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THIS MASTER COOPERATIVE PURCHASING AGREEMENT (this "Master Agreement”) is entered into by and between The 
Cooperative Council of Governments, Inc. (“CCOG”), Polyloom Corporation of America dba TenCate Grass N.A. (the 
“Winning Supplier”), and Equalis Group (“Equalis Group”). Throughout this Master Agreement, CCOG, Winning 
Supplier, and Equalis are referred to interchangeably as in the singular “Party” or in the plural “Parties.” 

1. RECITALS

A. CCOG is a Council of Governments formed under Chapter 167 of the Ohio Revised Code and serves as a lead
agency (a “Lead Public Agency”) for Equalis Group (“Equalis Group”), a national cooperative purchasing organization, by
publicly procuring Master Agreements for products and services to be made available to current and prospective Equalis
Group members (“Equalis Group Member” or “Member”).

B. Equalis Group is the third-party procurement administrator for and duly authorized agent of CCOG, and in that
role manages the procurement, contract management, marketing, sales, reporting, and financial activities of, for, and on
behalf of CCOG at the direction and with the authorization of the CCOG Board of Directors.

C. To the extent that the laws of a state, region, territory, and/or country permit, any public sector entity may join
Equalis Group as a Member. The term “Public Sector Entities” includes, but is not limited to, political subdivisions,
municipal corporations, counties, townships, villages, school districts, special districts, public institutions of higher
education or training, units of government, state/regional/territorial agencies, state/regional/territorial governments,
federal/national agencies, federal/national governments, and other entities receiving financial support from tax monies
and/or public funds.

D. Any organization that is exempt from federal income tax under Section 501(c)(3) of the IRS Code, and any other
entity if permitted under the IRS Code and other applicable law, including for-profit companies, may also join Equalis
Group as a Member.

E. Equalis Group makes its Master Agreements available through groups and associations (“Association Partners”)
that contract with Equalis Group for the purpose of providing additional benefits to the members of such Association
Partners.

F. Members, Association Partners, and Association Partners’ members are referred to throughout this Master
Agreement as Equalis Group participants (“Equalis Group Participants”).

G. CCOG issued a request for proposal (“RFP”) on behalf of Equalis Group Participants and solicited responses from
companies (“Respondent”) for sports surfacing & related solutions and awarded a contract to Winning Supplier as a
responsible Respondent whose proposal was most advantageous to CCOG. The products and services made available in
this contract are defined by the contents of the Winning Supplier’s Cost Proposal submission (“Products & Services”).

H. CCOG and Equalis Group agree to make the Products & Services from Winning Supplier available to Equalis Group
Participants and Winning Supplier agrees to provide the same to Equalis Group Participants who purchase Products &
Services (“Program Participants”) subject to the terms of this Master Agreement.

NOW, THEREFORE, in consideration of the mutual promises contained herein, the Parties agree to the following terms 
and conditions: 
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2.  TERMS & CONDITIONS 
 

2.1. Personnel & Equipment. The Parties agree that the number and types of any subcontractors, dealers, distributors, 
personnel, or specialized equipment which may be required to furnish Products & Services to Program Participants will be 
determined by Winning Supplier. Winning Supplier agrees to engage the number and types of subcontractors, personnel, 
and/or specialized equipment necessary to furnish the types of Products & Services to all Program Participants throughout 
the Term of this Master Agreement and any Customer Agreement. 
 

2.2. Supplemental Agreements. Winning Supplier may enter into separate supplemental agreements with an Equalis 
Group Participant and/or Program Participant to further define the terms and conditions of purchasing Products & Services 
pursuant to this Master Agreement (“Customer Agreement”). Notwithstanding the foregoing, by ordering products or 
services under this Master Agreement, all terms and conditions of this Master Agreement will be incorporated into a 
resulting Customer Agreement unless the Customer Agreement as mutually agreed between Winning Supplier and the 
Program Participant states otherwise. Any Customer Agreement entered into as a result of this contract is exclusively 
between the Program Participant and Winning Supplier. Neither CCOG, Equalis Group, its agents, Member and employees 
shall be made party to any claim for breach of such agreement.  
 

2.3. Pricing; Products & Services 

a. Not-To-Exceed Pricing. All contract pricing is “Not-To-Exceed Pricing” where Members will receive 
pricing that does not exceed the per unit pricing provided by the Respondent in Attachment B. Winning Supplier 
may adjust pricing lower if needed, without any approval needed, but cannot exceed the pricing on their contract 
price list. 

 

b. Pricing Adjustments. No price increases are permitted within the first ninety (90) days of this 
contract’s Effective Date. Should it become necessary or proper during the Term of this Agreement to make any 
change in design or any alterations that will increase expense, Equalis Group must be notified immediately. Price 
increases must be approved by CCOG or Equalis Group and no payment for additional materials or services, 
beyond the amount stipulated in the Agreement, shall be paid without prior approval. All price increases must be 
supported by manufacturer documentation, or a formal cost justification letter. In instances of an increase in 
price, Winning Supplier must honor current pricing for thirty (30) days after approval of new pricing and written 
notification from Equalis Group. 

 

It is Winning Supplier’s responsibility to keep all pricing up to date and on file with Equalis Group. All price 
changes must be provided to Equalis Group, using the same format as was accepted in the original contract. 

 

c. Rates & Charges. The rates, fees, and charges to be charged to and paid by Program Participants 
for Products & Services are set forth in contract price list. Winning Supplier agrees that there are no other 
applicable rates, fees, charges, or other monetary incentives for Products & Services except those set forth in 
Winning Supplier’s cost proposal. 

 

d. Products & Services Additions and Deletions. New products and/or services that are included in 
the scope of work of the original RFP may be added to the contract. Winning Supplier may replace or add product 
lines to an existing contract if the line is replacing or supplementing products on contract, is equal or superior to 
the original products offered, is discounted in a similar or to a greater degree, and if the products meet the 
requirements of the solicitation. CCOG or Equalis may require additions to be submitted with documentation from 
Participating Members demonstrating an interest in, or a potential requirement for, the new product or service. 
CCOG or Equalis may reject any additions without cause. 
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2.4. The Term. This Master Agreement and the Appendices attached hereto will become effective as of effective date 
identified in the Master Agreement Signature Form (the “Effective Date”). This Master Agreement will remain in effect 
for four (4) years and will expire on the date identified in the Master Agreement Signature Form (the “Termination Date”) 
unless extended, terminated, or cancelled as set forth in the Master Agreement (the “Initial Term”). This Master 
Agreement may be renewed for one (1) additional one (1) year period by CCOG (a “Renewal Term”) unless this Master 
Agreement is terminated as set forth herein. By mutual consent of the Parties, the Term of this Master Agreement may 
be extended beyond the Initial and Renewal Term (the “Extended Term”). The Initial Term together with all Renewal 
Terms and Extended Terms exercised are hereinafter collectively referred to as the “Term.”        
 

2.5. Formation of Contract 

a. Respondent Contract Documents. CCOG and Equalis Group will review proposed Respondent 
contract documents. Respondent’s contract document shall not become part of CCOG and Equalis Groups’ 
contract with Respondent unless and until an authorized representative of CCOG and Equalis Group reviews and 
approves it. 

 

b. Entire Agreement. This Master Agreement, including its Recitals, together with all components of 
the RFP, the components of the Winning Supplier’s proposal, attachments, appendices, and exhibits hereto, 
constitutes the entire agreement between the Parties with respect to the subject matter hereof and supersedes 
all prior oral or written representations and agreements with regard to the same subject matter. The Parties 
acknowledge that this Master Agreement has been negotiated and incorporates their collective agreement as to 
the provisions to be contained herein. Therefore, no presumption will arise giving benefit of interpretation by 
virtue of authorship of any provision of this Master Agreement, and any ambiguity may not be construed for or 
against any Party. Winning Supplier’s complete and final RFP response is hereby incorporated into and made part 
of this Master Agreement. 

 

c. Modification. No release, discharge, abandonment, waiver, alteration, or modification of any of 
the provisions of this Master Agreement, or any of the Appendices incorporated herein, shall be binding upon any 
Party unless set forth in a writing signed by authorized representatives of the Parties. 

 

d. Assignment. This Master Agreement and the rights and obligations hereunder may not be 
assignable by any Party hereto without the prior written consent of the other Parties, which consent shall not be 
unreasonably withheld, conditioned, or delayed, provided, however, that Winning Supplier and Equalis Group 
may assign their respective rights and obligations under this Master Agreement without the consent of the other 
Parties in the event either Winning Supplier or Equalis Group shall hereafter effect a corporate reorganization, 
consolidation, merger, merge into, sale to, or a transfer of all or substantially all of its properties or assets to 
another entity. Subject to the preceding sentence, this Master Agreement will be binding upon, inure to the 
benefit of, and be enforceable by the Parties and their respective successors and assigns. Any instrument 
purporting to make an assignment in violation of this section shall be null and void. This Master Agreement may 
be extended to additional entities affiliated with the Parties upon the mutual agreement of the Parties. No such 
extension will relieve the extending Party of its rights and obligations under this Master Agreement. 

 

e. Order of Precedence. 
 

(1) General terms and conditions of Master Agreement 
(2) Specifications and scope of work, as awarded 
(3) Attachments and exhibits to the Master Agreement 
(4) The solicitation and all attachments thereto; and 
(5) The Respondent’s proposal and all attachments thereto. 
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2.6. Confidentiality.  
 

a. Obligation. The nature and details of the business relationship established by this Master 
Agreement, and the business information regarding the other Party(ies) (the “Disclosing Party”) to which a 
Party(ies) (the “Receiving Party”) may become privy during the Term of this Master Agreement (collectively, the 
“Information”) constitute confidential and proprietary information, the disclosure, copying, or distribution of 
which could result in competitive harm to the Disclosing Party. Each Party agrees to maintain the other Parties’ 
Information in the strictest confidence and agrees not to disclose, copy, or distribute the other Parties’ 
Information, whether orally or in writing, directly or indirectly, in whole or in part, except to those of the Receiving 
Party’s employees, agents, subcontractors, and suppliers with a need to know the Information. The foregoing will 
not limit a Receiving Party, for purposes of marketing, from informing actual or potential Equalis Group 
Participants of the existence of a contractual relationship between the Parties. The Parties further agree that they 
will require that all of their employees, agents, subcontractors, and suppliers abide by the terms of these 
confidentiality obligations. The confidentiality obligations set forth in this section will continue in effect for the 
Term of this Master Agreement and for a period of two (2) years after the date this Master Agreement is 
terminated or expires. 

 

b. Exceptions. Nothing herein will apply to any information (a) which is or becomes generally 
available to the public other than as a result of a disclosure by a Receiving Party or its representatives, (b) which 
was available on a non-confidential basis prior to its disclosure by the Disclosing Party or its representatives, (c) 
which becomes available to a Receiving Party on a non-confidential basis from a source other than the Disclosing 
Party or its representatives, provided that such source is not known to be subject to any prohibition against 
transmitting the information, (d) which is disclosed pursuant to an order of court; provided that in the event that 
proprietary information is disclosed or threatened to be disclosed pursuant to this clause (d), the Receiving Party 
will give the original Disclosing Party prompt, written Notice, as hereinafter defined, of such threatened disclosure 
and the right to defend against such disclosure, at Disclosing Party’s expense, and provided further that the 
original Receiving Party will cooperate reasonably in such defense, or (e) which is subject to a Freedom of 
Information Act Request or other public records request to which a Party is, or may be, required to respond by 
applicable law. 

