposal.  

 

Your response may include, but is not 
limited to, information related to 
differentiators, manufacturing 
capabilities & advantages, warranty 
information, turnkey capabilities, 
installation or set-up, training 
services, maintenance services, or 
any other piece of information that 
would help understand the breadth 
and depth of your product and 
service offering.  

 

 

IMPORTANT. This description along with the 
products and services included in the 
Attachment B – Cost Proposal will be utilized 
to define the overall products and services 
available under a resulting contract. 

Mammoth Sports Construction is a turnkey design-build 
sports construction company.  We design and build the 
necessary elements for various sports construction 
projects.   
Design: 

1. Master Planning 
2. Architectural Design 
3. Civil Engineering 
4. Structural Engineering 
5. Utilization of mechanical, electrical and plumbing 

engineering consulting partnerships 
Construction: 

1. New Synthetic Turf 
2. Replacement of Synthetic Turf 
3. Natural Grass Outfields with Aggregate infields 

and warning tracks 
4. New Tracks 
5. Re-spray of Tracks 
6. Re-build of Tracks 
7. Excavation, sub-base & drainage 
8. Retaining Walls 
9. Backstops (Pole to Pole) 
10. Backstops (Tie-Back) 
11. Integrated Wall Pads 
12. Foul Poles 
13. Chain-link Dugouts 
14. CMU Dugouts 
15. Enclosed Modular Dugouts 
16. Helmet cubbies 
17. Dugout Benches 
18. Bases 
19. Guardrail System 
20. 4’ Black Vinyl Fencing 
21. 4’ Galvanized Fencing 
22. 6’ Black Vinyl Fencing 
23. 6’ Galvanized Fencing 
24. 8’ Black Vinyl Fencing 
25. 8’ Galvanized Fencing 
26. Fence Rail Cap 
27. Fence Mesh 
28. Champion Wall Fencing 
29. Soccer Goals 
30. Protection Netting 
31. Play Clocks 
32. Batter’s Eye 
33. Field Goal Posts 
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34. Tennis Courts 
35. Pickleball Courts 
36. Batting Cages 
37. Pitchers Mounds 
38. Scoreboards 
39. Concrete sidewalks & paving 

 
 

2.1.2. Additional Offering. Please include 
any additional products and services 
not included in the scope of the 
solicitation that you think will 
enhance and add value to this 
contract’s participating agencies. 

1. Architectural Design 
2. Master Planning 
3. Civil Engineering 
4. Structural Engineering 
5. Asphalt, Concrete or Gravel Parking Lots – 

Custom Design &  Pricing 
6. Bleachers, Grandstands and Press Boxes – 

Custom Design & Pricing 
7. Lighting – Custom Design & Pricing 
8. Ancillary Facilities such as Ticketing & Entry 

Buildings, Indoor Practice Facilities, Weight 
Rooms, Concessions, Restrooms 

9. Maintenance  
10. Creative & Marking Services 
11. Surveying 
12. Erosion Control 
13. Private Utility Locates 
14. Utility Infrastructure 

2.1.3. Open Market Products. Provide a 
detailed description of your ability to 
accommodate requests for Open 
Market Products. Open Market 
Products is a category of products 
that cannot be found in your standard 
catalog offering or non-inventoried 
products. 

We will accommodate open market products at the 
request of the client.  We will solicit the open market 
product, if not offered in our standard catalog, and apply 
the proper insurances and fees. 

2.1.4. Warranty. Provide a copy of the 
manufacturer’s warranty. If required, 
please attach the warranty as an 
attachment, as instructed in this 
document. Describe notable features 
and/or characteristics of the warranty 
that a public sector customer would 
find interesting or appealing. Pricing 
related to the any extended warranty 
options must be included in 
Attachment B – Cost Proposal. 

Mammoth provides a 1-year builder’s warranty.  FieldTurf 
and Beynon manufacturer warranties are as follows: 

• Baseball & Softball Synthetic Turf Warranty: An 
(8) year 3rd party pre-paid insured warranty on 
the FieldTurf artificial grass surface; with 
exception on the home plate area, base paths 
and pitcher’s mound which shall be 2 years 
instead of (8) years and there is no third-
party insurance. 

• Football & Soccer Synthetic Turf Warranty: An (8) 
year 3rd party pre-paid insured warranty on the 
artificial turf surface is included. 

