






 
 

 

Appendix A: QUESTIONNAIRE 

COMPANY PROFILE 

1. What is your company’s official registered name? 
NPS Public Furniture Corp DBA National Public Seating 
 

2. What is your company’s Dun & Bradstreet (D&B) number? 
00-322-8546 
 

3. What is/are your corporate office location(s)? 
149 Entin Road 
Clifton, NJ 07014 
 

4. Please provide a brief history of your company, including the year it was established. 
Established in 1997, National Public Seating’s mission has always been to provide high-quality furniture at fair 
value pricing on industry leading lead times.  Our initial entry into the furniture market was in the category of 
folding furniture for the education sector.  What allowed us to separate ourselves from the competition was 
our combination of institutional-grade specs and a previously unheard of 48-hour quick ship program. 
As the markets evolved and demand for our products & services grew, we expanded our product line and 
service offering to match the market’s needs.  Today NPS is no longer simply a quick ship manufacturer, but 
rather a dedicated team of project solution specialists.  While still maintaining our commitment to our core 
principles of quality, service and commitment to our dealer network, our line has grown to include full offerings 
of: 
➢ Folding Furniture (Tables, Chairs) 
➢ Science Lab Furniture (Tables, Stools, Storage) 

➢ Performing Arts Furniture (Stages, Risers, Chairs, Stands) 

➢ Cafeteria Furniture (Mobile Tables, Booths, Café Tables) 

➢ Presentation Furniture (Lecterns, Carts) 
➢ Storage Solutions (Cabinets, Carts) 

➢ STEM/STEAM Lab Furniture 

➢ Workstations 
 

We also offer in-house design services as well as publishing our catalog in popular design software (2020, KITS 
Collaborator, ProjectMatrix). 
 
Products are sold through our global dealer network, which covers a broad range of markets including K-12 and 
Higher Ed as well as Government, Office and Hospitality. 
 
Our company maintains three product brands: National Public Seating, Oklahoma Sound and Commercialine. 

 
5. Who is your competition in the marketplace? 

Palmer Hamilton, BioFit, KI, Allied and similar manufacturers. 
 

6. What are your overall annual sales for last three (3) years? 
 
 
 

 
7. What are your overall public sector sales, excluding Federal Government, for last three (3) years? 

 
 



 
 

 

 
 

8. What is your strategy to increase market share in the public sector? 
Our plan would be to leverage this contract and our experienced dealer network to continue to increase market 
share in the public sector.  This would include marketing the contract on our website as well as during dealer 
training sessions and making dealers and schools who are in need of a contract vehicle aware of Equalis Group 
and this contract. 
 

9. What differentiates your company from competitors specifically in the public sector? 

• Quick Ship – NPS was founded with the goal of providing high-quality products on a 48-hour lead time, 
which was simply unheard of at the time.  As time went on and our product line grew, we never lost sight 
of this founding principle.  Today, most orders for stock items ship from our distribution centers in 24 hours 
and orders received before 12pm often ship same day. 

 

• Project Solution Specialists – Though we’ve maintained our commitment to our Quick Ship program, we’ve 
evolved to meet the needs of today’s market.  We’ve expanded our product line to comprehensively cover 
more categories and environments, and our service offering includes space planning & design.  
Additionally, our product catalog can be found in popular design systems including 2020, KITS Collaborator, 
ProjectMatrix and Configura’s CET. 

 

• Quality Products – Our products are built with institutional-grade specs which have allowed them to be 
sought after on bids nationwide.  National Public Seating stands behind this commitment to quality by 
backing our products with a comprehensive 10-year standard warranty. 

 

• NPS Signature Service – We pride ourselves in our Signature Service initiative.  This initiative encourages 
staff to continue providing the exceptional service which we’ve become known for in the industry.  Some 
highlights of Signature Service include: 

o 1-hour response time for emails and voice messages 
o All customers treated as a VIP 
o Replacement parts stocked and ready to ship same day 
o In-house technician available to field-service products if needed 
o Replacement parts under $25 ship for free 
o Online service portal 
o 24/7 order tracking online 

 

• Dealer Network – Our nationwide dealer network gives us hundreds of reps on the ground promoting the 
NPS product line to their customers, many of which are in the public sector. 
 