 

2.7. Indemnification. Winning Supplier shall protect, indemnify, and hold harmless both CCOG and Equalis Group, 
administrators, employees, and agents (“Indemnified Parties”) against all claims, damages, losses and expenses (“Claims”) 
arising out of or resulting from the actions of Winning Supplier, Winning Supplier employees or subcontractors in the 
preparation of the solicitation and the later performance under the contract, including any Customer Agreements with 
Program Participants (“Losses”).  
 

2.8. Winning Supplier Insurance. During the Term of this Master Agreement, and for two (2) years following expiration 
or termination of this Master Agreement, Winning Supplier, at its own expense, shall maintain and shall require that its 
agents, subcontractors, and suppliers engaged in Winning Supplier’s performance of its duties under this Master 
Agreement maintain general liability insurance, property insurance, and automobile insurance (at a minimum, in the 
amount of $1,000,000 per occurrence/$5,000,000 annual aggregate) applicable to any claims, liabilities, damages, costs, 
or expenses arising out of its performance under this Master Agreement, or any Appendix, and with respect to, or arising 
out of, Winning Supplier’s provision of Products & Services to Program Participants. CCOG, Equalis Group, and their 
respective officers, directors, employees, and agents will be named as certificate holders on Winning Supplier’s related 
insurance policies. All such insurance policies shall incorporate a provision requiring the giving of written Notice to CCOG 
and Equalis Group at least thirty (30) days prior to the cancellation, nonrenewal, and/or material modification of any such 
policies. Winning Supplier shall submit to Equalis Group within ten (10) calendar days after the Effective Date of this 
Master Agreement, and prior to furnishing Products & Services to any Program Participants, valid certificates evidencing 
the effectiveness of the foregoing insurance policies. Winning Supplier shall provide such valid certificates on an annual 
basis until the terms of this section are no longer applicable. 
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2.9. Termination Rights. The Parties shall have the termination rights set forth below. 
 

a. Insolvency. If a petition in bankruptcy is filed by any Party, or if any Party is adjudicated as 
bankrupt, or if any Party makes a general assignment for the benefit of creditors, or if a receiver is appointed on 
account of the insolvency of any Party, then the other Parties, without prejudice to any other right or remedy, 
may terminate this Master Agreement upon giving at least five (5) business days prior written Notice of such 
termination. 

 

b. Mutual Consent. This Master Agreement, or any Appendix, may be terminated at any time by the 
mutual written consent of the Parties. 

 

c. Breach. In the event that any Party commits a material breach of its obligations under this Master 
Agreement, except for a payment obligation, the non-breaching Party(ies) may provide written Notice describing 
the material breach to the breaching Party. The breaching Party will have thirty (30) calendar days to cure such 
breach or provide acceptable reassurance to the non-breaching Party(ies), or, if the Parties agree that a cure or 
reassurance is not feasible within thirty calendar (30) days, such period of time for cure or satisfactory reassurance 
as the Parties may agree in writing. If the breach is not cured within such period or if satisfactory reassurance is 
not accepted by the non-breaching Party(ies) in such period, then the Party(ies) not in breach may terminate this 
Master Agreement upon ten (10) business days written Notice at the Addresses for Notices.  

 

2.10. Effects of Termination. Upon termination of this Agreement for any reason, all Customer Agreements entered 
into with Program Participants shall terminate upon the Customer Agreement’s current date of expiration. Winning 
Supplier shall immediately cease any sales of Products & Services to any Program Participant under and through the terms 
of this Master Agreement. Following the date of termination, Winning Supplier shall not be precluded from selling its 
products and services to individuals, businesses, and entities that were Program Participants when this Master Agreement 
was in effect either directly or through some other contract vehicle. Following the date of termination, CCOG and Equalis 
Group shall not be precluded from transitioning individuals, businesses, and entities that were Program Participants when 
this Master Agreement was in effect to another agreement or Equalis Group supplier partner.  

 

2.11. Audit of Winning Supplier. CCOG and Equalis Group, whether directly or through an independent auditor or 
accounting firm, shall have the right to perform audits, including inspection of books, records, and computer data relevant 
to Winning Supplier’s provision of Products & Services to Program Participants pursuant to this Master Agreement, to 
ensure that pricing, inventory, quality, process, and business controls are maintained; provided, however, that such 
inspections and audits will be conducted upon reasonable notice to Winning Supplier and so as not to unreasonably 
interfere with Winning Supplier’s business or operations. 
 

2.12. Force Majeure. This Master Agreement will be temporarily suspended during any period to the extent that any 
Party during that period is unable to carry out its obligations under this Master Agreement or the Appendices by reason 
of an Act of God or the public enemy, act of terrorism, epidemic or pandemic, fire, flood, labor disorder not caused by 
Winning Supplier, civil commotion, closing of the public highways not caused by Winning Supplier, government 
interference, government regulations, or any other event or occurrence beyond the reasonable control of the affected 
Party (“Event of Force Majeure”). No Party will have any liability to the other Party(ies) for a delay in performance nor 
failure to perform to the extent this Master Agreement or any Appendix is so temporarily suspended; provided that 
nothing contained herein shall apply to payment obligations with respect to obligations which have already been 
performed under this Master Agreement. If the provision of Products & Services are impeded due to an Event of Force 
Majeure, then Winning Supplier may apportion the provision of Products & Services among its present and future 
customers on a fair and reasonable basis after consulting with Equalis Group and the Program Participants potentially 
affected and in a manner that would not reasonably be expected to disproportionately affect Program Participants.   
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2.13. Notices. All notices, claims, certificates, requests, demands, and other communications required or permitted 
hereunder (“Notice”) must be in writing and will be deemed given to the Addresses for Notices (a) when delivered 
personally to the recipient, (b) upon delivery by reputable overnight courier service (charges prepaid), or (c) upon delivery 
or refusal of delivery by certified or registered mail, return receipt requested, and addressed to the intended recipient. 
The Parties agree that the day-to-day business communications, including notification of a change of address, pricing 
updates, or revisions to any Appendix, may be made via electronic communication. 

 

a. Addresses for Notices. Written notices for the Winning Supplier will be sent to the remittance 
address provided with the Winning Supplier’s proposal. 

 

i. If to CCOG: ii. If to EQUALIS GROUP: 
    
 The Cooperative Council of 

Governments, Inc. 
Attn: Board President 
6001 Cochran Road, Suite 333 
Cleveland, Ohio 44139 
Facsimile: 440.337.0002 
 

 Equalis Group, LLC. 
Attn: Eric Merkle, EVP 
5540 Granite Parkway, 
Suite 200 
Plano, Texas 75024 
 

  
  
  
  

 

2.14. Waiver. Other than the rights and obligations with respect to payment provided by this Master Agreement, waiver 
by any Party(ies) of or the failure of any Party(ies) hereto to enforce at any time its rights with regard to any breach or 
failure to comply with any provision of this Master Agreement by the other Party(ies) may not be construed as, or 
constitute, a continuing waiver of such provision, or a waiver of any other future breach of or failure to comply with the 
same provision or any other provision of this Master Agreement. 
 

2.15. Governing Law; Invalidity. This Master Agreement shall be construed and enforced in accordance with, and 
governed by, the laws of the State of Ohio without regard to rules of conflict of laws. If any provision of this Master 
Agreement is declared unlawful or unenforceable by judicial determination or performance, then the remainder of this 
Master Agreement shall continue in force as if the invalidated provision did not exist. Any suits filed by any Party pursuant 
to this Master Agreement shall be brought in a court of competent jurisdiction located in Cuyahoga County, Ohio. In the 
event any Party initiates a suit and that suit is adjudicated by a court of competent jurisdiction, the prevailing Party shall 
be entitled to reasonable attorney’s fees and costs from the non-prevailing Party in addition to any other relief to which 
the court determines the prevailing Party is entitled or awarded. 
 

2.16. No Third-Party Beneficiaries; Survival of Representations. This Master Agreement is made solely for the benefit 
of the Parties to it, and no other persons will acquire or have any right under or by virtue of this Master Agreement. Except 
as otherwise provided herein, all representations, warranties, covenants, and agreements of the Parties shall remain in 
full force and effect regardless of any termination of this Master Agreement, in whole or in part.   
 

2.17. Execution in Counterparts. This Master Agreement may be executed in one or more counterparts, each of which 
will be deemed an original. For purposes of this Master Agreement, a facsimile, scanned, or electronic signature will be 
deemed an original signature. 

 

2.18. Nondiscrimination & Intimidation.   
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a. Winning Supplier expressly agrees that in the hiring of employees for the performance of work or 
services under this Master Agreement or any subcontract that takes place in the State of Ohio, Winning Supplier, 
its subcontractors, or any person acting on a Winning Supplier’s or its subcontractor’s behalf shall not discriminate 
in the hiring of employees by reason of race, creed, sex, disability as defined in Section 4112.01 of the Ohio Revised 
Code nor shall it discriminate against any citizen of the State of Ohio in the employment of labor or workers who 
are qualified and available to perform the Work to which the employment relates. 

 

b. Winning Supplier expressly agrees that Winning Supplier, any of its subcontractors, or any person 
on behalf of Winning Supplier or its subcontractors in any manner shall not discriminate against or intimidate any 
employee hired for the performance of work or services under this Master Agreement on account of race, creed, 
sex, disability as defined in Section 4112.01 of the Ohio Revised Code, or color. 

 

c. Winning Supplier expressly agrees to include principally similar provisions of this section in each 
of its written subcontractor agreements for the Products & Services subject to this Master Agreement.  

 

 

(The rest of this page is intentionally left blank) 
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PROPOSAL FORM CHECKLIST 

The following documents must be submitted with the Proposal 

The below documents can be found in Section 2; Proposal Submission and Required Forms and must be submitted with 
the proposal. Please note Proposal Form 2 is a separate attachment (attachment B).  

TECHNICAL PROPOSAL 
☒ Proposal Form 1: Technical Proposal

PROPOSAL PRICING: Attachment B is provided separately in a Microsoft Excel file and is required to complete your 
cost proposal.  

☒ Proposal Form 2: Cost Proposal

OTHER REQUIRED PROPOSAL FORMS: 
☒ Proposal Form 3: Diversity Vendor Certification Participation
☒ Proposal Form 4: Certifications and Licenses
☒ Proposal Form 5: Unresolved Findings for Recovery
☒ Proposal Form 6: Mandatory Disclosures
☒ Proposal Form 7: Dealer, Reseller, and Distributor Authorization
☒ Proposal Form 8: Mandatory Supplier & Proposal Certifications
☒ Proposal From 9: Clean Air Act & Clean Water Act
☒ Proposal From 10: Debarment Notice
☒ Proposal Form 11: Lobbying Certification
☒ Proposal Form 12: Contractor Certification Requirements
☒ Proposal Form 13: Boycott Certification
☒ Proposal Form 14 Federal Funds Certification Form
☒ Proposal Form 15 FEMA Funding Requirements Certification Form
☒ Proposal Form 16: Arizona Contractor Requirements
☒ Proposal Form 17: New Jersey Requirements
☒ Proposal Form 18: General Terms and Conditions Acceptance Form
☒ Proposal Form 19: Equalis Group Administration Agreement Declaration
☒ Proposal Form 20: Master Agreement Signature Form

(The rest of this page is intentionally left blank) 
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PROPOSAL FORM 1: TECHNICAL PROPOSAL 

1. OVERVIEW & QUALIFICATIONS

1.1. Company Information 

1.1.1. Company Name: Polyloom Corporation of America dba TenCate Grass N.A. 

1.1.2. Corporate Street Address: 736 Market Street, Ste 1700, Chattanooga, TN 37402 

1.1.3. Website: www.tencategrass.com 

1.1.4. Formation. In what year was the company 
formed? For how long has your company been 
operating under its present business name? If 
your company has changed its business name, 
include the most recent prior business name and 
the year of the name change.  