• Beynon Track and Field Products: 5-Year 
Warranty. 
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Mammoth is proud to partner and install synthetic turf 
and track systems for world renowned manufacturers, 
FieldTurf and Beynon. With over 20,000 completed fields 
worldwide, FieldTurf has developed some of the most 
trusted systems in the world, allowing athletes at every 
level to compete on safe playing surfaces. Beynon is the 
leader in track surfacing since 1974 and is found in North 
America’s most prestigious track and field facilities, 
reputed collegiate campuses, high schools and city parks. 

3. Business Operations

3.1. Customer Service 

3.1.1. Customer Service Department. 
Describe your company’s customer 
service department & operations. 
Your description may include, but is 
not limited to, hours of operation, 
number and location of service 
centers, parts outlets, number of 
customer service representatives. 
Clarify if the service centers are 
owned by your company of if they are 
a network of subcontractors. 

Mammoth is a company rooted in service. Whether in 
the office or on a job site, this core belief permeates 
every decision we make. We have three (3) office 
locations and our hours of operation are Monday-
Friday, 8am-5pm CST daily.   
Locations:  

• Meriden, KS – HQ

• Lenexa, KS

• Sioux Falls, SD
Email: info@mammothbuilt.com 
Phone #: 785-400-6136  

Additionally, we understand that communication is 
critical to the overall success of a project. This is why we 
assign project teams with a specific project manager 
upon award of contract. The project manager will serve 
as a key point of contact throughout your project and 
will work hand-in-hand with owners throughout the 
design-build process.    

3.2. Customer Set Up; Order & Invoice 

Processing; Payment 

3.2.1. Order & Invoice Process. Describe 
your company’s proposal 
development, order, and invoice 
process. Your response should 
include, but is not limited to, 
acceptable payment methods and 
standard payment terms.  

Proposal development for Mammoth implements 

multiple processes and inputs including but not limited 

to creative, conceptual, design estimating/pre-

construction and executive/director oversight. 

Dependent upon circumstances, budgets or other 

mitigating factors, Mammoth crafts proposals, and 

options, to allow clients to determine the scope of 

work performed and what selections/alternates are 

best suited for the client. Mammoth prefers to present 

proposals in-person but understands that 

remote/virtual presentations may be necessary.     
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Mammoth’s order and invoice processing is a 

transparent process and follows general AIA terms and 

conditions. Dependent upon the scope of work 

required, contract payment may follow a schedule of 

values or milestone billing process.   

As an example, Mammoth’s proposed contract 

payment terms would include but not be limited to the 

following:   

The Contract Sum stated below is the total amount 

payable by the Owner to the Contractor for 

performance of the Work.  The Total Contract Sum will 

be based on the options & alternates that Owner 

selects.  

The Contract Sum shall include all items and services 

identified in the Scope of Work, and any other items 

and services necessary for the proper execution and 

completion of the Work, subject to any Change Order 

of Owner, changes allowed by this Agreement or as 

further agreed by Owner and Contractor in writing. 

The Contractor warrants that a clean title to all Work 

covered by an Application for Payment will pass to the 

Owner no later than the time of payment of that 

specific Application for Payment.  All Applications for 

Payment will include Lien Waivers, either partial or 

final based on the Application for Payment. 

Payments received from the Owner shall be free and 

clear of liens, claims, security interests or other 

encumbrances adverse to the Owner’s 

interest.  Contractor shall indemnify and hold Owner 

harmless from any liens, claims, security interest, or 

encumbrance filed by the Contractor, subcontractors, 

or anyone claiming by, through or under the 

Contractor or Subcontractor for items covered by 

payments made by the Owner to Contractor.  

At least ten days before the date established for each 

progress payment, if applicable, the Contractor shall 

submit to the Owner an itemized Application for 

Payment for completed portions of the Work. The 

application shall be notarized, if required, and 

supported by data substantiating the Contractor’s 

right to payment as the Owner may require, such as 

copies of requisitions from the Architect, Consultants, 

Contractors, and material suppliers, and shall reflect 

retainage if applicable. Amounts stated in any such 
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Application for Payment received by Owner from 

Contractor shall be due upon receipt.   