• Complete Lines – In addition to expanding into new product categories, one of the things which allows us to 
separate ourselves from our peers is our focus on offering complete, rounded out product categories.  
Whether it be 130 science tables, 450 cafeteria tables or any other category in our line, NPS has an option 
for every customer.  

 
10. Please provide your company’s environmental policy and/or sustainability initiative. 

At NPS, the quality of our products and the protection of the environment go hand in hand. As a consumer of 
raw material, we are committed to the use of pre and post-consumer waste (recycled material), while 
preserving the high quality standards of our products. Examples of this include: 

 

MAS Certified Green - The entire NPS Product Line is MAS Certified Green™, a nationally recognized registered 
trademark delineating low VOC emitting products in the marketplace so that purchasers and specifiers of those 



 
 

 

products know that they can earn credits in sustainability programs like LEED, BIFMA’s Level, and California CHP 
program. 

 

Steel - All of the steel for our products contain 30-40% of post-consumer waste (recycled). 

Corrugated containers - Are made of recycled fiber. 100% total recycled content and 90% post-consumer 
content minimum. 

 

Plastic - Our plastic products contain up to 35% of pre-consumer waste. 

 

Wood - 100% of wood used for our products comes from non-boreal forests. 

 

Powder Coating vs. Liquid Finishes - Our products are powder coated and are highly protective to our 
environment. While liquid finishes contain solvents, which have pollutants known as volatile organic 
compounds (VOCs), powder coating contains no solvents and releases negligible amounts, if any, of VOCs into 
the atmosphere. In addition, most powder coating overspray that does not adhere to the part is retrieved and 
reused, virtually eliminating the waste commonly found in liquid finishing processes. 

 

Energy - In November 2008, National Public Seating, completed a retrofit of our lighting (over 800 fixtures) to 
eco-friendly units, saving 135,586 kWh annually. This reduction in energy consumption has an environmental 
impact equivalent to removing 20 cars from the road, 84 tons of greenhouse gas (C02) and saving 198 barrels of 
oil annually. 

 

Air Emissions - Our Folding Chairs are manufactured within ANSI BIFMA X7.1 2007 VOC Air Emission guidelines; 
Criteria #1 – TVOC, Formaldehyde, All Aldehydes & 4–Phenylcyclohexene. 

 

Solar Energy - As the industry leader in institutional-grade furniture, NPS continues to set the standard for 
environmental stewardship. In addition to minimizing our eco footprint in the areas of raw material sourcing, 
energy consumption & air emissions, NPS is proud to have installed a major solar panel on the roof of our 
200,000 square foot corporate headquarters in Summer 2011. Via the installation of a 240kw solar PV system, 
we have offset most of the local utility’s need to burn oil and gas for electrical production in the public grid and 
therefore reduced greenhouse gas emissions into the atmosphere. Since we generate 80% of the electricity 
that we use with this system, we have cut our carbon footprint significantly. 
 

11. Diversity program - Do you currently have a diversity program or any diversity partners that you 
do business with? 

 Yes 
 No 

 
a. If the answer is yes, do you plan to offer your program or partnership through Equalis Group? 

 Yes 

 No 

 
(If the answer is yes, attach a statement detailing the structure of your program, along with a list of 

your diversity alliances and a copy of their certifications.) 

 
b. Will the products accessible through your diversity program or partnership be offered to Equalis 

Group members at the same pricing offered by your company? 

(If answer is no, attach a statement detailing how pricing for participants would be calculated.) 



 
 

 

 
 

12. Diversity Vendor Certification Participation - It is the policy of some entities participating in Equalis 
Group to involve minority and women business enterprises (M/WBE), small and/or disadvantaged 
business enterprises, disable veterans business enterprises, historically utilized businesses (HUB) and 
other diversity recognized businesses in the purchase of goods and services. Respondents shall 
indicate below whether or not they hold certification in any of the classified areas and include proof 
of such certification with their response. 

 
a. Minority Women Business Enterprise 

Respondent certifies that this firm is an MWBE 
 

Yes 
 

No 

List certifying agency:        

b. Small Business Enterprise (SBE) or Disadvantaged Business Enterprise (DBE) 