Please see below. 

PLEASE NOTE: We are responding as Polyloom Corporation of America doing business as TenCate Grass, N.A..  All future 
references to respondent will be as TenCate Grass, TenCate Grass Sports Division or TCG and is representative of the entire 
TenCate Grass organization of companies identified herein..           Our founding company’s roots date back to the early 
18th century beginning as a yarn distributor and linen product manufacturer in the Netherlands and worldwide. In the 
late 1960s, TenCate began developing the first generation of artificial turf fibers and backings for sports fields.  TenCate 
evolved into a global manufacturer of synthetic yarns for giants in the aerospace industry, such as Boeing and NASA. 
TenCate’s team of scientists and engineers continue to work cohesively to take those same revolutionary technologies 
and apply them to our line of artificial sports surfaces manufactured today. The TenCate family has grown in large part 
by establishing a significant U.S. presence through Polyloom Corporation of America dba TenCate Grass N.A.  in 1982 
beginning with the supply of its revolutionary synthetic turf to the top turf companies in the U.S.  Through the years TenCate 
Grass has acquired the top sports turf and landscape companies across America to ensure quality control of the sports 
surfaces it manufactures.  Now, our Ten Cate Grass Sports Division, a collective of industry-leading companies, is unified by 
a single goal: pushing boundaries to create and install the safest, most innovative, highest quality sports playing surfaces.  
TenCate Grass Sports Division has strengthened our capabilities and broadened our reach.  Alongside our core sports 
surfacing products, we go beyond the surface, offering the distribution and complete turnkey construction of the athletic 
facilities that house them nationwide.  We strive to be the clear market share leader in terms of percentage of the U.S. 
covered by TenCate Grass’ synthetic sports surfaces from NFL Fields to back yards.   Please visit our website for more 
information at https://tencategrass.com/ and our subsidiary company websites listed therein. The Ten Cate Grass Sports 
Division’s companies are made up of a vast network of locations and sales personnel strategically located throughout the 
entire country.  There is no territory in the U.S. left untouched  
1.1.5. Primary Point of Contact. Provide 

information about the Respondent 
representative/contact person authorized to 
answer questions regarding the proposal 
submitted by your company: 

Name: Ruth Hawley 
Title: Director of Cooperative Purchasing 
Phone: 512-809-9509
E-Mail Address: r.hawley@tencategrass.com

1.1.6. Authorized Representative. Print or type the 
name of the Respondent representative 
authorized to address contractual issues, 
including the authority to execute a contract 
on behalf of Respondent, and to whom legal 
notices regarding contract termination or 
breach, should be sent (if not the same 

Name: Martin Olinger 

Title: President, TenCate Grass Sports Division 

Phone: 404-229-4135

https://tencategrass.com/
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individual as in 1.1.9., provide the following 
information on each such representative and 
specify their function). 

E-Mail Address: m.olinger@tencategrass.com

1.2. Financial Strength & Legal Considerations 

1.2.1. Financial Strength.  Demonstrate your 
financial strength and stability with 
meaningful data.  

This could include, but is not limited to, such 
items as financial statements, SEC filings, 
credit & bond ratings, letters of credit, and 
detailed refence letters.  

Note: If the information disclosed in your response is 
considered “Trade Secret” as defined in Ohio Revised 
Code, Respondents may mark the information as a 
“Trade Secret” and the response will be redacted 
from any future use of the RFP response. 

We are financially stable.  Please see bonding capacity provided 
herein under 1.2.1 below. Financial Statements are available upon 
request.   

1.2.2. Bankruptcy & Insolvency. Describe any 
bankruptcy or insolvency for your 
organization (or its predecessors, if any) or 
any principal of the firm in the last three (3) 
years. 

None 

1.2.3. Litigation. Describe any litigation in which 
your company has been involved in the last 
three (3) years and the status of that 
litigation. 

This is confidential and privileged information.  We do not have any 
past or present litigation, bankruptcy or reorganization that would 
negatively impact our performance under any awarded Master 
Agreement.  

1.3. Industry Qualifications 

1.3.1. Company Identification. How is your 
organization best identified? Is it a 
manufacturer, distributor, dealer, reseller, or 
service provider? 

TenCate Grass N.A. is a manufacturer of synthetic turf products.  
Several of our subsidiary companies are manufacturers of sports 
surfacing products also offered under this RFP.  All products 
manufactured by the TenCate Grass organization/family are herein 
offered for sale and installation by the TenCate Grass family of 
companies. 

1.3.2. Manufacturer Authorization. If your 
company is best described as a distributor, 
dealer, reseller, or similar entity please 
certify that your organization is authorized to 
sell the products and services at the price 
points disclosed in this proposal. 

The TenCate Grass organization manufacturers the sports surfacing 
products herein proposed.  TenCate Grass certifies that our 
organization will not offer products that may be considered open 
market products to customers that we are not authorized to sell 
and/or install.  

1.3.3. Authorized Distributors, Agents, Dealers, or 
Resellers. Describe the different channels in 
which this contract will be made available to 
Equalis Group Members.  

Please see response to this 1.3.3 provided below. 
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Your response should include, but is not 
limited to, whether your organization will 
serve as the single point of sale or if the 
contract will be made available through a 
network of distributors, agents, dealers, or 
resellers. 

NOTE: Respondents intending to authorize 
distributors, agents, dealers, or resellers must 
complete Proposal Form 7 - Dealer, Distributor and 
Reseller Authorization Form. 

Contract will be made available through the TenCate Grass Sports Division comprised of our network of affiliated/subsidiary 
companies and network of dealers to include the following (TenCate reserves the right to add and remove from the below 
this as companies are acquired and/or dealers vetted and added or removed).  All sales through any awarded Equalis 
contract are to be submitted through our SalesForce CRM system or otherwise reported to our dedicated TenCate 
Cooperative Purchasing Department immediately upon award by an Equalis Member.  Our Cooperative Purchasing 
Department is responsible for tracking the sale and reporting it directly to Equalis. 

Academy Sports Turf, Inc. 
3740 South Jason Street 
Englewood, CO 80110 
800-372-6639
https://www.academysportsturf.com/

Established in 2000, Academy Sports Turf designs, builds and maintains premium sports surfaces in Colorado and 
neighboring states. It is known as the first adopter of TenCate Grass’ Ironturf Woven Sports Turf and for its outstanding 
install capability. 

Applied Landscape Technologies, Inc. 
145 River Road 
Montville, NJ 07045 
973-402-6544

Applied Landscape Technologies is a Heavy Civil General Contractor that focuses on turnkey Ballfield Construction, both 
Synthetic Turf and Natural Grass.  

Athletic Fields of America, Inc. 
1179 Knoll Rd 
Boonton, NJ 07005 
973-794-3999
https://www.athleticfieldsofamerica.com/

Athletic Fields of America is an industry leader in synthetic turf serving the greater New York, New Jersey and Eastern PA 
regions delivering hundreds of both synthetic turf and natural grass sports fields from youth and recreational levels all the 
way up to the highest standards and requirements of the NCAA. 

ATT Sports, Inc.  
115 B. Cross Keys Road 
Berlin, NJ 08009 

https://www.academysportsturf.com/
https://www.athleticfieldsofamerica.com/
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856-767-3088
www.attsports.com

ATT Sports, Inc. was started in 2004 by Tony Cunningham in Berlin, N.J. bringing decades of experience in athletic facility 
construction around the country to a specialized, trust- and knowledge-driven all-weather running track company. His 
working philosophy at ATT Sports, Inc. has been and remains today that we will always do what is right by our customer.  
Certified Track Builder on staff issued by the American Sports Builders Association 

Byrom-Davey , Inc. 
13220 Evening Creek Drive South, Ste 103 
San Diego, CA 92128 
858-513-7199
www.byrom-davey.com

Byrom-Davey Inc., headquartered in San Diego, is the leading provider of athletic facility design and construction in 
Southern California. Founded in 2001 by Steve Davey and Joe Byrom, the company has built over 600 athletic facilities in the 
state.  

GeoSport Lighting Systems LLC 
7080 St Gabriel Ave suite B 
St Gabriel, LA 70776 
877-730-4762
https://geosportlighting.com/

GeoSport Lighting Systems LLC was formed in 2015 and functioned as a stand-alone division of Geosurfaces beginning in 
2009.  GSL was one of the first companies in the country to offer complete plug and play LED sport lighting systems.   GSL is a 
tunrkey provider of high performing LED sport lighting “plug and play” systems including poles, cross arms, harnesses, 
boxes, controls, dynamic scenes and RGB capabilities. 

GeoSurfaces  
7080 St. Gabriel Ave 
St. Gabriel, LA 70776 
800-777-1320
www.geosurfaces.com

GeoSurfaces NE Office 
217 New Boston St. 
Woburn, MA 01801 
800-777-1320

GeoSurfaces SE Office 
150 River Park Road 
Mooresville, NC 28117 
704-660-3000

GeoSurfaces Midwest Office 
10170 State Route 00 
Bloomsdale, MO 63627 
636-937-1268

GeoSurfaces SW Office 

http://www.attsports.com/
http://www.byrom-davey.com/
https://geosportlighting.com/
http://www.geosurfaces.com/
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14425 Wagg Way Rd. 
Houston, TX 77041 
636-937-1268

GeoSurfaces has specialized in turn-key sports surface solutions for over 25 years, from design to installation. GeoSurfaces 
installed the first field in the Gulf Shores South at West Monroe High School in Louisiana in 2002 followed by the first field in 
Arkansas at Shiloh Christian School later that year.  GeoSurfaces has introduced more industry changing intellectual property 
that any other in the industry to include involvement in the original infill turf patent to leading shock pad and structural base 
technologies. 

Greenfields USA 
1131 Broadway Street 
Dayton, TN 37321 
855-773-6668
info@greenfieldsusa.com

In 2010, Greenfields officially became a part of TenCate group of companies.  This historic partnership assisted Greenfields in 
us elevating their brand and company position as a leader in the industry of synthetic sports turf. 

Hellas Construction, Inc. (Main office) 
12000 West Parmer Lane 
Austin, TX 78613 
800-233-5714
www.hellasconstruction.com
Certified Field, Track and Tennis Court Builders on staff issued by the American Sports Builders Association. 

Hellas Construction, Inc. began operations in 2004. The Company’s core competencies have revolved around the 
construction, design, manufacture, sale and installation of high-quality synthetic sports playing surfaces, sports lighting and 
athletic facilities from coast to coast.  Hellas has over 1,000 pieces of construction equipment and 1,000 employees to 
include installation and construction crews located throughout the U.S.   Please refer to US locations below. 