The Contractor shall pay each subcontractor and 

supplier in an amount determined in accordance with 

the terms of the applicable subcontracts and purchase 

orders. The Owner shall have no responsibility for 

payments to a subcontractor or supplier. 

 

3.2.2. Financing. Does your company offer 
any financing options or programs? If 
yes, describe the financing options 
available to Members.  

Mammoth does not offer financing directly but can make 
financing recommendations to clients. 

3.3. Bonding Capabilities  

3.3.1. Bonding. Describe your company’s 
bonding capacity. Your response may 
include, but is not limited to, the 
bonding company’s surety rating. 

See the attached Letter of Bondability for Mammoth 
Sports Construction, LLC FKA Kansas Turf, LLC. 
 
Single per project limit: up to $12,000,000.00 range 
Aggregate limited: up to $20,000,000.00 range 
 
 
 
 

4. PRICING  

4.1. Cost Proposal   

4.1.1. Pricing Model. Provide a description 
of your pricing model or methodology 
identifying how the model works for 
the products and services included in 
your proposal. Your response should 
describe how the proposed pricing 
model is able to be audited by an 
Equalis Group member to assure 
compliance with the pricing in the 
Master Agreement.  

Our pricing model is turnkey – meaning inclusive of all 
design, material, labor, equipment, insurances, and fees.  
A specific project will be able to piece together the 
different lines items to compile the desired end project 
scope and cost.  An Equalis Group member will be able to 
refer back to those individual line items to assure 
compliance with the Master Agreement. 

4.1.2. Auditable. Describe how the 
proposed pricing model is able to be 
audited by public sector agencies or 
CCOG to assure compliance with 
pricing in the Master Agreement. 

Our pricing model is turnkey – meaning inclusive of all 
design, material, labor, equipment, insurances, and fees.  
A specific project will be able to piece together the 
different lines items to compile the desired end project 
scope and cost.  An Equalis Group member will be able to 
refer back to those individual line items to assure 
compliance with the Master Agreement. 
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4.1.3. Cost Proposal Value. Which of the 
following statements best describes 
the pricing offered included in 
Bidder’s cost proposal. 

The prices offered in your Cost Proposal are: 

☒ lower than what you offer other group purchasing 
organizations, cooperative purchasing organizations, or 
state purchasing departments. 

☐   equal to what you offer other group purchasing 
organizations, cooperative purchasing organizations, or 
state purchasing departments. 

☐ higher than what you offer other group purchasing 
organizations, cooperative purchasing organizations, or 
state purchasing departments. 

☐ not applicable. Please explain below. 

Click or tap here to enter text. 

4.1.4. Additional Savings. Describe any 
quantity or volume discounts or 
rebate programs included in your 
Cost Proposal. 

Further discounts may be applied for multiple field 
projects.  The discount can be offered either as a 
percentage of the entire project or upon further 
agreement of the parties.  

4.1.5. Pricing Open Market or Sourced 
Goods. If relevant, propose a method 
for the pricing of Open Market Items. 
For example, you may supply such 
items "at cost" or "at cost plus a 
percentage" or you supply a quote for 
each such request. 

 

NOTE: For a definition of Open Market Items, 
please refer to Part One, Section 5 – Pricing. 

We will accommodate open market products at the 
request of the client.  We will solicit the open market 
product, if not offered in our standard catalog, and apply 
the proper insurances and fees. 

4.1.6. Total Cost of Acquisition. Identify any 
total cost of acquisition costs that are 
NOT included in the pricing submitted 
with your response. This cost includes 
all additional charges that are not 
directly identified as freight or 
shipping charges. For example, list 
costs for items like installation, set 
up, mandatory training, or initial 
inspection. Identify any parties that 
impose such costs and their 
relationship to the Bidder. 

Additional costs that may be incurred are as follows: 
1. Site Specific Requirements such as:  mass 

excavation, grading, stabilization, existing 
infrastructure, which will be determined by a 
Geotechnical Report, Site Survey and/or Site 
Investigation. 