Respondent certifies that this firm is a SBE or DBE 

 
Yes 

 
No 

List certifying agency:        

c. Disabled Veterans Business Enterprise 

(DVBE) Respondent certifies that this firm is 

an DVBE 

 
Yes 

 
No 

List certifying agency:        

d. Historically Underutilized Businesses (HUB) 

Respondent certifies that this firm is an 

HUB 

 
Yes 

 
No 

List certifying agency:        

e. Historically Underutilized Business Zone Enterprise (HUBZone) 

Respondent certifies that this firm is an HUBZone 

 
Yes 

 
No 

List certifying agency:        

f. Other 

Respondent certifies that this firm is a recognized diversity certificate holder 

 
Yes 

 
No 

List certifying agency:        

 
 
 

  



 
 

 

PRODUCTS/PRICING OFFERED: 

 
13. Please summarize the products and services you are offering. 

Products 

➢ Folding Furniture (Tables, Chairs) 
➢ Science Lab Furniture (Tables, Stools, Storage) 
➢ Performing Arts Furniture (Stages, Risers, Chairs, Stands) 

➢ Cafeteria Furniture (Mobile Tables, Booths, Café Tables) 

➢ Presentation Furniture (Lecterns, Carts) 
➢ Storage Solutions (Cabinets, Carts) 
➢ STEM/STEAM Lab Furniture 

➢ Workstations 
  
Services 
Space Planning 
Assistance with Furniture Selection 
Computerized Installation Drawings 
Installation 
 

14. What makes your offering unique from other similar competitors? 
National Public Seating works hard to maintain our stellar reputation in the marketplace for: 

• Knowledgeable staff – Our sales and customer service teams undergo multiple training sessions throughout 
the year to ensure everyone is intimately familiar with the features and specs of our product line. 

• Signature Service – Our Signature Service initiative covers a few objectives: 
o Treating each customer as a VIP with dignity and respect 
o Always going above and beyond to take care of our customers 
o Target a maximum 1-hour response time for emails and voicemails 
o Having replacement parts stocked and ready to ship 
o In-house team that will travel to field-service products when necessary 

• Warranty – As part of our commitment to quality, all National Public Seating products are backed by a 
comprehensive warranty (10 years for general line, 15 years for cafeteria tables, 1 year for Commercialine 
branded items). 

• Quick Ship – National Public Seating was founded with the objective of offering products on 48-hour lead 
time.  We’ve maintained our commitment to this founding principle over the years and now ship most 
products on a 24-hour lead time, with many products shipping same day. 

• Design Services – As part of our project solutions package, we offer space planning and design services.  In 
addition, we support the growing design software user base by publishing our catalog in 2020, KITS 
Collaborator and ProjectMatrix. 

• Dealer Network – Our nationwide dealer network gives us hundreds of reps on the ground promoting the 
NPS product line to their customers, many of which are in the public sector. 

• Complete Lines – In addition to expanding into new product categories, one of the things which allows us to 
separate ourselves from our peers is our focus on offering complete, rounded out product categories.  
Whether it be 130 science tables, 450 cafeteria tables or any other category in our line, NPS has an option 
for every customer.  

 
15. Were all products/lines/services and pricing being made available under this contract provided in 

the attachment B and/or Appendix B, pricing sections? 
Yes. 
 

16. Does the respondent agree to offer all future product introductions at prices that are proportionate 
to contract pricing offered herein? 

 Yes 
  No 



 
 

 

(If answer is no, attach a statement detailing how pricing for participants would be calculated.) 
 

17. Define your standard terms of payment 
Net 30 with approved credit, however members would be purchasing through our dealer network and would 
be subject to dealer payment terms. 

  



 
 

 

PERFORMANCE CAPABILITIES: 

 
18. States Covered - Respondent must indicate any and all states where products and services are being 

offered. 
 