One Cowboy’s Way, Ste 180 
Frisco, TX 75034 

25700 IH 45 North, Ste 160 
Spring, TX 77386 

5135 Avenida Encinas, Ste A 
Carlsbad, CA 92008 

23104 57th Avenue West 
Mountlake Terrace, WA 98043 

8260 North Loop Drive 
El Paso, TX 79907 

2312 South Loop 1604 West 
San Antonio, TX 78264 

1401 North University Drive, Ste 501 
Coral Springs, FL 33071 

mailto:info@greenfieldsusa.com
http://www.hellasconstruction.com/
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221 Sunpac Avenue 
Henderson NV 89011 

5347 West Like Ave, Ste 100 
Glendale, AZ 85301 

755 Boardman-Canfield Rd, Ste F8 
Boardman, OH 44512 

1440 E. English Street 
Wichita, KS 67211 

Manufacturing Facilities: 
Liberty Hill, TX – Polyurethane Plant 
Dadeville, AL – Polymers Plant 
Chatsworth, GA – Turf Manufacturing Plant 

The LandTek Group   
105 Sweeneydale Avenue 
Bayshore, NY 11706 
631-691-2381
https://www.landtekgroup.com/

LTG Sports Turf One LLC  
2240 West Woolbright Road, Ste 11 
Boynton Beach, FL 33426 
561-225-1113
https://www.ltgsportsturfone.com/

The LandTek group is a leading provider of turnkey athletic facilities throughout the East Coast to include athletic field 
engineering, construction and project management services. Based in Bay Shore, NY, the Company has operations 
throughout the East Coast from New York to South Florida.  LandTek offers a range of solutions intended to meet the needs 
of both municipal and private projects, including the initial engineering and design process, installation and continued 
maintenance services.   Landtek holds an existing Equalis contract for Sports Construction Services COG-2138. 

Midwest Sports & Turf Systems, LLC 
10138 S. Bode Street Unit E 
Plainfield, IL 60585 
800-269-4305
https://www.midwestsportandturf.com/

Midwest Sports & Turf Systems sells and install state of the art synthetic turf systems, and provides full design-build services 
including overall design, engineering, permitting and complete start to finish turf field construction in the Midwest including 
IL, KS, MI, MO and WI. 

Valley Precision Grading, Inc. 
3330 Luyung Drive 
Rancho Cordova, CA  95742 
916-638-8800
https://valleyprecisiongrading.com/

https://www.landtekgroup.com/
https://www.ltgsportsturfone.com/
https://www.midwestsportandturf.com/
https://valleyprecisiongrading.com/
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Valley Precision Grading, inc. is a full-service synthetic turf and track specialty contractor. They cover any aspect of track 
and/or field service needed from planning for ground up construction to maintenance and repairs building and servicing 
over 300+ fields over the last 15 years of the company’s lifetime. VPG are experts in the process of field assessment and 
finding solutions to client’s needs. 

CG&B Enterprises 
221 Sunpac Avenue 
Henderson, NV 

Celebrity Greens 
Scottsdale, AZ  
www.celebritygreens.com 
1-888-507-7960

Challenger Turf  
743 Hill Road 
Dalton, GA 30721 

SGW  
1400 North Daly Street 
Anaheim, CA 92806 

Turf Now  
8565 Canoga Ave, Canoga Park, CA 91304 
(213) 577-2757

Emerald Artificial Greenery 
 5780 NW 72nd Ave, Miami, FL 33166 
(866) 579-8211

Envy Lawn 
743 Hill Rd, Dalton, GA 30721 
(888) 368-9596

Five Star Turf  
743 Hill Rd, 
Dalton, GA 30721 
855-483-3546

1.3.4. Network Relationship. If your company is 
best described as a manufacturer or service 
provider, please describe how your dealer, 
distributor, or contractor network operates 
to sell and deliver the Products & Services 
proposed in your proposal. If applicable, is 

 Please see response below. 

https://www.google.com/search?q=turf+now&rlz=1C1SQJL_enUS1059US1059&oq=turf+now&gs_lcrp=EgZjaHJvbWUqCggAEAAY4wIYgAQyCggAEAAY4wIYgAQyDQgBEC4YrwEYxwEYgAQyBwgCEAAYgAQyDQgDEC4YrwEYxwEYgAQyBwgEEAAYgAQyCAgFEAAYFhgeMggIBhAAGBYYHjIICAcQABgWGB4yCggIEAAYChgWGB4yDQgJEAAYhgMYgAQYigXSAQkzMjYwajBqMTWoAgiwAgHxBdqGBU0Vamhm&sourceid=chrome&ie=UTF-8
https://www.google.com/search?q=emerald+artificial+greenery&sca_esv=cd731438e95bc999&rlz=1C1SQJL_enUS1059US1059&ei=wFjsZ_zhG6m3wN4PgtLG4QQ&ved=0ahUKEwj8wfrp4beMAxWpG9AFHQKpMUwQ4dUDCBA&uact=5&oq=emerald+artificial+greenery&gs_lp=&sclient=gws-wiz-serp
https://www.google.com/search?q=envy+lawn&sca_esv=cd731438e95bc999&rlz=1C1SQJL_enUS1059US1059&ei=ClnsZ6rqIKvKp84PqvTvEQ&ved=0ahUKEwiql6SN4reMAxUr5ckDHSr6OwIQ4dUDCBA&uact=5&oq=envy+lawn&gs_lp=&sclient=gws-wiz-serp
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your network independent or company 
owned? 

The TenCate Grass Sports Division is made up mainly of wholly owned subsidiaries of TenCate Grass and some independently 
owned authorized dealers each of which have a sales team of Business Development Managers with their own respective 
territories throughout the U.S.  Each company is responsible for their own leads which are acquired through a variety of ways 
such as repeat customers, referrals, lead service subscriptions, trade shows, marketing campaigns, social media, cold calling.  

The cooperative purchasing method of procurement is our organization’s preferred method of delivering our 
products and services to customers.  Our larger TenCate owned companies have years of experience in the use and 
understanding of cooperative purchasing agreements and have experienced great growth in cooperative sales each 
year.  As we have strategically acquired smaller successful companies throughout the country, it is our goal to take 
the successes and knowledge of our larger companies to ensure the TenCate Sports Division is entirely educated on 
how to leverage a cooperative purchasing contract for every public sale.  

SALES MEETINGS 

Our sales teams meet regularly and would be provided with updates and continuing education on any awarded 
Equalis contract to include market trends and initiatives.  Our sales force is in constant communication with our 
Estimators, Directors of Sales and full-time Director of Cooperative Purchasing who will be very familiar with our 
Equalis pricing and facilitate proposals to our customers. 

These Sales Meetings are integral to reinforcing the central focus of our sales efforts – which is to utilize cooperative 
purchasing as a sales tool. 

MARKETING 
We have an in-house marketing department where it is here that all marketing materials, collateral, and campaigns 
are created, developed and managed.  We have in-house printing capabilities allowing us to provide our sales force 
with Equalis and TenCate co-branded print materials on demand. 
We exhibit at various venues including those that target School Boards, Administrators, Procurement Officials, 
Coaches, Athletic Directors, Facilities Managers, etc. at every level from K-12 through post-secondary education. 

We can collaborate on marketing efforts with EQUALIS’ current and future members in the following ways: 
• Multimedia public relation campaigns
• Create brochures to explain partnership with EQUALIS and membership advantages
• Special event coordination
• Website
• Modify our website to include EQUALIS relationship
• Partnering at trade shows
• Communicate with Equalis regarding trade show schedules
• Display Equalis signs at tradeshow booths
• Attend meetings hosted by Equalis
• Invite Equalis to present information to TenCate Grass sales team
• Create videos highlighting projects procured through EQUALIS awarded contract

DEDICATED COOPERATIVE PURCHASING DEPARTMENT 
We have a Cooperative Purchasing Department led by Ruth Hawley, our Director of Cooperative Purchasing, whose 
responsibility is to educate and support every TenCate company and their respective sales teams and customers 
ensuring they are aware of the benefits of any newly awarded Equalis contract.  TenCate is unique in having an entire 
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department dedicated to personally guiding our customers through the cooperative purchasing process and is an 
asset that has proven to raise awareness and increase our sales dramatically since inception. 

1.3.5. Industry Experience. How long has your 
company provided the products and services 
outlined in your proposal? What percentage 
of your company’s revenue in each of the last 
three (3) full calendar years was generated 
from these products and services? 

Please see response to 1.1.4 and response below. 

Our excellent reputation is deeply rooted.  TenCate has been present in the synthetic turf market from the 
beginning of its existence, covering more than 300 years of textile technologies. During those years, we have 
repeatedly reinvented ourselves, responding to changes in the market and the world and allowing us to become 
the company we are today.   We take pride in our journey, which reflects a commitment to innovation and 
excellence in the artificial grass industry. 

1704 First involvement of TenCate in the Netherlands’ textile industry. 
1766 Hendrik TenCate founds new business in Almelo trading in textiles. 
1841 TenCate starts manufacturing yarns. 
1960 TenCate starts developing and producing artificial grass resulting in new generations of synthetic surfaces, 
particularly for sports fields. 
1980 New polypropylene extrusion techniques provided more wear resistance and softer grass fibers, while 
woven backings provided greater stability, making synthetic turf the perfect surface for hockey worldwide in the 
1980s. 
1989 Already in 1989, TenCate switched its production of synthetic turf fibers towards fully environmentally 
friendly raw materials. 
2001 Start of TenCate’s global expansion with the first manufacturing plant in the US, followed by the first 
operations in the Middle East. The development of multilayered synthetic turf systems was the primary focus of 
TenCate. 
2009 Start of forward integration into the supply chain by including companies in the group that offer system 
design and construction. This helps TenCate to be closer to the end user, a necessity to improve innovation. 
2016 TenCate is delisted from the Amsterdam Stock Exchange and starts the process towards becoming an 
independent artificial grass manufacturer, adding landscaping to its portfolio. 
2017 TenCate is fully committed to the forward integration process with various companies across the world 
joining the company, enabling us to serve the entire value chain, from R&D and manufacturing of grass, backing 
and turf to installation and maintenance.  
2019 Partnership with GBN Artificial Grass Recycling to fully recycle and reuse all end-of-life turf in the 
Netherlands 
2020 The Center for Turf Innovation is established. It plays a vital role in emphasizing the importance of user 
performance and offers solutions that are sustainable and foster circularity. 
2022 With the introduction of our OneDNA Technology and corresponding components, we are taking steps 
towards new circular solutions. 
2023 Today we are the largest fully integrated artificial grass company in the world.  With our factories, TenCate 
Grass Components has global coverage while using sustainable processes and the latest techniques that enable us 
to offer our long-term partners in the industry a winning and full range of high-quality grass and primary backings 
for both sports and landscaping.  All of our revenue stems for the sale of our manufactured products and services 
offered herein. 
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1.3.6. Geographic Reach. Describe your company’s 
current service area in the United States and 
which areas you intend to offer services 
under a resulting contract if awarded. 

All 50 states 

1.3.7. Socio-economically Disadvantaged Business 
Engagement. Does bidder commit to take all 
affirmative steps set forth in 2 CFR 200.321 to  
assure that minority businesses, women’s 
business enterprises, labor surplus area firms 
are used when possible. 

YES. 

1.3.8. Certifications and Licenses. Provide a 
detailed explanation outlining the licenses 
and certifications that are i) required to be 
held, and ii) actually held by your 
organization (including third parties and 
subcontractors that you use). Has your 
company maintained these certifications on 
an ongoing basis? If not, when and why did 
your company lose any referenced 
certifications? 

NOTE: Provide copies of any of the certificates or 
licenses included in your response in Proposal Form 
5 - Certifications and Licenses. 

Prior to any sale or installation being completed, all of TenCate Grass 
Sports Division companies will have the licensing required from state 
and/or local levels to sell the products and perform the work.  Our 
organization currently holds the required state certificates of 
authority to do business and state contractor licenses in each 
jurisdiction where work is to be performed.  Required local business 
licenses are acquired prior to commencing work. Please see list of 
current licenses provided below. Further, our TenCate Grass Sports 
Division companies employ highly knowledgeable individuals many 
of whom hold certifications from the American Sports Builders 
Association in the building of synthetic turf fields, running tracks and 
tennis court construction and are incorporated herein by reference.  
Our manufacturing facilities have received ISO certifications in 
recognition of quality management, health and safety, 
environmental performance and sustainability. ISO Certificates are 
provided herein under Supplemental Information.   

https://www.ecfr.gov/current/title-2/subtitle-A/chapter-II/part-200/subpart-D/subject-group-ECFR45ddd4419ad436d/section-200.321
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1.4. Public Sector Experience 

1.4.1. Public Sector Cooperative Contracts. Provide 
a list of the public sector cooperative 
contracts (e.g., state term contracts, public 
sector cooperatives, etc.)  you currently hold 
and the annual revenue through those 
contracts in each of the last three (3) 
calendar years. Please exclude information 
and data associated with federal agencies or 
GSA contracts.  