2. Local Jurisdiction Review Comments 
3. Erosion Control 
4. Project Contingency 
5. Site Specific Safety Requirements 

5. GO-TO-MARKET STRATEGY  

5.1. Bidder Organizational Structure 

& Staffing of Relationship 

 

5.1.1. Key Contacts. Provide contact 
information and resumes for the 

1. Executive Contact: Bryce Farrant, Chief Operating 
Officer, P: 785.554.5109, 
E: Bryce@mammothbuilt.com  

mailto:Bryce@mammothbuilt.com
mailto:Bryce@mammothbuilt.com
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person(s) who will be responsible for 
the following areas;  

1. Executive Contact 

2. Contract Manager 

3. Sales Leader 

4. Reporting Contact 

5. Marketing Contact.  

Indicate who the primary contact will be if 
it is not the Sales Leader 

 
2.   Contract Manager: Matthew Bergmann, General 

Counsel/Chief Legal Officer, P: 785.554.4280, 
E: matthew.bergmann@mammothbuilt.com 

3.    Sales Leader: Erica Schilling, VP of Business 
Development, P: 605.403.5345, 
E: Erica.Schilling@mammothbuilt.com 

4.    Reporting Contact: Charlie Ochs, Vice President of 
Preconstruction, P: 785.675.1333, 
E: Charlie@mammothbuilt.com 

5.    Marketing Contact: Kip Kraisinger, Vice President of 
Corporate Strategy, P: 785.400.6136, 
E: Kip@mammothcreated.com 

 

5.1.2. Sales Organization. Provide a 
description of your sales 
organization, including key staff 
members, the size of the 
organization, in-house vs. third-party 
sales resources, geographic 
territories, vertical market 
segmentation, etc. 

Mammoth is a family owned and operated design-build 
sports construction firm founded on the   
principals of honesty, communication and community. 
We are passionate about making a positive impact in 
every community we work and do so with our client-
driven approach. With architecture, pre-construction 
and general construction services all under one roof, we 
are able to support our partners from initial concepts 
through completion, with less cost and schedule growth 
in the process.  
  
Through 14+ years of experience building leading-edge 
projects, Mammoth has developed unmatched expertise 
in the specialties that drive better project outcomes. 
While every Mammoth project is assigned a named 
project team, each project also receives the benefits of 
an even broader set of   
company resources and industry-leading expertise. We 
refer to this collaboration as “The Mammoth Way,” 
through which dedicated experts bring highly specific 
knowledge and resources to our projects to complement 
the broader focus of our project leaders. To date, 
Mammoth employs over 350 team members and has 
successfully completed projects in more than 40 states.  
  
Mammoth is private LLC that was originally founded in 
2008 under the title of Kansas Turf. After 10-years of 
continued growth across the United States, owner and 
CEO, Jake Farrant, made the strategic decision to 
rebrand the company. In 2018, Kansas Turf officially 
became Mammoth Sports Construction. Although our 
name changed, our values did not. We are committed to 
building community and tradition by serving the specific 
needs of each partner. As a full-service design-build firm, 
Mammoth has capabilities to self-perform many of the 
trades contributing to successful sports construction, 
including architecture, engineering, master planning, 

mailto:matthew.bergmann@mammothbuilt.com
mailto:Erica.Schilling@mammothbuilt.com
mailto:Charlie@mammothbuilt.com
mailto:Kip@mammothcreated.com
mailto:matthew.bergmann@mammothbuilt.com
mailto:Erica.Schilling@mammothbuilt.com
mailto:Charlie@mammothbuilt.com
mailto:Kip@mammothcreated.com
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pre-construction, logistics, earthwork, steel erection, 
concrete, and equipment installation. We pride 
ourselves on:  
  
COMPLETE IN-HOUSE SERVICES  
Providing complete design-build construction services 
from opening meeting to opening day. Our process 
improves communication with clients, while reducing 
costs and feelings of overwhelm that come from large 
construction projects.   
  
SELF-PERFORM CAPABILITIES  
Self-performing every step of the construction process 
because it allows us to streamline budgets and timelines. 
This saves you energy and capital.   
  
OUR COMMITMENT TO YOU  
Maintaining the best workmanship warranty in the 
industry. Your investment will be protected. A 
commitment to every community we serve. Our 
partnership doesn’t end when the punch list is complete. 
We help create a legacy for you and your community.  
  
A CREATIVE MINDSET  
Approaching each project with a creative, yet pragmatic 
mind. We’ve installed more turf than any other 
construction firm in the country. We know what works 
and what doesn’t.  
  