 50 States & District of Columbia (Selecting this box is equal to checking all boxes below) 

 
 Alabama  Kentucky  North Dakota 
 Alaska  Louisiana  Ohio 
 Arizona  Maine  Oklahoma 
 Arkansas  Maryland  Oregon 
 California  Massachusetts  Pennsylvania 
 Colorado  Michigan  Rhode Island 
 Connecticut  Minnesota  South Carolina 
 Delaware  Mississippi  South Dakota 
 District of Columbia  Missouri  Tennessee 
 Florida  Montana  Texas 
 Georgia  Nebraska  Utah 
 Hawaii  Nevada  Vermont 
 Idaho  New Hampshire  Virginia 
 Illinois  New Jersey  Washington 
 Indiana  New Mexico  West Virginia 
 Iowa  New York  Wisconsin 
 Kansas  North Carolina  Wyoming 

 

 All U.S. Territories & Outlying Areas (Selecting this box is equal to checking all boxes below) 
 American Samoa 
 Federated States of 

Micronesia 
 Guam 

 Midway Islands 
 Northern Marina 

Islands 
 Puerto Rico 

 U.S. Virgin Islands 

 
 

19. List the number and location of offices, or service centers for all states being proposed in solicitation. 
The address of our corporate office is 149 Entin Road, Clifton, NJ 07014.  This location houses our Sales & 
Customer Service teams, Accounting, R&D, Quality Control, Warehousing and Domestic Manufacturing.  In 
addition to our Clifton warehouse, NPS stocks items in three strategically located 3rd party warehouses across 
the country: 

  Budd Lake, NJ 
  Memphis, TN 
 Santa Fe Springs, CA 
 

20. Distribution Channel: Which best describes your company’s position in the distribution channel: 
 Manufacturer direct 
 Authorized distributor 
 Value-added reseller 

 Certified education/government reseller 
 Manufacturer marketing through reseller 
 Other 

Manufacturer selling through authorized dealers.
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21. Provide relevant information regarding your ordering process including your ability for purchasing 
group members to verify they are receiving contract pricing. 
All dealers authorized by NPS to utilize the contract will undergo mandatory training sessions to ensure 
their sales and service teams are familiar with the terms of the contract. Dealers will be instructed to 
include the contract number on all quotes and are required to include a copy of the group member’s PO 
when submitting orders under the contract so that NPS can audit compliance. 

 
22. Describe your company’s Customer Service Department (hours of operation, number of service 

centers, etc.). 
Our customer service team is housed at the NPS headquarters in Clifton, NJ. 
The team is headed by Jack Frankel (973-594-1100 x 143) and consists of regional managers covering our dealer 
regions. 
Hours of operation are 9am-5pm eastern. 
Our online service portal is always available for warranty, freight damage and product shortage issues. 
Additionally, order tracking is always available through our website. 

 
23. Provide your safety record, safety rating, EMR and worker’s compensation rate where available 

The following is our approximate OSHA Recordable Incident Rate for the past three years: 

2017: 2.0 
2018: 1.0 

2019: 1.0 
 

24. Describe the capacity of your company to report monthly sales through this agreement. 
We will be able to generate monthly reports detailing purchasing agency, items and quantities purchased, 
order date, servicing dealer and price paid. 

 
25. Describe the capacity of your company to provide management reports, i.e. consolidated billing 

by location, time and attendance reports, etc. for each eligible agency. 
N/A 
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QUALIFICATION AND EXPERIENCE: 

26. Please provide contact information and resumes for the person(s) who will be responsible for the 
following areas. 

 
Executive Contact 

Contact Person:  Elliot Levy  
 

Title:  President  
 

Company:  National Public Seating  
 

Address:  149 Entin Road  
 

City: Clifton State: NJ Zip:  07014  
 

Phone: (973) 594-1100 x 106 Fax:  201-322-2116  
 

Email:  elliot@nationalpublicseating.com  
 

  Experience: 16+ years at NPS 
Qualifications: Elliot Levy, President of National Public Seating, is passionate about providing furniture solutions 
for today’s young budding students. He has been with NPS for more than 16 years and has helped the company 
introduce innovative products & services to meet the ever-changing demand of today’s educational 
environment. He works with a team of 100+ employees, all of whom are dedicated to NPS’s company culture of 
providing signature service, backed by quality and integrity. Elliot holds an MBA from Johns Hopkins University. 
He enjoys spending free time with his family, studying ancient history and loves to play Ice Hockey. 