TenCate Grass currently holds cooperative contracts through Omnia 
and 1GPA both awarded in 2024 and currently does not have data 
for sales as these are newly awarded.   TenCate has held a TIPS 
contract; however, this contract was utilized prior to our acquisition 
of large and notable companies in the sports surfacing industry 
nationwide and prior to TenCate’s availability of our cooperative 
contracts to these companies which collectively have done 
hundreds of millions of dollars in cooperative sales independently 
throughout the US.  It is our intent for all the TenCate Grass Sports 
Division companies to utilize TenCate’s awarded cooperative 
contracts collectively.  Please refer to our responses under this 1.4 
section for the potential of cooperative sales under an awarded 
contract. 
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1.4.2. Education Success. What is the i) total dollar 
amount, and ii) percentage of your 
company’s total annual revenue generated 
by sales to educational institutions (i.e., K-12 
schools & school districts and high 
education)? 

Tencate Grass N.A. total revenue for 2025 is projected to exceed 
$1.5 Billion.  Approximately 75% will be from the educational sector 
K-12 and higher education, both public and private.

1.4.3. Government Success. What is the i) total 
dollar amount, and ii) percentage of your 
company’s total annual revenue generated 
by sales to local governments (i.e., 
municipalities, counties, special districts, and 
state agencies)? 

We project 10% of our total revenue in 2025 to be to governments 
and local municipalities.  The remaining 15% would be to private 
development and professional teams.  

1.4.4. Customer References. Provide references of 
at least five (5) local government or 
educational institution customers for which 
your company has provided products and 
services similar in nature and scope to those 
defined in this RFP in the last three (3) years. 

Each reference should include: 
a. Customer contact person and their title,

telephone number, and email address;
b. A brief description of the products and

services provided by your company;
c. Customer relationship starting and

ending dates; and,
d. Notes or other pertinent information

relating to the customer and/or the
products and services your company
provided.

Please see response provided below under 1.4.4. 

2. CAPABILITIES

2.1. PRODUCTS & SERVICES 

2.1.1. Product Offering & Description(s). Provide a 
detailed description of the products you are 
offering as a part of your proposal.  

Your response may include, but is not limited 
to, information related to performance 
characteristics, differentiators, 
manufacturing capabilities & advantages, 
innovation and technology, regulatory & 
safety standards, or any other piece of 
information that would help understand the 

We offer our sports surfacing products and the  installation of those 
products. TenCate Grass and its subsidiaries are the manufacturers 
of our product offerings and have the capabilities to install new or 
replace, repair and maintain synthetic turf fields, running tracks, 
tennis, basketball, pickleball courts, playgrounds, natural grass 
playing fields.    We offer all of the equipment and accessories 
necessary for a full turnkey installation of athletic facilities and offer 
construction services to include, but not limited to site work, civil 
work, demolition, excavation, stabilization, drainage, asphalt paving, 
post tensioned concrete, concrete flatwork, sidewalks, retaining 
walls.  We offer new turnkey installation and renovations of athletic 
facilities to include any of the aforementioned items as well as sports 
pavilions and canopies, fieldhouses, bleachers/seating, press boxes 
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understand the breadth and depth of the 
proposed product offering.  

IMPORTANT. This description along with the 
products and services included in the Attachment B 
– Cost Proposal will be utilized to define the overall
products and services available under a resulting
contract.

and grandstands, restroom facilities, concession buildings, storage 
buildings , scoreboards and media displays, wall systems and panels, 
fencing, parking lots, irrigation, batting cages, dugouts, trails, 
landscaping and sports lighting.  We offer services such as 
engineering, surveying, and design.  Please also refer to our Pricing 
Sheets which include RS Means coefficients and alternative costing 
methods for products and installation services not expressly stated 
above and in unit pricing. Please also refer to documents provided 
under Supplemental Proposal Information.  

2.1.2. Service & Solution Capabilities. Provide a 
detailed description of the services you are 
offering as a part of your proposal.  

Your response may include, but is not limited 
to, information related to turnkey 
capabilities, project management, design, 
engineering, installation or set-up, training 
services, maintenance services, testing, field 
and court marking, or any other piece of 
information that would help understand the 
breadth and depth of your products and 
service offering.  

IMPORTANT. This description along with the 
products and services included in the Attachment B 
– Cost Proposal will be utilized to define the overall
products and services available under a resulting
contract.

As stated in 2.1.1, TenCate and its family of companies offer turnkey 
installation of all products to include, but not limited to, estimating, 
design, engineering, testing, project management, installation, 
construction, maintenance training, repair, cleaning, and 
maintenance nationwide.      

2.1.3. Value-Add or Additional Offering.  Please 
address any additional products and services 
your organization offers but is not included 
in the scope of this solicitation and will 
enhance and add value to this contract’s 
participating agencies. 

Please refer to prior response.  We are able to offer sports 
equipment and any other ancillary products or services to enhance 
the sports surfaces and/or build an athletic facility that houses all 
the sports surfaces we are able to install. Our subsidiary GeoSport 
Lighting, LLC is a manufacturer and installer of sports lighting which 
all of our TenCAte companies can offer and install.  We can also offer 
natural grass should a customer request. These can be provided at a 
cost below the RS Means unit price book and proposed coefficient 
or through alternative cost method proposed herein.  Also, please 
see below for information on our Center for Turf Innovation which 
we believe adds value to our offerings and sets us apart from others.. 

We are part of a very competitive industry which motivates us and our most worthy competitors to place a 
great emphasis on product research, safety and innovation.  This has resulted in state-of-the art surfaces far 
beyond the imagination of the first-generation turf products.  As such, we must strive to pursue excellence 
and sustainability beyond that of our competition which has led to remarkable advancements in our turf 
technology. 
CENTER FOR TURF INNOVATION 
Our dedicated research and development team at the Center for Turf Innovation (CTI), established as a hub 
for research, development and collaboration, works tirelessly to create solutions that enhance the playability, 
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safety, and longevity of synthetic turf systems.   At TenCate, innovation is at the heart of everything we do, 
driven by our desire for performance, sustainability, and circularity. We achieve this through the CTI and our 
three-pillar approach:  

• Player Perspective: Our innovation labs focus on understanding player-surface interactions. With the latest
state-of-the-art testing and manufacturing technologies, we invite top-level players to test our developments, 
simulating real game situations. Our testing equipment is specially designed for easy transportation, allowing
us to test our systems at any location around the world. This helps us design turf systems aimed at elevating
athletes' overall performance.

• Sustainability: Committed to tackling global challenges like water scarcity and plastic waste, we create
products that are environmentally conscious. Our zero-water hockey fields alone save approximately 3 million 
liters of water annually.

• Circularity: Emphasizing a circular design philosophy, our One-DNA turf solutions for landscaping and sports
are made of a single material. This allows for easy recycling without compromising quality or performance.

By sharing our research, we empower partners and customers to join us in pioneering more sustainable, 
innovative solutions for society. 

Our R&D team is led by Colin Young, Global Director of Research & Development at TenCate. Colin is heavily 
involved in the development and improvement of the synthetic turf industry at large and takes a keen interest 
in improving synthetic turf for the benefit of its users and the environment. He is Chair of the EMEA Synthetic 
Turf Council (ESTC) and of the Non-filled Working Group at the FIFA Technical Advisory Group. 

ONE-STOP TURNKEY PROVIDER 
Not only does our commitment and action in the field of research and development set us apart, but also our 
strategy to meet our goal of achieving the largest percentage of sports surfaces covering the U.S. 

We have continued to build TenCate Grass through the acquisition of proven industry leaders not only in the 
manufacture of high-quality sports surfaces but in the installation of those surfaces and the proven 
capabilities and resources to also provide complete turnkey construction of the athletic facilities that house 
them.  Our vision is to provide customers not only with superior and safe sports playing surfaces, but provide 
a one-stop solution from design to completion of an entire athletic facility.  Our TenCate Grass family is 
comprised of state-of-the-art manufacturing facilities as well as companies with the proper General 
Construction and Specialty licenses in every jurisdiction (see , employees that include highly experienced 
sports construction superintendents and installation crews, sports lighting installers, ASBA certified turf, track 
and court builders, professional designers, engineers and own thousands of pieces of construction 
equipment, vehicles and trucks to deliver and build complete athletic complexes.  Equalis members will only 
need to make one phone call for all of their sports playing needs. 

2.1.4. Open Market Products. Provide a detailed 
description of your ability to accommodate 
requests for Open Market Products. Open 
Market Products is a category of products 
that cannot be found in your standard 
catalog offering or non-inventory products. 

Please refer to our response to 2.1.3.  The TenCate Grass Sports 
Division has a network of suppliers to include raw materials, sports 
equipment, and any sports surfaces and facility construction related 
products available due to the volume we sell and install as well as 
our longevity and excellent working relationships.  This has allowed 
us to establish preferential terms, pricing and availability from many 
suppliers to accommodate the needs of our customers.      
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NOTE: For a definition of Open Market Items, please 
refer to Part One, Section 5.4 – Other Pricing 
Scenarios. 

2.1.5. Warranty. Provide a copy of the 
manufacturer’s warranty. If required, please 
attach the warranty as an attachment, as 
instructed in this document. Describe 
notable features and/or characteristics of 
the warranty that a public sector customer 
would find interesting or appealing. Pricing 
related to the any extended warranty 
options must be included in Attachment B – 
Cost Proposal. 

Please see below response. 

We are proud of the fact that many of our customers are repeat customers who are the best example of the superiority 
of our products and our after-the-sale commitment. Our surfaces and installations historically perform well past the 
warranty period provided the proper care and maintenance. Should the need arise, we do have a streamlined Warranty 
Claim process in place. 

Our policy is to respond to customer warranty issues between 24 and 48 hours of notification. Our TenCate Grass Sports 
Division companies have installation crews working on projects throughout the U.S. at any given time and can dispatch a 
crew immediately depending on the urgency of the claim, if we have crews working in the area, and if Owner can secure 
the area for our crews to perform the work. 

We will work closely with the Equalis Member (aka Owner) to schedule the work once we have received the 
information needed to assess the issue such as detailed photos from the Owner, we have verified the claim is within the 
warranty period and the Owner has made the premises available for our crews to mobilize and do the work. 

We can perform repairs and warranty work at any time including after hours, weekends and holidays should the need 
arise at Owner’s request. Our superintendents and crew foremen are equipped with cell phones, cameras and laptops 
enabling them to report progress in nearly real time if so requested. 

Our team is always available to our customers with any questions regarding the maintenance of their surfaces by calling 
our dedicated customer service number provided to every customer prior to completion of their project. We will have a 
dedicated warranty and customer service hotline for Equalis Members to use no later than the end of this year. 

The warranty periods for our product materials and labor are as follows: 
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Should Equalis Members require products not manufactured by Polyloom, we will provide warranty information to the 
Member with our submittal package which is provided prior to use/installation for their written approval. Should any 
defects/performance issues arise in connection with such product or accessories, we will assist the Member with any 
return or replacement, if warranted. 