Mammoth is a modern master build firm providing the 
following services:  
• Master Planning: Project Feasibility Studies / 

Logistics & Schedule Planning / Life Cycle Cost 
Analysis / Pro Forma Modeling / Programming & 
Design / Procurement of Project Financing / 
Construction / Owner-Tenant Move-In  

• Architecture: Site Selection / Landscape Design / 
Architectural Design / Mammoth Design-Build / 
Consultant Coordination / Renderings & Modeling / 
Space Planning & Programming  

• Artificial Turf: Design / 3-D Rendering / Installation / 
Removal / Infill / Maintenance  

• Golf Construction: Mobilization / Clearing & 
Demolition / Shaping / Drainage / Irrigation / 
Feature Construction / Cart Path & Stonework / 
Finishing / Grassing  

• Track & Tennis Construction: Design / Groundwork 
/ Concrete / Base Remediation / Surface Installation 
/ Removal / Striping / Maintenance  
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• Ancillary Sports Amenities: Sports Lighting / 
Scoreboards / Bleachers / Press Box / Sports 
Equipment  

• General Construction: Design-Build / Design-Bid-
Build / Integrated Project Delivery / Construction 
Manager at Risk  

• Steel Erection: Steel Buildings / Steel Roofs / 
Auditoriums / Stadiums / Bleachers / Gymnasiums / 
Lighting  

• Concrete: Structural / Flatwork / Finishing / 
Sidewalks / Foundation / Pads  

• Earthwork: Site Demolition / Mass Excavation / 
Erosion Control / Site Utilities / Soil Stabilization / 
Civil Engineering & Surveying / Pad-Ready Site  

• Logistics: Shipping / Hauling / Roll-Off Trucking / 
Grading / Craning  

• Creative Services: Branding / Design / Digital 
Marketing / Public Relations / Photography / 
Market Strategy / Traditional Media Buying / Video  

  

 

5.2. Contract Implementation Strategy & 

Expectations 

 

5.2.1. Contract Expectation. What are your 
company’s expectations in the event 
of a contract award? 

In the event of a contract award, Mammoth’s 
expectation is to fulfill the terms of the contract, to 
the satisfaction of the client and Equalis, resulting in 
completion of a successful project. Upon contract 
award, Mammoth would mobilize all necessary 
resources to timely and correctly complete the 
project within the defined scope and to comply with 
necessary requirements of the award and/or existing 
agreements between Mammoth and Equalis.   

 

5.2.2. Five (5) Year Sales Vision & Strategy. 
Describe your company’s vision and 
strategy to leverage a resulting 
contract with Equalis over the next 
five (5) years. Your response may 
include but is not limited to; the 
geographic or public sector vertical 
markets being targeted; your strategy 
for acquiring new business and 
retaining existing business; how the 
contract will be deployed with your 
sales team; and the time frames in 
which this will be completed. 

Our vision & strategy is to provide a single source, turnkey 
construction service for educational institutions and local 
governments to meet their sports construction needs.  
We will utilize & grow our in-house business development 
department to continue building relationships and leads 
with educational institutions and local governments.  
While we are already working nationwide, we will 
continue to place new business development leaders in 
new geographical regions to further expand our network.  
We will continue to develop our in-house & self-perform 
offerings, so we remain a complete and turn-key, design-
build sports construction firm.  Our self-perform 
capabilities currently includes engineering, architecture, 
mass excavation, concrete, utilities, subbase, synthetic & 
natural turf, athletic equipment, and general 
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construction.  We will listen to the client’s needs and 
develop in-house resources to address their needs. 

5.2.3. Sales Objectives. What are your top 
line sales objectives in each of the five 
(5) years if awarded this contract? 

While our top line has doubled in size since our 
conception, our goal is to increase our current sales by 
25% each year.   In 5 years this would be $275,000,000. 
 

6. ADMIN FEE & REPORTING  

6.1. Bidder Organizational Structure & 

Staffing of Relationship 

 

6.1.1. Administrative Fee. Equalis Group 
only generates revenue when the 
Winning Supplier generates revenue 
based on contract utilization by 
current and future Members.  

 

The administrative fee is normally 
calculated as a percentage of the 
total Spend for agencies accessing 
product and services through the 
Master Agreement and is typically 
two percent (2%) to three percent 
(3%). In some categories, a flat fee or 
another fee structure may be 
acceptable. 