 

Account Manager / Sales Lead 

Contact Person:  Avi Walles  
 

Title:  Director of Sales  
 

Company:  National Public Seating  
 

Address:  149 Entin Road  
 

City: Clifton State: NJ Zip:  07014  
 

Phone: (973) 594-1100 x 112 Fax:  201-322-2116  
 

Email:  awalles@nationalpublicseating.com  
 

  Experience: 4 years at NPS 
Qualifications: Avi Joined NPS’s sales team in 2015 and assumed his current position as Director in 2017. Under 
his leadership NPS has continued to grow by strengthening its dealer relationships and reaching into new 
markets, all while staying focused on providing the best customer experience possible. Avi holds an MS in 
Accounting from Fairleigh Dickinson University and resides in Northern New Jersey with his wife and 3 children   

 

Contract Management (if different than the Sales Lead) 

Contact Person:  Uri Salzman  
 

Title:  Special Projects Coordinator  
 

Company:  National Public Seating  
 

Address:  149 Entin Road  
 

City: Clifton State: NJ Zip:  07014  
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Phone: (973) 594-1100 x 154 Fax:  201-322-2116  
 

Email:  usalzman@nationalpublicseating.com  
 

Billing & Reporting/Accounts Payable 

Contact Person:  Uri Salzman  
 

Title:  Special Projects Coordinator  
 

Company:  National Public Seating  
 

Address:  149 Entin Road  
 

City: Clifton State: NJ Zip:  07014  
 

Phone: (973) 594-1100 x 154 Fax:  201-322-2116  
 

Email:  usalzman@nationalpublicseating.com  
   

Experience: 5 years at NPS 
Qualifications: Uri has been managing our government accounts for the last three years, successfully growing 
sales in that segment of our business each year.  Due to the expertise gained through managing these contract-
related accounts, Uri has been assigned the role of Contracts Manager for NPS since mid-2018.  Outside of 
National Public Seating, Uri proudly served on the board of directors for the Albert and Yetta Lupin Memorial 
Foundation, a private grant-making foundation based in New Orleans, from 2016-2018. 

 

Marketing 

Contact Person:  Mayer Katz  
 

Title:  Creative Director  
 

Company:  National Public Seating  
 

Address:  149 Entin Road  
 

City: Clifton State: NJ Zip:  07014  
 

Phone: (973) 594-1100 x 234 Fax:  201-322-2116  
 

Email:  mkatz@nationalpublicseating.com  
 

  Experience: 2 years at NPS 
Qualifications: Mayer has been our Creative Director for the past 1.5 years. Mayer has a unique creative 
outlook gleaned from 15 years in the education field. He has been assigned the task of creating catalogs, sell 
sheets, product videos and other marketing materials as well as adding a creative touch to our new product 
lines.  

 

27. Provide a minimum of three (3) customer references for product and/or services of similar scope 
dating within the past 3 years. Please try to provide an equal number of references for K12, Higher 
Education and City/County entities. Provide the following information for each reference: 
 

 

 
 
 

 
 

 
 

 
 

 

 
 

 
 

 



Page | 11 

 
 

 

28. List all cooperative and/or government group purchasing organizations of which your company 
is currently a member below. 

Cooperative/GPO Name Contract Number Expiration Date 

BuyBoard 584-19 3/31/2021 

Educational Data Services (Ed-Data), NJ 8576 11/30/2020 

Educational Data Services (Ed-Data), NY 9767 3/31/2021 

Educational Services Commission of New Jersey (ESCNJ) 20/21-01 7/1/2022 

Keystone Purchasing Network (KPN) 201808-01C 2/28/2021 

Kings County District Authority (KCDA) 20-130 10/31/2020 

PEPPM 529977-015 12/31/2021 

PEPPM 529977-016 12/31/2021 

State of Alabama T390 2/28/2022 

State of Arkansas SP-13-0230R 12/31/2020 

State of Connecticut 16PSX0190 9/30/2022 

State of Connecticut 15PSX0041 6/30/2023 

State of Mississippi 8200051819 6/30/2021 

State of New York PC68395 12/1/2023 

State of North Carolina 420A 6/30/2022 

State of South Carolina 4400023610 12/5/2024 

State of Wisconsin 505ENT-M20-OFFURNITUR-15 2/28/2022 

 
 

29. Describe your company’s implementation and success with existing cooperative purchasing programs, if 
any, and provide the cooperative’s name(s), contact person(s) and contact information as reference(s). 