Extended warranties are available (please refer to our pricing sheets); however, with proper maintenance and care of 
our surfaces, our surfaces can last beyond the warranty period. We offer training and guidance to our customers upon 
the completion of our surfacing projects so that they may maintain their fields with their own staff. 

We also offer cleaning/maintenance services for all of our surfaces--pricing for which can be found in our Pricing Sheets. 

Below is an example of what Equalis Members can do themselves to prolong the use of their turf playing surfaces. We 
are always available to answer maintenance questions. 
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3. Business Operations  

3.1. Logistics  

3.1.1. Distribution & Shipping Capabilities. 
Describe how supplier proposes to distribute 
the products/services in Respondent’s 
defined geographic reach.  
 
Your response may include, but is not limited 
to, information related to the number of 
store or showroom locations, distribution 
facilities, supply chain partners, fill rates, on-

TenCate Grass is committed to providing efficient and reliable 
distribution of our products/services within North and South 
America. Our approach ensures timely fulfillment and delivery, 
supported by a robust supply chain and internal/external logistics 
network.  

• Distribution Facilities: Our distribution network operates 
with multiple manufacturing and warehousing facilities to 
provide convenient support and access to our 
products/services. All these facilities are strategically 
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time delivery rates, and your ability to 
accommodate expedited orders. 

located to optimize inventory management and order 
fulfillment. 

• Supply Chain Partners: We collaborate with fully vetted 
partners to enhance efficiency and ensure consistent 
availability of products. 

• Fill Rates & On-Time Delivery: We maintain all fill rates and 
an on-time delivery rate of 97%, ensuring reliable service to 
our customers. 

• Expedited Orders: We offer expedited shipping options, 
including next day/two day delivery services with our 
logistic partners to accommodate urgent orders and meet 
critical deadlines. 

Our products and services are available in all 50 states.  In addition 
to all of our TenCate Grass Sports Division locations included in our 
RFP response to 1.3.3, we have our manufacturing facilities as 
shown below. 

   
 
 

 
 

3.2. Customer Service  

3.2.1. Customer Service Department. Describe 
your company’s customer service 
department & operations.  
 
Your description may include, but is not 
limited to, hours of operation, number and 

Our customer service support philosophy is to exceed our 
customer’s expectations.  We achieve this by striving to do the job 
right the first-time minimizing warranty issues, educating our 
customers on the proper maintenance of our products and quickly 
responding to any customer service issues.  Our TenCate network 
has offices located throughout the U.S. and installation crews are 
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location of service centers, parts outlets, 
number of customer service representatives. 
Clarify if the service centers are owned by 
your company of if they are a network of 
subcontractors. 

working on projects throughout the country at any given time.  We 
can dispatch someone immediately if working in the area.  We can 
perform repairs and warranty work at any time including after hours, 
weekends and holidays should the need arise.  Our TenCate Grass 
Sports Division companies located nationwide can work and support 
each other on any customer service issues, repair requests, etc. that 
may need immediate attention which provides for a vast network of 
able and knowledgeable personnel most within driving distance to 
most locations that may need assistance.  We are presently working 
on establishing a TenCate customer service hotline to further ensure 
quality assurance by our TenCate family of companies.     

3.3. Customer Set Up; Order & Invoice Processing; 
Payment 

 

3.3.1. Proposal Development, Order, and Invoice 
Process. Describe your company’s proposal 
development, order, and invoice process.   

All sales are made directly through the TenCate Grass Sports Division 
companies’ sales teams.    Equalis members will work directly with a 
TenCate Grass or TCG company salesperson or team that is 
dedicated to serving their location.  Our sales team will meet with 
the customer, visit and assess the site, and gather all of the 
necessary information needed by our in-house estimating 
departments to create an accurate estimate and proposal that does 
not exceed our Equalis discounted pricelist. Our CRM software is 
utilized to enter opportunities and input all the information our 
estimators need to accurately prepare a proposal that will contain 
an awarded Equalis contract number and pricing that does not 
exceed our Equalis price list (See response to 6.1.3).   It is our goal 
for proposals to be firm, transparent and eliminate the need for any 
change orders.  Once the Equalis member accepts our proposal, we 
will get the project on our project schedule to ensure the materials 
are ordered for timely delivery and installation and a contract will be 
drafted by us or the member or the member will issue a PO to the 
relevant TenCate Sports Division company referencing an Equalis 
contract number.  We will promptly begin the submittal process for 
the customer/Equalis member to review and approve if not already 
begun during the proposal process.    Most of our projects are billed 
through progress billing and based on a schedule of values and final 
retention payment after final acceptance.      

3.3.2. Financing. Does your company offer any 
financing options or services? If yes, describe 
the financing options available to Members.  

Yes.  We are able to offer financing options.  

3.4. Bonding Capabilities  

3.4.1. Bonding. Describe your company’s bonding 
capacity. Your response may include, but is 
not limited to, the bonding company’s surety 
rating. 

Single $30,000,000 and Aggregate $100,000,000.  Please see 
bonding capacity letter included herein.   

3.5. Sustainable Company Initiatives   

3.5.1. Sustainability, Reclamation, and Recycling 
Initiatives. Describe the ways in which your 

TenCate offers the first truly circular solution for artificial grass.  
Employs a first-of-its-kind zero-waste field solution; 
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company is addressing the issue of 
sustainability.   

Diverts thousands of square feet of materials from landfill or 
incinerators; Provide tons of material to the circular economy; 
Ensures turf never contributes to a school or community’s waste 
footprint 

 PLEASE SEE TENCATE RECYLICING SOLUTIONS BROCHURE 
INCLUDED HEREIN 

4. PRICING

4.1. Cost Proposal 

4.1.1. Pricing Model. Provide a description of your 
pricing model or methodology identifying 
how the model works for the products and 
services included in your proposal.  

Your response should describe how the 
proposed pricing model is able to be audited 
by an Equalis Group member to assure 
compliance with the pricing in the Master 
Agreement.  

We are submitting line items for turnkey (product and installation) 
unit pricing as well as material only unit pricing both of which will 
allow for the facilitation of auditing by Equalis.  Shipping is included 
in line-item pricing.  Taxes and prevailing wages are not included in 
line-item pricing. Turnkey line-item pricing is based on David Bacon 
wages in Travis County, TX.  Construction items will be priced using 
an RS Means coefficient.  An alternative method of costing is 
proposed for items not on our price list or available through RS 
Means. Open Market Items/Sourced Goods are to be priced through 
cost plus a not to exceed 20% markup for the product and RS Means 
for labor.   

4.1.2. Auditable. Describe how the proposed 
pricing model is able to be audited by public 
sector agencies or CCOG to assure 
compliance with pricing in the Master 
Agreement. 

To verify and audit pricing, Equalis members can request that we 
provide them with a line-item price breakdown that will show the 
not to exceed pricing and the pricing extended to the customer 
along with any further discounts.  The breakdown makes it easy for 
the customer to compare their proposal pricing to our Equalis price 
list.    

4.1.3. Cost Proposal Value. Which of the following 
statements best describes the pricing offered 
included in Respondent’s cost proposal. 

The prices offered in your Cost Proposal are: 
☐ lower than what you offer other group purchasing organizations,
cooperative purchasing organizations, or state purchasing
departments.
☒ equal to what you offer other group purchasing organizations, 
cooperative purchasing organizations, or state purchasing 
departments.
☐ higher than what you offer other group purchasing organizations,
cooperative purchasing organizations, or state purchasing
departments.
☐ not applicable. Please explain below.

Click or tap here to enter text. 

4.1.4. Cost of Shipping. Is the cost of shipping 
included in the pricing submitted with your 
response? If no, describe how freight, 
shipping, and delivery costs are calculated. 

Yes. Shipping is included in our line-item pricing for 
projects in the continental U.S..   Projects in Hawaii, 
Alaska, Puerto Rico and Hawaii may include shipping 
costs and mobilization costs far higher than those 
incurred in the continental US.  These will vary on a case-
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by-case basis and will be commensurate with the 
additional costs incurred by TenCate Grass.  

4.1.5. Pricing Open Market or Sourced Goods. If 
relevant, propose a method for the pricing of 
Open Market Items or Sourced Goods. 

NOTE: For a definition of Open Market Items, please 
refer to Part One, Section 5.4 – Other Pricing 
Scenarios. 

An alternative method of costing is proposed for items not on our 
price list or available through RS Means. Open Market 
Items/Sourced Goods are to be priced through cost plus a not to 
exceed 20% markup for the product and RS Means for labor.    

4.1.6. Total Cost of Acquisition. Identify any 
components from the total cost of 
acquisition that are NOT included in the Cost 
Proposal. This would include all additional 
charges that are not directly identified as 
freight or shipping. For example, permitting, 
installation, set up, mandatory training, site 
work, or initial inspection may be required 
but not initially considered in the Cost 
Proposal. Identify any parties that impose 
such costs and their relationship to the 
Respondent. 

Geotechnical engineering/testing of soils is not included.  We 
recommend a customer have soils tested independently to 
determine if any soil remediation is needed prior to the construction 
of a field, track or court.  We are able to assist Equalis members with 
selection of a reputable firm and can provide this service under an 
awarded Equalis contract as an open market item.     Permitting is a 
pass through. 

5. GO-TO-MARKET STRATEGY

5.1. Respondent Organizational Structure & 
Staffing of Relationship 

5.1.1. Key Contacts. Provide contact information 
and resumes for the person(s) who will be 
responsible for the following areas;  

1. Executive Contact

2. Contract Manager

3. Sales Leader

4. Reporting Contact

5. Marketing Contact.

***Indicate who the primary contact will be if it is 
not the Sales Leader. 

Please see 5.1.1  below 

Executive Contact (Primary Contact) 
Ruth Hawley, Director of Cooperative Purchasing 
r.hawley@tencategrass.com
512-809-9509

Ms. Hawley began her career in the synthetic turf industry in 1998 with American Sports Products Group, 
Inc.  She has embraced various challenging roles with leading sports surfaces and construction companies 
encompassing compliance, project management, estimating, contracting and procurement.  She began and 
led Hellas Construction, Inc.’s cooperative purchasing department for the last ten years with nearly $1 
billion in sales through cooperative contracts. She now brings her experience to TenCate Grass.  She will be 
the main contact for Equalis upon an award. Ms. Hawley holds a B.A. Degree in International Studies and 
Economics from St. Edwards University in Austin, TX. 

mailto:r.hawley@tencategrass.com
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Contract Manager  

Ruth Hawley, Director of Cooperative Purchasing 
r.hawley@tencategrass.com   
512-809-9509 
 

Sales Leader(s) 
Martin Olinger, President TenCate Grass Sports Division 
m.olinger@tencategrass.com  
 

Marty Olinger comes to Tencate with 16 years of experience in the industry.  Prior to that he held successful senior 
leadership positions with industry leading consumer product and consumer service companies.  He is a graduate of 
Miami University, OH with a degree in Business Management. 

 
Sydney Stahlbaum, Vice President Sales Operations and Enablement 
s.stahlbaum@tencategrass.com  

 
Reporting Contact  

Ruth Hawley, Director of Cooperative Purchasing 
r.hawley@tencategrass.com  
512-809-9509 
 

Marketing Contact  
Erika Rumpke, Director of Marketing 
e.rumpke@tencategrass.com 
513-484-6795 
 

 
 
5.1.2. Sales Organization. Provide a description of 

your sales organization, including key staff 
members, the size of the organization, in-
house vs. third-party sales resources, 
geographic territories, vertical market 
segmentation, etc. 