 

Please provide your proposed 
Administrative Fee percentage or 
structure. 

 

NOTE: The proposed Administrative Fee 
language for this contract is based on the 
terms disclosed in the Attachment A – Model 
Administration Agreement. 

2% up to $5million, 1.5% for $5mil - $10mil, Negotiated 
for project greater than $10mill. 

6.1.2. Sales & Administrative Fee 
Reporting. Equalis Group requires 
monthly reports detailing sales 
invoiced the prior month and 
associated Administrative Fees 
earned by the 15th of each month. 
Confirm that your company will meet 
this reporting requirement. If not, 
explain why and propose an 
alternative time schedule for 
providing these reports to Equalis 
Group. 

Mammoth agrees to meet the reporting 
requirements identified in this Section.  
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6.1.3. Self-Audit. Describe any self-audit 
process or program that you plan to 
employ to verify compliance with 
your proposed contract with Equalis 
Group. This process includes ensuring 
that Members obtain the correct 
pricing, reports reflect all sales made 
under the Contract, and Winning 
Supplier remit the proper admin fee 
to Equalis. 

Mammoth will implement self-audit processes to 
ensure compliance for an applicable contract award, 
the Master Agreement and/or the Administration 
Agreement. Audit procedures may include, but not be 
limited to, existing internal processes of Mammoth for 
contract, financial and client assurance and reporting 
as requirements required under Exhibit A of the 
Administration Agreement.     
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PROPOSAL FORM 2: COST PROPOSAL 

A template for the Cost Proposal has been included as Attachment B and must be uploaded as a separate 
attachment to a Bidder’s proposal submission. Bidders are permitted to revise any part of the spreadsheet to 
the Cost Proposal to accurately reflect the column titles, details, discounts, pricing categories of products, 
services, and solutions being offered to Equalis Group Members.  

Bidder’s Cost Proposal must include the information requested in Section 5 - Pricing. 

NOTE: Cost Proposals will remain sealed and will only be opened and reviewed for those Bidders that meet 
the minimum Technical Proposal score threshold as described in Section 6.2 - Evaluation and Scoring of 
Proposals. 

(The rest of this page is intentionally left blank) 
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PROPOSAL FORM 3: DIVERSITY VENDOR CERTIFICATION PARTICIPATION 

Diversity Vendor Certification Participation - It is the policy of some Members participating in Equalis 
Group to involve minority and women business enterprises (M/WBE), small and/or disadvantaged 
business enterprises, disable veterans business enterprises, historically utilized businesses (HUB) and 
other diversity recognized businesses in the purchase of goods and services. Respondents shall indicate 
below whether or not they hold certification in any of the classified areas and include proof of such 
certification with their response. 

a. Minority Women Business Enterprise
Respondent certifies that this firm is an MWBE:  Yes No 
List certifying agency:   Click or tap here to enter text. 

b. Small Business Enterprise (SBE) or Disadvantaged Business Enterprise (“DBE”)
Respondent certifies that this firm is a SBE or DBE:  Yes   No
List certifying agency:  Click or tap here to enter text.

c. Disabled Veterans Business Enterprise (DVBE)
Respondent certifies that this firm is an DVBE:  Yes  No 
List certifying agency:  Click or tap here to enter text. 

d. Historically Underutilized Businesses (HUB)
Respondent certifies that this firm is an HUB:  Yes No 
List certifying agency:  Click or tap here to enter text.

e. Historically Underutilized Business Zone Enterprise (HUBZone)
Respondent certifies that this firm is an HUBZone:  Yes No 
List certifying agency:  Click or tap here to enter text.

f. Other
Respondent certifies that this firm is a recognized diversity certificate holder: Yes  No 
List certifying agency:  Click or tap here to enter text.
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PROPOSAL FORM 4: CERTIFICATIONS AND LICENSES 

Provide a copy of all current licenses, registrations and certifications issued by federal, state and local 
agencies, and any other licenses, registrations or certifications from any other governmental entity with 
jurisdiction, allowing Bidder to provide the products and services included in their proposal which can include, 
but not limited to licenses, registrations or certifications. M/WBE, HUB, DVBE, small and disadvantaged 
business certifications and other diverse business certifications, as well as manufacturer certifications for sales 
and service must be included if applicable 

Please also list and include copies of any certificates you hold that would show value for your response not 
already included above. 