  

Cooperative/GPO Name Contact Phone 

BuyBoard Connie Burkett 800-695-2919 x 7152 

Ed-Data Tara Jamrozic 973-340-8800 

ESCNJ Patrick Moran 732-777-9848 x 3120 

KPN Jeff Kimball 2/28/2021 

KCDA 20-130 570-523-1155 x 2130 

PEPPM Michelle Kipple (570) 523-1155 x 2126 

 

30. Provide a copy of all current licenses, registrations and certifications issued by federal, state and local 
agencies, and any other licenses, registrations or certifications from any other governmental entity 
with jurisdiction, allowing Respondent to perform the covered services including, but not limited to 
licenses, registrations or certifications. M/WBE, HUB, DVBE, small and disadvantaged business 
certifications and other diverse business certifications, as well as manufacturer certifications for sales 
and service must be included if applicable. 

Included in Appendix F. 
 

31. If your company is offering installation services as part of your response to this RFP, provide 
your companies policies for background checks and fingerprinting for any employees who may 
enter customer grounds, or for fulfilling those requirements should a customer require it. 
Reputable 3rd party installers would be arranged by the servicing dealer. 

 
32. Provide information regarding whether your firm, either presently or in the past, has been involved 

in any litigation, bankruptcy, or reorganization. 
N/A 
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33. Felony Conviction Notice – Please check applicable box: 
 

 A publicly held corporation; therefore, this reporting requirement is not applicable 
 Is not owned or operated by anyone who has been convicted of a felony. 
 Is owned or operated by the following individual(s) who has/have been convicted of a felony. 

*If the 3rd box is checked a detailed explanation of the names and convictions must be attached. 
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VALUE ADD: 

 
34. Detail how your organization plans to market this contract within the first 90 days of the award date. 

• Have all employees add a co-branded line to their email signatures announcing the award. 

• Create and distribute a co-branded email blast to the approximately 2,000+ contacts in our database 
announcing the award, including architects and designers involved in specifying projects. 

• Create a dedicated landing page on our website including: 
o Pricing info 
o Marketing materials 
o Link to Equalis Group’s website 
o Contact information for contract inquiries 
o Authorized dealer list 

• Add an announcement of the award to the homepage of our website with a direct link to the dedicated 
landing page. 

• Create a co-branded brochure for our sales team and dealer network with details about the contract 
including pricing, benefits and ease of use.  Brochure is to be incorporated into future dealer training 
sessions. 

• Review training material with outside sales reps prior to authorized dealer training sessions to ensure time 
is devoted to training on the contract. 

• Hold online or in-person training sessions with each authorized dealer including training on the contract. 

• Leave behind a copy of the co-branded brochure for each attendee at training sessions. 

• Review of the purchasing process as it relates to authorized dealers. 

• Ongoing marketing efforts throughout the term of the contract will include: 
o Contract training incorporated into internal training sessions and dealer training sessions 

throughout the term of the contract 
o Special sessions to keep our sales team and dealer network up to date on any updates to the 

contract (i.e. price list updates) 
o Add slides about the contract to PowerPoint presentations used during dealer trainings 
o Distribute co-branded brochure at our EDspaces booth 
o Encourage our dealers to publish case studies of successful projects sold through the contract. 

 

35. Acknowledge that your organization agrees to provide its company logo(s) to Region 10 ESC and 
agrees to provide permission for reproduction of such logo in marketing communications and 
promotions. 
Acknowledged. 

 
36. Provide the agency spend that your organization anticipates each year for the first three (3) years of 

this agreement. 

 
$ 250,000 in year one 

$ 500,000 in year two 

$ 750,000 in year three 
 
 

37. Please provide any suggested improvements and alternatives for doing business with your company 
that will make this arrangement more cost effective for your company and Participating Public 
Agencies. 
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Appendix B: PRICING 

 
Attachment B – Price List 

Region 10 ESC requests that potential Respondents offer a wide array of products and services at lower prices 

and with better value than what they would ordinarily offer to a single government agency, a school district, or a 

regional cooperative. 

 
All pricing must be entered into the Attachment B template provided. Products/lines completed will be used to 

establish the extent of the Respondents product lines, services, warranties, etc. that are available. All services 

offered under this contract must be priced or listed as free and unlisted services will not be accepted. Please 

submit price lists and/or catalogs in excel or delimited format. 