Please see response that follows below  

Our sales team consists of the following: 
 
Highest level executive in charge of national sales team: 
 

Martin Olinger, President of TenCate Sports Division  
Phone: (404) 229-4135 
m.olinger@tencategrass.com   

 
Mr. Olinger will oversee and manage the sales teams of all TenCate Grass Sports Division subsidiary companies.  Each 
company also has a sales leadership team all of which report to Mr. Olinger. 

 

mailto:r.hawley@tencategrass.com
mailto:m.olinger@tencategrass.com
mailto:s.stahlbaum@tencategrass.com
mailto:r.hawley@tencategrass.com
mailto:e.rumpke@tencategrass.com
mailto:m.olinger@tencategrass.com
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The Ten Cate Grass Sports Division’s companies are made up of a vast network of locations and sales 
personnel strategically located throughout the entire country.  There is no territory in the U.S. left untouched.  
Please refer to 1.3.3  that lists all of TenCate Grass companies and locations all of which have knowledgeable 
and motivated salespersons promoting the products and services provided under this RFP response. 
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5.2. Contract Implementation Strategy & 
Expectations 

5.2.1. Contract Expectations. What is your 
company’s strategy to increase market share 
in the public sector while leveraging an 
Equalis Group Master Agreement? 

Approximately 75% of TenCate Sports Division revenue will be from 
the educational sector K-12 and higher education, both public and 
private and we are already among the biggest players in the 
industry.  We will continue our growth in this sector by continuing 
to with strategic acquisitions, emphasis on innovation, prioritizing 
customers and maintaining their loyalty, employment of a skilled 
workforce, ownership and quality control of manufacturing 
facilities, streamlining processes, and strategic marketing campaigns 
among other proven and new strategies.   Our growth means growth 
of an Equalis contract.       

5.2.2. Five (5) Year Sales Vision & Strategy. 
Describe your company’s vision and strategy 
to leverage a resulting contract with Equalis 
over the next five (5) years.  

Your response may include but is not limited 
to; the geographic or public sector vertical 
markets being targeted; your strategy for 
acquiring new business and retaining existing 
business; how the contract will be deployed 

Please see below TenCate 5-Year Growth Strategy. Also please refer 
to response to 1.3.4 regarding sales and marketing capabilities.   
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with your sales team; how you will market 
the contract, including deployment of the 
contract on your company website; and the 
time frames in which this will be completed. 

5.2.3. Sales Objectives. What are your top line 
sales objectives in each of the five (5) years if 
awarded this contract? 

2025:  $1.5B; 2026: $1.7B; 2027: $2.0B; 2028: $2.3B and 2029: $2.6B 

6. ADMIN FEE & REPORTING
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6.1. Administration Fee & Reporting 

6.1.1. Administrative Fee. Equalis Group only 
generates revenue when the Winning 
Supplier generates revenue based on 
contract utilization by current and future 
Members.  

The administrative fee is normally calculated 
as a percentage of the total Spend for 
agencies accessing product and services 
through the Master Agreement and is 
typically between two percent (2%) to three 
percent (3%). In some categories, a flat fee or 
another fee structure may be acceptable. 

Please provide your proposed 
Administrative Fee percentage or structure. 

NOTE: The proposed Administrative Fee language for 
this contract is based on the terms disclosed in the 
Attachment A – Model Administration Agreement. 

6.1.2. Sales & Administrative Fee Reporting. 
Equalis Group requires monthly reports 
detailing sales invoiced the prior month and 
associated Administrative Fees earned by the 
15th of each month. Confirm that your 
company will meet this reporting 
requirement. If not, explain why and propose 
an alternative time schedule for providing 
these reports to Equalis Group. 

TenCate prefers quarterly reporting due to the structure of the 
organization and nature of our work.  We are a large organization 
made up of a number of companies from whom we must receive 
information in order to report accurately.  The majority of our sales 
not only consist of materials but of the installation of said materials 
which can take months to complete from start to finish.  Not to 
mention, our Director of Cooperative Purchasing is currently solely 
responsible for all reporting and would be most appreciative of only 
having to report four times per year versus twelve.   

6.1.3. Contract Utilization Tracking. Define the 
specific, step-by-step process for your sales 
and/or quote generation team to tie a quote, 
proposal, invoice, and/or purchase order to 
the Equalis cooperative contract in your 
Customer Relationship Management 
(“CRM”), sales system, or Enterprise 
Resource Planning (“ERP”) system. Include 
any individuals and/or teams involved in this 
process. 

Projects being pursued are recorded as Opportunities within our 
Salesforce CRM. Each Opportunity that is associated with an Equalis 
purchase is marked as such by the sales or estimating personnel 
entering the project details. 

Quotes are generated by devoted estimating teams and either 
uploaded as individual files attached to the Salesforce Opportunity 
or attached using the Quote related object in Salesforce.  

Upon the successful award of a contract, the Opportunity in 
Salesforce is marked as closed-won. Details stored in the Opportunity 
are then used to generate invoices and POs from our ERP system, 
Microsoft Dynamics 365 Business Central.  
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6.1.4. Self-Audit. Describe any self-audit process or 
program that you plan to employ to verify 
compliance with your proposed contract 
with Equalis Group. This process includes 
ensuring that your sales organization 
provides, and Members obtain the correct 
pricing, reports reflect all sales made under 
the Contract, and Winning Supplier remit the 
proper admin fee to Equalis. 

Equalis members will work directly with a TenCate Grass salesperson 
or team that is dedicated to serving their location.  Our sales team 
will meet with the customer, visit and assess the site, and gather all 
of the necessary information needed by our in-house estimating 
departments to create an accurate estimate and proposal that does 
not exceed our Equalis discounted pricelist.  Our estimators 
understand the not-to-exceed pricing guidelines required by our 
cooperative master agreements.  Upon award of an Equalis contract, 
our estimators will immediately be introduced to our Equalis price 
list which will always be available to them for reference when 
putting together their proposal.  Further, the estimator will review 
the proposal with our Cooperative Purchasing Department to ensure 
compliance with our Equalis pricing. Once a project is complete, our 
dedicated Cooperative Purchasing Department will ensure all 
change orders are accounted for, the customer has been 100% 
billed, the project is reported and admin fee placed in line for 
payment the month following the project completion  
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Liberty Mutual Insurance Company is the Surety for $��%���&� ������������ �'� (&�����, and we
consider them a highly valued Surety client.  Our experience to date has been most satisfactory.  We
have the ability to accommodate $��%���&��������������'�(&����� with Performance and Payment
Bonds on single projects up to $30,000,000 with an aggregate limit of $100,000,000.  In our opinion,
$��%���&��������������'�(&����� remains properly financed, well equipped and capably managed.
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This letter is not an assumption of liability, nor is it a Bid Bond or a Performance bond. It is issued
only as a bonding reference requested from us by our client.  Our consideration and issuance of bonds
is a matter between $��%���&��������������'�(&����� and Liberty Mutual Insurance Company, and
we assume no liability to any third party by issuance of this letter.
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SECTION 3.5.1 
Sustainability, 
Reclamation & 
Recycling Initiatives



SOLVING FOR

TURF
CIRCULARITY

Turning end-of-life turf 

into raw materials for new, 

high-quality 

products.

turfrecycling.us
Learn more at



THE INDUSTRY’S FIRST-EVER, TOTAL TURF 
PRODUCT-TO-PRODUCT RECYCLING SOLUTION
No waste. No landfill. No questionable 
downcycling or repurposing.

TenCate offers the first truly circular solution for artificial grass. 
•	 Employ a first-of-its-kind zero-waste field solution
•	 Divert thousands of square feet of materials from the landfill or incinerator
•	 Provide tons of material to the circular economy
•	 Ensure turf never contributes to a school or community’s waste footprint

Chain of Custody
Each field is assigned a reference number which follows it throughout the entire processing cycle. The turf is 
initially processed at the TenCate Turf Recycling Solutions facility; once this processing is complete, a certificate is 
issued for the customer. The processed turf is then assigned a lot number and transported to the Advanced 
Recycling facility. Once the turf has gone through the advanced recycling process, confirmation is sent to 
TenCate Turf Recycling Solutions and shared with the customer.

Pricing
Turf processing: $0.15/sq. ft.*

Calculate your field’s cost at 
turfrecycling.us/calculator

*Customer is responsible for freight charges and freight is not included in the processing price. 

If you have turf to be recycled
or questions, email Ben Tidwell: 
b.tidwell@tencategrass.com
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PROPOSAL FORM 2: COST PROPOSAL 

A template for the Cost Proposal has been included as Attachment B and must be uploaded as a separate attachment to 
a Respondent’s proposal submission. Respondents are permitted to revise any part of the spreadsheet to the Cost 
Proposal to accurately reflect the column titles, details, discounts, pricing categories of products, services, and solutions 
being offered to Equalis Group Members.  

Respondent’s Cost Proposal must include the information requested in Section 5 – Cost Proposal & Pricing. 

NOTE: Cost Proposals will remain sealed and will only be opened and reviewed for those Respondents that meet the 
minimum Technical Proposal score threshold as described in Section 6.2 - Evaluation and Scoring of Proposals. 

Please see Excel Cost Proposal provided.

(The rest of this page is intentionally left blank) 
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PROPOSAL FORM 3: DIVERSITY VENDOR CERTIFICATION PARTICIPATION 
 
Diversity Vendor Certification Participation - It is the policy of some Members participating in Equalis Group to involve 
minority and women business enterprises (M/WBE), small and/or disadvantaged business enterprises, disable veterans’ 
business enterprises, historically utilized businesses (HUB) and other diversity recognized businesses in the purchase of 
goods and services. Respondents shall indicate below whether or not they hold certification in any of the classified areas 
and include proof of such certification with their response. 
 

a. Minority Women Business Enterprise 
Respondent certifies that this firm is an MWBE:  Yes   No 
List certifying agency:   Click or tap here to enter text.  

 
b. Small Business Enterprise (SBE) or Disadvantaged Business Enterprise (“DBE”) 

Respondent certifies that this firm is a SBE or DBE:  Yes   No 
List certifying agency:  Click or tap here to enter text. 

 
c. Disabled Veterans Business Enterprise (DVBE)  

Respondent certifies that this firm is an DVBE:  Yes   No 
List certifying agency:  Click or tap here to enter text. 

 
d. Historically Underutilized Businesses (HUB)  

Respondent certifies that this firm is an HUB:  Yes   No 
List certifying agency:  Click or tap here to enter text. 

 
e. Historically Underutilized Business Zone Enterprise (HUBZone) 

Respondent certifies that this firm is an HUBZone:  Yes   No 
List certifying agency:  Click or tap here to enter text. 

 
f. Other  

Respondent certifies that this firm is a recognized diversity certificate holder:  Yes   No 
List certifying agency:  Click or tap here to enter text. 
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PROPOSAL FORM 4: CERTIFICATIONS AND LICENSES 
 
Provide a copy of all current licenses, registrations and certifications issued by federal, state and local agencies, and any 
other licenses, registrations or certifications from any other governmental entity with jurisdiction, allowing Respondent 
to provide the products and services included in their proposal which can include, but not limited to licenses, registrations 
or certifications. M/WBE, HUB, DVBE, small and disadvantaged business certifications and other diverse business 
certifications, as well as manufacturer certifications for sales and service must be included if applicable 
 
Please also list and include copies of any certificates you hold that would show value for your response not already 
included above. 
 
Please refer to response for 1.3.8 Certifications and Licenses and ISO Certifications provided under Supplemental 
Information.  Copies are not required per Q&A response of 3/24/25. 