Business and individual licenses that are held by Mammoth Sports Construction, LLC (“Mammoth”) and/or 
Mammoth Employees are as follows: 

Mammoth has employees with active individual licenses to practice Architecture in the following states: 

Kansas  
Missouri  
Alabama  
Illinois  
South Dakota 
Texas 
Colorado  
New Mexico  
Wisconsin  
Oklahoma  

Mammoth has employees with active individual licenses to practice Professional Engineering in the 
following states:  

Kansas  
Missouri 
Alabama  
Illinois 
South Dakota 
Texas  
North Dakota 
Minnesota  
Iowa  

Mammoth currently has or has applied for a Business Certificate of Authority to practice Architecture and 
Professional Engineering in all states where Mammoth has licensed individuals, and it is required by state 
law that the business obtain a certificate to practice the profession.   

Mammoth currently employs five (5) Architects and two (2) Professional Engineers that hold licenses in the 
various states listed above.    
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Mammoth has active business contractor registrations/licenses in the following jurisdictions: 

City/County/State License Classification 

State of Alabama Athletic Fields 
City of Firestone, Colorado Class A Contractor  
State of Iowa   Contractor Registration Certificate 
Johnson County, Kansas Class A General Contractor 
City of Topeka, Kansas   DSL General Contractor 1 Lic < 3 stories 
City of Ottawa, Kansas  Class A General Contractor 
State of Nebraska Contractor Registration Certificate  

Mammoth has pending business contractor registrations/licenses in the following jurisdictions: 

City/County/State License Classification 

State of Alabama  Building Construction Under Four Stories 
State of Florida  Certified General Contractor  
City of Indianapolis, Indiana General Contractor License  
City of Dodge City, Kansas  General Contractor License  
State of New Mexico   Contractor License – Recreation Areas  
State of North Carolina   General Contractor License  
State of North Dakota   General Contractor License  

In addition to the list of licenses and certifications listed above, Mammoth is registered as a Foreign Entity 
to do business in all states/jurisdictions where needed for current and future projects.  Mammoth has 
obtained licensing and certifications in accordance with federal, state and/or local laws based on the scope 
and jurisdiction of each specific project.  Mammoth has the ability to apply for and will obtain licenses and 
certifications for business, architecture, engineering and general contracting in any jurisdictions required 
for future projects in accordance with federal, state and local laws.  

(The rest of this page is intentionally left blank) 
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PROPOSAL FORM 5: UNRESOLVED FINDINGS FOR RECOVERY 
 
O.R.C. Chapter 9.24 prohibits CCOG from awarding a contract to any entity against whom the Auditor of State 
has issued a finding for recovery, if such finding for recovery is “unresolved” at the time of award. By 
submitting a proposal, a Bidder warrants that it is not now, and will not become, subject to an “unresolved” 
finding for recovery under O.R.C. Chapter 9.24 prior to the award of any contract arising out of this RFP, 
without notifying CCOG of such finding. The Proposal Review Team will not evaluate a proposal from any 
Bidder whose name, or the name of any of the subcontractors proposed by the Bidder, appears on the website 
of the Auditor of the State of Ohio as having an “unresolved” finding for recovery. 
 
Is your company the subject of any unresolved findings for recoveries?  

☐   Yes 

☒   No  
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PROPOSAL FORM 6: MANDATORY DISCLOSURES 
 

1. Mandatory Contract Performance Disclosure.  

Disclose whether your company’s performance and/or the performance of any of the proposed 
subcontractor(s) under contracts for the provision of products and services that are the same or similar to 
those to be provided for the Program which is the subject of this RFP has resulted in any formal claims for 
breach of those contracts. For purposes of this disclosure, “formal claims” means any claims for breach that 
have been filed as a lawsuit in any court, submitted for arbitration (whether voluntary or involuntary, binding 
or not), or assigned to mediation. For any such claims disclosed, fully explain the details of those claims, 
including the allegations regarding all alleged breaches, any written or legal action resulting from those 
allegations, and the results of any litigation, arbitration, or mediation regarding those claims, including terms 
of any settlement. While disclosure of any formal claims will not automatically disqualify a Bidder from 
consideration, at the sole discretion of Equalis Group, such claims and a review of the background details may 
result in a rejection of a Bidder’s proposal. Equalis Group will make this decision based on the Proposal Review 
Team’s determination of the seriousness of the claims, the potential impact that the behavior that led to the 
claims could have on the Bidder’s performance of the work, and the best interests of Members. 
 