Pricing must be entered into each worksheet within the Attachment B as follows: 

Product/Services Price List 

• Please provide all individual product/service pricing here. 

• All relevant columns in this worksheet should be completed. 

Other Pricing & Discounts 

• Respondents may provide a calculation for pricing on all products available under the scope of this 
RFP. The calculation should be based on a discount from a verifiable price list or catalog. Cost plus a 
percentage as a primary method is not allowed. 

• Pricing here may be provided as a supplement, or in lieu of pricing on the product/services 
worksheet. 

• Additional services such as installation, delivery, tech support, training, and other services not 
already included in the Products/Services Price list should be provided in this worksheet. 

• All other discounts may be provided here 

Not to Exceed Pricing 

Region 10 ESC requests pricing be submitted as not to exceed for any participating entity. 

➢ Unlike fixed pricing the awarded vendor can adjust submitted pricing lower if needed but cannot exceed 

original pricing submitted for solicitation. 

➢ Vendor must allow for lower pricing to be available for similar product and service purchases. 

Other Restrictions and Fees 

Please provide any other relevant information, fees or restrictions for Purchasing Group Members to receive 

pricing or value under this contract, such as minimum order sizes, restocking fees, and/or any other relevant 

fee or restriction associated with this contract. Fees or restrictions not listed will not be allowed under this 

contract. 

• Minimum order for free freight: $500 

• Orders for less than $500 will be accepted with freight prepaid and added to the invoice. 

• Free freight limited to the 48 contiguous United States and Washington DC.  Orders shipping elsewhere will have 

freight prepaid and added to the invoice. 

• Liftgate Fee: $75 

• Restocking fee: 25% for general line items; 35% for cafeteria tables and stages. 
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Appendix C: CERTIFICATES 

 
Provide a copy of all current licenses, registrations and certifications issued by federal, state and local agencies, 

and any other licenses, registrations or certifications from any other governmental entity with jurisdiction, 

allowing Respondent to perform the covered services including, but not limited to licenses, registrations or 

certifications. M/WBE, HUB, DVBE, small and disadvantaged business certifications and other diverse business 

certifications, as well as manufacturer certifications for sales and service must be included if applicable 

 
Please also list and include copies of any certificates you hold that would show value for your response not 

already included above. 

 

Appendix D: VALUE ADD 

 
• Quick Ship – National Public Seating has one of the nation’s largest quick ship offerings.  Most items ship from stock on 

a 1-2-day lead time.  We also offer a 2-week quick ship program for best-selling made-to order items. 
 

• Dealer Network – Our nationwide dealer network gives us hundreds of reps on the ground promoting the NPS product 
line to their customers, many of which are in the public sector. Dealers are highly trained in our product and service 
offerings. 

 

• Design Software – We are keenly aware of the importance of design software in today’s market.  Especially when 
considering the growing influence of architects and designers in the project specification process.  By the end of 2020, 
we aim to have our entire catalog live in 2020, ProjectMatrix and KITS Collaborator. 
 

• Trade Show Marketing – National Public Seating attends various trade shows throughout the year, including EDspaces.  
We would promote the contract to our booth visitors at the show, as well as at other relevant trade shows. 

 

• Comprehensive Warranty – National Public Seating demonstrates its commitment to quality by backing our products 
with a comprehensive product warranty (attached). 
 

• Field Service – We have an in-house technician available to field-service cafeteria tables should the need arise.  This is a 
complimentary service offered to our customers if the need arises. 
 

• Complementary Replacement Parts – We maintain large stock of replacement parts for most products.  Parts under 
$25 ship for free. 
 

• Complete Project Solutions – Our vast product line and service ooffering allow us to be a one stop shop for large 
projects. 
 

• Complete Product Lines - In addition to expanding into new product categories, one of the things which allows us to 
separate ourselves from our peers is our focus on offering complete, rounded out product categories.  Whether it be 
130 science tables, 450 cafeteria tables or any other category in our line, NPS has an option for every customer. 
 

• Anticipated New Product Launches – Planned future product launches which would be added to the contract include: 
Mobile Science Cabinetry 
Curved Training Tables 
Poratble Room Dividers 
Max Seating Wood Folding Tables 

 
 


















































