 
 

(The rest of this page is intentionally left blank) 
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PROPOSAL FORM 5: UNRESOLVED FINDINGS FOR RECOVERY 
 
O.R.C. Chapter 9.24 prohibits CCOG from awarding a contract to any entity against whom the Auditor of State has issued 
a finding for recovery, if such finding for recovery is “unresolved” at the time of award. By submitting a proposal, a 
Respondent warrants that it is not now, and will not become, subject to an “unresolved” finding for recovery under O.R.C. 
Chapter 9.24 prior to the award of any contract arising out of this RFP, without notifying CCOG of such finding. The 
Proposal Review Team will not evaluate a proposal from any Respondent whose name, or the name of any of the 
subcontractors proposed by the Respondent, appears on the website of the Auditor of the State of Ohio as having an 
“unresolved” finding for recovery. 
 
Is your company the subject of any unresolved findings for recoveries?  
☐   Yes 
☒   No  
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PROPOSAL FORM 6: MANDATORY DISCLOSURES 
 
1. Mandatory Contract Performance Disclosure.  

Disclose whether your company’s performance and/or the performance of any of the proposed subcontractor(s) under 
contracts for the provision of products and services that are the same or similar to those to be provided for the Program 
which is the subject of this RFP has resulted in any formal claims for breach of those contracts. For purposes of this 
disclosure, “formal claims” means any claims for breach that have been filed as a lawsuit in any court, submitted for 
arbitration (whether voluntary or involuntary, binding or not), or assigned to mediation. For any such claims disclosed, 
fully explain the details of those claims, including the allegations regarding all alleged breaches, any written or legal action 
resulting from those allegations, and the results of any litigation, arbitration, or mediation regarding those claims, 
including terms of any settlement. While disclosure of any formal claims will not automatically disqualify a Respondent 
from consideration, at the sole discretion of Equalis Group, such claims and a review of the background details may result 
in a rejection of a Respondent’s proposal. Equalis Group will make this decision based on the Proposal Review Team’s 
determination of the seriousness of the claims, the potential impact that the behavior that led to the claims could have 
on the Respondent’s performance of the work, and the best interests of Members. 
 
Provide statement here.   This is confidential and privileged information.  We do not have any past or present formal 
claims that would negatively impact our performance under any awarded contract with Equalis Group.  
 
2. Mandatory Disclosure of Governmental Investigations. 

Indicate whether your company and/or any of the proposed subcontractor(s) has been the subject of any adverse 
regulatory or adverse administrative governmental action (federal, state, or local) with respect to your company’s 
performance of services similar to those described in this RFP. If any such instances are disclosed, Respondents must fully 
explain, in detail, the nature of the governmental action, the allegations that led to the governmental action, and the 
results of the governmental action including any legal action that was taken against the Respondent by the governmental 
agency. While disclosure of any governmental action will not automatically disqualify a Respondent from consideration, 
such governmental action and a review of the background details may result in a rejection of the Respondent’s proposal 
at Group’s sole discretion. Equalis Group will make this decision based on the Proposal Review Team’s determination of 
the seriousness of the claims, the potential impact that the behavior that led to the claims could have on the Respondent’s 
performance of the work, and the best interests of Members. 
 
Provide statement here.  This is confidential and privileged information.  We do not have any past or present 
administrative governmental action that would negatively impact our performance under any awarded Master 
Agreement. 
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PROPOSAL FORM 7: DEALER, RESELLER, AND DISTRIBUTOR AUTHORIZATION 
 
CCOG allows Suppliers to authorize dealers, distributors, and resellers to sell the products and services made available 
through, and consistent with the Terms and Conditions set forth in, the Master Agreement. If Supplier intends to authorize 
their dealers, distributors, or resellers access to the Master Agreement in the event of a contract award Supplier must 
provide a list, either in the form of a document or a weblink, to identify those organizations who are being authorized 
access to the Master Agreement.  
 
Will the Supplier authorize dealers, distributors, resellers access to Master Agreement? 
☒  Yes 

☐  No 
 
If yes, how will Supplier disclose which organization(s) will have access to the Master Agreement? This list can be updated 
from time to time upon CCOG’s approval. 
 
Respondent Response: A list is provided herein under Response to 1.3.3 and will be updated and provided to Equalis when 
changes occur.  All TenCate Grass Sports Division subsidiary companies will have access to the Master Agreement, and it 
is our express intent to give each  subsidiary the authority to contract directly with customers through an awarded 
agreement.  Dealers/distributors would need to request use of the Master Agreement and receive express permission 
from TenCate prior to such use.  
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Proposal Form 17: New Jersey Requirements 
 
Please answer the following question. If yes, complete this Proposal Form. 

Does the awarded supplier intend to make their products and services available to public agencies 
in the State of New Jersey? 

☒   Yes 
☐    No  

 
In the event the Awarded Supplier desires to pursue public sector opportunities in the State of New Jersey, it is 
important to understand the requirements for working with those public agencies. The documentation and 
information contained in this proposal form are intended to provide the Respondent with documentation that could 
be relevant to the providing products & services to public agencies in the State of New Jersey. It is the responsibility 
of the public agency to ensure they are in compliance with local requirements.   
 
New Jersey vendors are also required to comply with the following New Jersey statutes when applicable:  

• All anti-discrimination laws, including those contained in N.J.S.A. 10:2-1 through N.J.S.A. 10:2-14, N.J.S.A. 10:5-1, 
and N.J.S.A. 10:5-31 through 10:5-38.  

• Compliance with Prevailing Wage Act, N.J.S.A. 34:11-56.26, for all contracts within the contemplation of the Act.  
• Compliance with Public Works Contractor Registration Act, N.J.S.A. 34:11-56.26  
• Bid and Performance Security, as required by the applicable municipal or state statutes.  

 

A. Ownership Disclosure Form (N.J.S. 52:25-24.2) 
Pursuant to the requirements of P.L. 1999, Chapter 440 effective April 17, 2000 (Local Public Contracts Law), the Respondent 
shall complete the form attached to these specifications listing the persons owning 10 percent (10%) or more of the firm 
presenting the proposal. 

Company Name: 
  

Polyloom Corporation of America dba TenCate Grass N.A. 

Street: 736 Market Street, Ste 1700 
City, State, Zip Code: Chattanooga, TN 37402 

 
Complete as appropriate: 
I, Click or tap here to enter text. , certify that I am the sole owner of Click or tap here to enter text., that there are no partners 
and the business is not incorporated, and the provisions of N.J.S. 52:25-24.2 do not apply. 
OR: 
I, Click or tap here to enter text., a partner in Click or tap here to enter text., do hereby certify that the following is a list of all 
individual partners who own a 10% or greater interest therein. I further certify that if one (1) or more of the partners is itself a 
corporation or partnership, there is also set forth the names and addresses of the stockholders holding 10% or more of that 
corporation’s stock or the individual partners owning 10% or greater interest in that partnership. 
OR: 
I, Martin Olinger, an authorized representative Polyloom Corporation of America dba TenCate Grass N.A, a corporation, do 
hereby certify that the following is a list of the names and addresses of all stockholders in the corporation who own 10% or more 
of its stock of any class. I further certify that if one (1) or more of such stockholders is itself a corporation or partnership, that 
there is also set forth the names and addresses of the stockholders holding 10% or more of the corporation’s stock or the 
individual partners owning a 10% or greater interest in that partnership. 
 
(Note:  If there are no partners or stockholders owning 10% or more interest, indicate none.) 
 

Name  Address  Interest 
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100% 

I further certify that the statements and information contained herein, are complete and correct to the best of my knowledge 
and belief.  

(The rest of this page is intentionally left blank) 

TCG US AcquisitionCo LLC
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PROPOSAL FORM 18: GENERAL TERMS AND CONDITIONS ACCEPTANCE FORM

Check one of the following responses to the General Terms and Conditions in this solicitation, including the Master 
Agreement:  

☒ We take no exceptions/deviations to the general terms and conditions. (Note: If none are listed below, it is
understood that no exceptions/deviations are taken.)

☐ We take the following exceptions/deviations to the general terms and conditions. All exceptions/deviations must
be clearly explained. Reference the corresponding general terms and conditions that you are taking exceptions/deviations
to. Clearly state if you are adding additions terms and conditions to the general terms and conditions. Provide details on
your exceptions/deviations below:

Click or tap here to enter text. 
(Note: Unacceptable exceptions shall remove your proposal from consideration for award. CCOG shall be the sole judge on 
the acceptance of exceptions/deviations and the decision shall be final.) 
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PROPOSAL FORM 19: EQUALIS GROUP ADMINISTRATION AGREEMENT DECLARATION 

Attachment A - Sample Administration Agreement of this solicitation is for reference only. Contracting with Equalis 
Group and the Winning Supplier will occur after contract award. 

Execution of the Administration Agreement is required for the Master Agreement to be administered by Equalis Group. 
Attachment A - Sample Administration Agreement defines i) the roles and responsibilities of both parties relating to 
marketing and selling the Program to current and prospective Members, and ii) the financial terms between Equalis Group 
and Winning Supplier.  

Redlined copies of this agreement should not be submitted with the response. Should a Respondent be recommended 
for award, this agreement will be negotiated and executed between Equalis Group and the Respondent. Respondents 
must select one of the following options for submitting their response.  

☐ Respondent agrees to all terms and conditions in Attachment A - Sample Administration Agreement.
☒ Respondent wishes to negotiate directly with Equalis Group on terms and conditions in the Sample Administration

Agreement. Negotiations will commence with Equalis Group after CCOG has completed the contract award.
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PROPOSAL FORM 20: MASTER AGREEMENT SIGNATURE FORM 

RESPONDENTS MUST SUBMIT THIS FORM COMPLETED AND SIGNED WITH THEIR RESPONSE 
TO BE CONSIDERED FOR AWARD. RESPONDENTS WHO FAIL TO DO SO WILL BE DETERMINED 

UNRESPONSIVE AND WILL NO LONGER BE CONSIDERED FOR AWARD. 

The undersigned hereby proposes and agrees to furnish Products & Services in strict compliance with the terms, 
specifications, and conditions contained within this RFP and the Master Agreement at the prices proposed within the 
submitted proposal unless noted in writing. The undersigned further certifies that he/she is an officer of the company and 
has authority to negotiate and bind the company named below and has not prepared this proposal in collusion with any 
other Respondent and that the contents of this proposal as to prices, terms or conditions of said proposal have not been 
communicated by the undersigned nor by any employee or agent to any person engaged in this type of business prior to 
the official opening of this proposal.  

Company Name Polyloom Corporation of America dba TenCate Grass N.A. 
Address 736 Market St. Suite 1700 
City/State/Zip Chattanooga, TN 37402 
Phone Number 404-229-4135
Email Address r.hawley@tencategrass.com
Printed Name Martin Olinger 
Job Title President, TenCate Grass Sports Division 

Authorized Signature 

Initial Term of the Master Agreement 
Contract Effective Date: July 1, 2025 
Contract Expiration Date: June 30, 2029 
Contract Number: 

(Note: Contract Number will be applied prior to CCOG and Equalis Group countersigning.) 

Equalis Group, LLC. 
5540 Granite Parkway, Suite 200 
Plano, Texas 75024 

By: 

The Cooperative Council of Governments, Inc. 
6001 Cochran Road, Suite 333 
Cleveland, Ohio 44139 

By: 

Name: Seth Cales Name: Eric Merkle 

As: CCOG Board President As: EVP, Procurement & Operations 

Date: Date: 

COG-2164B

May 30, 2025

Seth Cales (Jun 2, 2025 10:06 EDT)
Seth Cales

Jun 2, 2025
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