Provide statement here. No such claim(s) has been made or taken against Mammoth.  

 

2. Mandatory Disclosure of Governmental Investigations. 

Indicate whether your company and/or any of the proposed subcontractor(s) has been the subject of any 
adverse regulatory or adverse administrative governmental action (federal, state, or local) with respect to 
your company’s performance of services similar to those described in this RFP. If any such instances are 
disclosed, Bidders must fully explain, in detail, the nature of the governmental action, the allegations that led 
to the governmental action, and the results of the governmental action including any legal action that was 
taken against the Bidder by the governmental agency. While disclosure of any governmental action will not 
automatically disqualify a Bidder from consideration, such governmental action and a review of the 
background details may result in a rejection of the Bidder’s proposal at Group’s sole discretion. Equalis Group 
will make this decision based on the Proposal Review Team’s determination of the seriousness of the claims, 
the potential impact that the behavior that led to the claims could have on the Bidder’s performance of the 
work, and the best interests of Members. 
 
Provide statement here. No such action(s) has been made or taken against Mammoth.  
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PROPOSAL FORM 7: DEALER, RESELLER, AND DISTRIBUTOR AUTHORIZATION 
 
CCOG allows Suppliers to authorize dealers, distributors, and resellers to sell the products and services made available 
through, and consistent with the Terms and Conditions set forth in, the Master Agreement. If Supplier intends to 
authorize their dealers, distributors, or resellers access to the Master Agreement in the event of a contract award 
Supplier must provide a list, either in the form of a document or a weblink, to identify those organizations who are being 
authorized access to the Master Agreement.  

 
Will the Supplier authorize dealers, distributors, resellers access to Master Agreement? 

☐  Yes 

☒  No 

 

If yes, how will Supplier disclose which organization(s) will have access to the Master Agreement? This list can be updated 
from time to time upon CCOG’s approval. 

 

Bidder Response: Click or tap here to enter text.  

 

 

 
  



























































PROPOSAL FORM 19: MASTER AGREEMENT SIGNATURE FORM 

BIDDERS MUST SUBMIT THIS FORM COMPLETED AND SIGNED WITH THEIR RESPONSE TO BE CONSIDERED 

FOR AWARD. 

The undersigned hereby proposes and agrees to furnish Products & Services in strict compliance with the 

terms, specifications, and conditions contained within this RFP and the Master Agreement at the prices 

proposed within the submitted proposal unless noted in writing. The undersigned further certifies that 

he/she is an officer of the company and has authority to negotiate and bind the company named below and 

has not prepared this proposal in collusion with any other Bidder and that the contents of this proposal as to 

prices, terms or conditions of said proposal have not been communicated by the undersigned nor by any 

employee or agent to any person engaged in this type of business prior to the official opening of this 

proposal. 

Company Name 

Address 

City /State/Zip 

Phone Number 

Email Address 

Printed Name 

Job Title 

Authorized Signature 

Mammoth Sports Construction, LLC 

601 E Wyandotte St. 

Meriden, KS 66512 

785-400-6136

jake@mammothbuilt.com 

Jacob Farrant 

CEO 

Initial Term of the Master Agreement 

Contract Effective Date: January 1, 2023 
-----=---'-----------

Contract Expiration Date: December 31, 2026 

Contract Number: 

{Note: Contract Number will be applied prior to CCOG and Equalis Group 

countersigning.) 

The Cooperative Council of Governments, Inc. 

6001 Cochran Road, Suite 333 

Cleveland, Ohio 44139 

By: 

Name: Scott A. Morgan 

As: CCOG Board President 

Date: 

Equalis Group, LLC. 

5550 Granite Parkway, Suite 298 

Plano, Texas 75024 

By: 

Name: Eric Merkle 

As: SVP, Procurement & Operations 

Date: 
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COG-2139A

Dec 8, 2022

Scott A. Morgan (Dec 9, 2022 10:04 EST)
Scott A. Morgan

Dec 9, 2022
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